
1

Emerging Markets at Home 
and Around the World

Presented by:

Jim Adams
Managing Partner

The Venture Catalysts



2

The U.S. Market

Plenty of Room to Grow Right Here at 
Home
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Population Perspective 
by Age
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Emerging Markets

Almost 100 Million new consumers
1/3 of the U.S. Market



5

Generation Y

64 Million – 21% of US Population
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Attributes

• Are known as the Millennial Generation 
• Born between 1984-1995
• Heavily influenced by advertisement
• Less religious than older generations 
• Use technology at higher rates than other 

generations 
• First generation to grow up with computers 

in their homes 
• Much more accepting of different things 

than other generations 
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Reaching Them

• Online, Online, Online
– Facebook
– YouTube
– Tmbler

• fone txt msgs :)
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Generation Z

40 Million – 13 % of US Population
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Attributes

• Born from the early-to-mid 1990s to the present
• Digital Natives – have always had internet
• Born completely into an era of postmodernism 

and globalization
• They have virtual friends and for them hanging 

out with friends means talking to them over the 
cell phones, emails and text messages.

• Considered to highly creative and collaborative 
and will have a significant impact on the way 
companies work when they join the workforce.

• Adept at multi-tasking. They can text, read, 
watch, talk and even eat simultaneously.
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Reaching Them
• Make them a part of the ad
• Let them merge your brand with 

user-generated content
• Highly impactful due to short 

attention span
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New Americans

40 Million - 13 % of US Population



12

The U.S. Market in 2050

• One Third of the U.S. is non-European.
– 36 million black,
– 35 million Hispanic
– 12 million Asian and
– 18 million of other racial backgrounds

• The Hispanic population is projected by the Census 
Bureau to rise from 22.5 million in 1990 to just under 
90 million by 2050,

• Asian and Pacific Islanders will rise from 7.6 million in 
the 1990 Census to 41 million by 2050.

• The Black population will grow from 30.6 million in 
1990 to 62 million by mid-century.
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Reaching Them
• Make them feel there are achieving 

the American Dream
• But still connecting with their heritage

• Imagery
• Important 

holidays
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Added Bonus!

• The Recent waves of Immigrants are 
highly transient 
– Often staying in close contact with the 

home country  OR
– Moving between multiple countries

• Driving awareness and demand for 
adopted brands globally
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BRIC & Beyond
Where will your product be sold next?



16

Middle Class Growth

• Almost two billion people around the 
world

• Spending $6.9 trillion annually
– Rising to $20 trillion by 2025 
– Twice current consumption of the U.S. 
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Piensa en Español

• Besides the growing Hispanic Market 
in the U.S.:
– Mexico
– Peru
– Columbia
– Argentina
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Latin American Middle 
Class Is Massive 

• In the past decade, the middle class 
in Latin America grew 50%, and now 
represents 30% of the population.

• That’s 200 million people
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Issues

• Strong local competitors already in 
place:
– Chinese beverage maker Hangzhou 

Wahaha, for example, has built a $5.2 
billion business against global competitors 
such as Coca-Cola and PepsiCo by 
targeting rural areas, filling product gaps 
that meet local needs, keeping costs low, 
and appealing to patriotism.
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Different Decision 
Making Processes 
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Heavy Reliance on 
Family & Friends
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In-Store is Important too
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Thank You

Jim Adams
The Venture Catalysts

www.jimadams.ca

Sparking Business 
Growth for companies 

around the world

http://www.jimadams.ca/
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