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Fundamentals:

* Rising pet ownership

* More pet owners treating their pets as
family members




= Pet ownership is on the rise arround the '
world for a variety of reason. Many
markets —particularly in the developed
world— are seeing their populations age.
With children having left home, many of
these consumers are turning to pets for




= Pet humanisation in turns, is causing
pet owners to evolve into “pet parents”,
which means that they are spending on
pets as they would on their own
children.

Consumer attitudes to pet food are
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= Premiumisation has resulted, price '
has become a secondary
consideration and consumers are
more willing to pay a premium for
products that increase longevity and
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HEBACRGROUND i
* The human-animal bond is a mutually
beneficial and dynamic relationship between

people and other animals that is influenced

by behaviours that are essentials to the health
and well-being of both.




CHANGING HABITS

Evolutionary Pressure to Conserve Fat
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OVERALL SALES GROWTH AND PER HOUSEHOLD ’

SPENDING IN PET CARE 2011
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Note: The area of each bubble relates to the retail value of the market
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* Measured by CAENA (Camara Argentina de
Empresas de Nutricion Animal)

= Voted by petfood companies, twice a year




Tonnes of Dog Food by Segment

2008 2009 2010 2011 2012

mSuperPrem mPrem mStd mValue

600,000
500,000
400,000
300,000
200,000

100,000

2009 2010 2011 2012 2013 G E PS "'

M SuperPrem MPrem mStd mValue
GRUPO PILAR S. A




Tonnes of Dog Food by Channel group
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Tonnes of Cat Food by Segment
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Tonnes of Cat Food by Channel group
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- Beef tallow
- Vegetable olil

Carbohidrates
- Corn

= - Rice

. - Wheat
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Petshop and Vets stores
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PEFOOD BRAND VALUE'PROPOSIIION

HELPS ME AND MY PET IMPROVE OUR HEALTH AND WELL-BEING

FACILITATE EXPERICENCES AND CONNECTION WITH MY PET

DIFFERENTIATEN

ENABLE A PET PARENTING COMMUNITY

UNEXPECTED
A \ EDUCATE CONSUMERS ABOUT PET NUTRITION
\ 100 %NATURAL, NUTRITIOUS /
FORM AND FLAVOR VARIETY
Brand
“S AMENESS”
\QUALITY INGREDIENTS/ EXPECTED
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sometning that's new, interesting
and that they will'care about...




Pompy, an almost 12-year-old Labrador suffered from arthritis.
She went from an aging hound in pain to joyful puppy after treatment... GEPS A__&_:
without any evidence derived from clinical and nutritional theraphy —
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RELAXATION -

e Pet
Parent
and Pet

HEALTH NUTRITION

EMOTIONAL
WELFARE
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Pet humanisation leads to specialised
formulas addressing:

= Digestive - Intestinal health
" |nmune response - Longevity

- —5

Jojnt..
Sy e

- ? Pey & ”N"g\

= Wheight loss management
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http://www.petsmart.com/global/product_large_img.jsp?PRODUCT<>prd_id=845524441778168&FOLDER<>folder_id=2534374302025946&ASSORTMENT<>ast_id=2534374302023689&CONTENT<>cnt_id=10134198673312941&bmUID=1130677748789
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* nut-nie -t*s
Bioravailability ot nutrients
Shelflife of the feed

= Feeding practices
= Well-being of the animals =
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carbohidrates

= Jse of toxic binding agents and
adsorbants
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= [ utein and other other alcoholes

such us polifenoles
" Beta glucans from brewers yeast
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cell’damage
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"N ncreasedievelstormany Vitamins
and erganic minerals
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3 Louylavells of Adi)
=NUselofiacidifiersitolcontrolurine pH

" High caloric diets to reduce mineral
Intake




CARDIAGERONEEIIWIN
2 nclusioniofl=Carnitinerand taurine
" Use ofiingredients suchrus Green tea
to provide polifenoles to control

oxidative stress and tisular perfusion
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= Reduction of:Na tordiminishiportal

VEIN pressure

= Use of natural antioxidants to
promote hepatocite health
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We expect:

"N PEeOWRErSIo! sjb)‘g'mdl moreonthealthfand
WEIINESSIPreaUCts

== Pamper thelr pets more With treats, toys
and accessories'as Well'as grooming Kits

= New formulas that address nutritional

Impailrements
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THANK YOU!

Carlos Crosetti DVM, Ph.D.
Technical Manager

Grupo Pilar S.A.
ccrosetti@gepsa.com

140

RRRRRRRRRRRRRR



