


Why doesn’t the dumb 
shopper see my brand?



•  Some trends to consider
•  What we are doing about it
•  A quick tour to see what 

the shopper really sees
•  Some Rules of Retail 

Communication
•  Bringing it all together

For today





A quick  tour – a 
few examples to 
consider
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some of the worst
and why
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Let’s go Shopping!































Here’s the fun part!







Invisible on 
the shelf



Bringing it all 
together - some 
rules of 
communication



fraser’srule of
3 45TM



understand 
the message in 

fraser’s rule of 3, 4, 5 TM 

3 
seconds 

4 
paces 

5 
words 

see 
the message from 

say 
it under 
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Remember - Shoppers is Dumb!!  
 
 
 
 

[ 1 ]

[ 2 ]

[ 3 ]

[ 4 ]

[ 5 ]

The package can be your most valuable asset - use it 
 
 
There are rules for communication - 3,4,5 - follow them 
 
The brain has an order of operations for processing information - 
we need to understand that when communicating in-store  
 
 

You need to spend time in-stores  
 
 




mdiamond@hunterstraker.com 
@matthewdiamond  
jfraser@hunterstraker.com



thank you!


