


Connect with Petfood
Consumers at the Point of
Purchase
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Today

Background

Retail Tour - Packaging/Display
Retail Tour = Promotion/Innovation
How our brains work

Bringing it all together
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Only Acosta provides all the essential trusted strategic
ingredients to drive superior resulits. partner advisor
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outperformed total store salesigrowth. p

essential reach results-
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their relationship swith us. exDertlse onented
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why are

we
here

1 Built over 1500 Shopper Marketing
programs

7> Published over 50 articles in key
publications

3 Lectured across North America at over 20
conferences

Consulted for Fortune 100 CPG Companies
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some of the best

and why
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Non-Grocery: Rocky Mountain Ice Cream
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ConAgra - creating a new section with a powerful insight
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some of the worst

and why
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VINTACGES

GON CRIANZA 2008

VINTAGLEDS

RAVE REVIEW

JAY MILLER

VINTAGES
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abundance™

728 8ran Wafers
28 paufrattes de 30h an
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some of the best

and why
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In-Store Support At Shelf Imbact




Unique Packaging

Celebrating Chinese New Year
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Results

PROMO AWARDS!
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some of the worst

and why
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A few key takeaways:
1) The package can be your most valuable asset - use it
2) There are rules for communication - 3,4,5 - follow them

3) The brain has an order of operations for processing information -
we need to understand that when communicating in-store

4) You need to spend time in-stores

5) Remember - Shoppers is Dumb!!
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