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World Macro Trends

• Growing Population, Demand for Food
• Growing Worldwide Middle Class 
• Growing Demand for Meat Proteins
• Growing Importance of Drought/Floods
• Growing Emphasis on Sustainability



Petfood Trends

• Natural
• Holistic
• Grain Free
• Meat First or Only Meat 
• Raw/Frozen
• Organic
• Local Sourcing



Human Food Trends
• Organic
• Whole/Unprocessed Foods
• Gluten Free
• Paleo/Primal/Caveman
• Hormone Free
• Free Range/Grass Fed/Pasture Fed
• Locally Sourced
• Unique Protein Sources







Meat, Meat, and More Meat





Meat Production

Organic

Pasture Raised 
Grass Fed/ Free Range

Conventional Free Range

Hormone Free / Antibiotic Free

Mass Conventional Production







Quality Petfood

• Complete Transparency
• Differing Quality Definitions
• Freshness of Raw Material
• Freshness of Finished Ingredient
• Sustainability
• Origin Point (China?/India?/Asia?)
• Risk Management



Petfood Trends

Quality ParametersHuman Trends



Intersection

Food
• Organic
• Whole/Unprocessed 

Foods
• Gluten Free
• Paleo/Caveman
• Hormone Free
• Free Range/Grass 

Fed/Pasture Fed
• Locally Sourced
• Unique Protein 

Sources

Petfood
• Organic
• Natural
• Holistic
• Grain Free
• Meat First or Only Meat 
• Raw/Frozen
• Local Sourcing
• Unique Proteins



Putting It All Together
• Determine your core values and market 
• Identify which quality parameters are core to 

your petfood company
• Prioritize which market trends fit that core
• Understand those priorities set your market 
• Face the reality that you can’t be an expert 

in 500-700 raw ingredients
• Identify a few key allies that you will bring to 

battle
• Follow the Food!
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