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A unique network of sales and industrial facilities (11 plants)

www.spf-diana.com

North America Latin America Pacific - Asia Europe

SPSPF North USA
Phone +1 715 926 3841
s a l e s @ s p f - u s a . c o m

SPF South USA
s a l e s @ s p f - u s a . c o m

SPSPF Argentina
Phone +54 34 884 61 888
consultas@spf-argentina.com.ar

SPF Colombia sales office
For The Andean Countries
Phone 00 57 1 341 7003
sales@spf-colombia.com

SPF Do Brasil
Phone +55 19 3583 9400
infos@spfbrasil.com.br

SPF México
Phone +52 442 221 57 62
info@spf-mexico.com

SPF Australia
Phone +61 2 4964 4399
c o n t a c t @ s p f a u s . c o m

SPF China sales office
Phone +86 21 52 39 29 76
c o n t a c t @ s p f . c o m . c n

SPF France, Head Office
and Research  Center
Phone +33 (0)2 97 93 80 80
contact@spf-diana.com

SPSPF España
Phone +34 973 18 42 04
informacion@spf-espana.com

SPF United Kingdom
Phone +44 1302 391 026
i n f o @ s p f - u k . c o . u k

SPF Hungary
Phone +36 30 63 60 774
spf@spf-hungary.com

superior

selective

secretive
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A naturally-sourced, higher delta tocopherol antioxidant, 

designed to further increase your products’ shelf life.

800.373.6156  www.Ameri-Pac.com  St. Joseph, MOmeri PacInc
®
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G

New!

New product. New pricing. New formulations.

Visit our booth at Pet Food Forum April 15th -16th or call us today!

Extend your shelf life,
Increase your profits.
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Euthanasia is a leading cause 
of death for dogs. Often pet 
owners opt for euthanasia 
due to their dog’s behavior 

problems. Add to that poor training 
that results in dogs being hit by cars 
or otherwise killed and it’s clear that 
improper training is a major killer of 
dogs. Thus, it is in the petfood indus-
try’s best interests to promote good 
dog (and cat) training. Effective train-
ing yields a positive bond and a longer 
life for dogs.

Which brings me to Jon Katz. A 
friend loaned me the book A Dog Year
by Katz—after that I was hooked on 
Katz books. I’m now reading Katz on 
Dogs. The cool thing about Katz is his 
honesty and philosophy based on his 
experiences training dogs.

What’s the best advice?
Katz makes it clear that he hasn’t 

always been an expert: It was after 
living with many dogs and especially 
after adopting Devon, “a demented 
Border Collie,” that he was forced to 
either learn how to train the frenzied 
Devon or get rid of him. What Katz 
stresses is that every dog is different, 
due to many factors such as breeding, 
environment and temperament, and 
therefore, every human-dog relation-
ship varies.

There’s plenty of advice about 
training out there. Use food. Never 
use food. Use shock collars. Never 
shock your dog; it’s cruel. Be positive, 
all the time. No, show the dog who’s 
boss. Use clickers and whistles. Use 
your hands and body. Use a happy, 
chirpy voice for training. No, whisper. 
Study the dog’s tail and ear positions 
for clues to its thinking. Tug and jerk. 
Never tug.

The Katz training approach is an 
amalgam of ideas and methods, tai-
lored to fit his work, environment 
and dogs. It asks that we understand 
ourselves, as well as our dogs. It can 
incorporate elements of any other the-
ory that works.

Find the right fit
Katz believes that both people and 

dogs are unique—a Chow differs 
from a Lab just as a city dweller dif-
fers from a farmer—and he points out 
that such individuality isn’t addressed 
by even the best and most popular 
training methods. Not every training 
theory is for everyone, notes Katz, but 
almost anyone can train a dog and live 
with it comfortably.

Jon Katz has written 14 books—
six novels and eight works of nonfic-
tion. A member of the Association of 
Pet Dog Trainers, he writes a column 
about dogs for the online magazine 
Slate. Katz lives on Bedlam Farm 
in upstate New York, USA (www.
bedlamfarm.com). ●
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Editorial Notes comments
B Y  T I M  P H I L L I P S ,  D V M

Dead dogs don’t eat

Dr. Phillips is the editor of Petfood 
Industry magazine. He can be 
reached at Tel: +1.815.734.5644, 
E-mail: tphillips@wattnet.net.

Effective training 
yields a positive 
bond and a longer 
life for dogs.

— Tim Phillips

Tell us what you think! 
Send letters to the editor to editor@

petfoodindustry.com or post your comments 

online at www.petfoodindustry.com

➤

Jon Katz writes a column about 
dogs for the online magazine Slate. 
He lives on Bedlam Farm in upstate 
New York, USA.
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Industry News

Quick hits
➤ Alcan Packaging 

Food Americas has 
received the 2007 
Right Workplace 
Award from the 
Chicagoland Cham-
ber of Commerce 
and Right Manage-
ment Consultants. 

➤ William E. Brown 
is now the chief 
executive officer of 
Central Garden & 
Pet Co., following 
the resignation of 
Glenn Novotny.

➤ Eli Lilly and Co. 
has announced that 
Dr. Aaron H. Katch-
er will serve as the 
2008 lecturer for 
the Lilly Lecture-
ship series. 

➤ The Wellness brand 
of Natural Food and 
Treats for Pets and 
Old Mother Hub-
bard have moved 
their headquarters 
to 200 Ames Pond 
Drive, Tewksbury, 
Massachusetts, 
USA 01876.

➤ Penford Food 
Ingredients Co. has 
launched a rede-
signed and updated 
company website at 
www.penfordfoods.
com.

Chinese petfood export-
ers will implement higher 
quality control standards 
in the wake of a new deal 
signed between China and 
the US in December.

A summary of the 
agreement provided by the 
Department of Health and 
Human Services said the 
deal would initially address 
preserved foods; petfood 
and pet treats; raw materials 
used in making food, such 
as wheat and rice protein; 
and farm-raised fish, such 
as shrimp and catfish. 

Chinese exporters to the 
US will register with the 
Chinese government and 
agree to annual inspections 
by China’s office of General 
Administration of Quality 
Supervision, Inspection and 
Quarantine. The agreement 
also calls for the US and 
China to notify each other 
within 48 hours of learn-

ing of “the emergence of 
significant risk to public 
health in relation to prod-
uct safety, recalls and other 
situations.” 

“The new regulations 
will force local producers, 
including us, to improve our 
quality control standards,” 
said Jichen Gao, general 
manager at Qingdao, Chi-
na-based Beibeile Pet Food 
Company. The regulations 
are in the long-term inter-
est of the Chinese petfood 
industry, he added. 

Haiping Zhu, manager 
of the international trading 
department of Shanghai, 
China-based petfood manu-
facturer Nory Pet Company 
Ltd., said the new regula-
tions would not impact its 
exports in the future be-
cause the company can meet 
the regulatory demands. But 
he said exports may be af-
fected by other factors, such 

as inflation. 
The deal also requires 

regular cooperation among 
the two countries’ regula-
tors, designed to eliminate 
differences in standards. 
This cooperation may in-
clude assistance with super-
vision, training programs 
and joint research projects.

From the US perspective, 
the agreement was initially 
hailed by Bush administra-
tion negotiators as a major 
step toward addressing the 
safety of imported goods.

But critics, while prais-
ing the intent behind the 
agreement, said it fails to 
provide enough safeguards 
to prevent further imports of 
petfood ingredients blended 
with adulterants. “I would 
say it’s not a strong enough 
signal to the Chinese,” said 
Jean Halloran, director of 
food policy initiatives at 
Consumers Union. 

US-China safety agreement announced

Chinese and American officials from their respective food-related administrations.

Take the Petfood Industry survey!
Are functional ingredients like prebiotics and probiotics the future 

of petfood? Tell us what you think about that and the articles in this 
issue. Go to www.petfoodindusty.com/monthlysurvey.aspx. 
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Tyson and Kemin in 
petfood partnership

Meat processing company Tyson Foods Inc. has partnered 
with Kemin Industries Inc. to develop, manufacture and sell 
flavor enhancers to the North American petfood market. Both 

Kemin and Tyson will be in-
volved in the research and 
development of the flavor 
enhancers, also known as 
palatants. Financial terms 
were not disclosed.

Under the terms of the 
deal, Tyson will manufac-
ture the products from raw 
materials supplied by the 
company’s chicken, beef and 
pork plants. Kemin will mar-
ket the products under the 
Palasurance and Topnotes 

brands to major petfood com-
panies. The alliance, which took effect Jan. 1, 2008, includes 
an option to expand outside of the US, Canada and Mexico in 
the future.

Come See Us At Petfood Forum 2008!
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News ❯

Almo Nature lands in Canada.
After expanding throughout Western 
Europe, the Italian petfood manufac-
turer Almo Nature lands in the North 
American market with a new branch 
in Quebec, Canada. The company 
foresees that this new opening will 
bring its 2008 turnover to 50 million 
Euro (US$ 73.5 million) with an ex-
port share of 40%. After Italy, Almo 
Nature’s fi rst market is Germany, 
which represents 70% of the Euro-
pean turnover, followed by Switzer-
land, France, UK, the Netherlands, 
Belgium and Scandinavia. The launch 
of products for the Canadian market 
is scheduled for March.

SANYpet growing in exports. The 
Italian company based in Monselice 
(Padova), which specializes in hypoal-
lergenic and nutraceutical dry and 
wet food for dogs and cats under the 
umbrella name Forza10, announced it 
grew 85% in export sales from 2006 
to 2007. SANYpet is currently present 
in several countries such as France, 
Spain, Germany, Switzerland and 
Russia, and plans to increase its ef-
forts to develop new markets in 2008. 
Distribution to the Netherlands and 
Belgium begins this month and will 
soon be expanded to more countries in 
Northern Europe.

Nordenia Deutshland gets certifi ed 
by DQS. The German Association for 
the Certifi cation of Quality Manage-
ment Systems (DQS) has certifi ed 
Nordenia Deutschland Halle GmbH 
in accordance with the prEN 15593 
standard, making it the fi rst company 
worldwide to earn the certifi cation, 
according to Nordenia. The new 
guideline sets standards that ap-
ply to hygiene management during 
the production of food and petfood 
packaging. The standards, along with 
the ISO 9001 standard, formed the 
basis for the development of the prEN 
15593 standard. The objective is to 
create a universal, internationally ap-
plicable standard for food packaging 
manufacturers.
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GLOBAL PRESENCE

Denmark

Netherlands

Germany

France

UK

USA

Venezuela

Brazil 

Chile

Mexico

Australia 

R.P. China

Your leading 
global 
supplier of 
technology 
and solutions 
for the 
petfood 
industry

www.andritzsprout.com

andritzsprout@andritz.com

Meet us at

0802PETnews.indd 100802PETnews.indd   10 1/25/2008 11:59:03 AM1/25/2008   11:59:03 AM

http://www.andritzsprout.com
mailto:andritzsprout@andritz.com


For updates on the program, bookmark www.petfoodindustry.com/petfoodforum.aspx.

Seize the opportunities at Petfood Forum Asia! This is the 
debut of the Asian edition of Petfood Forum, the premier 
event for the petfood industry for 15 years.

As part of Victam Asia 2008, Southeast Asia’s leading agrifeed 
event, Petfood Forum Asia will be the meeting place for pet-
food professionals from around the world. You will fi nd new 
products and the latest innovations as you network with your 
peers and industry experts. And you will learn about:

Global and Asian petfood sales trends.
Petfood safety and traceability.
Update on nutrition.
New and functional ingredients.
Advances in palatability.
Hot product trends.
And more!

•
•
•
•
•
•
•

ow g so

Victam Asia 2008 brings together exhibitors, conference delegates 
and visitors from the animal feed, aquafeed, petfood and grain pro-
cessing industries. The show also features conferences presented by 
the Thai Department of Livestock Development and Aquafeed.com 
USA. For more information, visit www.victam.com.

Register now! Turn the page or visit www.
petfoodindustry.com/petfoodforum.aspx.
Or contact Nancy Grossnickle at ngrossnickle@wattnet.net or 
Tel: +1.815.734.5674.

Registration includes a 
light breakfast, generous 
bu  et lunch and co  ee 

Registration fee:
US$275

Petfood Forum Asia
March 5, 2008
10:00 to 17:00
Queen Sirikit National 
Convention Center
Bangkok, Thailand
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Registration Form
Or register online at www.petfoodindustry.com/petfoodforum.aspx

Petfood Forum Asia 2008
March 5, 2008
Queen Sirikit National Convention Center
Bangkok, Thailand

         Registration fee: US$275

Registration includes all conference sessions, a light breakfast, generous bu  et lunch and co  ee break.

Please type or print CLEARLY, IN CAPITAL LETTERS (as you would like it to appear on your name tag):
Name (last, fi rst) 
Job title Company/organization name 
Address   City
State/province/region Zip/postal code 
Country Business telephone
Business fax  E-mail URL
Additional a  endees

Organizational function (e.g.,marketing, management, R&D, etc.):
Industry segment (e.g., manufacturer, supplier, government, etc.):
Product segment (e.g., dry, wet, treats, etc., or equipment, ingredients, etc.):
Do you subscribe to Petfood Industry magazine?   (Circle one.)          Yes     No

Method of payment: Check Money order 
MasterCard  VISA  American Express Discover

Name on credit card Card number
Signature   Expiration date

Please return this form with full payment (payable to WATT Publishing Co.—Petfood Forum Asia 2008) to:

Petfood Forum Asia 2008
WATT Publishing Co.   
303 N. Main St., Suite 500
Rockford, Illinois 61101-1018 USA
Fax +1.815.968-0941

NOTE: Registrations will not be processed without payment; rate is determined by 
date payment is received. Prior to January 15, 2008, registration fees are refundable 
minus a US$50 cancellation fee; a  er January 15, no refunds are available. 
Substitution of registered personnel is available at no charge.

For more information, please contact Nancy Grossnickle at ngrossnickle@wa  net.net 
or Tel: +1.815.734.5674

Petfood Forum Asia 2008 is held in conjunction with Victam Asia 2008. Registration to Victam Asia is 
free if made online at www.victam.com prior to March 5, 2008. For information on hotels and travel 
packages, please visit www.victam.com.

For information on exhibiting, contact Victam or 
Ginny Stadel at gstadel@wa  net.net or Tel: +1.815.734.5691.
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INDUSTRY CALENDAR
March

S M T W T F S

1

2 3 4 5 6 7 8

9 10 11 12 13 14 15

16 17 18 19 20 21 22
23/30

24/31 25 26 27 28 29

India International Pet 
Trade Fair, February 29-March 
2, 2008, National Small Industries 
Corporation (NSIC) Expo Complex, 
Okhla Industrial Estate, New Delhi, 
India. Contact: Binoy Sahee, Tel: 
+91.989.101.3797, www. iiptf.com.

Petfood Forum Asia,
March 5, 2008, Queen Sirikit 
National Convention Center, 
Bangkok, Thailand. Contact: 
Nancy Grossnickle, Watt 
Publishing Co., Tel: +1.815.

734.5674, ngrossnickle@
wattnet.net, 
www.petfoodindustry.com.
Victam Asia, March 5-7, 
2008, Queen Sirikit National 
Convention Center, Bangkok, 
Thailand. Contact: Henk van 
de Bunt, Victam International, 
Tel: +31.33.246.4404, Fax: 
+31.33.246.4706, expo@victam.
com, www.victam.com.
AFIA Purchasing & 
Ingredient Suppliers 
Conference, March 5-7, 2008, 
Flamingo Las Vegas, Las Vegas, 
Nevada, USA. Contact: Judy 
Pilgrim, Tel: +1.703.524.0810, 
afia@afia.org, www.afia.org.
Aquafeed Horizons Asia,
March 6, 2008, Queen Sirikit 
National Convention Center, 
Bangkok, Thailand. Contact: Suzi 
Fraser Dominy, Tel: +1.808.732.7499, 
conferences@aquafeed.com, www.
aquafeed.info.

April
S M T W T F S

1 2 3 4 5

6 7 8 9 10 11 12

13 14 15 16 17 18 19

20 21 22 23 24 25 26

27 28 29 30

UK Pet Care Forum 
2008, April 13, 2008, The 
Belfry, Wishaw, Sutton Coldfield, 
United Kingdom. Contact: 
Marie Petsis, Pet Care Trust, 
Tel: +01.234.273933, Fax: 
+01.234.273550, petevents@
petcare.org.uk, www.petcare.
org.uk.
Petfood Forum, April 
14-16, 2008, Hyatt Regency 
O’Hare, Chicago, Illinois, USA. 
Contact: Nancy Grossnickle, 
Watt Publishing Co., Tel: 

+1.815.734.5674, ngrossnickle@
wattnet.net, www.
petfoodindustry.com. 
Petfood Focus on Safety,
April 16-17, 2008, Hyatt Regency 
O’Hare, Chicago, Illinois, USA. 
Contact: Nancy Grossnickle, 
Watt Publishing Co., Tel: 
+1.815.734.5674, ngrossnickle@
wattnet.net, www.
petfoodindustry.com.
Alltech Feed Industry 
Symposium, April 20-23, 
2008, Lexington, Kentucky, USA. 
Contact: Alltech, symposium@
alltech.com. www.alltech.com.
The 4th International 
ZooVet-Expo, April 22-24, 
2008, International Exhibition 
Center, 15 Brovarskyi Ave., Kyiv, 
Ukraine. Tel: +38.044.258.2732, 
info@troyan.kiev.ua, www.
troyan.kiev.ua/en/exhibition/
zoovet.

A complete listing of 2008 events is available at www.petfoodindustry.com
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“I’m not just 
creating solutions 

for your pets … 
I am creating them 

for Rose, too.”

Developing the best food ingredients for 
Rose and all of your pets isn’t just our “pet 
project” – it’s our life. At 3D Corporate 
Solutions, our passion is producing quality 
food ingredients for the pets that we all 
love. We offer creative solutions to meet your 
needs, customized with the essential proteins 
and fats for our customers’ trusted brands.
 The team at 3D Corporate Solutions
has three specialty divisions that allow
us to offer pet food manufacturers an 
entire, value-added package – complete 
with sourcing, logistics and exceptional 

service – that enhances their brand and 
makes pet owners return for more. All of 
our products are EU-certifi ed and SARGAPA-
certifi ed. 
dedicates itself to providing spray-dried 
chicken and spray-dried chicken liver, 
fresh and frozen flavored meats, and 
other gently processed proteins, fats and 
specialty products. 
focuses on chicken meal and chicken 
fat production through protein 
conversion. 
is exclusive to the pet food industry 
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and supplies rice, including brewers’ rice, brown 
rice and bran, among other commodities.
 Every step we take ensures our customers receive 
the highest-quality products and customer service 
that goes above and beyond. We believe in “waste 
not, want not” and use only USDA-inspected 
chicken parts to make the meals and fats at our 
plant, which – in turn – get placed in the bowls 
of millions of beloved pet bowls worldwide. Pets 
like Rose.
 To learn more about 3D Corporate Solutions, 
please contact us at customerservice@3Dcorpsol.com 
or call 417-236-9602.

Jan Hall, Logistics Coordinator
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News ❯

Make sure you check out this month’s Online 
Extras, plus all the regular content on www.
petfoodindustry.com:

Listen to a conversation with Natural Balance’s 
president Joey Herrick and VP of mar keting 
Frank Koch. Go to www.petfoodindustry.com/
nb.aspx.
In September, the Food and Drug Administration 
Amendments Act (FDAAA) was passed, requir-
ing new petfood safety systems and measures. 
For a thorough discussion on this topic, see Dave 
Dzanis’ December “Petfood Insights” column at 
www.petfoodindustry.com/FDAAA.aspx.
Read the entire library of Dr. Dzanis’ columns at 
www.petfoodindustry.com/insights.
The white paper Water Activity: The Key to 
Pet Food Quality & Safety from Decagon De-
vices is available at www.petfoodindustry.com/
decagon.aspx.

➤

➤

➤

➤

THIS MONTH ON
PetfoodIndustry.com

FDA wants your input
The US Food and Drug Administration (FDA) is announc-

ing its intention to hold a public meeting early in 2008 to ob-
tain input from stakeholder groups for the development of:

Ingredient;
Processing; and
Labeling standards to ensure the safety of petfood.

These standards were mandated by the FDA Amend-
ments Act of 2007. Stakeholders include, but are not limited 
to, petfood manufacturers, the Association of American Feed 
Control Officials, veterinary medical associations and animal 
health organizations.

The date, time and location for the 2008 public meeting 
will be announced in a subsequent notice that will be pub-
lished in the Federal Register. Check www.petfoodindustry.
com for updates.

A docket has been opened at FDA to receive any com-
ments in advance of the public meeting. Submit written 
comments to the Division of Dockets Management (HFA-
3051, Food and Drug Administration, 5630 Fishers Lane, 
room 1061, Rockville, MD 20852. Submit electronic com-
ments to http://www.fda.gov/dockets/ecomments or www.
regulations.gov.

➤
➤
➤

TURNKEY FEED MILLS • GRAIN & STORAGE
HANDLING • BIOMASS TECHNOLOGY • DUST
EXPLOSION PREVENTION • FLOUR MILLING •
SILOS • CONDITIONERS • PELLET MILLS •
SIEVES • BAG HANDLING • PORT UN/LOADING
• AUTOMATION & CONTROL • COOLING &
DRYING • EXTRUDERS / EXPANDERS •
HAMMER MILLS • RICE PROCESSING •
TURNKEY FEED MILLS • GRAIN & STORAGE
HANDLING • BIOMASS TECHNOLOGY • DUST
EXPLOSION PREVENTION • FLOUR MILLING •
SILOS • CONDITIONERS • PELLET MILLS •

INGREDIENTS & ADDITIVES • ENZYMES •
VITAMINS • MINERALS • AMINO ACIDS •
ANTIBIOTICS • MOULD PREVENTION •
FORMULATION PROGRAMMES • COLOURANTS
• PROBIOTICS • HEALTH PROMOTERS  •
YEASTS • FATTY ACIDS • RAW MATERIALS •
ANTIOXIDANTS • PREMIXES • INGREDIENTS &
ADDITIVES • ENZYMES • VITAMINS •
MINERALS • AMINO ACIDS • ANTIBIOTICS •
MOULD PREVENTION • FORMULATION
PROGRAMMES • COLOURANTS • PROBIOTICS
• HEALTH PROMOTERS  • YEASTS • FATTY

VICTAM
ASIA2008

Feed 
Ingredients
&Additives
AsiaPacific

2008

The events you need 
to visit

E X H I B I T I O N S & C O N F E R E N C E S
5 – 7 March 2008 • Queen Sirikit National Convention Center, Bangkok, Thai land

Bringing together the world’s premier suppliers of ingredients and processing technology to the 
animal feed, petfood, aquafeed, rice & grain processing industries with compounders, integrators,
co-operatives, hatcheries, large farmers & grain processors from throughout the Asia Pacific markets.

Supported by the following technical conferences and workshops:
The FIAAP Conference ‘The ingredients for success!’ Contact: www.feedconferences.com

Aquafeed Horizons Contact: www.aquafeed.com
Petfood Forum Asia 2008 Contact: gstadel@wattnet.net or www.petfoodindustry.com

The Thai Feed Conference Contact: chirawak@dld.go.th
For further information or to visit the exhibitions FREE of charge register online at:

www.victam.com or www.fiaap.com or email: expo@victam.com or info@fiaap.com
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Real-time 
In-line Process

Control. 

California, 1:37 PST Colorado, 2:37 MST Illinois, 3:37 CST Georgia, 4:37 EST

Total Control.
With SpectrInline® from Ometric®,
you can be in total control of your
manufacturing process, 100 percent
of the time, from anywhere in the
world. 

SpectrInline® measures concentrations
of critical process variables - such as
moisture, fat, proteins, ash, color,

Revolutionary Technology.
SpectrInline’s patented Multivariate
OpticalTM Computing technology
enables spectroscopy directly in
industrial process lines, at the 
speed of light.

SpectrInline® does!

brix, etc. - in real time, in-line, 
24/7 —allowing you to manage
your process, on-site or remotely, 
for consistent quality and enhanced
profitability.

Give us samples,
we’ll give you control.
Through our Easy-Fit® process, we
will analyze samples of your products
and provide you with SpectrInline 
performance specs for your process.
We will then install SpectrInline in 

Unmatched Support.
Through our Evergreen®

program, Ometric will constantly
control the performance of your
SpectrInline system remotely, 
maintaining it and upgrading it for
the life of your contract.

Take Control.
It’s time to experience the power of
Ometric’s real-time, in-line Process
Control Solutions for yourself. Call
Jason Williamson: 803.233.4683, or
email him at: jasonw@ometric.com.
Or visit www.ometric.com

Sampling does not tell the 
whole story.

your process line and demonstrate 
its real-time, in-line capabilities in
your plant - all free of charge!
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New on the Shelves Editor’s note: Submissions and feedback are welcome. Contact Jessica Taylor 
Bond, Tel: +1.847.795.7685, Fax: +1.847.390.7100, jbond@wattnet.net.

❮❮ Organic goes to the dogs, cats too
Castor & Pollux Pet Works has introduced the Go Organic Kit, an all-in-one 
organic diet kit available for cats and dogs. The Go Organic Kit features food and 
treats from the company’s Organix line, the first certified organic food products 
launched for dogs and cats after the USDA’s National Organic Program (NOP) 
was introduced in 2000, according to Castor & Pollux. Inside the reusable con-
tainer are both dry and wet foods, treats, coupons and information on the ben-
efits of eating organic. www.castorpolluxpet.com

Find more new products at www.petfoodindustry.com. To 

submit products, contact Jessica Taylor Bond, Tel: +1.847.795.7684, Fax: 

+1.847.390.7100, jbond@wattnet.net.

➤

❮❮ Unique treats from Australia 
Zeus and Co. Inc. has partnered with Australian Pet Foods to introduce nine new pet-
food products to the US market. Products include Kangaroo Femur Large, Kangaroo 
Femur Small, Kangaroo Hind Leg Bone, Kangaroo Tail Large, Kangaroo Tail Twin 
Pack, Kangaroo Wing Dings, Emu Bone Small, Emu Femur Large and Lamb Femur 
Bone. According to both companies, the strictest and most humane standards are prac-
ticed in the sourcing of the products from Australian Government licensed production 
facilities, which use only legally culled species under the government monitored quota 
system. www.zeusandco.com

Fishin’ Chips for cats ❯❯
Fishin’ Chips from Aunt Jeni’s Home Made are holistic cat treats 
with a crisp texture. The Seafood Medley variety contains fish, 
baby shrimp, clams, beef, lamb and/or goat lung chips. Accord-
ing to the company, Fishin’ Chips are hypoallergenic and all-nat-
ural, containing no preservatives, yeast, soy, salt, sugar or grains.
www.auntjeni.com

Organic, frozen yogurt for dogs ❯❯
Yöghund is a certified organic frozen yogurt treat for dogs that comes in a Peanut But-
ter & Banana flavor, available in a single-pack of four or a party-pack of 20. According 
to the company, Yöghund is made of organic yogurt, organic bananas, organic peanuts 
and spring water, and has no additives or fillers. The paper packaging used for the 
product is biodegradable and minimizes the risks of accidental ingestion by a pet, also 
according to TBD Brands. www.yoghund.com
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1-905-456-3660 
Visit: www.peelplastics.com

Call:1-905-456-3660 

New

It’s a dog eat dog world on the retail shelf. Say “NO” to

torn, wet or infested paper bags. Choose Peel Plastics’

easy-open, easy-close, flexible SlideCube. New low slip

matte or high gloss finishes ensure your brand dwarfs 

the competitive clutter that surrounds it!

Your brand’s success is in
the bag with Peel Plastics.

Low slip matte finish option 
eliminates glare, greatly improves
shelf visibility and readability.

New Full panel base ensures 
full branding on the shelf.

5 Panel Design!

Vibrant printing delivers your brand 
message repeatedly at point of purchase
and every time your customer uses the
resealable packaging.

No need for scissors or knives!
Hands both young and old can easily open 
and close our resealable slider opening. Inside 
is a simple poke-thru tamper evident strip. 

Specify bright 
matte or gloss finishes,
combine foils, even add 
clear product “windows”.
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From its beginnings, 
Provimi has character-
ized itself as a strongly 
international company, 

including the petfood part of 
its business. This identity has 
held true as Provimi Holding  
(the parent organization) has 
acquired other petfood manu-
facturers and established a 
network of factories world-
wide.

While the holding group 
has always maintained a coor-
dinating function, previously it 
gave a great deal of autonomy 
to the local facilities. A new 

strategic direction is now capitalizing 
on the advantages of a more centralized 
organization and Provimi’s core private 
label petfood business.

The company is in the process of in-
tegrating all its petfood units into one 
new profit center called Provimi Pet 
Food Europe. The main purpose is to 
improve capacity to comply with the 
needs and requests of its priority cus-
tomers such as hypermarket and super-
market chains.

Acquiring for growth
Provimi was founded near Rotter-

dam, the Netherlands, in 1927, with core 
activities focusing on premixes, special-

20 l   l February 2008

Provimi’s new strategy centralizes 
its petfood business as Provimi Pet 
Food Europe, located within two main 
offi ces, including one in Rotterdam, 
the Netherlands (top). The business is 
headed by CEO Erik Bras (center) and 
encompasses 11 production facilities 
in seven European countries, including 
this plant in Hungary (bottom). All plants 
undergo regular internal quality audits.

Private 
label 
power
After several years 
of acquisitions, Provimi 
centralizes and focuses 
on its core business
BY STEFANIA PES

PETFOOD INDUSTRY
G L O B A L
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Optimizing 
petfood 
activities
Erik Bras, CEO of Provimi’s 

petfood business, explains 
the three main objectives of the 
company’s new strategy toward 
integration and centralization:

1. Better serve European cus-
tomers in an increasingly customer 
oriented marketplace;

2. Optimize synergies between 
local and centralized purchase of 
raw materials;

3. Raise the overall value of 
Provimi, thanks to continuous 
exchange of expertise among man-
agers from the different companies 
of the holding group and related 
learning about local markets and 
operations.

To this last point, executive 
management holds meetings of 
all country general managers on 
a regular basis to strengthen the 
mutual connections and ensure the 
operational control of the group. 
Also, meetings with the specialized 
managers of different functions 
such as sales and marketing, 
R&D and quality assurance are 
organized to increase knowledge 
sharing, synergies and interdepen-
dency.

ties and feed. After many years of solid 
growth, the company entered the pet-
food business as part of a diversification 
strategy aimed at additional growth in 
higher margin segments.

The first acquisitions of petfood 
companies date to 2000, when pre-ex-
isting dry food facilities in the Nether-
lands, Czech Republic and Italy were 
purchased. Soon after, between 2001 
and 2005, Provimi expanded further 
in Slovakia, Poland and Hungary, also 
becoming active in wet petfood through 
additional acquisitions in the Nether-
lands and Central/Eastern Europe.

The individual acquisitions have 
typically been driven by the holding 
group’s long-term development policy 
of investing in companies that are well 
established in their local markets. The 
aim was to ensure a nice growth poten-
tial and allow further consolidation of 
Provimi’s position in the global market. 

Where already present, established 
product lines and strong local brands 
were retained, says Erik Bras, CEO of 
the petfood business. Examples include 
Propesko and Brasa in the Czech Re-
public and Dax in Hungary, distributed 
across Central Europe in garden centers 
and agricultural retail outlets that carry 
petfood products.

However, Provimi is predominantly 
a private label producer and does not 
intend to create or launch branded prod-
ucts. Instead, it’s reinforcing the strate-
gic focus on its business with pan-Euro-
pean retail customers.

Integrating the network
“At the beginning of the acquisi-

tions process until 2005 to 2006,” says 
Bras, “each factory, although part of the 
group, continued to be run mainly as a 
local independent business unit.” Since 
then the new integration strategy has 
started to be implemented.

To date, almost all acquired factories 
have shed their old names. In countries 
with more than one plant, the facilities 
first merged under the name of Provimi 
Pet Food, plus the name of the country. 
For example, the last 2006 acquisi-
tion—the assets of the large French pri-
vate label company SESA—went under 
the name of Provimi Pet Food France.

Since the beginning of 2007, all 
European operations have started to be 
integrated under the Provimi Pet Food 
Europe name. The new structure is 
designed to combine the benefits and 
synergies offered by the large scale 
organization with the faster action and 
decision-making support of local units 
for customers in their respective mar-
kets. Provimi executives believe retail 
customers are looking for partners 
able to provide the right, consistently 
high-quality products in large volumes 
while offering quick service.

Besides the strategic decisions taken 
at board level, the management of all 
day-to-day petfood activities in Europe 
is now coordinated through Provimi Pet 
Food’s two main office locations:

Budapest, Hungary—
serving Central/Eastern Europe;
Rotterdam, Netherlands—
serving Western Europe.

Quality and safety
Part of the daily operations revolve 

around quality and ingredient safety. 
Bras points out that these are possibly 
even more important for a private label 
producer than for companies manufac-
turing their own petfood brands. In fact, 
a potential crisis like the 2007 US re-
calls has a doubly serious implication, 

➤

➤

Headquarters: Budapest, Hun-
gary (Provimi Pet Food Europe)
Annual sales: 225 million Eu-
ros—about 12% of total turnover of 
the holding group
Offi cers: Erik Bras, CEO, petfood 
business
Facilities: 11 production facili-
ties in seven European countries, 
including a new petfood production 
plant near Moscow, Russia, built 
in 2007 to support the fast growth 
of the petfood segment in Eastern 
Europe; plus facilities in Brazil and 
Argentina
Employees: 900 (Provimi Pet 
Food Europe)
Websites: www.provimi.com,
www.provimipetfood.nl

Business basics

“I’m sure 
retailers would 
be sensitive 
to exploring 
new products 
instead of just 
following the 
market’s key 
players.”
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Provimi ❯

he believes.
First, such a recall involves multiple 

brands from several clients. Plus, it can 
badly affect a retailer’s overall brand 
name, spreading the seed of doubt about 
the quality of all products in its stores, 
even non-petfood products. This can 
jeopardize the trust of both the retail 

customer toward its supplier and the fi-
nal consumer toward the retailer.

To prevent such a crisis, Provimi has 
developed an intensive global supplier 
auditing system, based on precise speci-
fications and ranges of tolerance for sev-
eral parameters. In addition to this focus 
on controlled qualitative selection of 

suppliers, Provimi has set up an internal 
auditing program of its many produc-
tion facilities. The program includes the 
company’s own standards and specifica-
tions, plus other industry quality stan-
dards such as ISO 9001 and HACCP.

“We want quality and production to 
be a little bit like cat and mouse,” Bras 
says. He explains the quality department 
does not report to the individual plants; 
rather, the plants undergo regular qual-
ity audits by centralized staff.

Next up: more innovation
For the next year, the big challenge 

and effort for Provimi, according to 
Bras, will be to successfully complete 
the operational integration. This will 
allow the company to share in the ex-
pected increased market opportunities 
and emphasize aspects like innovation.

“When given more inputs from reli-
able suppliers,” Bras says, “I’m sure re-
tailers would be sensitive and available 
to exploring new products instead of 
just following the market’s key players.” 
He adds he is confident the project will 
succeed and expects full benefits by the 
end of this year.

Stefania Pes is a consultant 
and writer for Mediatic (www.
mediatic.it), a communications 
and marketing agency based in 
Italy serving the petfood and pet 
supplies industry.

Tell us what you think! 
Send letters to the editor to editor@

petfoodindustry.com or post your comments 

online at www.petfoodindustry.com

➤

“We want 
quality and 
production to 
be a little bit 
like cat and 
mouse.”
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Toll Free: 1.800.263.7430   Phone: 1.519.824.2381   Fax: 1.519.824.9472   
E-mail: marketing@sanimax.com   Web: www.sanimax.com

Searching for the world’s best ingredients?

Let us be your quality pet food 
ingredient provider

0802PETprovimi.indd 230802PETprovimi.indd   23 1/25/2008 10:09:41 AM1/25/2008   10:09:41 AM

mailto:marketing@sanimax.com
http://www.sanimax.com


0802PETprovimi.indd 240802PETprovimi.indd   24 1/25/2008 10:09:42 AM1/25/2008   10:09:42 AM



0802PETprovimi.indd 250802PETprovimi.indd   25 1/25/2008 10:09:44 AM1/25/2008   10:09:44 AM

mailto:contact@spfaus.com
http://www.spf-diana.com
mailto:contact@spf.com.cn


26 l   l February 2008

“We’ll be doing this 
until we die,” says 
Natural Balance’s 
president Joey 

Herrick about himself and his execu-
tive VP Frank Koch. He’s referring to 
providing a way for their customers to 
see the laboratory test results for all 
Natural Balance Pet Foods products. 

Herrick points out that throughout 
the recalls of spring 2007, pet owners 
kept saying, “We don’t know what’s 
safe.” After a lot of work and expense 
finding the best testing methods for 
melamine and cyanuric acid, Herrick 
was confident Natural Balance had a 
system that would “allow us to sleep 
at nights.” But, he thought, how would 
their customers know the products are 
safe? That’s when Herrick decided to 
post test results on the Natural Bal-
ance website. Customers can now log 
on to see that the product batch they’re 
feeding has passed certain laboratory 
tests. The procedure is:

Log onto www.naturalbalanceinc.
com.

Click on the “Buy with Confi-
dence” banner.

1.

2.

Choose a dog 
or cat formula, for 
example, “Duck and 
Green Pea Formula 
canned cat food-6 oz.”

Enter the product’s 
date code, for example, 
“10/10/2010.”

The results of the 
tests performed on that 
batch will then be displayed. The com-
pany will not ship any product until 
the batch has been “signed off on” as 
passing the required tests.

An unexpected bullet
After the recalls in March 2007, 

Natural Balance thought it had dodged 

3.

4.

a bullet because it did not use wheat 
gluten. Still, the company began set-
ting up Natural Balance Laboratories 
(NB Labs) to screen for melamine 
and cyanuric acid. In mid-April, the 
company was stunned to find two 
Natural Balance products had been 
contaminated via rice protein laced 
with melamine and cyanuric acid. For-
tunately the date codes affected rep-
resented only a truckload and a half. 
Nevertheless, Herrick decided to re-
call all date codes of the two affected 
SKUs so no contaminated products 
would remain on the shelves by mis-

3 key factors
Natural Balance sales slowed 

after the recalls, but have since 
rebounded. The company attributes 
the recovery to three key factors:

How it handled the recalls;
Its sales force; and
Its “Buy with Confi dence” 
program.

➤

➤

➤

After the recalls, 
the company’s high-tech 
testing plan is working
BY TIM PHILLIPS, DVM

Natural Balance 
rebounds: 3 keys

Natural Balance 
customers can go online 

to see the test results for a 
particular batch of product.
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take. The company’s sales force also 
kept their customers in the loop.

In dealing with problems stemming 
from Natural Balance products, the 
company’s insurance policy allowed 
for coverage of either the purchase 

price of the affected pet or the veteri-
nary expenses involved—whichever 
is lowest. Often, the insurance com-
pany opted to pay for the value of the 
pet. Natural Balance dealt with these 
situations by giving their customers 
enough money to cover the veterinary 
expenses. 

Taking the high-tech road
When the mystery of the 2007 pet-

food recalls was apparently solved, Her-
rick looked for kits to test for melamine 

and cyanuric acid. None were available. 
Happily by May 2007, Midwest Labora-
tories in Omaha, Nebraska, USA, had a 
way to test for these contaminants.

Around the same time, Natural 

Left: Natural Balance uses an 
integrated liquid chromatograph-
mass spectrometer from Applied 
Biosystems.

Right: The company will not ship 
any product until the batch has 
been “signed off on” as passing 
the required tests.

Online extra!
Listen to a conversation with 

Natural Balance’s president Joey Herrick 

and VP of mar keting Frank Koch. Go to 

www.petfoodindustry.com/nb.aspx.

➤
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CEI — America’s Sustainable Printer™

CEI’s SuperTube woven bags are stronger, thinner, 
stiffer and less costly than paper bags. Their 50% better 
yield takes up less space on the pallet, in the truck and 
in landfills – better for business and the environment.

No matter how you LOOK at it, the benefits keep 
stacking up.

Made in the U.S.A.
10-color water-based flexographic printing
FDA-approved / AIB certified
100% recyclable
Seamless or seamed 
EZ open closures
Large production capacity
Fewer damage claims than paper bags

THE LEADER IN DOMESTIC

POLYPROPYLENE WOVEN BAGS

Contact us at wovenbags@coating-excellence.com or call 866-WVN-BAGS (866-986-2247)

super-tube.com | coating-excellence.com

Visit us at Petfood Forum 2008
April 14-16
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Balance hired research biochemist Ali 
Haghighi, PhD, to create the protocols 
at NB Labs for melamine and cyanu-
ric acid testing, as well as oversee all 
lab testing procedures. The company 
also hired a quality control chemist to 
implement the testing procedures. By 
mid-August 2007, NB Labs was up 
and running. 

NB Labs and Midwest Laboratories, 
their independent lab, use ELISA tests 
for aflatoxin and vomitoxin screening. 
To test for melamine and cyanuric acid, 
Midwest uses two different methods. 
One is liquid chromatography mass 
spectrometry and the second is a gas 
chromatograph fitted with a nitrogen-
phosphorus detector.

NB Labs uses an integrated liq-
uid chromatograph-mass spectrom-
eter from Applied Biosystems (www.
appliedbiosystems.com). Accuracy is 
ensured by periodic, independent veri-
fication by an outside laboratory. More 
details about the testing methods can 
be found by going to the test results 
page as previously described and click-
ing “Learn more about our testing.”

A big bounce
How did the recalls affect Natural 

Balance’s business? “We went flat and 
that lasted until September,” says Her-
rick. “Then we saw a strong rebound 
in growth.” He attributes the recovery 
to three key factors:

How the company handled the 
recalls;
Its sales force; and
Its “Buy with Confidence” pro-
gram.

The result? October and November 
2007 were the best months in the his-
tory of the company. ●

➤

➤
➤

We went 
fl at and that 
lasted until 
September.

NB Labs and Midwest use ELISA tests for mycotoxin screening.

3 Keys ❯

AVAILABLE SPRING 2008

A POWERFUL NEW PROTEIN SOURCE FOR DOG AND CAT DIETS. 

Contact Eric Bell at 402.533.4220 or eric_bell@cargill.com for details.
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At 12 years of age, Rodney 
has moderate joint pain, 
particularly in his hips. A 

specially formulated pet food 
helps him feel like a pup again.

north america  636.634.4157 
rgrimm@afbinternational.com 

north america  636.634.4129 
dkrestel-rickert@afbinternational.com 

north america  330.474.1629 
rvaudt@afbinternational.com 

latin america  54.2322.480747 
alusa@afbinternational.com.br

europe  31.73.5325777 
j.vergeer@afbinternational.nl
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Because Of The Advanced Technologies Behind The 
Optimizor®, BioFlavor® And Enticer® Brands, 

AFB Is Uniquely Able To Offer Customized Solutions

AFB is better suited than ever to give pet food marketers a real 
competitive advantage. Our new resource center expands 

AFB’s R&D capabilities and is the palatant industry’s 
most comprehensive facility. Working closely with our 

customers, we can create palatant technology that 
precisely matches the requirements of specialty products 

currently under development anywhere in the world. 

To learn more about AFB’s comprehensive resource center, 
contact a sales director listed below or visit www.afbinternational.com.

Rodney Isn’t Perfect. 
But With AFB’s Help, 

His Dinner Is.
Today, pet food manufacturers are providing more than nutrition.  

They’re delivering benefits for dogs and cats with a wide variety of 
challenging conditions. Making sure that these exciting new pet 
foods taste great to pets is AFB’s job and nobody does it better.

asia/pacific  61.398.799093 
khall@afbinternational.com

australia  61.359.711105 
jseletto@inghams.com.au
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C onsumer awareness of probiot-
ics in human foods is currently 
high, with active culture dairy 
products the fastest growing 

food segment in the US. According 
to Simmons Market Research Bureau, 
nearly half (48%) of the dog- or cat-
owning households in the US seek out 
natural or eco-friendly products for a 
total population of 25.1 million pet-
owning households. As the natural, 
holistic and organic segments of pet-
food gain momentum, probiotics, pre-
biotics and synbiotics are becoming 
buzz words in our industry. But just 
how will they make petfood products 
function better?

It’s all about immunity
Probiotics, as defined by the World 

Health Organization (WHO), are liv-
ing organisms that, when adminis-
tered in adequate amounts, confer a 
health benefit. The “friendly bacteria” 
are typically non-GMO and are listed 
as Association of American Feed Con-
trol Officials approved as direct-fed 
microbials. Probiotics have three pos-
sible modes of action (Dolfe, 2000):

Generating immuno-stimulants;1.

Producing antimicrobial com-
pounds;
Competitively excluding 
other bacteria. 

Recent research suggests probi-
otic bacteria counter disease-causing 
bacteria in several ways, including 

preventing pathogen colonization in 
the intestines by blocking binding 
sites, producing antimicrobials and 
organic acids and stimulating the im-
mune response and enzyme activity. 
The process of “competitive exclusion” 
—when probiotic bacteria block bind-
ing sites— is one of the most consistent 
health claims associated with probiotic 

2.

3.

bacteria observed in many animal spe-
cies (Danielson, et al., 1989;  Newman 
and Jacques, 1995; Isolauri, 2001; Saa-
vedra, 2001).

A strong immune system in animals 
starts with good gastrointestinal health 
since most of the immune system is 
located in the digestive tract. In turn, 
the immune system is affected by the 
natural intestinal bacterial microflora. 
Benefits of probiotics in general may 
include controlling enteritis in dogs, 
stimulating immune function in pup-
pies, improved oral and fecal odor and 
overall skin and coat health. 

MLF Biotech has developed Liv-
Pro, an all-natural, multi-strain blend 
of live probiotics, to promote gastroin-
testinal health. Liv-Pro offers a blend of 
beneficial bacteria that colonizes dif-
ferent segments of the GI tract, accord-
ing to the company. The supplement 
has been developed for dogs and cats 
and is a multi-strain blend of probiotics 
enhanced with functional ingredients. 

Not just yummy in the tummy
Prebiotics that provide a stable 

complex carbohydrate for altering the 
gastrointestinal environment and en-
hancing immunity may soon offer so-

A functional 
petfood future

Exploring the imminent roles prebiotics 
and probiotics will play in the market

BY JESSICA TAYLOR BOND
Prebiotics and probiotics are viewed as a more natural, 
holistic way to ensure gastrointestinal health.

Strains of 
these bacteria 
selected as 
probiotics 
need to be 
evaluated for 
safety.
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lutions to petfood processing systems. 
Prebiotics are defined as non-digestible 
food ingredients that beneficially affect 
the host by selectively stimulating the 
growth and/or activity of one or a limit-
ed number of bacteria in the colon, and 
thus improve host health. There are a 
number of trials that have examined the 
effects of prebiotics that increase the 
concentrations of lactic acid bacteria 
such as Lactobacilli or Bifidobacteria

(fructooligosaccharides—FOS) or in-
hibit pathogens, alter GI tract microbes 
and modulate immunity (mannan oli-
gosaccharide—MOS).

FOS studies in cats have demon-
strated concurrent increases in the 
beneficial bacteria and decreased con-
centrations of E. coli and Clostridium
perfringens (Sparkes et al., 1998).  
Studies examining MOS in dog diets 
revealed improved digestibility, altera-
tions in GI bacterial populations and 
improved immune parameters (Swan-
son et al., 2002; Zentek et al., 2002).

Orafti Animal Nutrition specializes 
in manufacturing functional prebiotic 
ingredients. Beneo is the brand name 
developed by Orafti to describe a range 
of inulin and oligofructose ingredients 
extracted from the chicory root. The 

company claims inulin and its long 
chained fractions are less soluble and 
ferment more slowly, allowing them 
to escape fermentation in the small 
intestine and make their way in to the 
animal’s colon.

According to Orafti, depending on 
the nutritional focus and the physiolog-
ical differences between dogs and cats, 
there may be a preference for either in-
ulin or oligofructose or a combination 

of both. Both products are available in 
high purity (neutral taste) and semi-
refined (overall palatability whether 
sweet or bitter) forms. 

Gourmetcueticals also offers pre-
biotic products meant to be utilized in 
animal feed and petfood. GLPH-1 is 
a polysaccharide extract from botani-
cal yeast, Candida utilis, that has been 
shown in more than 20 clinical trials to 
boost immune function as a prebiotic/
anti-inflammatory and stimulate white 
blood cells, according to the company. 
It has also been shown through clinical 
trials to reduce muscle degradation in 
both animal and human athletes. Prebi-
otic products like GLPH-1, when used 
with sport animals, can help reduce the 
muscle breakdown caused by strenu-
ous exercise and activity. 

Focus on safety
To aid in the evaluation of safety of 

probiotics for humans, a working group 
of the FAO/WHO has provided a guid-
ance report (Joint FAO/WHO Working 
Group Report, 2002). The safety as-
surance tests suggested by this report 
include, depending upon the species 
being tested:

Determining antibiotic resistance 
patterns; 
Assessing certain metabolic 
activities; 
Assessing potential side-effects; 
Toxin production testing; and 
Determining potential hemolytic 
activity.  

Examples of common direct-fed 
microbials are Lactobacillae, Saccha-
romyces sp., Bifidobacterium as well 
as the Bacillus sp. Strains of these 
bacteria selected as probiotics need to 
be evaluated for safety in each target 
species.   

More advances to come
The number of studies demon-

strating the benefits of probiotics and 
prebiotics in human and animal diets 
is continuously growing. The body of 
evidence showing direct beneficial ef-
fects in pets is also on the rise. Lines 
of direct fed microbials developed for 
premium and holistic petfoods are al-
ready being produced.

VDF FutureCeuticals recently in-
troduced its LactiCeuticals line of pro-
biotics, prebiotics and synbiotics. The 
LactiCeuticals line is based on strains 
of lactic-acid producing bacteria, alone 
or in combination with other functional 
ingredients. FutureCeuticals is a manu-
facturer of probiotic products and offers 
a variety of strains in different concen-
trations for all probiotic applications. 

For functional food supplements to 

➤

➤

➤
➤
➤A high therapeutic dose of Bacillus subtilis is as effective in controlling 

Clostridium diffi cile associated diarrhea (CDAD) as the antibiotic 
Vancomycin in hamsters with clindamycin induced CDAD (Peys, et al., 
2005). Courtesy of Kemin Industries Inc.

Figure 1: 
Certain probiotics have potent anti-Clostridial activity

Tell us what you think! 
Send letters to the editor to editor@

petfoodindustry.com or post your comments 

online at www.petfoodindustry.com

➤
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Functional ❯

really flourish, the process of petfood 
making may have to change. Because 
probiotics are living organisms, their 
stability through processing is an is-
sue that needs to be addressed as ex-
trusion/expansion processing will in-
activate these biological products. 

Kemin Industries Inc. offers  a direct 
fed microbial for the petfood industry 
developed to withstand certain condi-
tions associated with manufacturing 

of pet treats and products. “Depending 
upon the process, Kemin’s proprietary 
strain of Bacillus subtilis has high sur-
vivability during manufacturing and 
while the product is on the shelf,” says 
Charlotte Jacobs, senior vice president 
of global marketing for Kemin petfood 
ingredients. “This probiotic is a spore 
forming bacteria that can withstand 
tableting in the manufacturing stage. It 
does not lose its potency while on the 

shelf, and does not become active until 
it reaches the dog’s gut.”

Kemin’s proprietary strain of Bacil-
lus subtilis has been demonstrated to 
support a healthy gut in mongastrics.  
[Adapted from Vandenkerckhove, et 
al. (2006)  Kemin Technical Publica-
tion BB-06-0093].  Kemin’s proprietary 
strain of Bacillus subtilis has also been 
shown to produce antibacterial agents 
surfactin A and surfactin B. Controlled 
tests on hamsters showed the propri-
etary strain to be as effective in con-
trolling Clostridium difficile associated 
diarrhea (CDAD) as the antibiotic Van-
comycin (see Figure 1, p.33). 

“The benefits of direct fed microbi-
als like Kemin’s proprietary Bacillus 
subtilis strain, are potentially unlim-
ited,” says Giuseppe Abrate, president 
of the Kemin petfood ingredient busi-
ness. 

Further studies are needed, but 
many of the initial studies demonstrat-
ing the benefits of direct fed microbi-
als in companion animals are promis-
ing. Probiotics that are all-natural and 
non-GMO have great potential to serve 
as gastrointestinal health aids that are 
consistent with the current demand for 
natural and holistic petfoods.   ●

Products like GLPH-1 from Gourmetcueticals, when used with sport 
animals, can help reduce the muscle breakdown caused by strenuous 
exercise and activity.

Because 
probiotics 
are living 
organisms, 
their stability 
through 
processing is 
an issue that 
needs to be 
addressed.
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Adding Max-E-Bran, NutraCea’s
Stabilized Rice Bran Ingredient 
Technology, to your petfood
formulations will deliver:

NutraCea® is now adding value to petfoods in the
same way that has been done for over 10 years in

formulated equine diets. Please contact us to find out
how we can add value to your petfood formulations!

For more information, contact NutraCea®

1-888-757-7731
www.nutracea.com/pet

   Fat (20%)

5090 N. 40th Street, Suite 400 Phoenix, AZ 85018-2199, Tel: 602-522-3000, Fax: 602-522-3001
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Petfood Forum is the only event 
of its kind: the largest global 
meeting place for petfood pro-
fessionals. Last year, attendance 

was over 1,000—a dynamic and famil-
iar community. Please don’t miss the 
event that has been a reliable source of 
education, networking and motivation 
for over 15 years!

Petfood Forum 2008 offers the lat-
est ideas and reports on new products, 
technologies, ingredients, nutrition, 
regulations and market trends. It is an 
excellent place to find new business 
and networking opportunities. As the 
English philosopher Francis Bacon said 
nearly 500 years ago, “Knowledge is 
power.” Today that is truer than ever.

Scheduled for April 14-16 at the 
Hyatt Regency O’Hare near Chicago, 
Illinois, USA, Petfood Forum provides 
face-to-face contact with your industry 
peers and suppliers, along with experts 
on petfood marketing, production, reg-
ulatory issues and nutrition. Last year, 
the three general sessions proved to be 

popular, so on Wednesday, April 16, 
three panel discussions will provide ex-
clusive insights from:

Petfood company executives;
Pet retailing decision-makers; and
New product development experts.

 Petfood Forum 2008 is immediate-
ly followed on April 16-17 by Petfood 
Focus on Safety, a comprehensive, in-
depth educational program on one of 
the greatest challenges our industry 
faces.

 Here is the most accurate and up-to-
date scheduling, topic and speaker infor-
mation available at press time. More in-
formation will appear in the March issue. 
For regular updates, bookmark www.
petfoodindustry.com/petfoodforum/
aspx. If you have specific questions, 
contact Nancy Grossnickle (attendees) 
at E-mail: ngrossnickle@wattnet.net; 
Tel: +1.815.734.5674 or Ginny Stadel 
(exhibitors) at E-mail: gstadel@wattnet.
net; Tel: +1.815.734.5691.

Sessions in the same time slot are 
concurrent. ●

➤
➤
➤

List of exhibitors
For a list of Petfood Forum 2008 

exhibitors, go to www.petfoodindustry.

com/exhibit.aspx

➤

Petfood 
Focus on 
Safety
Wednesday, April 16
1:00-3:00 pm Registration

3:00-3:40 pm 
Good purchasing practices: 
Dr. David Rosenblatt, PDCA Training 
Solutions, covers what it takes to 

Petfood 
Forum 
2008
Monday, April 14
1:00-7:30 pm   Registration

5:30-7:30 pm   Reception

Tuesday, April 15
7:00-8:00 am   Breakfast

8:00-8:40 am 
Complementary technolo-
gies: Professor Jean Bouvier, on 
behalf of Clextral, examines the ad-
vantages and disadvantages of both 
single and twin screw extruders.
Inulin and weight loss: John 
Lowe, PhD, Tuttons Hill Nutrition, ex-
plains the role of inulin, a prebiotic 
dietary fi ber, in achieving weight 
loss. He will also touch on other 
benefi ts.

8:45-9:25 am 
Fallout from the recalls: David 
Lummis of Packaged Facts examines 
changes in the industry stemming 
from the spring 2007 recalls—in 
particular the surge in natural and 
organic petfoods.
Custodial care of ingredi-
ents: Ed Mareth of 3D Corporate 
Solutions covers how to source 

Registration link
To register online for Petfood 

Forum 2008 and Petfood Focus on 

Safety, go to www.petfoodindustry.com/

petfoodforum.aspx

➤

Preview:Preview:
Petfood ForumPetfood Forum  20082008 
Knowledge is profits—increase 
your know-how at Forum and 
Petfood Focus on Safety

2008

mailto:ngrossnickle@wattnet.net
http://www.petfoodindustry.com/petfoodforum.aspx
http://www.petfoodindustry.com/petfoodforum.aspx
http://www.petfoodindustry.com/exhibit.aspx
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wholesome, high-quality ingredients 
for the fi nest petfoods and treats.

9:00 am-7:30 pm 
Exhibits open

9:30-10:10 am Break

10:15-10:55 am 
New product launches: A mar-
ket research specialist will highlight 
some of the most interesting new 
petfood product launches in 2007.
US regulatory report: Dave 
Syverson, chair of the Pet Food 
Committee for the Association of 
American Feed Control Offi cials, will 
explain recent regulatory progress 
and look at the year ahead.

11:00-11:40 am   
The natural and organic 
markets: Brian Connolly, pack 
leader at Castor & Pollux Pet Works, 
will discuss the company’s nomina-
tions for various Petco awards and 
its explosive growth.
Nutritional management of 
canine hip dysplasia: Gail 
K. Smith, VMD, PhD, professor of 
orthopedic surgery at the University 
of Pennsylvania, shares his insights 
on the prevention and treatment of 
canine hip dysplasia.

11:45 am-1:00 pm   Lunch

1:00-1:40 pm 
Preventing brand theft: Peter 
Gabriele, Armark Authenication 
Technologies, covers petfood de-
fense steps, including anti-counterfeit 
tags and detection devices.

Treat palatability: Aurelie de 
Ratuld, PhD, SPF’s R&D manager for 
wet petfood and treats, examines 
use of palatability enhancers and 
testing protocols for different kinds 
of treats. 

1:45-2:25 pm 
Sustainability and carbon 
footprints: Colin Mair, Cormal 
Technology, explains that for regula-
tory and fi nancial reasons, sustain-
ability is a concept petfood manu-
facturers cannot afford to ignore.
Can raw petfoods prevent 
cancer?: Dr. Ian Billinghurst, 
founder of BARF Australia, presents 
his theory on what drives neoplasia 
in companion animals, along with 
possible solutions for preventing it.

2:30-3:10 pm Break

3:15-3:55 pm 
Private label petfoods—a 
global status report: Lee 
Linthincum of Euromonitor Interna-
tional highlights the importance of 
private label petfoods in regions of 
the world.
EU regulatory update: Thomas 
Meyer, secretary general of the 
European petfood trade association 
(FEDIAF), updates what’s happening 
on the European regulatory scene.

4:00-4:40 pm 
Petfood safety systems: 
Dr.David Rosenblatt, PDCA Training 
Solutions, will explore how to imple-
ment state-of-the-art petfood safety 
and quality management systems.

Emerging ingredient trends: 
Euromonitor’s Lee Linthicum looks 
at the petfood ingredients that are 
rising in popularity, including or-
ganic, reliably safe, specialized and 
functional ingredients.

5:00-7:00 pm Reception

Wednesday, April 16
7:00-8:00 am   Breakfast

7:30-10:30 am 
Exhibits open

 General sessions
8:00-9:30 am 

Executive roundtable: Decision 
makers from four petfood companies 
share their insights on the petfood 
industry today and tomorrow.

9:30-10:10 am   Break

10:15-10:55 am
Pet retailers speak: Execu-
tives representing various petfood 
retailers discuss consumer wants and 
needs from the pet retailing perspec-
tive.

11:00-11:40 am 
New product development 
ideas: A diverse group of experts 
analyze what it takes to make new 
product development successful.

11:45 am-2:00 pm   Luncheon

make wise and safe petfood ingredi-
ent purchases.

3:40-4:20 pm 
Introducing ISO 22000: Mark 
Ames, member of the American So-
ciety for Quality, details ISO 22000, 
the world’s most advanced food 
safety management system.

4:20-4:50 pm Break

4:50-5:30 pm 
Adverse event reporting and 
preferred vendors: Bill Bookout, 
president of the National Animal 
Supplement Council, discusses ideas 

his group has implemented aimed at 
preventing disaster.

5:30-6:30 pm Reception

Thursday, April 19
7:00-8:00 am Breakfast

8:00-8:40 am 
Crisis contingency planning: 
Bill Thornton, a lawyer and quality 
expert, talks about the best ways to 
prepare for a crisis—practice.

8:40-9:20 am 
Case study—Natural Balance: 
How this petfood company handled 

its recalls and instituted a “buy with 
confi dence” program.

9:20-10:00 am   Break

10:00-10:30 am 
Finding the right insurance: 
What will your insurance policy 
cover? The answer may be less than 
you expect.

10:30-11:30 am 
Consumer connections round-
table: Petfood safety perspectives 
from a veterinarian, a blogger, a 
petfood retailer and a pet owner. 
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The events sur-
rounding the 
c o n t a m i n a -
tion of pet-

foods and subse-
quent animal deaths 
in spring 2007 
have focused pub-
lic attention on how 
these products are 
regulated in the US. 
Clearly, the bulk of 
the regulatory activ-

ity in 2007 focused on manufacturing 
and ingredient safety rather than label-
ing matters, a pattern likely to be con-
tinued this year. While most of these 
projects were in the works prior to the 
massive recall, they are timely in re-
gard to the situation.

FDA addresses gap
The US Food and Drug Adminis-

tration (FDA) has been working for 
the past five years on its Animal Feed 
Safety System (AFSS), described as a 
comprehensive, risked-based approach 
to helping ensure the safety of animal 
feeds and petfoods to protect animal and 
public health (www.fda.gov/cvm/afss.
htm). I have discussed aspects of AFSS 
in past “Petfood Insights” columns (see 
November 2006 and August 2007). 

In its AFSS draft framework docu-

ment, FDA has identified a number of 
gaps in protection under current feed 
safety programs. Recently, a major step 
has been taken to address at least one 
of these gaps: namely, the inability of 
FDA to formally recognize a list of ac-
ceptable feed ingredients beyond its 
relatively short compilation of codified 
food additives and GRAS (generally 
recognized as safe) substances.

A memorandum of understand-
ing between FDA and the Association 
of American Feed Control Officials 
(AAFCO) gives FDA more direct 
control of the AAFCO Feed Ingredi-
ent Definition process (see www.fda.
gov/ohrms/dockets/98fr/fda225-07-
7001-mou0001.pdf). This means FDA 

has the final say on most animal feed 
and petfood ingredient issues, which 
reportedly will allow the agency to for-
mally recognize the AAFCO list and 
take enforcement actions against prod-
ucts containing non-compliant ingre-
dients on that basis. (For an in-depth 
report, see my January 2008 column.)

Response to recalls
In response to last year’s recalls, 

the US Congress enacted the Food and 
Drug Administration Amendments Act 
of 2007 (FDAAA). Only a small part of 
the act deals with petfood issues, and the 
bulk of that pertains to safety (see www.
fda.gov/oc/initiatives/hr3580.pdf). 

The new law requires FDA to im-

From late 2007 and into this year, several regulatory changes are addressing 
safety in petfood manufacturing.

David Dzanis, 
DVM, PhD, DACVN

Recall update: 
regulatory changes
Recent US activity focuses on ingredient
and manufacturing safety
BY DAVID A. DZANIS, DVM, PhD, DACVN
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prove its capabilities in dealing with 
a contamination incident, including 
how it cooperates with state regulators 
and how it communicates details of 
the incident to the public. The petfood 
industry also bears increased responsi-
bility: Under the new law, companies 
will have to be part of a reportable food 
registry, in which they must rapidly 
investigate and report to FDA on con-
tamination incidents stemming from 
their facilities.

FDAAA also requires FDA to con-
sult with AAFCO and other stakehold-
ers to develop new ingredient, process-
ing and labeling standards for petfoods.  
Historically, federal regulations have 
covered only basic labeling require-
ments, with many aspects (nutritional 
adequacy, nutrient content) left to 
AAFCO and state regulatory agencies. 
This may change, but it will take some 
time (FDA has until September 2009 
to comply with the law).

With respect to ingredient stan-
dards, perhaps the memorandum of un-
derstanding between FDA and AAFCO 
regarding the Feed Ingredient Defini-
tion process will be sufficient. Regard-
ing processing standards, establish-
ment of federal good manufacturing 
practices—for all feeds and petfoods, 

not just medicated feeds and low-acid 
canned foods—may be on the horizon. 
(For more information on FDAAA, see 
my December 2007 column.)

AAFCO weighs in
Within AAFCO, most of the ac-

tivity concerning petfood takes place 

within the Pet Food Committee. Per-
haps the most controversial labeling 
issue currently before the committee 
is the proposed changes to PF9, which 
would require, among other things, 
mandatory calorie content statements 
on all dog and cat food labels.

On behalf of the American College 

Under the 
new FDAAA, 
the petfood 
industry 
also bears 
increased 
responsibility.

Find it online
This article takes the place of 

Dr. Dzanis’ regular column, “Petfood 

Insights,” for this issue. You can read the 

entire library of his columns at www.

petfoodindustry.com/insights.

➤

US Corporate Office
725 South Horizon Parkway

Grovetown, GA 60812
706-737-7999

sales@palmetto-industries.com
www.palmetto-industries.com

World’s Most Extensive 
Vertically and Horizontally 
Integrated BOPP Manufacturer

• IN-House 10 Color Printing 
Rotogravure Machine.

• HAACP Certification / AIB Certification

• World Wide Distribution Centers / 
Guaranteed Supplies / 24-7 Customer 
Service

• Multiple Products – BOPP, FIBC, 
WPP and PV

• The Only US BOPP Company to Invest in 
its own Vertically Integrated Manufacturing 
Facility Overseas

“Feel the Difference. Test the Difference. Make the Difference.”

Complete ServiceComplete Service
for Your BOPP for Your BOPP
Petfood Petfood
Packaging Packaging
NeedsNeeds
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of Veterinary Nutrition, I submitted 
the proposal in 2005, and it has gener-
ated lively discussion over the past few 
committee meetings. At press time, the 
committee is awaiting a consensus rec-
ommendation from the Calorie State-
ment Working Group (comprised of 
three regulators and three non-voting 

advisors, including me) before taking 
further action.

Other items of consequence before 
the Pet Food Committee deal with la-
beling education rather than changes 
to the labeling regulations themselves. 
The committee has recently drafted 
an update to its AAFCO Pet Food and 

Specialty Pet Food Labeling Guide,
which should be released soon (check 
www.aafco.org). This publication, sold 
separately from the AAFCO Official 
Publication, helps explain and interpret 
the Model Pet Food and Specialty Pet 
Food Regulations for both regulators 
and the industry. The committee is also 
planning a Pet Food Regulatory Work-
shop to be held in conjunction with the 
AAFCO annual meeting this August.

Finally, the Pet Food Committee has 
charged an expert panel with revising 
the AAFCO Dog and Cat Food Nutri-
ent Profiles and feeding trial protocols 
to reflect new information, particularly 
from the National Research Council’s 
2006 publication Nutrient Requirements 
of Dogs and Cats. While the panel has 
not announced any significant progress 
to date, hopefully it will make some rec-
ommendations this year.

More scrutiny 
from and for 
state offi cials?
It is just a personal impression, 

but it appears a number of state 
feed control offi cials are review-
ing petfood labels with renewed 
enthusiasm and rigor. In particular, 
ingredient declarations that do 
not wholly conform to AAFCO 
terminology seem to be called into 
question with increased regularity. 
Apparently this is at least in part 
due to the 2007 petfood recalls.

Personal communications with 
some feed control offi cials reveal 
that they are themselves under 
heightened scrutiny from the 
public. As designated protectors of 
consumers and their animals, the 
regulators do not want to appear 
overly permissive to industry.

Recent objections from states 
have included issues resolved by 
implicit consensus years ago—for 
example, “no by-products” claims 
as well as, grouping of vitamins 
and minerals in ingredient lists. 
The result is that it may prove more 
diffi cult to register products in some 
states this year than has been the 
case in recent history. 

Easy to handle, blend and extrude;

Sustainable domestic supply;

Vegetarian source of DHA;

Non-GMO;

Safe — no exposure to oceanborne contaminants;

cGMP facilities;

High levels of DHA omega-3;

Consistent quality and price;

High-quality ingredient that will not compromise
     taste, texture or aroma.
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Register now and save. 
Register for both events to save even more!
Turn the page or visit 
www.petfoodindustry.com/petfoodforum.aspx.

Or contact Nancy Grossnickle at ngrossnickle@wattnet.net 
or Tel: +1.815.734.5674.

Petfood Forum 2008
April 14-16, Hyatt Regency O’Hare Hotel, 
Chicago, Illinois, USA

The petfood market continues its rapid pace of growth, 
despite recent crises. Find out the best opportunities for 
expansion and how to lead them in your organization!

Petfood Forum 2008 connects you with the people 
and information you need to continue to advance. This 
premier event for the petfood industry features plenty of 
networking opportunities and exciting sessions such as:

Ingredient popularity and trends.
Preventing brand theft.
Packaging case study.
The natural and organic markets.
Sustainability and carbon footprints.
Petfood safety management systems.
Weight loss through prebiotics.
Alternative petfoods and the melamine fall-out.
Ranking the importance of private label worldwide.
Managing palatability for treats.
Global trade issues.

Plus! These insightful 
roundtables:

Top petfood company CEOs 
discuss the state of the industry.
Leading pet retailing executives 
highlight consumer trends.
Experts on new product development debate the push 
and pull between science and marketing, R&D and 
production.

•
•
•
•
•
•
•
•
•
•
•

•

•

•

Petfood Focus on Safety
April 16-17, Hyatt Regency O’Hare Hotel, 
Chicago, Illinois, USA

Every petfood company around the world is placing a 
renewed emphasis on safety and quality. The Petfood 
Focus on Safety symposium gives you an in-depth look 
at information you can’t afford to miss:

Crisis contingency planning.
Good purchasing practices.
Adverse event reporting and preferred vendors.
Finding the right insurance.
Case studies on quality/safety programs at 
a petfood supplier and a manufacturer.
ISO 22000—the world’s most advanced 
food safety management system

New this year!

A panel discussion on the 
consumer connection: how best 
to communicate with consumers, 
especially during 
a safety crisis.

•
•
•
•
•

•
2008

For information on exhibiting at Petfood Forum 2008, 
please contact Ginny Stadel at gstadel@wattnet.net or Tel: +1.815.734.5691.
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Attendee Registration Form
Or register online at www.petfoodindustry.com/petfoodforum.aspx

Petfood Forum 2008 Petfood Focus on Safety
April 14-16, 2008 April 16-17, 2008

 Hya   Regency O’Hare Hotel Hya   Regency O’Hare Hotel
 Chicago, Illinois, USA Chicago, Illinois, USA

Choose your event(s): Petfood Forum 2008 only  Petfood Focus on Safety only
Both Petfood Forum and Petfood Focus

Please type or print CLEARLY, IN CAPITAL LETTERS (as you would like it to appear on your name tag):
Name (last, fi rst) 
Job title Company name 
Address City
State/province Zip/postal code Country
Phone Fax E-mail
URL
Additional a  endees

Organizational function (e.g.,marketing, management, R&D, etc.):
Industry segment (e.g., manufacturer, supplier, government, etc.):
Product segment (e.g., dry, wet, Safety, etc., or equipment, ingredients, etc.):
Do you subscribe to Petfood Industry magazine?   (Circle one.)          Yes     No

Method of payment: Check Money order 
MasterCard  VISA  American Express Discover

Name on credit card Card number
Signature   Expiration date

Registration for Petfood Forum 2008 includes four meals, two receptions and three refreshment breaks; 
for Petfood Focus on Safety, one reception, one breakfast and one co  ee break.

Please return this form with full payment (payable to WATT Publishing Co.—Petfood Forum/Focus 2008) 

to:Petfood Forum/Focus 2008
WATT Publishing Co.   
303 N. Main St., Suite 500
Rockford, Illinois 61101-1018 USA
Fax +1.815.968-0941

2008

Registration Date Petfood Forum Petfood Focus on Safety Petfood Focus discounted rate if 
also registered for Petfood Forum

January 15- March 1, 2008 US$885 US$645 US$505

After March 1, 2008 US$975 US$715 US$575

NOTE: Registrations will not be processed without payment. Rate is determined by date 
payment is received. Prior to March 1, 2008, a  endee registration fees are refundable 
minus a cancellation fee; contact Nancy Grossnickle at ngrossnickle@wa  net.net or 
Tel: +1.815.734.5674. Substitution of registered personnel is available at no charge. 
WATT Publishing Co. reserves the right to substitute speakers and change schedule as 
necessary. If anyone in your party requires special assistance, please contact us.

PLEASE MAKE HOTEL RESERVATIONS DIRECTLY WITH THE HYATT REGENCY O’HARE HOTEL
In the US, Canada and territories, call +1.800.233.1234. All others, call +1.847.696.1234. Or visit h  p://ohare.hya  .com/
groupbooking/chirowapu2008.

Be sure to identify yourself as a Petfood Forum 2008 or Petfood Focus on Safety participant prior to March 26, 2008, to 
receive our special group rate. Room availability is limited; reservations will be handled on a fi rst come, fi rst served basis.
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More updates from AAFCO committees
Other committees have also addressed petfood matters:

After many years of discussion with the Pet Food Com-
mittee, the Model Bill & Regulations Committee (MBRC) 
has finally approved and forwarded Policy Statement 29. 
This would allow for educational label statements on nu-
trient content of ingredients without prompting the need 
for supporting guarantees. It will soon be voted on by the 
AAFCO board of directors and membership.
The MBRC has also recently revised the net quantity 
statement regulations to better reflect the requirements 
under the Fair Packaging and Labeling Act.
The MBRC’s primary focus of late has been on safety 
issues—such as drafting of the Non-Commercial Model 
Bill—and “housecleaning” matters, such as gender neu-
tralization of the Model Bill. 
The Feed Labeling Committee is making progress on al-

lowing for carbohydrate-related label claims, including 
acceptance of new definitions for certain listed ingredi-
ents: starch, sugars and fructans. This action should even-
tually allow for claims such as “less  ” and “low .”
The Feed Manufacturing Committee has finished its work 
on the AAFCO Model Good Manufacturing Regulations 
for Feed and Feed Ingredients. It now goes to the MBRC 
for further deliberation. If passed, this initiative will allow 
regulators increased ability to look at process control in 
determining potential adulteration versus just looking at 
the final product for evidence of adulteration.

Redefining wheat gluten and rice protein?
Finally, the Ingredient Definitions Committee will be discuss-

ing common petfood ingredients such as wheat gluten and rice 
protein concentrate. Neither is presently defined by AAFCO, but 
rather derived from a combination of a common or usual name and 
AAFCO-defined feed terms. Since both ingredients were im-
plicated in last year’s recalls, the prudence of allowing this type 
of constructed name is being questioned.   ●

Dr. Dzanis is a writer and independent consultant 
for the petfood and animal feed industries on 
nutrition, labeling and regulation. Contact him at 
Tel: +1.661.251.3543, Fax: +1.661.251.3203, E-mail: 
dzanis@aol.com.

➤

➤

➤

➤

➤
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A new agreement with 
AAFCO means FDA has 
the fi nal say on most 
animal feed and petfood 
ingredient issues.

Safety concerns are forcing everybody in the 
food industry to track the source and destination
of all components. 

Now more than ever, you need an automated 
system that provides traceability from Beta Raven,
a provider of industry leading innovation for more
than 35 years. Our cost efficient solutions will help
you track your products from the farm to the fork.

So if problems arise, a touch of a button will help
you find the source. 

your feed has been?
Do you know where

We do.

800-552   -2382 | WWW.CPMROSKAMP.COM

ST. CHARLES, MISSOURI
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Sales of pets are half of Petland’s total business. The 
franchise chain places over 50,000 puppies per year. 
But recently Petland has been focusing on increasing 
sales of petfoods and other consumable products. Pet-

food sales account for about 12% of Petland’s total sales, while 
at Petsmart and Petco, petfood sales are 50% of the total. 

I recently visited Petland’s corporate headquarters in 
Chillicothe, Ohio, USA, where I had a chance to talk with 
some of the executives there, and then follow up with more 
questions. Here’s some of what they had to say.

Petfood predictions
Tony Neff, Petland’s director of merchandising services, pre-

dicts the petfood industry will continue to see growth equal to 
the increase in the household popularity of dogs and cats. “That 
growth,” he says, “will trend toward natural, holistic and or-
ganic formulas as knowledgeable consumers spare no expense 
in providing the very best nutrition for their beloved pets.”

Neff sees one of Petland’s biggest challenges as growing 
sales in its Nutrition Centers by consistently educating and 
training their pet counselors, and subsequently customers. 
“Since we cannot compete with the chain retailers on price,” he 
says, “our market advantage is consumer influence and interac-
tion at the point of sale. Our value equation for the consumer is 
our knowledge of nutrition and our ability to impart that knowl-
edge effectively everyday.”

Joe Watson, vice president of retail operations, sees Pet-
land’s in-store Nutrition Centers as a major accomplishment. 
He says they are “committed to delivering a strategic mix of 
high-quality dog and cat foods in a footprint smaller and more 
compact than our competitors.” He points out that their new-
mix Nutrition Centers feature life stage, breed-specific and so-
lution-based products that complement one another in unique-
ness. “We do not compete on depth, breadth and price,” says 
Watson. “Our specialty is to exceed customers’ expectations 
through education and the one-on-one interface.”

Reactions to recalls 
The cultural curve toward the humanization of pets is a phe-

nomenon that started with superpremium foods in the 1980s, 

according to Neff. “Today, the word superpremium still stands 
for better-than-before,” he notes, “but the end products are far 
more sophisticated.”

“The recalls stunned the superpremium petfood buyer who 
has traditionally paid more to receive a higher level of nutrition 

Executives predict the future and talk recalls
Petland on petfoods

The Disneyland of pet stores
“Isaw what Walt Disney did for the crummy amusement 

park scene,” says Ed Kunzleman, Petland’s founder. 
“I wanted to do the same for the pet store scene, and that’s 
why we called it Petland, like Disneyland.” That’s the way it 
was 40 years ago when Disneyland inspired Kunzleman to 
reinvent the pet store.

The fi rst Petland store opened in 1967 in Chillicothe, Ohio, 
USA. Now there are over 200 locations striving to be bright 
and sparkling-clean—and the provider of pets, pet supplies 
and pet education throughout the world.

Following are people I communicated with at Petland and 
some of what they had to say.

“The recalls stunned the superpremium pet-
food buyer.”—Tony Neff, director of merchandis-
ing services.

“More weight has been placed on Petland 
stores getting involved with local communi-
ties.”— Julie Washburn, public relations and 
community service coordinator.

“Petland stores enjoy a market advantage 
based upon three key differentiators.”—Joe Wat-
son, vice president of retail operations.

“We attract consumers because we are fun. 
We are fun because we have pets.”
—Frank Difatta, president of Petland.

BY 
TIM PHILLIPS, DVM
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for their pet,” says Neff. He notes that many were disappointed 
to learn about ingredient sourcing problems. They wondered 
why they “paid more and got less sophistication.” He says it 
was a wake-up call that now causes consumers to read more 
labels, ask more questions and seek more natural, home-grown 
ingredients—and yes, to pay even more to offer the very best 
to their pets.

“The negative impact of the recalls on sales, store traffic 
and image was brief and minimal,” asserts Julie Washburn, 
Petland’s public relations and community service coordinator. 
“More often than not, the educated consumer seeks only the 
truth. Reassurance and trust are easy when you have the current 
answers and the alternative brands,” says Washburn. “Petfood 
sales today have never been stronger at Petland.”

Petland’s advantages
“Petland stores enjoy a market advantage based upon three 

key differentiators: our pets, our pet counselors and our store pre-
sentation,” according to Watson. 

Petland’s president, Frank Difatta, thinks the future for Pet-
land is bright because of its differentiation from the generally 
“pet-less” chain store concept. “While other pet specialty for-
mats strive to look, act and price alike,” says Difatta, “Petland 
stores stand alone as exciting destinations for both browsers 
and buyers. We attract consumers because we are fun. We are 
fun because we have pets.

“Petland’s mission everyday,” says Difatta, “is to match the 
right pet with the right customer and meet the needs of both. 
We are dedicated to enhancing our customers’ knowledge and 
enjoyment of the human-animal bond.” ●

Top left: Petland in Bradenton, Florida, USA, is one of 
more than 200 Petland locations across the United 
States, Canada, Japan, Chile and South Africa.

Top right: In-store Nutrition Centers at Petland give pet 
lovers a unique mix of high-quality dog and cat foods to 
choose from.

Higher delta tocopherol antioxidant 

naturally increases product shelf life.

Ameri-Pac.com   1-800-373-6156
Powder or Liquid

New

For a limited time, purchase one of the Petfood
Forum 2007 and Petfood Focus on Treats On-
Demand webinars for 33% off the regular price!

New Year Sale!

This special offer will only be available until Feburary 29, 2008.

To purchase the On-Demand 
webinars at their discounted rate, 
please visit: https://secure.iian.
ibeam.com/events/watt001/22617/

Then enter newyearsale at the 
bottom after selecting the On-
Demand webinar(s) you would like 
to purchase. 

To register for the available showcasts 
please go to: www.petfoodindustry.com

knowledge  solutions  success

Take advantage of this special offer 
before time runs out!
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A common claim in market-
ing petfoods has been the 
statement “no fillers.” The 
connotation of the filler has 

been that of chaff and other inert frac-
tions that occur during the milling pro-
cess; fractions such as bran, middlings 
and hulls were figuratively and often 
literally swept up into one bucket. The 
challenge, as we learn more about the 
beneficial effects of various fiber frac-
tions, is that some of these so-called 
fillers may actually be positive addi-
tions to pet diets.

Producing rice bran
In the multi-step milling process 

to produce polished rice (table rice), 
the fibrous silica containing hull is 
first removed from rough rice, leav-
ing brown rice. The color designation 
merely describes the bran layer, which 
is not insignificant: about 8-10% of 
the rice.

The next step is polishing, where 
the bran is removed from the rice ker-
nel by grinding and sifting. The result 
is polished rice and rice bran. The rice 
bran contains 13-17% protein, 9.5-13% 
crude fiber, 9-11.5% ash and a whop-
ping 17-23% fat. Additional processing 
is required to keep the rice bran from 
deteriorating, due in part to this excep-
tional level and the type of fat.

Deterioration by lipase (enzymes 
that degrade fat) begins once the seed 
coat is breached. Lipase hydrolyzes or 
cleaves individual fatty acids from the 

triglycerides, a process known as hy-
drolytic rancidity. This proliferation of 
free fatty acids increases the potential 
for rapid oxidation, which is further 
exaggerated by the high proportion of 
polyunsaturated fatty acids found in 
the rice bran. The net outcome is de-
creased palatability and feeding value. 
At the extreme, the oxidation can even 
lead to fire hazards due to spontane-
ous combustion. Thus, rice bran must 
be stabilized to make it commercially 
viable. 

How to stabilize
Since the offending lipase is a pro-

tein, methods to stabilize rice bran de-
pend on a chemical or thermal process 
to denature the enzyme and eliminate 
its hydrolytic activity. Several process-
es have been developed:

The production of parboiled rice 
bran (PRB) exposes brown rice to 
a specialized steam cooking meth-
od, followed by separation of the 
bran from the kernel in milling.
With stabilized rice bran (SRB), 
immediately following removal 
from the kernel, the bran is rap-
idly cooked in an expeller or 
extruder to inactivate the lipase. 
Some applications may also add 
acids or processing aids to help 
destroy the enzymes and stabi-

➤

➤

lize the fat. The composition of 
the resulting material is much 
the same as the starting material, 
with a fat content around 20% 
and protein about 14%.
To process extracted rice bran 
(ERB), an organic solvent like 
hexane removes the non-polar 
lipids from the bran, resulting in 
a crude oil and defatted rice bran. 
Due to the lower fat content and 
the chemical-thermal denatur-
ation of the lipase enzymes, ERB 
is more stabile. The removal of 
the fat (to about 1-2%) results in 
a bran with a protein content of 
about 16%.

Nutrient considerations
On a protein basis, the amino acid 

composition of rice bran is well bal-
anced. Methionine-cysteine and tryp-
tophan are likely the first or second 
limiting amino acids for the cat and 
dog. Polyunsaturated fatty acids com-
prise more than one-third of the fat, 
nearly all from linoleic acid and a 
pinch from linolenic acid (~1.0%). The 
remainder is predominately monoun-
saturated oleic acid.

Total dietary fiber ranges from 25-
35%, which is about half that of beet 
pulp. The soluble fiber fraction has 
been reported in the range of 2-14%. 

➤
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Ingredient Issues nutrition
B Y  G R E G  A L D R I C H ,  P h D

Rice bran: fi ller
or functional fi ber?

Some so-called fillers 
may actually be 
positive additions to 
pet diets.

— Greg Aldrich

Tell us what you think! 
Send letters to the editor to editor@

petfoodindustry.com or post your comments 

online at www.petfoodindustry.com

➤
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This compares well with other fer-
mentable fibers. Extruding diets con-
taining rice bran is similar to that for 
other types of fiber; however, it has 
been reported that harsh extremes in 
extrusion processing can decrease the 
soluble fiber component.

Rice bran is rich in phosphorus, 
potassium and manganese. It also car-
ries a fairly high amount of ash (>10%) 
and magnesium, which can be an issue 
when formulating cat diets. PRB and 
SRB especially are known for their 
high content of tocopherols and toco-
trienols, a nutraceutical antioxidant 
compound known as gamma-oryzanol 
and phytosterols such as ß-sitosterol, 
campesterol and stigmasterol. The lat-
ter have been implicated in preventing 
cancer and reducing cholesterol in lab-
oratory animals and humans.

But is it tasty?
Producers of rice bran state it has a 

light nutty flavor, and it has been well 
accepted in dog and cat palatability 
testing; however, some differences may 
exist between rice bran types. Spears 
et al. (2004) reported that at 12% of the 
diet, the palatability of SRB was pre-
ferred >2:1 over ERB by dogs.

A series by Sunvold et al. (1995) 
reported in vitro digestibility of rice 
bran in dog and cat fecal inoculum to 
be slightly better than that of beet pulp; 
fermentation was comparable. Other 
research shows rice bran (10-12% of 
the diet) does not negatively impact in-
testinal viscosity or diet digestibility.

Rice bran has a well balanced mix 
of amino acids and contributes to fatty 
acid and antioxidant nutrition. Also, 
there has been a substantial investment 
in engineering and commercial devel-
opment to ensure a stable ingredient 
supply. Rice bran seems to go well be-
yond the definition of a filler. ●

Dr. Greg Aldrich is president
of Pet Food & Ingredient
Technology Inc., which 
facilitates innovations in foods 
and ingredients for companion 
animals. Tel: +1.785.271.0238,
E-mail: aldrich4@cox.net.

Avoid the risk.
Choose Schenck AccuRate.
Schenck AccuRate offers loss-in-weight,
vibratory, weighbelt, 3-A sanitary and USDA
accepted feeders to meet your specific pet 
food manufacturing application needs. Our

feeding systems are optimized to attain
the highest accuracies resulting in top 
product quality. We offer the widest
range of bulk solids metering products 
in the industry. Put over 40 years of 
feeding experience to work for you.
Call today!  

(877) 498-2670
mktg@accuratefeeders.com

www.accuratefeeders.com

Why risk inconsistent flavor &
quality using inaccurate feeders?

Schenck AccuRate is a unit of Schenck Process      ©2008 Schenck AccuRate
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• Feeding Majors,
Minors and 
Dry Palatants

• Kibble Blending
• Extruder Feeding
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Effects of CLA and 
fiber on body fat

Feeding mice conjugated linoleic 
acid (CLA) reduces body fat. Soluble 
fiber decreases apparent lipid digest-
ibility. This study examined whether 
a combination of dietary CLA and 
soluble fiber would further decrease 

the proportion of body fat than a diet 
with CLA alone.

Researchers fed mice diets with 
CLA and different amounts of Nu-
trim, containing 10% soluble fiber. 
CLA was added to the control diet 
at the expense of high oleic acid 
sunflower oil (HOSF) component. 

Nutrim was added at the expense of 
isonenergetic combination of starch, 
dextrose and cellulose. The diets 
were fed for 28 days.

Weight gain after 28 days was 
less in CLA-fed animals than in 
HOSF-fed animals. Both CLA and 
Nutrim increased the body water 
content. CLA reduced total body fat 
and epidydymal fat but Nutrim did 
not. No interaction of CLA and fiber 
was detected. Therefore researchers 
concluded  that under the present ex-
perimental conditions dietary CLA 
and fiber do not interact to reduce 
body fat deposition.
Source: M. Javadi, et al., 2007. 
J Anim. Physiology and Nutr. 91: 
492-497.

➤  Effects of CLA and fi ber on body fat
(Javadi, 2007): Feeding a combination of dietary CLA and 

soluble fi ber did not further decrease the proportion of body fat 
than did a diet with CLA alone.

➤  Effect of packaging on vitamin content
(Saffert, 2007): Comparing clear to pigmented PET bottles, the 

vitamin retention in all pigmented bottles was signifi cantly higher.
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Research Notes
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Effect of packaging 
on vitamin content

Pasteurized whole milk (3% fat) 
was stored under f luorescent light 
at 8°C in clear one liter polyethyl-
ene terephthalate (PET) bottles and 
three variants of pigmented PET 
bottles with different light transmit-
tance. Changes in the vitamin con-
tent were monitored over a period of 
10 days.

Milk packed in pigmented PET 
bottles with the lowest light trans-
mittance, which was stored in the 
dark under the same experimental 
conditions, served as the control 
sample. Data were obtained for vi-
tamin A (retinol), vitamin B2 (ribo-
f lavin) and vitamin B12 (cobalamin) 
content. Standard plate counts were 
determined to ensure an acceptable 
microbiological status of the pas-
teurized milk during the sampling 
period.

In clear PET bottles a reduction 
of 22% of the initial content was 
observed for vitamin A and 33% for 
vitamin B2, while the vitamin B12 
content remained almost stable. In 
all pigmented PET bottles the vi-
tamin retention was significantly 
higher; the losses were 0-6% for vi-
tamin A and 11-20% for vitamin B2, 
depending on the pigmentation level, 
compared to 6% for vitamin A and 
no significant loss for vitamin B2 in 
the control sample. An impact of the 
package light transmittance on the 
vitamin B12 content could not be ob-
served.
Source: A. Saffert, et al., 2007. Tetra 
Pak GmbH, International Packaging 
Research Laboratories, Untere Wald-
plätze 27, 70569 Stuttgart, Germany.

More Research Notes 
available online! 
Find additional Research Notes 

items and other pet nutrition information 

at www.petfoodindustry.com

➤

To register for your own digital issue of The Extru-Technician, 
please go to h  p://wa  .netline.com/extru-tech.  

It’s FREE and the 3rd issue will be in your in-box in time for 
Petfood Forum in early April.

Extru-TechnicianThe

brought to you by

The digital magazine for 
pet food extrusion.
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Product News

High impact IML-
decorated containers 

Ropak Packaging’s photorealistic 

wrap-around-the-corner graphics are 
now available on Ropak rigid plastic 
containers in an expanded range of 

shapes and sizes for the US and Cana-
dian markets. The In-Mold Label (IML) 
decorated containers are available in the 
patented, rectangular EZ Stor line in ¾ 
gallon, 2 gallon and 3.7 gallon sizes. 

IML decoration will be available for an 
expanded product range soon. Accord-
ing to the company, the EZ Stor format 
allows convenient access to products, 
spotlights branding and functions as a 
shipping container and a reusable, re-
cyclable storage container.

Ropak Packaging
+1.714.845.2845

www.ropakcorp.com

FortiFeedFLO improves 
handling in processing

GTC Nutrition has introduced For-
tiFeedFLO prebiotic fiber blend, a line 
extension of FortiFeed short-chain 
fructooligosaccharides (scFOS) pre-
biotic fiber, to improve handling in 
animal feed and petfood processing. 

FortiFeedFLO helps support digestive 
health, immune health, solubility and 
dispersion, according to the company. 
GTC manufactures, distributes and 
markets FortiFeedFLO throughout 
North America, South America, Aus-

Commitment

From Extru-Tech’s founding, our petfood solutions 
and services have been built on solid technology.  
We provide engineered design solutions exceeding 
client expectations, all with minimal production 
and financial risk to the customer.

Realizing we got it right the first time, today those 
same basic values are in place. We continually 
enhance those original sound product designs 
with advanced technologies that surpass market 
productivity and quality trends. You can trust 
Extru-Tech, Inc. to continue to provide solutions 
based upon our solid reliable foundation.

Corporate Office

extru-techinc@extru-techinc.com
www.extru-techinc.com

to our Petfood Customers
A Commitment

& Coolers

Systems

Coating Systems

Conveying Systems

for major brands 
of extruders

extruders and dryers

Services
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tralia and New Zealand.
GTC Nutrition
+1.800.522.4682
www.fortifeed.com

Adjustment system 
for gripper

The ORT-2003 is an option offered 
to complement the standard Premier 
Tech finger gripper, the ART-201, and 
eliminate manual adjustments for bag 
size changeover. This feature allows 
the robot to automatically adjust the 
gripper opening when changing bag 
size. Since this adjustment is controlled 
by the robot using a servomotor, it pro-
vides accurate positioning and saves 
time, according to the company. It also 
gives the possibility of palletizing more 
than one bag size at a time (e.g., two 
bag inputs with two pallet outputs).

Premier Systems Tech Inc.
+1.418.868.8324

www.premiertechsystems.com

Rotary airlock 
protection

Conforma Clad now offers rotary 
airlock protection with tungsten car-
bide tiles. Areas of the airlock that are 
protected by tungsten carbide tiles in-
clude the tips of the veins, the entire in-

ner diameter of the housing and the end 
plates. Airlocks can be rebuilt to speci-
fied tolerances, using either carbide or 
ceramic tiles depending on customer 
requirements. Machining and grind-
ing capabilities allow modification of 
the areas to be protected so they can 
accept any specified coating or lining, 
which can then be ground to meet ex-
act tolerances. 

Conforma Clad Inc.
+1.812.948.2118

www.conformaclad.com

Forming machine for 
small processors 

NuTec’s hydraulic 720 forming 
machine is designed for small to me-
dium processors and R&D labs. The 
PLC controlled forming 
machine is powered by 
a 15 horsepower mo-
tor, features a 300 
pound hopper and 
has a variable speed 
of 15 to 65 strokes 
per minute. Its usable 
mold plate area is 8½ 

www.columbiaokura.com

■ Easily stacks various
bag sizes, bundles,
trays and pails

■ Speeds up to 24
bags per minute

■ Easy to program

■ Low maintenance

■ 24 Hr. customer
service support

■ Surprisingly
affordable

■ Small footprint

360-735-1952   •   Fax 360-905-1707   •   Vancouver, WA

Robotic Palletizing Experts UL 1740
CERTIFIED
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Products ❯

inches wide by 6 inches front to back, 
with a mold plate thickness of 1/8 inch 
through 1¼ inches. Mold plates are 
available with single-hole or multi-hole 
depending on the processor’s needs. 

NuTec Manufacturing
+1.815.722.2800
www.nutecmfg.com

Incorporated call 
planning

Plan all customer and vendor inter-
actions, track completion of calls, enter 
notes and schedule follow-up calls on 
screen as part of the order processing 
process in an integrated solution from 
CSB-Systems. The calling system uses 

caller-ID recognition in conjunction 
with CSB-System Phonemaster Tech-
nology. All supportive information 
during calls is readily available, such 
as last orders, promotional pricing and 
accounts receivable information. 

CSB-System International
+1.800.852.9977
www.csb.com

Q-Spec system tracks, 
traces and records

Complete Inspection Systems Inc. 
has launched a quality assurance and 
inspection system, Q-Spec. The Q-
Spec system captures an image of 
an incoming or finished product and 
places the image in a database of prod-
ucts, organized by date and lot code, 
barcode value or any other criterion 
the user chooses. The system consists 
of a computer and an imaging worksta-
tion with a 10.3 megapixel camera and 
a software suite. 
Complete Inspection Systems Inc.

+1.321.952.2490
www.completeinspectionsystems.com

If your emulsifier leaves bone chips, 
call us immediately at 313-873-1800.

If your emulsifier struggles with 
ingredients at 20°F and colder, 
call us immediately at 313-873-1800.

If your people need to dismantle 
and clean your emulsifier frequently, 
call us immediately at 313-873-1800.

If your emulsifier cannot output 500–2,000 lbs. / minute
and you need this kind of capacity, 
call us immediately at 313-873-1800.

The Pappas 225 DPE Emulsifier 
features our unique “floating knives.” 
It is equally capable with the driest 
or wettest of input. Remember, 
we’re stainless steel, sanitary, 
heavy duty, low-maintenance 
and made in the USA. 

You have our number!

575 E. Milwaukee  • Detroit, MI 48202
313-873-1800 • Toll-Free US: 1-800-521-0888  • Fax: 313-875-7805
Email: sales@pappasinc.com  • Website: www.pappasinc.com
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➤ Employment

➤ Equipment

➤ Ingredients

Petfood Industry marketplace

1415 W. Summit Ave, P.O. Box 910 
Ponca City, OK  74602 USA

Ph: 580-765-7787 • 800-569-7787
Fax: 580-762-0111

www.bliss-industries.com

• Hammermills
• Pellet Mills

• Conditioners
• Crumblers

• Counter Flow Coolers

FOOD TECHNOLOGIST.  
DAD’S Pet Care, a rapidly growing, family owned pet 

food company in western Pennsylvania is looking for a 

Food Technologist. The successful candidate will have a 

minimum of a bachelor’s degree in Food Science or related 

fi eld and 5 years of product development experience. 

This position is responsible for product development and 

nutritional adequacy of assigned products. This includes 

development of formulas for new products, improving the 

palatability of existing products and establishing specifi -

cations for fi nished products and raw ingredients. This is 

a “hands on” position working closely with marketing and 

manufacturing to see product developments and product 

changes through from inception to production. Interested 

candidates should send their resume to 

Joy Sherry, 

DAD’S Pet Care, 

18746 Mill Street, 

Meadville, PA 16335 

or e-mail 

jsherry@dadspetcare.com.

Pet Food Ingredient Merchandisers

All Star 
Trading

Steam Rolled Barley       Pearled Barley
Rice Products            Steam Rolled Oats
Flax Products          Brewers Dried Yeast
Beet Pulp                      Dried Vegetables
Potato Products        Organic Ingredients

Park Ridge, Illinois
www.Allstartrading.com

E-mail mail@AllStarTrading.com
Toll Free 877-787-7827

de Rosier, inc.
SPECIALIZING IN PET FOOD

INGREDIENTS MILLED FROM:
• corn • wheat • rice

• barley •
• flax • rye • oats

John M. de Rosier  612-339-3566
E-Mail: jderosier@derosierinc.com

Roberto Bari  612-339-3599
E-Mail: rbari@derosierinc.com

Fax: 612-339-3568

SPECIALIZING IN:
        • POTATO FLAKES
        • SWEET POTATO FLOUR
        • SWEET POTATO FIBER
        • TAURINE

➤ Ingredients

www.ingredientsupply.com
1-800-984-4460
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➤ Ingredients

3D   MDB
3D   HDB

Semi load lots
Satisfaction Guaranteed
barrfood@yahoo.com

• DRIED WHOLE EGGS
• RICE PRODUCTS
• DRIED BREWERS YEAST
• DRIED WHEY • BEET PULP
• STABILIZED FLAXSEED MEAL

55 E. Euclid Ave., Suite 410
Mt. Prospect, Illinois 60056

PH: 847-818-1550      FAX: 847-818-1659
Web Site: www.cerealbyproducts.com

Cereal Byproducts Company

Providing a Wide Range
of Solutions For All 
Types of Pet Food

Gum Blends
Functional Systems

Texturants
Specialty Sweeteners

Antioxidants
Emulsifiers

Danisco
Pet Food Ingredients

Tel: 416-757-4126
Fax: 416-757-9243

Contact: 
fi zul.bacchus@danisco.com 

Tel: 416-757-4126
Fax: 416-757-9243

Mobile: 416-896-4487

Providing a Wide Range
of Solutions For All
Types of Pet Food

Gum Blends
Functional Systems

Texturants
Specialty Sweeteners

Antioxidants
Emulsifi ers

Cultures
Enzymes

Enzymes for 
Flavors
Enzymes for 

Processing
Enzymes for 

Nutrition
Enzyme Development Corp

360 W 31st, Ste 1102
New York, NY 10001

www.EnzymeDevelopment.com
info@EnzymeDevelopment.com

Jedwards International, Inc.
Leading supplier of Omega-3 Oils

Supplier of Bulk Specialty Oils 
to the Food, Dietary Supplement

and Cosmetic Industries
tel: 617-472-9300
fax: 617-472-9359

www.bulknaturaloils.com

VEGETABLE 
BLEND

Unique blend of carrots, celery, beets, 
parsley, lettuce, watercress and spinach

LaBudde Group Inc
800-776-3610
262-375-9111

Product solutions from concept to completion FIBER SOLUTIONS
Apple

Blueberry
Cranberry

LaBudde Group Inc
800-776-3610
262-375-9111

Product solutions from concept to completion

Providing purchasing, 
market analysis and 

consulting services to buyers
of rice and rice co-products

www.nationalrice.com

Pizzey’s
Nutritionals

Angusville, MB. Canada

Enhance the nutritional
Value of your feed with

PIZZEY’S MILLED FLAXSEED
Superior Quality

Consistent Nutrient Composition
Cost Effective Source of OMEGAOMEGA 33

1-800-804-6433
Ph. (204) 773-2575
Fax (204) 773-2317

Web Site: www.pizzeys.com
email: info@pizzeys.com

INGREDIENTS
Natural bulk ingredients for 

your formulation needs.
Experts in botanical, fruit and vegetable 

powders for the petfood industry. 
Products in stock for immediate shipment.

Styka Botanics, 1-800-9-STRYKA, 
info@stryka.com www.stryka.com

Salmon Protein Hydrolysate
Veterinary Resource Group

1-253-581-1880
email: sales@vrg-usa.com

Wild Alaskan Salmon Oil
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Your one-stop pet food 
ingredient solution

65 Massey Road, Guelph, Ontario
Canada   N1H 7M6 • Toll Free: 1.800.263.7430

Phone: 519.824.2381 • Fax: 519.824.9472
Web: www.sanimax.com

E-mail: marketing@sanimax.com

Identity Preserved Ingredients
Certi  ed Organic & Conventional Non-GMO

Product of USA

• Beans
• Grains
• Seeds
• Flours
• Meals
• Brans/Germs
• Oils/Vinegars
• Cocoa Products
• Fibers: Soy ProFiber
• Instant Powders/Flakes
• Split/Dehulled Soybeans

Brown & Golden 
Flaxseed and Flax Meal

Let us be your
Best Value - Quality, Service, Price - 

Ingredient Supplier

4666 Amber Valley Parkway • Fargo, ND  58104 USA
701.356.4106 TEL • 701.356.4102 FAX • skfood@skfood.com
Visit www.skfood.com for our complete product listing!

➤ Ingredients

DRIED EGG PRODUCT
Excellent quality protein.
Our Dried Egg Product

contains NO hatchery waste.
Plant Approved For EU Export.

Manufactured and sold by:
VAN ELDEREN, INC.

Martin, MI
Tel:  (269) 672-5123
Fax: (269) 672-9000

WE SPECIALIZE IN:
EU Certified Lamb Meal, Lamb MDM, Lamb Organs

Import and Domestic Fishmeals
Venison, Pork, Beef & Poultry Products

Spray Dried Brewers Yeast
Dehydrated Potatoes, Potato Protein & Potato Fiber

Peas, Pea Fiber and Pea Flour
Tallow & Vegetable Oils

Tomato Pomace & Organic Ingredients

VALUE ADDED SERVICES:
Custom Blending & Formulations

Custom Packaging & Antioxidant Applications
Just-In-Time Deliveries from International Markets

CONTACT US:
613 649-2031 (ph)  613 649-2034 (fx)

dafelski@wecon.com

Visit us on the web:
WWW.WILBUR-ELLISFEED.COM

➤ Packaging
Stand Up and Be Counted 

With C.J. Foods’
Custom Pet Food

Processing and Packaging

Sales Office
121 Main Street
Bern, KS 66408
785-336-6132

sales@cjfoodsinc.com

* Custom Creators, Producers, and Packagers
of extruded animal foods and treats

* State-of-the-Art, Fully Automated Production and
Packaging Systems

* Also Specializing in Stand-Up Pouch
(Roll-Stock or Pre-Made) Packaging Services

Our People and Facilities are
Dedicated to Meeting your Production Needs

A.I.B Superior Rating Organic Certified
USDA - APHIS (EU) Certified
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➤ Packaging

126 Avenue C
Battle Creek, MI 49015-1940

(269) 962-5525  Fax: 269-962-7041
www.robertspackaging.com

Stand-Up Pouch Machinery
• Fill/Seal

• Form/Fill/Seal
For all your stand-up pouch requirements

➤ Services

➤ Testing

➤ Used Equipment

Custom Formulation
Private Label Pet Food

“The Race for 
Quality Has No 
Finish Line.”

Ohio Pet Foods, Inc.
38251 Industrial Park Road

Lisbon, Ohio 44432
330-424-1431

Fax: 330-424-1108
800-THE-1-PET

info@ohiopetfoods.com
www.ohiopetfoods.com

Blue Ridge Kennel
USDA registered research

facility performing petfood
testing since 1975.

Traditional and in-home
panels available.

Contact: Paul Plessner
telephone: 334/567-8195

ELISA Technologies, Inc.
Laboratory Testing Services & Test Kits

“Committed to Food/Feed Safety – Veterinary Diagnostics”

MEAT SPECIATION  •  MYCOTOXINS
ALLERGENS  •  ANTIBIOTICS  •  HORMONES  

Tel: 352-337-3929    Fax: 352-337-3928
4581-L NW 6 Street, Gainesville, FL  32609

Web: www.elisa-tek.com  Email: info@elisa-tek.com

KENNELWOOD INC.

217 356-3539
email: dowatts@aol.com

Romer Labs, Inc. offers:
• Mycotoxin Detection Test Kits: Fluorometric, 
  ELISA, and Lateral Flow - offered in 
  Qualitative and Quantitative Formats
• Using HPLC and TLC Official Reference Methods
• Laboratory Equipment

Our “Total Quality Assurance & Mycotoxin Risk 
Management Program” is what makes us the 
Worldwide Leader in Providing Mycotoxin Solutions.

Stephanie Tinsley, Sales Manager 
Romer Labs, Inc.
1301 Stylemaster Drive, Union, MO 63084
636-583-8600   www.romerlabs.com
email: stephanie.tinsley@romerlabs.com

For Sale

 

• New Conex Extruders
•All replacement parts for Instapro extruders

• Replacement parts for Instapro Model 2000& 2500 rebuilt extruders 
1400 S. Spencer Rd., Newton, KS 67114
Ph: 316-283-9602 • Fax: 316-283-9584

E-mail: gary@continentalagra.com • Web: www.continentalagra.com

➤ Used Equipment

Nestlé Purina PetCare

Nestlé Purina PetCare, Investment Recovery Group
5100 Columbia Ave., St. Louis, MO  63139
314/982-5115 or FAX 314/982-5159
e-mail:  sandra.schroeder@purina.nestle.com
website:  www.investmentrecovery.com

FOR SALE
• K-TRON K2VT35 Twin Screw Feeders, 

4 cu ft Arch Breaker
• PRC 25-Station Weight Control Filler 

for size 307 cans
• FORBERG Fluidized Zone Mixer, 18 cu ft capacity
• DOBOY GS1000XL Double Fold & Glue Bag Sealer
• KISTERS Traypack System for 5oz & 22oz cans
This is just a sample of our current inventory!
For more information contact:
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After the massive petfood re-
calls hit the US market last 
year, many fingers—at least 
those belonging to members 

of the US Congress, consumers and 
the media—were pointed at the Food 
and Drug Administration (FDA). Why 
wasn’t the agency inspecting all im-
ported materials before they entered 
the country? Why weren’t all US pet-
food plants inspected regularly?

Industry professionals know petfood 
safety is not so simple, nor does the re-
sponsibility lie with just one agency. 
In the US, other organizations—such 
as the Association of American Feed 
Control Officials (AAFCO), state regu-
lators, the American Feed Industry As-
sociation (AFIA), among others—play 
a major role. And of course, the indus-
try itself is largely responsible for its 
products safety.

But after several other categories of 
products imported from China, such 
as seafood and toys, were recalled last 
year, the focus on the FDA ratcheted 
up dramatically.

Results to date
As Dr. Stephen Sundlof, then direc-

tor of the FDA’s Center for Veterinary 
Medicine, stated last fall, the petfood 
recall situation morphed into an over-
all food safety issue and the “China is-
sue.” At one point, 13 new federal bills 
were being considered by the US Con-
gress. President George Bush created a 
new post, assistant commissioner for 
food protection (filled by Dr. David 
Acheson), within the FDA and directed 
the secretary of Human and Health 
Services (HHS) to immediately form 
an import safety task force.

This flurry of activity has already 
generated several outcomes:

In September the Food and Drug ➤

Administration Amendments Act 
(FDAAA) was passed, requiring 
new petfood safety systems and 
measures. (For a thorough discus-
sion, see Dave Dzanis’ December 
“Petfood Insights” column at www.
petfoodindustry.com/FDAAA.)
One segment of the FDAAA calls 
for new petfood ingredient, pro-
cessing and labeling standards. 
Last month the FDA announced 
it would soon hold a meeting 
with key stakeholders—such as
AAFCO, AFIA, veterinarian as-
sociations and petfood manufac-
turers—to obtain input. (As of 
press time, no date had been set.)
In November HHS secretary Mike 
Leavitt announced the Food Pro-
tection Plan, which proposes the 
FDA use science and a risk-based 
approach to ensure the safety of do-
mestic and imported foods (www.
hhs.gov/news/press/2007pres/11/
pr20071106a.html).
In December the US signed a food 
and drug safety agreement with 
China to give American inspec-
tors access to Chinese factories 
(see p. 8 of this issue).

➤

➤

➤

Show me the money
Considering how long it usually 

takes for new laws and government 
initiatives to happen, these events are 
encouraging. But unless the FDA re-
ceives more funding, will these or oth-
er outcomes really make a difference?

According to USA Today, half of the 
agency’s additional 12% in food safety 
funding for this year will go to annual 
cost increases like pay raises, while the 
other half won’t be available until July, 
subject to Congressional approval of a 
performance plan. (See www.usatoday.
com/money/industries/food/2007-12-
18-fda-food-safety_n.htm.)

Meanwhile, an advisory group from 
the food and drug industries reported 
the inadequate funding, among other 
factors, was diminishing the FDA’s sci-
entific capabilities, according to www.
nature.com. Given its additional food 
safety mandates, its funding needs to 
be at least doubled, these experts said.

With this being a major election year 
in the US—and none of the candidates 
for any office have food safety on their 
platforms—it’s difficult to believe the 
government will put its money where 
its mouth is any time soon. ●
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All eyes on the FDA

Something to Chew On comments
B Y  D E B B I E  P H I L L I P S - D O N A L D S O N

Will all the new laws 
and initiatives really 
make a difference?

— Debbie Phillips-Donaldson

Phillips-Donaldson is editor-
in-chief of Petfood Industry
magazine. E-mail her at dphillips@
wattnet.net.

Tell us what you think! 
Send letters to the editor to editor@

petfoodindustry.com or post your comments 

online at www.petfoodindustry.com

➤
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