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What a relief! We made 
it through this difficult 
year. As the latest data 
from Euromonitor Inter-

national shows, the petfood industry has 
weathered the economic storm better 
than most and is even still growing. 
Euromonitor says global sales of dog and 
cat food will reach US$52 billion this 
year, up from US$49 billion in 2008.

The year over year growth, however, 
was just 0.6%, quite a decline from the 
heady rates of recent years.  According to 
Euromonitor’s projections, the industry 
will need to cope with that slower growth 
for a while longer.

Crashing to earth?
From 2004 through this year, global 

sales of dog and cat food grew nearly 
30% overall (Figure 1). But Euromonitor 
predicts global sales will grow just 13% 
over the next five years, with high growth 
regions like Eastern Europe and Latin 
America crashing to earth, at least relative 
to the stratospheric heights they enjoyed 
the previous five years. Only Asia Pacific 
will grow slightly more through 2014 than 
it did in the previous five years.

The decline becomes clearer when you 
compare compound annual growth rates 

(CAGRs) for dog and cat food (Figure 
2). Two years ago, when Euromonitor 
looked back at the previous five years 
(2002-07), it measured CAGRs such as 
7% globally and for Western Europe, 
24% for Eastern Europe, nearly 16% for 
Latin America and nearly 5% for North 
America.

In just two years, CAGRs (2004-
2009) fell to 5% globally, 15% for Eastern 
Europe, 12% for Latin America and a 
huge drop to just under 3% for Western 
Europe. Only North America stayed the 
same. 

Projecting the next five years, 
Euromonitor says global and North 
America CAGR will be only 2.5%, with 
Eastern Europe falling to just under 8%, 
Latin America to just under 4% and 
Western Europe and Australasia to down-
right scary rates below 1%. Asia Pacific’s 

CAGR will grow slightly, from just under 
3% now to 3.2% through 2014.

Silver linings
Still, some growth is better than none. 

And with reports of strong US pet trade 
shows this fall and robust preliminary 
numbers from 2010’s global events such 
as Victam Asia and Interzoo (see www.
petfoodindustry.com/ListNews.aspx), we 
can truly look forward to the new year. ●

Petfood still growing

Something to Chew On comments
B Y  D E B B I E  P H I L L I P S - D O N A L D S O N

But the industry’s 
growth rate is 
definitely slowing.

— Debbie Phillips-Donaldson

Phillips-Donaldson is editor-
in-chief of Petfood Industry
magazine. E-mail her at 
dphillips@wattnet.net.

Figure 1. Sales of dog and cat food by region, 2009-2014
According to Euromonitor, growth of dog and cat food sales will decline 
globally and  in every region except Asia Pacific.

Sales in US$ millions % total growth
Region 2009 2014* 2004-09 2009-14*
World  $52,198  $59,198  29.55  13.41 
Asia Pacifi c  $5,101  $5,980  15.12  17.23 
Australasia  $1,609  $1,684  24.30  4.63 
Eastern Europe  $3,051  $4,462  103.27  46.24 
Latin America  $6,318  $7,653  77.67  21.13 
Middle East and Africa  $492  $672  51.74  36.53 
North America  $19,211  $21,738  28.51  13.16 
Western Europe  $16,416  $17,009  15.33  3.61 
*Projections by Euromonitor International
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Figure 2. Compound annual 
growth rate by region
The CAGR for dog and cat food sales 
has slowed in the last two years and 
will decrease further in most regions 
through 2014, Euromonitor says.
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Ease of Maintenance
Lighter weight aids in mounting buckets and

reduces load on belt and running components.

FDA-Compliant Resins
Nonmetallic resins will never oxidize or corrode.

Will not leach into or affect the integrity of

ingredients used for food products. 

Minimal Cross
Contamination
Precision molds create

smooth non-porous

surfaces and seamless 

construction.

Wears Better, Lasts Longer
Highest grade of prime virgin resins

for unequaled impact strength and

superior abrasion resistance.
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www.tapcoinc.com

ELEVATOR BUCKETS - ELEVATOR BOLTS
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Accurate Capacity Ratings
Equal or greater carrying capacity of 

equivalent size steel buckets. 

Available in impact modified nylon for rough and abrasive applications (pictured), severe duty urethane for extreme abrasion resistance, 
and high density polyethylene for free flowing product applications. 
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Industry News

Quick hits
The Lanly Co. ➤
announced the 
addition of Martin F. 
Marincic to the posi-
tion of director of 
sales and marketing.  

Premier Research ➤
Labs’ plant in 
Austin, Texas, 
USA, completed 
a successful GMP 
audit. 

Natura Pet Prod-➤
ucts added Lisa 
Nicholson as its 
mid-Atlantic terri-
tory sales manager. 

D.D. Williamson ➤
announced the 
promotion of Katie 
Price to customer 
support chemist in 
the Global Support 
Center. 

Euromonitor has ➤
released its most 
recent market 
reports, Pet Food 
and Pet Care in 
Egypt and Pet Food 
and Pet Care in 
Malaysia. 

United Food  ➤
and Commercial 
Workers Interna-
tional Union Local 
75 agreed to buy the 
former headquarters 
of Iams-Eukanuba 
in Vandalia, Ohio, 
USA. 

Dr. George Fahey to headline 
Petfood Forum Asia

Sponsored by Petfood Industry magazine and in 
conjunction with Victam Asia, Petfood Forum Asia 
connects key professionals from around the world in one of 
the fastest-growing markets to learn about trends affecting 
industry growth. Attendees will learn valuable informa-
tion from industry experts to help them grow their busi-
nesses. And if you register by January 18, you’ll receive a 
20% discount.

George Fahey, PhD, of the Department of Animal 
Sciences at the University of Illinois and a noted expert 
in companion animal nutrition, heads the list of expert 
speakers. During Petfood Forum Asia, he’ll present 
research on the importance of fiber (in the form of ferment-
able carbohydrates) to feline health.

The speaker and topic line-up for this March 3, 2010, event is dynamic and educational. 
Get the latest information and research from more speakers such as:

Anton Beynen—➤ All-breed versus breed-specific diets for dogs;

Galen Rokey—➤ Impact of process hardware on petfood safety;

David Thomas, PhD—➤ Effect of nutraceutical ingredients on 
the immune function of cats;

Enzhi (Michael) Cheng, PhD, and Will Henry—➤ Critical processing issues in 
today’s production environment;

Jim Mann—➤ Ensuring freshness: managing biogenic amines in petfood ingredients; and

Hot industry trends leading petfood growth in Asian and global markets.➤

Petfood professionals can register now to receive an early bird discount. For more 
information or to register for Petfood Forum Asia, log on to www.petfoodindustry.com/
petfoodforum.aspx. Register before January 18, 2010, and receive the early bird rate, only 
US$245—a 20% savings from the US$295 registration fee.

Attendees can also check out the many exhibits at Victam Asia, one of the largest feed 
events in the world, scheduled for March 3-5, 2010, at the Queen Sirikit National Conven-
tion Center in Bangkok, Thailand. For more information, visit www.victam.com.
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Combizone dryer is specifically designed for making 
high-quality fish feed and petfood. 

 
Combizone
Combizone dryer is specifically 
designed for making high-quality 
fish feed and petfood 

Combi-zone dryer 
advantages: 
•	 Gentle	handling	of	
 products
•	 High	energy	efficiency	in	
 costs per ton
•	 Drying	process	with	

respect to nutritive value

Combizone dryer is specifically designed for making 

•	 Product	size	range	of	
0.8 - 40 mm

•	 Uniform	drying	of	each	
pellet

•	 Excellent	control	at	every	
step of the drying process

•	 Adjustable	retention	time	

www.andritz.com
andritz-fb@andritz.com

GLOBAL PRESENCE
Denmark · Netherlands · Germany · France · UK · USA · Brazil
Venezuela · Chile · Mexico · Australia · Vietnam · P.R. China

Extruder 1250

Combizone dryer

Menu Foods sees positive 
third quarter 

Menu Foods Income Fund announced results for the 
third quarter that ended September 30, including EBITDA 
(earnings before interest, taxes, depreciation and amortiza-
tion) of CA$7.4 million (US$7.07 million), a 93% increase 
over the same quarter last year.

“Our strong third quarter performance continues the 
trend begun in the first quarter of 2009 and marks the first 
time since 2006 that Menu has had three consecutive profit-
able quarters,” stated Paul Henderson, president and CEO 
of Menu Foods.

Menu Foods also generated almost CA$10 million 
(US$9.55 million) in cash from operations and was able to 
reduce its bank indebtedness by CA$8.5 million (US$8.12 
million) and finance CA$1.5 million (US$1.43 million) of 
capital expenditures undertaken during the third quarter. 

In Petfood Industry’s September issue, O Organics was 
mentioned in the article “Riding out the recession.” O Organics 
petfood is sold in Safeway, Albertsons and other retailers nation-
wide, and not Walmart, as the article states. Petfood Industry
regrets this error.
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Kemin Palasurance® gives you confi dence  
your product’s palatability, stability and 

 safety meet your high standards.

From our fresh ingredients to our fi nished palatants to our complete 

understanding of food stabilization, Kemin Palasurance delivers the

best fl avor and aroma, palatability, stability and safety on the market.  Our 

scientifi c work in keeping foods fresh has made us masters of the processes 

of hydrolysis, fermentation, extraction, and purifi cation.  Our global service 

team works closely with every customer,  combining sound science and 

technological innovation,  to deliver complete freshness of your product.

CONTACT A KEMIN PALATABILITY EXPERT TODAY!

North America +1 877 890 1462

Europe +32 14 25 97 80

South America +55 (49) 3312 8650

EVERYTHING COUNTS WHEN YOU’RE 
FEEDING SOMEONE YOU LOVE VISIT KEMIN.COM
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Eukanuba showcases 
prebiotic line 

Eukanuba, which is celebrating its 40th anniversary 
this year, showed off its prebiotic line of petfoods at the 
2009 Meet the Breeds Convention at the Jacob Javits 
Center in New York, USA.

“Prebiotics feed the good bugs in the intestine system,” 
said Eukanuba’s Jason Taylor.

Taylor said the food is good for both dogs and cats, and 
is not breed specific.

News ❯

1300 Minnesota Ave. Billings, MT 59101
406-245-6231 Fax  406-245-6236

www.agrisystems.net

For information on future events in the pet industry, visit www.petfoodindustry.com/EventCalendar.aspx.
Want your event promoted? Send information to Jessica Taylor at jtaylor@wattnet.net.

Petco promotes organic 
petfood via e-mail 

Petco’s marketing approach now includes monthly e-mail 
messages about its products and services, including informa-
tion about organic petfood and coupons for the products.

Petco followed up its recent 
e-mail campaign by hosting 
in-store nutrition seminars to 
educate customers on the bene-
fits of an organic pet diet.
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Join keynote speaker Joel 
Silverman for Petfood Forum 2010 to 
learn why relationships are what make 
dog training work. Register at www.

petfoodindust ry.
c o m / p e t f o o d -
forum.aspx by 
February 15, 2010, 
to save up to 15%!

Owner-pet rela-
tionships are what 
makes the petfood 
market continue to 
grow, even during 

tough economic times. And Petfood 
Forum will be full of sessions on how that 
bond between owners and pets is driving 
market growth—along with other impor-
tant topics:

State of the industry report— ➤
David Lummis, Packaged Facts;
Update on nutrigenomics— ➤
Kelly Swanson, PhD, University 
of Illinois;
Survey: state of the animal  ➤
supplement, functional ingre-
dient and treats market—Patrick 
Rea, Nutrition Business Journal;
Dry petfood manufacturing and  ➤
the carbon footprint—Jacques 
Wijnoogst, consultant
Marketing petfood with a  ➤
higher purpose: harnessing the 
niche nation —Bob Wheatley, 
CEO, Wheatley & Timmons;
An outsiders’ view of petfood:  ➤
“human food” nutritionists 
weigh in—Marion Nestle, PhD, 
New York University, and Malden 
Nesheim, PhD, Cornell University;
Petfood and the importance of a  ➤
balanced diet—Karen Wede-
kind, PhD, Novus International;
Prebiotic and probiotic supple- ➤
ments in petfood: impact on 
immunity—Sara Cutler, Kemin 
Nutrisurance;
Sustainability as a business— ➤
and survival—strategy—Jan 
Hoijtink, consultant;
Convenience trends in petfood  ➤
packaging—Alexander Miko-

lasek, Mondi Packaging; and
Making private label superpre- ➤
mium petfoods competitive in a 
crowded market—Serge Boutet, 
Mondou Ltd.

If you also register for the follow-
up symposium, Petfood Workshop: 
Hands-on Nutrition, you’ll save 20%! 
Visit www.petfoodindustry.com/
petfoodforum.aspx.

Register now for Petfood Forum 2010  
and learn from the experts

Empyreal 75 gives you:

Food Safety

Empyreal 75 corn protein concentrate provides pet food manufacturers 
with a minimum of 75% (82% dry basis) consistent, pure, safe source of 
protein for dog and cat diets. It is:

  A natural protein source, no preservatives added.

  Produced in a food plant from U.S.-sourced grain. 

  A “patented process,” pasteurized and washed, to destroy bacteria and 
reduce harmful levels of mycotoxins and other potential contaminants. 

  Transported in dedicated fl eet of trucks and rail. 

Certifi cate of Analysis issued for every shipment to ensure quality, food 
safety, and security.

Certifi ed High Quality–Credentials

Empyreal 75 is backed by an impressive list of credentials. These include: 

  Meets AAFCO defi nition for both corn protein concentrate and a 
natural ingredient.

  Gluten-free.

  Produced in an AIB-inspected facility.

  GRAS status.

  Kosher and Halal certifi ed.

Empyreal 75 corn protein concentrate is, 
literally, in a class by itself. To learn more, 
visit empyreal75.com or call 866.369.5498.
© 2009, Cargill Incorporated. All rights reserved. Empyreal is a trademark of Cargill Corn Milling.

Ideal for high-protein 
low-carbohydrate diets 

Low ash and 
magnesium 
for urinary 
tract health

Lutein and Vitamin A promote 
eye health and better vision

High palatability–
Testing shows 
cats prefer higher 
inclusions of 
Empyreal 75

Essential Fatty Acid, 
Linoleic for healthy 
skin and coat

Empyreal® 75 gives you more 
.because it gives them more.
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News ❯

EssentiallyPet
Nutrition. Commitment. Solutions.

Don’t miss  
any of the  
essential  

information 
DSM has to  

offer.
By subscribing to  

Essentially Pet, you  
can have the next  

issue delivered  
directly to your inbox!

Subscribe today at  
http://watt.netline.com/

essentiallypet

636.937.8830 
email: Sales@EverExtruder.com
www.everextruder.com ● Reversible Knives that are self  

 adjusting, easy to install, and
 can be reused many times!

● Carbide Die Plates that are
 incredibly long lasting!

● Extruder Screws that last
 for years!

● Dual Head - Die Plate Change
 out in under 10 Seconds!

 ©2009 Ever Extruder EE-09-01-0002

Firm fi ned £100,000 for employee death. UK petfood 
company Butcher’s Pet Care Ltd. was fi ned £100,000 
(US$168,300) for the death of an employee due to the 
company’s breach of health and safety regulations, ac-
cording to the BBC.

John O’Connor, 38, from Rugby, Warwickshire, was 
crushed to death in 2003 when he climbed into a pallet-
izing machine to clear a blockage.

The machine should have had a system to prevent anyone 
gaining access until the power was shut off, according to 
health and safety regulations.

Early check-in for Interzoo 2010 exhibitors. Interzoo will 
require exhibitors to check in early to Interzoo 2010 to make 
sure the importation of petfood from exhibitors’ countries 
into the European Union and Germany is allowed.

Interzoo also reminds exhibitors that food for pets and 
ornamental fish, which contains animal by-products, may 
only be imported from listed third countries, Sri Lanka, 
Japan and Taiwan.

Victam Asia 2010 coincides with other feed, petfood 
events. Victam Asia, to be held March 3-5, 2010, at the 
Queen Sirikit National Convention Center in Bang-
kok, Thailand, will host at least 150 international feed 
manufacturing companies. The trade show will be ac-
companied by three additional events, including Petfood 
Industry’s Petfood Forum Asia.
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Empyreal®ll  75 gives you more ®

.because it gives them more.

Empyreal 75 is a Manufacturer-Friendly Protein

Empyreal 75 gives you more than a pure, high-protein source. It also:

  Creates “space in the diet” because of high protein density for 
greater fl exibility to vary ingredients.

  Provides opportunities to reduce diet costs by complimenting 
variable animal proteins.

  Provides a cost-effective source of essential amino acids—
Methionine, Leucine, Valine, and others.

  Cuts drying costs—less water required in extrusion.

  Extends product shelf life with high concentration of natural 
carotenoids and antioxidants.

  Ensures a uniform, consistent kibble with superior elasticity, binding, 
and coating characteristics.

  Delivers excellent ingredient-commingling and fat-binding properties.

Empyreal 75 corn protein concentrate is, 
literally, in a class by itself. To learn more, 
visit empyreal75.com or call 866.369.5498.

Antioxidants, Beta-
Carotene & Zeaxanthin 

for healthy immune 
systems

Essential Fatty 
Acid, Linoleic 
for healthy 
skin and coat

Lutein and Vitamin A 
promote eye health 

and better vision

Concentrated 
source of Leucine, 
Glutamine, and 
Methionine 
promotes digestive 
health, lean muscles

High protein 
builds, repairs, and 

maintains muscle

International 
Safe Feed/Safe 
Food nears 
launch 

The international version of 
the Safe Feed/Safe Food Certi-
fication Program is nearing 
implementation, according to 
the American Feed Industry 
Association (AFIA), the creator 
and sponsor 
of the third-
party-verif ied 
program that 
has run in the 
US since 2004 
and has certi-
fied more than 350 livestock feed 
and ingredient facilities.

Representatives of the Euro-
pean Feed Additives and Premix-
tures Association (also known 
as FEFANA) recently met with 
AFIA in Arlington, Virginia, 
USA, to discuss details of the 
international version of the 
program.

The establishment of the 
International Safe Feed/Safe 
Food Certification Program 
was designed to help facilitate 
US trade with European feed 
and ingredient customers by 
providing a tool to illustrate 
compliance with the European 
Union’s feed hygiene regula-
tion, Regulation (EC) 183/2005, 
which requires certification to 
the hazard analysis and critical 
control points (HACCP) system.

Holistic petfood brand adds more 
functional ingredients 

Holistic Select from WellPet now offers recipes with Select Actives, functional 
ingredients found in nature.

The food follows the company’s philosophy of preventing health problems in pets before 
they start. Select Actives are a combination of enzymes, probiotics, live micro-organisms, 
botanicals and phytonutrients. The recipes are for cats and dogs through all lifestages.

The latest news NOW
PetfoodIndustry.com has the latest 

updates, news and event information. 

Petfood-Connection.com keeps the 

industry connected as professionals 

converse on regulations, global 

distribution, marketing and more!
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New on the Shelves Find more new products at www.petfoodindustry.com/

ListConsumerProducts.aspx. To submit products, contact Tara Leitner, 

Tel: +1.815.966.5421, Fax: +1.815.968.0941, tleitner@wattnet.net.

Find more new products 
ListConsumerProducts.aspx. To submit products, contact Tara Leitner, ➤

❮❮ Dry, holistic dog formulas 
Whole Earth Farms from Merrick offers holistic dry kibble formulas for 
puppies, adults and seniors. The products are designed to be value priced 
and have multiple protein sources, vitamins and minerals. Ingredients 
include buffalo, dried cranberries and blueberries, rosemary, sage and thyme.   
www.merrickpetcare.com

Jerky treats for dogs ❯❯
Evanger’s is offering a dog treat called Nothing But Natural jerky treats. The treats do 
not contain artificial colors, flavors or preservatives and use naturally raised poultry, 
game or meat, according to the company. The product comes in four varieties: Organic 
Chicken with Fruits & Vegetables, Natural Buffalo with Fruits & Vegetables, Natural 
Pheasant with Fruits & Vegetables and Natural Venison with Fruits & Vegetables.   
www.evangersdogfood.com

❮❮ Bulk dog treats
Sojourner Farms offers boxed bulk dog treats, designed to be a cost-
conscious option. Sojos’ bone-shaped bulk treats are wheat and corn free, 
with no preservatives, according to the company. The treats come in two 
flavors: Chicken Parmesan and Pepperoni Pizza.   www.sojos.com

Greens treats for cats ❯❯
Available in Roasted Chicken, Deep Sea Tuna and wild Savory Salmon, Bell Rock 
Growers’ semi-moist Pet Greens Treats for cats contain wheat grass to support healthy 
digestion. They contain no wheat gluten, artificial colors or flavors, according to the 
company.   www.bellrockgrowers.com

puppies, adults and seniors. The products are designed to be value priced 
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The solution behind the solution.

Food Safety = Petfood Safety.  The safety and quality of your products is the top 

priority; for your customers, for their pets, for your business and for us.  Buhler 

brings a wealth of knowledge from the human food industry to the petfood indus-

try.  With the addition of Aeroglide® to the Buhler family, we can now offer one of 

the most complete lines of process technology available anywhere; from raw 

ingredient receiving and extrusion through drying and coating.  A full line of 

equipment, combined with in-house process engineering and unrivaled after sale 

support, equals customized solutions without limits.

Buhler Inc., 13105 12th Ave N., Plymouth, MN 55441, T 763-847-9900  

buhler.minneapolis@buhlergroup.com, www.buhlergroup.com/extrusion
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On the wide fl at plains in the center 
of the US, nearly constant wind turns 34 
massive turbines comprising the Oklaho-
ma Wind Energy Center (in Woodward). 
The power generated—50 megawatts 
at peak capacity—supplies 100% of the 
electricity for the plant where Canidae 
Pet Food manufactures its all-natural 
Snap-Biscuits and Snap-Bits dog treats.

Canidae says it saves about 1 pound 
of coal for every kilowatt-hour generated 
by wind. Besides this ecofriendly design, 
the state-of-the-art plant also employs 
many safety features.
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When our industry looks back 
at 2009, we might consider 
it the year of the greening of 
petfood, at least in the US. 

This year has seen the opening of several 
new or retrofitted US facilities—plants 
and office buildings, for manufacturers 
and suppliers—designed to be more 
environmentally friendly. Some have 
earned Leadership in Energy and Envi-

ronmental Design (LEED) certification 
from the US Green Building Council 
(USGBC, http://www.usgbc.org/).

Why the seeming boom in sustain-
able construction? While their green 
facilities build goodwill with communi-
ties and customers, these companies are 
not acting solely to get good PR or help 
save our planet. Rather, they’re learning 
an equation already discovered by other 

organizations and in other parts of the 
world: green = green.

In other words, the sustainable 
features of these buildings make good 
business sense, too, especially in a 
troubled economy. Besides saving on 
energy usage and waste removal, such 
facilities are more efficient overall and 
are often eligible for tax credits or grants 
as governments encourage use of more 

Petfood goes

On the wide fl at plains in the center 

Canidae: the answer is blowin’ in the wind

Manufacturers and suppliers are opening or 
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GREEN

At the end of October, Cardinal 
Laboratories’ manufacturing and distribu-
tion center in Azusa, California, USA, 
converted completely to solar power to 
manufacture its pet care products, includ-
ing dog food and treats. The company 
claims to have not only the fi rst completely 
solar-powered production facility in that 
city but also the fi rst in the US pet industry.

Cardinal is now harvesting so much 
power from its solar collection system—

a white roof with 320 solar panels 
covering 5,440 square feet—that it is 
sending electricity back to its local utility 
and was able to install air conditioning 
for the fi rst time, via a state-of-the-art, 
optimal effi ciency air control system. 
Other energy-independent features 
include more effi cient machines, new 
prismatic units to replace skylights and 
sensors to turn off lights when an area 
is vacated.

sustainable energy sources.
The buildings shown here and on the 

next few pages are not intended to be 
a complete list of sustainable facilities; 
we realize more are out there or being 

planned for the near future. 
If you know of others, please 

post information at www.Petfood-
Connection.com/ group/sustainability 
or e-mail dphillips@wattnet.net. ●

retrofitting sustainable facilities
BY DEBBIE PHILLIPS-DONALDSON

Online extra!
To read more about each of these company’s green initiatives, go to www.

petfoodindustry.com/petfoodgoesgreen.aspx.

Natura: 
eco-friendly in 
the offi ce

Perhaps it’s no surprise that a 
company called Natura—with brands 
of petfood such as California Natural, 
Karma and Mother Nature—would 
invest in a green building. That’s exactly 
what it did with its new offi ce in Davis, 
California, USA, opened in April. Envi-
ronmentally friendly elements include:

Pre-wiring for future solar panel ➤

usage;
Energy Star-rated equipment (a ➤

US governmental program, see http://
www.energystar.gov/);

Bike racks to encourage employ-➤

ees to commute by bicycle;
Low-emissivity windows to allow ➤

for natural lighting;
Operable windows to allow for ➤

fresh air and natural heating/cooling;
Motion sensors to automatically ➤

turn off lighting when not in use;
Water conserving features such as ➤

drip irrigation and a bioswell for runoff 
water (photo above); and

A video conferencing system ➤

between this offi ce and the company’s 
plant in Nebraska, to reduce employee 
air travel.
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Cardinal: off the grid
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In May, Nestlé Purina PetCare celebrated the installation 
of a pilot solar energy array on its plant in Denver, Colora-
do, USA. The 467-panel, 100-kilowatt photovoltaic system, 
covering 21,000 square feet of the plant’s roof, made the 
company the fi rst manufacturer to use renewable energy to 
produce petfood, according to Nestlé Purina.

Though the system will provide only 1% of the facility’s 
electricity needs, the local utility would emit nearly 300,000 
pounds of carbon dioxide per year to produce the same 
amount of electricity, according to Nestlé Purina. (That 
amount of emissions is equivalent to what 23 cars would 
emit annually.)

Next up are solar arrays for two more Nestlé Purina 
plants—in Flagstaff, Arizona, and Maricopa, California—
one of which will be twice as large as the system in Denver. 
All these renewable energy systems will help the company 
work toward its global corporate goal of improving energy 
effi ciency by 2% this year.

Mars Petcare US has made strides for several years now 
to reduce its impact on the environment: expanding its plant’s 
recycling systems, modifying packaging from paper to woven 
polypropylene and signifi cantly reducing its solid waste, the 
company says.

But this year the company topped its own efforts to date 
with its new plant in Fort Smith, Arkansas, USA, opened at 
the end of September. The US$80 million, 305,000-square-
foot facility earned LEED gold certifi cation, a fi rst for the 
company—and, Mars says, it’s the fi rst sustainable manufac-
turing facility in Arkansas and the fi rst sustainable petfood 
plant in the world. It features water recycling and energy 
reduction programs as well as mechanisms to protect against 
erosion and light pollution.

Going green ❯

Mars: LEED certifi ed 
in Arkansas

Nestlé Purina: 
power from the sun
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With our latest innovation, the Grab ’n’ Go Handle, Peel Plastics makes it easier to 
get a grip. No more struggling to lift a heavy bag of food off the shelf, to the car 

and into the home. Contact us for more information and give your customers 
the convenience they deserve. They’ll give you something in return: 
ever-increasing sales.

905.456.3660
sales@peelplastics.com
www.peelplastics.com

The handle that
changes everything.

The new standard for convenience in
petfood packaging that your customers will love.

call
email

visit

023-0912PETsustain_C2201R7479.indd   23 11/28/2009   2:10:01 PM

mailto:sales@peelplastics.com
http://www.peelplastics.com


Platinum certifi cation is the highest 
LEED level awarded, and it’s been 
achieved by fewer than 100 build-
ings in the US. One is the new global 
headquarters of Novus International, 
a supplier of animal (and now human) 
health and nutrition products based in 
St. Charles, Missouri, USA.

Opened in June, the US$20 mil-
lion, 20,000-square-foot building 
encompasses offi ce space and the 
company’s research center. Sustain-
able features include:

The largest array of solar panels ➤

in Missouri (5,000 square feet);
10% of materials from salvaged ➤

sources and 30% from recycled con-
tent, such as countertops made from 
recycled milk jugs and scrap alumi-
num and a fi tness center fl oor made 
from recycled tires;

An under-fl oor air distribution ➤

system for energy effi ciency;
Landscaping with ➤

native plants requiring no 
irrigation, saving thousands of 
gallons of water each year;

A framework to grow a plant ➤

“canopy” for natural shading;
A storm water system to reduce ➤

runoff; and
Skylights and fl oor-to-ceiling ➤

windows for natural lighting.
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Going green ❯

Salmon Hydrolysate is
Ideal for hypoallergenic diets•	
Optimized for great omega balance•	
Highly digestible.•	

P: 269-350-2915  |  F: 269-350-2916  |  www.petfoodenterprise.com
6312 West Main  |  Kalamazoo, MI 49009  |  

Spray Dried Salmon Hydrolysate is an excellent source of  
highly digestible nutrients for pet foods.   
Our testing indicates molecular weight of less than 6,000 Daltons.

Visit www.PetfoodEnterprise.com for more information about  
promoting companion animal health with Salmon Hydrolysate.

Add a little TLC 
t o p e t d i g e s t i o n

We’ve moved

to a new location that allows us

to serve you better!

Novus: going platinum

Video exclusive!
Watch Novus executives explain 

the company’s sustainability program at 

www.wattagnet.com/9465.html.
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Victam Asia 2010 brings together exhibitors, conference delegates and visitors from the animal 
feed, aquafeed, petfood and grain processing industries. The show also features conferences  
such as FIAAP Asia 2010, GRAPAS Asia 2010 and the Biomass Conference.  
For more information, visit www.victam.com.

Gain Valuable KnowledGe, ContaCts and More  
at Petfood foruM asia 2010!

networK with new CustoMers and suPPliers
As part of Victam Asia 2010, Southeast Asia’s largest agrifeed event, Petfood 
Forum Asia 2010 is the ideal gathering place for the increasing number of 
petfood professionals seeking knowledge and networking. Meet face-to-face 
with new companies entering this developing market and see how you can grow 
your business in Asia.

learn about Global trends
Petfood Forum Asia will feature recognized experts, including noted companion 
animal nutritionist George C. fahey, Phd, of the university of illinois, who 
will share insight on the latest industry topics and trends including nutrition, 
best practices, food safety and more.   

Educational workshops include information on:

All-breed versus breed-specific diets for dogs •

Market and new product trends •

Fermentable carbohydrates in feline diets •

Nutraceuticals and immune function •

Impact of process hardware on petfood safety •

How to save energy in your processing plant •

Ensuring freshness in petfood ingredients •

For more information or to register, fill out the form on the back of this 
page or visit www.petfoodindustry.com/petfoodforum.aspx. 

Save 20%  
Off Registration with 

the Early Bird Rate
Only US$245 to attend this premier 
industry event in one of the hottest 

petfood markets in the world. 
Registrations received after January 18, 2010 

will cost US$295.  Fee includes a light breakfast, 
generous buffet lunch and coffee break.

March 3, 2010
part of Victam Asia 2010

10:00 to 17:00

Queen Sirikit National  
Convention Center

Bangkok, Thailand

To register fill out the form on  
the back of this page or visit  

www.petfoodindustry.com/ 
petfoodforum.aspx.

Petfood Forum Asia
SaVE TODaY ON rEGISTraTION 

Early Bird Discount Deadline Approaching Fast!
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Attendee Registration Form
Or register online at www.petfoodindustry.com/petfoodforum.aspx

March 3, 2010 • Queen Sirikit National Convention Center • Bangkok, Thailand

Registration date Registration fee

Through January 18, 2010 US$245

After Janaury 18, 2010 US$295

Registration includes all conference sessions, a light breakfast, generous buffet lunch and coffee break.
Please type or print CLEARLY, IN CAPITAL LETTERS (as you would like it to appear on your name tag):

Name (last, first)  ___________________________________________________________________________________________

Job title  __________________________________ Company name __________________________________________________

Address ____________________________________________________________City _________________________________

State/province ________________________________  Zip/postal code____________________  Country ___________________

Phone ______________________________  Fax ___________________________  E-mail ________________________________

URL ____________________________________________________________________________________________________

Additional attendees __________________________________________________________________________________________

________________________________________________________________________________________________________

Organizational function (e.g., marketing, management, R&D, etc.): ____________________________________________________________

Industry segment (e.g., manufacturer, supplier, government, etc.): ____________________________________________________________

Product segment (e.g., dry, wet, treats, etc., or equipment, ingredients, etc.): _____________________________________________________

Do you subscribe to Petfood Industry magazine?   ❐ Yes  ❐ No

Method of payment:  ❐ Check  ❐ Money order   ❐ MasterCard  ❐ VISA  ❐ American Express  ❐ Discover

Name on credit card _______________________________________  Card number ______________________________________

Signature  _____________________________________________________________ Expiration date ______________________

Please return this form with full payment (payable to Northern Illinois University) to:
Petfood Forum Asia 2010 
c/o Registration Office
Outreach Services
Northern Illinois University
DeKalb, Illinois, USA 60115
Fax: +1.815.753.6900

NOTE: Registrations will not be processed without payment; rate is determined 
by date payment is received. Prior to January 18, 2010, registration fees are 
refundable minus a US$50 cancellation fee; after January 18, no refunds are 
available. Substitution of registered personnel is available at no charge.  

For more information, please contact Kathy Syversen at ksyversen@niu.edu or 
Tel. +1.815.753.7922. 

Petfood Forum Asia 2010 is held in conjunction with Victam Asia 2010. Registration to Victam 
Asia is free if made online at www.victam.com prior to March 3, 2010. For information on  
hotels and travel packages, please visit www.victam.com.

For information on exhibiting, contact Victam or 
Ginny Stadel at gstadel@wattnet.net or Tel: +1.815.966.5591.

Register by 

January 18, 2010, 

to save 20%!
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“Increasing consumer product 
awareness is a main driver in 
the growth strategy of Aller 
Petfood,” says Henriette Bylling, 

managing director and co-owner. The 
Danish petfood company has been in 
existence since 1979, when it was estab-
lished on the foundation of a longtime 
family business in feed production 
serving the local agriculture and global 
aquaculture markets.

Today, Aller Petfood consists of the 
initial Danish dry food factory and both 
wet and dry food factories in Russia, 
where Aller is currently a leader in the 
private label market—in fact, it is the 
only private label producer there of wet 

petfood pouches.
Bylling owns the company with her 

father, Povl Bylling, and brother, Fred-
erik Bylling, who participate in the daily 
running of the Danish division while she 
manages the overall Aller Petfood orga-
nization. In the last few years, the fami-
ly’s vision has significantly impacted the 
company’s direction.

“Through the years, the strategic key 
word at Aller has always been modern-
ization, and we believe that today this 
matches with the ability to meet the 
consumer’s increased product aware-
ness,” Bylling says. “For this reason, we 
believe the future lies in being quality 
focused.”

Cornerstone of quality
Aller’s goal is to combine a more 

intense focus on quality for its existing 
and new premium and superpremium 
private label products, plus its own 
brands. The company is pursuing the 
goal with the help of ISO 22000 certi-
fication, which the Danish factory in 
Fredericia achieved in 2007. It was one 
of the first petfood facilities in Europe 

Business basics
Headquarters: Fredericia, 
Denmark
Offi cers: Henriette Bylling, 
managing director/co-owner; 
Frederik Bylling, purchasing 
manager; Peter Sejersen, 
production manager; Arne 
Jacobsen, quality manager
Brands: All Cat/All Dog, Aktiv, 
Wildlife, Real Petfood, plus private 
label
Distribution: Denmark, 
Scandinavia, Poland, Germany, 
Turkey, Czech Republic, Estonia, 
Lithuania, Romania
Facilities: Fredericia, Denmark; 
St. Petersburg and Tver, Russia
Employees: 321
Website: www.aller-petfood.dk

Combine a commitment to 
petfood with an emphasis on 
quality and a focus on premium 
and superpremium private label
BY STEFANIA PES

Aller’s recipe
for success

Aller, led by fourth generation 
family owner Henriette Bylling, 
is launching new private label 
products and its own brands, 
such as Real.
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and globally to earn the certification, 
according to Bylling.

ISO 22000 is an international stan-
dard that defines the requirements of a 
food safety management system, origi-
nally developed to cover all components 
of the human food chain from “farm to 
fork.” Over the past few years, recalls 
and safety-related issues have affected a 
variety of products including petfood, so 
consumers are now more concerned and 
attentive to what they eat and what they 
feed their pets. In addition, major food 
buyers, such as supermarket chains, are 
demanding safety assurances from their 
suppliers.

The increased demand for safe, 
high-quality food applies to the petfood 
industry as well, Bylling says. “By 
making a wholehearted effort to relent-
lessly improve the quality of our produc-
tion, we will not only save resources, 
improve hygiene and have clearer 
workflows, but we will also be able to 
live up to customers’ escalating quality 

demands,” she adds.
ISO 22000 is the cornerstone of 

Aller’s quality policy. “Basically, you 
have to prove that your products are really 
premium or superpremium,” Bylling 
says. “We are very proud of being able 
to offer not only a high-value standard 
line, but also real healthy premium and 
superpremium quality products. We do 
not want the consumer to pay for our 
marketing—we want them to be paying 
for our investment in our petfood prod-
ucts.” 

At the beginning of 2009, Aller took 
another important step. Since 2005, 
its Danish facility has used a quality 

management system based on the prin-
ciples of hazard analysis and critical 
control points (HACCP) and the require-
ments of the ISO 9001 standard. Now that 
system is being implemented in Aller’s 
Russian facilities to increase operating 
efficiency by distinctly identifying the 
company’s processes and interrelations 
among them.

Looking east—and farther
Because Aller’s domestic market 

(Denmark and Scandinavia) is very 
mature in terms of petfood development, 
as is most of Western Europe, it isn’t real-
istic to continue to grow only in that area 

Real Petfood from Aller 
 is a complete premium line for dogs and cats.
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Generation after generation after generation of 
companion animals have benefited from AFB 
International’s role as the pet food industry’s leader 
in palatability innovation. We bring together the 
people, facilities and proprietary technologies 
necessary to deliver improved product performance 
for today’s and tomorrow’s companion animals.

With production and research facilities strategically 
located around the globe, AFB provides worldwide 
support to pet food manufacturers. Whether in one 
of our state-of-the-art research labs or on the floor 
of a customer’s manufacturing facility, we meet 
challenges head-on to improve palatability.  
 
Working closely with pet food manufacturers, we 
help them reach their objectives in palatability 
performance and product development. Through 
this collaboration, comes the ability to meet the 
increasing demand for product innovation that will 
deliver the next generation in palatability performance.  

To learn more, contact an offi ce listed below or visit 
www.afbinternational.com.

NEW TECHNOLOGIES FOR MAXIMUM PET FOOD PALATABILITY.

AT AFB,
IT’S ALL ABOUT
THE NEXT GENERATION.

north america  800.218.5607  
northamerica@afbinternational.com 

latin america  54.2322.480747 
latinoamerica@afbinternational.com.br

europe  31.73.5325777 
europe@afbinternational.nl

asia/pacific  61.398.799093 
khall@afbinternational.com

asia/pacific – japan  314.303.5857 
tehmler@afbinternational.com

australia  61.359.711105 
jseletto@inghams.com.au
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with its own brands. 
So Aller decided to explore opportunities in Eastern and 

Central Europe using Poland as a test, initially with a sales office 
and later through an agreement with Poland’s largest distributor. 
These tests were successful, opening the doors to try other coun-
tries such as Romania, Estonia and the Czech Republic.

“Also, we are looking at offering our high-quality private 
label products,” Bylling says. “Our export manager is specifi-
cally dedicated to establishing cooperation with distributors and 
private label customers in Central and Eastern Europe. We have 
experienced exciting results so far, and we still see great oppor-
tunities in these relatively new markets.

“We will keep looking east in the future,” Bylling continues. 
“But we also see great opportunities in other markets, such as 
South America and the Caribbean. As in the previous 88 years of 
the company’s existence, we continue having an open mind to the 
numerous opportunities in the market.” ●

Stefania Pes is a writer for Mediatic (www.mediatic.it).

Building on heritage
The history of Aller can be traced back to the Vikings, 

when Aller Moelle built an old water mill that estab-
lished the company’s position as the agricultural supplier 
to the local area. In the early 1900s, the fi rst Bylling 
generation took over the management and ownership of 
the mill. Through the years, the family expanded the busi-
ness with aquaculture and petfood divisions; Aller Petfood 
was founded in 1979 and today is owned and run by the 
fourth Bylling generation.

Earlier this year, the family decided to sell Aller Moelle 
A/S—the feed mill serving the Danish market—and focus 
on petfood manufacturing. That is the side of the busi-
ness that showed the best global prospects for the future, 
according to Henriette Bylling, managing director and 
co-owner of Aller: “Yes, we have strong emotional links to 
the mill, which is actually our heritage. But in business you 
have to look from the past to the future. The potential in 
the international petfood market demonstrates that this is 
where our energies should lie.”FIAAP

A s i a 2010

VICTAM
Asia2010

The Conferences: 
• Petfood Forum Asia 2010 
• The FIAAP Conference 2010 
• The Thai Feed Conference 2010

Supported by: 
Thai Petfood Industry Association
Thai Ministry of Agriculture & Co-Operatives
Thai Department of Livestock Development
Thai Feed Mill Association
Thai Chamber of Commerce
Thai Convention & Exhibition Bureau

Now co-located with GRAPAS Asia 2010 –
the rice & flour milling, grain, noodle, breakfast cereal and
extruded snack production exhibition & conferences.

For information visit: 
www.victam.com or www.fiaap.com

A partnership with synergy

Queen Sirikit National Convention Center
Bangkok, Thailand 3 – 5 March 2010

Your key to success

For everything you need
to know about producing
dry petfood:
• Petfood Processing 

Technology 
• Petfood Ingredients,

Additives & Formulation 
• Storage & Distribution
Over 6000 visitors to the
2008 show!
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800.373.6156  www.Ameri-Pac.com  St. Joseph, MO

Protect well. Spend less.

©2009 Ameri-Pac, Inc.

It’s as plain as the  
nose on your face.

Protect both your product and your profitability – check out 

Ameri-Pac’s selection of high-quality, affordable antioxidants. 

Our OxyGon® and OxyBlock® antioxidant lines include both 

natural-source and traditional formulations, and are available 

in both liquid and powder forms. Our products are backed 

by experienced, trained technical support and unbeatable 

customer service. 

Isn’t it time you spent less? Call Ameri-Pac.
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Today’s premium petfood aisle is 
filled with lifestage foods. While 
some assert that kitten, puppy 
and senior foods are more about 

marketing than nutrition, these formulas 
represent the efforts of premium manu-
facturers to develop foods that best meet 
the needs of pets throughout their lives.

Many dog and cat foods on the shelves 
are labeled 100% complete and balanced 
for all lifestages. By altering the amount 
fed per pound of body weight, pet owners 

can deliver the right amount of nutrition 
for each lifestage; but with lifestage-
specific petfoods, additional calories for 
growth, minerals and protein, targeting 
critical areas such as joints and sight, are 
already a part of the formula. 

Dogs and cats 
have different needs 

A pet’s dietary needs change over the 
course of its life, from birth to adoles-
cence to adulthood to old age. A lifestage 

diet is one that is tailored to meet the 
different nutritional needs as a pet ages.

Kittens and puppies
Puppies need nearly four times the 

energy that adult dogs do, and they need 
extra protein to help build new tissue. So 
an energy-rich diet including protein, fat, 
calcium and phosphorous is important 
during this phase. 

Puppies’ needs also vary according 
to breed. Toy and small breed dogs need 

Live long, live strong
From puppy to senior to everything in between, 
lifestage petfoods target immunity and life span 
of dogs and cats
BY JESSICA TAYLOR

© rodrigoportugal. Fotolia.com © EastWest Imaging. Fotolia.com

Immune system boost
Cranberries are a natural source 

of vitamin C; pomegranates 
are packed with antioxidants 
that help keep dogs’ and cats’ 

immune systems strong.

Heart health
Blueberries are packed with 

antioxidants to help maintain a 
strong immune system, healthy 

heart and sharp mind.

Healthy vision
Beta carotene (found in carrots 

and pumpkins) is converted in dogs 
to vitamin A, which is required for 

healthy vision.

Glossy coat and healthy skin
Biotin is one of the most important 
vitamins for shiny fur. Corn gluten 

meal is also a source of sulfur amino 
acids, which are important for skin 

and coat health.

Cognitive growth
Eggs and spinach help 

support brain development.
Digestion and gut health

Beet pulp and ground rice aid in 
healthy digestion and promote 

good stool quality.
Developing a defense

Copper proteinate as well as 
alfafa meal reduce cellular 

damage caused by free radicals, 
synthesis of hemoglobin and the 

synthesis of collagen.

Strong joints
Flaxseed is a natural omega-3 
and -6 fatty acid source that 
helps support healthy joints.
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higher levels of these nutrients, while 
large breed dogs need less to control 
their growth rate, and medium-sized dog 
breeds are between the two. Too little or 
too much of these nutrients can cause 
problems with canine skeletal structure 
and possibly lead to obesity.

Kitten food should be high in easily 
digestible animal protein and other 
important nutrients, such as fiber, essen-
tial vitamins and minerals and taurine, 
an amino acid found in chicken and 
fish sources. Kittens are developing 
their immune systems, and adequate 
protein is essential for the development 
and ongoing maintenance of a nimble 
defense system. Kitten foods are also 
slightly higher in certain minerals like 
calcium and phosphorus for bone growth 
and development.

According to veterinarian Cori 

Gross, DVM, a VPI Pet Insurance field 
veterinarian, there is evidence suggesting 
that adding DHA—an essential fatty acid 
that improves brain development and is 
mandatory in human baby formula—to 
puppy or kitten food can actually make 
animals smarter.

Adolescent and 
adult dog years 

The recommended time to switch a 
dog’s diet to an adult food formula is ideal 
when the dog is close to its adult height, 
approximately at 2 years of age. An adult 
diet that is tailored for this dog lifestage 
will depend on the breed and its level of 
activity. Many veterinarians recommend 
that a dry food diet is best to help keep 
teeth healthy—and for larger breeds, to 
provide more caloric density.

According to Gross, the average dog 

should eat food containing:
High-quality, animal-based protein ➤
for muscle maintenance; 
Fiber for a healthy digestive tract; ➤
Essential vitamins and minerals for ➤
the immune system; 
Vitamin-rich fish oils for a healthy ➤
coat and skin and for overall health; 
and 
Healthy grains for energy. ➤

Adolescent and adult cat years 
Veterinarians recommend transi-

tioning kittens to adult food at about 9 
months of age. Holistic petfood blogs 
often suggest blending dry cat food with 
canned food for a well-rounded meal. 
Cats are strict carnivores  so the food 
should contain a high level of easily 
digestible protein. Fat is also important 
for needed calories.

•   A unique, functional pet food ingredient that helps maintain 
     pets’ overall health and wellbeing

•  Top quality, safe and fully traceable
•  Manufactured in an environmentally and socially responsible manner
•  Recognized as GRAS under AAFCO
•  Certifi ed organic by Pro-Cert Organic Systems Ltd. 

Tasco® is manufactured by Acadian™ Agritech, a division of Acadian Seaplants Limited

Helping animals live well.

Tasco® is:

(902) 468.2840   1.800.575.9100   info@acadian.ca  

 tasco.ca/petfood

Online Exclusive!
Read the latest research from Kemin’s Dr. Anna Sutton on lutein, an antioxidant supplement that may be perfect for lifestage petfood 

formulas. Visit www.petfoodindustry.com/LuteinLifestages.aspx.
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Adult cat food should also contain:
Vitamin A from liver, kidney and ➤
other organ meats, and niacin for 
healthy growth; 
Essential fatty acids for healthy skin ➤
and fur; and 
Taurine for healthy eyes and heart ➤
muscle. 

Senior pets
Dogs and cats are living longer than 

they did several decades ago. They are 
better vaccinated and receive routine 
veterinary care. Therefore, they also are 
getting better nutrition.

A senior pet is one considered to be in 
the last third of life and undergoes physi-
ological changes that can be impacted 
through diet.

Obesity can become an issue. Kidney 
failure is not uncommon. Senior dogs 
need a diet lower in calories, protein and 
fat and one higher in fiber, as most are 
not as active as they once were. ●

AFIA’s Pet Food CommIttee Is Proud to sPonsor the 3rd AnnuAl

PET FOOD CONFERENCE
dAte: JAn. 26, 2010 – 9 A.m. – 5 P.m.  (networkIng reCePtIon to Follow), JAn. 27, 2010 – 8 A.m. – noon  

loCAtIon:  georgIA world Congress Center (B301-306), AtlAntA, gA. 

The conference will feature 
presentations on the following:
• A Global Perspective on the Pet Food Market 
• A Look at International Ingredient Purchasing & Supply 
• International Regulatory Update
• AFIA’s Salmonella Control Guidance Document
• FDA’s Current Regulatory View of Salmonella Control in Pet Food, Ingredients and Feed
• How to Handle State and Federal Inspections 
• Lessons in Feed Ingredient Approvals 
• Update on Domestic Pet Food and Ingredient Regulatory Priorities
• Q&A with AAFCO Representatives

Pre-Register for ONLY $35 
Visit www.petfoodconference.com 
for more details. 

Questions from consumers
Pet parents always want what’s best for their furry family members but need 

the basics on lifestage nutrition before they buy. Here are some commonly asked 
consumer questions gathered from various blogs and the best way to answer them.

What should I feed my puppy or kitten?1.  Premium puppy or kitten food 
is important because it is high in protein and calcium. Many premium foods 
are supplemented with DHA. This essential fatty acid is important for brain 
development and overall health.
What’s the difference between small breed puppy foods and large 2. 
breed puppy foods?  The main difference is that small breed puppies have higher 
metabolisms and special growth rates and their foods are created to meet those needs. 
On the other hand, large breed foods are formulated to promote a slower growth rate, 
which will allow for healthy bone and joint development in large and giant breeds. 
When should my puppy/kitten change to adult food?3.  Always follow 
your vet’s recommendations when it comes to your pet’s development. A good rule-
of-thumb is to change to an adult food at about 12-14 months of age or when the 
pet reaches 80% of its adult size.
What should I feed my large breed dog?4.  If you have a dog that is 50 lbs. 
or larger, it is recommended that you feed a large breed formula. This food has 
lower fat and protein levels and a larger kibble size. Many large breed formulas 
also have higher levels of glucosamine and chondroitin for joint health.
At what age should I switch my dog/cat from an adult to a senior 5. 
formula? For most dogs and cats, senior foods should be introduced at about 
7 years of age.  Large and giant breed dogs should be switched at 5 years of age. 
Today’s senior foods are formulated with added protein to meet older animals’ 
unique nutrition requirements.

036-0912PETlifestage_C2201R7477.indd   36 12/1/2009   11:29:02 AM

http://www.petfoodconference.com


I N T R O D U C I N G

Clinically shown
to help dogs
lose weight!

Help Your Buddy Get Back in Shape
· Eighty-eight percent of dogs in a multi-clinic 

study lost weight taking Phase 2 Pet.

· Phase 2 Pet maintains its activity through the 
extrusion process for dry dog foods.

· Phase 2 Pet can be sprinkled directly on 
commercial dog foods.

Phase 2 Pet, Weight Control for your Best Friend

For more information, contact Mitch Skop,
sales@pharmachemlabs.com, or call 1-800-526-0609.
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Since the commercialization of 
petfood, improved techniques for 
processing petfoods and treats 
have resulted in the expansion of 

the petfood supply by prolonging shelf 
life, preventing spoilage and increasing 
the variety of food products available. 
The latest extrusion, drying and cooling 
developments from companies like Clex-
tral, Wenger and Aeroglide continue to 

focus on these very advancements, 

hoping to continue to improve overall 
petfood quality for consumers and their 
pets. The question is: Which technology 
is right for your manufacturing line?

1.
Evolum LT 145 
(www.clextral.com)

Clextral’s Evolum LT 145 
extruder offers optimum torque and 
higher screw speeds for maximum 
throughput to help petfood processors 
achieve exceptional results from their 
extrusion processing lines, according 
to company literature. In addition, the 
Evolum incorporates Clextral’s advanced 
temperature control for managing 
complex recipes in the processing of 
premium dry and semi-moist petfoods. 
The Evolum LT 145 operates at through-
puts from 5-10 metric tons per hour.

The wraparound frame is newly 
designed to provide maximum accessi-
bility. The machine includes ergonomi-
cally designed anti-slip steel footmounts 
as well as a handrail and footrail to allow 
easy machine access.  

The design ensures quick access to 

Extrusion elevation: 
the latest technology

The newest drying, cooling and extrusion 
products promise sanitation, faster turnaround 

and improved palatability for petfoods and treats
BY JESSICA TAYLOR
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Online extra!
Read an article by Dr. Mukund 

Parthasarathy, who has developed a 

holistic approach to petfood palatability 

to resolve issues related to the bulk 

density of extruded products. www.

petfoodindustry.com/BulkDensity.aspx. 

Sure, manufacturing technology keeps getting better, 
but what exactly can these products do for your specifi c petfood or treat line?

Clextral’s Evolum LT 145 extruder 
offers optimum torque and higher 
screw speeds for maximum 
throughput.
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Capture The Power

Conveyor Driers, Truck/Tray Driers, Impingement Ovens, 
Advanced Control Systems

www.aeroglide.com/petfood

A Bühler Group Company

PERFECTING THERMAL PROCESSING WORLDWIDE
Raleigh, NC USA +1 919 851 2000 • Philadelphia, PA USA +1 215 464 6070

England +44 1780 767 007 • China +86-21-5132-1880 • Malaysia +60 3 6411 9999
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operating parts for sanitation and mainte-
nance. Take, for example, a simple clamp 
system that unlocks the barrel from the 
lantern to allow immediate barrel access 
for reconfiguration or dismantling. Clex-
tral attests that the oversized lantern 
opening allows quick access to the 
bearing block and shaft coupling.

2.
Single/multipass 
conveyor dryers/coolers 
(www.aeroglide.com)

Maximum drying results with a 
small footprint, for products that can 
tolerate repositioning, is one of the 
many things Aeroglide’s single and 
multipass dryers offer. 

With these dryers, conveyor beds 
are stacked one above the other in a 
single insulated enclosure. The ulti-
mate for maximizing capacity in the 
least amount of floor space, these 
multipass conveyor systems provide 
multiple product turnovers for uniform 
thermal processing, Aeroglide says. 

The systems can be configured to run 
at the same temperature throughout or 
with sequential heat zones allowing 
precise control of temperature, process 
air humidity and airflow throughout 
the process.

According to Aeroglide, it was 
the first company to offer a sequen-
tially zoned dryer to the petfood 
industry. Providing the ultimate in 
zone temperature control, this system 
maximizes production per square foot 
of floor space, while still protecting 
the product from excessive tempera-
tures. New technologies to help 
petfood manufacturers optimize their 
process include the AeroFlex adjust-
able feeder and advanced controls.

3.
Swivel Valve 
Cooler MkII 
(www.geelencounterflow.com)

The new Swivel Valve Cooler MkII 
from Geelen Counterflow has been 
designed for customers with very high 
food safety requirements where frequent 
cleaning and inspection are necessary, 
even if the risk of cross contamination is 
small to begin with. The main advantage 
of the improved 
cooler design is 
that it enables 
fast and effec-
tive cleaning, 
inside and 
outside, with 
a minimum 
of cleaning 
r e s i d u e , 
according to 
Geelen.

The hood 
of the cooler 
has been rede-
signed to avoid 
h o r i z o n t a l 
surfaces inside 
and outside. 
There are no ledges where cleaning water 
can stay behind. All external stiffening 
bars are in stainless steel. The air exhaust 
has no horizontal surfaces so there is no 
risk of product accumulation. The bin 

Online exclusive!
Read candid Q&A from two 

extrusion and drying experts at Clextral. 

Where do these industry insiders see the 

future of petfood extrusion heading? 

www.petfoodindustry.com/Clextral.aspx.

Utilizing 
engineered 
airfl ow control 
throughout the 
recirculation loop on the 
production line, Aeroglide’s goal is 
to set the standard for single and 
multipass conveyor dryers.

The redesigned 
swivel valve 
discharger on 
Geelen’s Cooler 
minimizes the risk of 
cross contamination 
between different 
products.

Clextral’s Evolum Rotante dryer gives you so much more:
■ Unique, proven drying concept - optimized drying for

maximum product quality and uniformity
■ High energy efficiency, providing 10-20% savings over

conventional drying systems
■ Reduced maintenance design and low operating cost

Better products. Lower production costs. What are you waiting for?

Call 813-854-4434 today

NORTH AMERICA: + 813 854 4434 • LATIN AMERICA: + 56 2 335 5976
EUROPE: + 33 4 77 40 31 31 • ASIA PACIFIC: + 86 21 64 74  78 06 www.clextral.com/contact
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Online extra!
See what Paul Tedman of 

Extru-Tech Inc. has to say about the 

cooling of extruded, dry petfoods and 

what technology works best. www.

petfoodindustry.com/Cool.aspx. 

walls contain giant doors that allow 
the side of the cooler to be completely 
opened for fast cleaning and inspection. 
The redesigned swivel valve discharger 
minimizes the risk of cross contamina-
tion between different products. 

4.
Rotante Dryer 
(www.clextral.com)

Clextral’s Rotante dryer, with 
new technology, achieves uniform drying 
for a wide range of high value and hard-
to-dry products while achieving excep-
tional energy efficiency, the company 
says. Additional advantages of this inno-
vative design include product change-
over in less than three minutes, real-time 
recycling of fines generated in the drying 
process, simplified cleaning and reduced 
maintenance. 

The Rotante has a unique design that 
conveys product through a continuous 

rotation to ensure uniform airflow on 
all product surfaces, thus eliminating 
product over-heating or unequal 
moisture distribution that can 
lead to rejected product and lost 
profits.  

Why is the Rotante so energy effi-
cient? According to Clextral, several 
factors contribute to the high energy 

efficiency of this dryer: Product 

Thermal processing 
equipment advancements

Sure, manufacturing technology keeps getting better, but what exactly can 
these products do for your specifi c petfood or treat line? Aeroglide and Geelen 
Counterfl ow break it down:

Single pass conveyor dryers and coolers ➤  offer enhanced process 
control and gentle handling for fragile petfood products;

Multipass conveyor dryers and coolers ➤  provide effi cient drying while 
maximizing your process fl oor space;

Dual plenum dryers ➤  allow for unmatched product moisture uniformity and 
dryer accessibility for cleaning;

Inline airfl ow dryers ➤  are designed for baked pet treat products with 
low evaporative load;

Vertical coolers ➤  fi t the petfood processor’s need for extruded 
petfood cooling needs;

Batch dryers ➤  have counterfl ow decks that are perfectly suitable for drying 
and cooling of smaller batches of product; and

Continuous dryers  ➤ use on-line microwave moisture sensors that make sure 
the target moisture percentage is automatically achieved, under all circumstances.

Advanced control packages include humidity control, evaporation control, product 
tracking, energy monitoring, product moisture control and other tailor-made options.

The Rotante has a unique design 
that conveys product through a 
continuous rotation to ensure 
uniform airfl ow on all product 
surfaces.

We know where to fi nd

the “A” players! 
Successful in • Recruiting 
and Placing most all major 
Disciplines 

Fast and Th orough • 
Ability to Recruit Internationally• 
Petfood Industry • Partner

15 Years Recruiting in Pet Food — 20 Years Recruiting in Food Processing 
(one feeds the other)

3244 NE Glisan Street, Portland, Oregon  97232   
Phone: (503) 460-9181 • Fax: (503) 235-6016 • chuck@smithlaue.com
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Extrusion ❯

is distributed in thin layers that require 
lower air velocity; process air tempera-
tures and humidities are independently 
controlled in multiple zones to achieve 
optimal drying for each product; and 
the dryer has reduced interior volume to 
minimize process air quantities.

5.
C2TX Conical Co-Rotating 
Twinscrew Extruder
(www.wenger.com)

Wenger’s new C2TX generates 
compression continuously. The co-rotating 
conical screws have a special profile that 

kneads the ingredients as they’re forced 
through the extruder. Conical inter-
meshing co-rotating screws provide 
natural compression from the low density 
of a preconditioned recipe at the extruder 
inlet to the dense dough mass at the screw 
discharge.

With less material in the C2TX extruder 
barrel than in the barrel of a conventional 
single or twin screw extruder, the C2TX 
cooking extruder is extremely responsive 
to screw speed change, recipe moisture, 
recipe temperature and cooking in the 
preconditioner, says Wenger. Changes 

in final product density, color, cell struc-
ture and surface texture are present only 
seconds after making a change in a process 
variable. Changing processing condi-
tions will result in immediate changes 
in product density without changing the 
extruder die. 

6.
Maxxim Extrusion 
Systems 
(www.extru-techinc.com)

Extru-Tech Inc. recently announced 
the introduction of the new Maxxim 
Series Extrusion Systems. The new 
line of enhanced single screw extruders 
are capable of 20-30% production rate 
increases over previous models with 
the same barrel diameter, according 
to the company. Extru-Tech’s inline 
drive system has been re-engineered to 
handle up to 600 hp compared to 350 
on previous models. In addition, many 
ongoing improvements have been made 
to the barrel design, including changes to 
the screw profiles and the ribbing design 

Check it out!
Geelen Counterfl ow has interactive 

fl owsheets available on the batch drying 

method vs. the continuous drying 

method. View the useful charts in-depth 

at www.geelencounterfl ow.com/

fl owsheets/fl ow_vdc1.htm and www.

geelencounterfl ow.com/fl owsheets/

fl ow_vdb6.htm.

Wenger’s new C2TX conical co-
rotating twin screw extruder 
generates compression continuously.

Once again, Extru-Tech® is stretching the boundaries of single screw 
extrusion cooking technology. The all new Multi-Color/Multi-Shape Die 
Assembly allows the production of up to 4 separate colors and multiple 
shapes simultaneously. The revolutionary technology allows you to 
dramatically reduce mixing, batching and additional handling costs 
commonly associated with multiple color and multiple shape finished 
product. The potential increase in profit is significant.

Extru-Tech’s Multi-Color/Multi-Shape Die Assembly 
is available in 2, 3 and 4 color production configurations.

Corporate Office
P.O. Box 8 • 100 Airport Road • Sabetha, KS 66534, USA
Phone: 785-284-2153 • Fax: 785-284-3143
extru-techinc@extru-techinc.com • www.extru-techinc.com®

Producing multiple shapes.Producing multiple shapes.
Up to four different colors.

Once again, Extru-Tech® is stretching the boundaries of single screw  is stretching the boundaries of single screw 

Up to four different colors.Up to four different colors.

“Multiple shapes and sizes in a 
single pass... that’s productivity.”

dramatically reduce mixing, batching and additional handling costs 
commonly associated with multiple color and multiple shape finished 
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in the sleeves. 
Other improvements include a screw 

support assembly that eliminates metal 
to metal wear. This assembly also allows 
for thermal expansion, which occurs as 
the screws are heated up to operating 
temperature.  l

The new line of enhanced single 
screw extruders, Maxxim Series 
from Extru-Tech Inc., are capable 
of 20-30% production rate 
increases over previous models.

Carniking™

These days we’re not just taking better care of ourselves,
we’re taking better care of our pets, too.

Carniking™ from Lonza contains pure L-Carnitine. 

L-Carnitine is proven to:
– Support healthy cardiac function
– Improve muscle force
– Convert fat into energy
– Support healthy hepatic function
– Ensure optimum energy metabolism for all life stages

Provide your customers with a product that will improve the quality 
of life of their companion animals. They’ll love you for it. 

Carniking™
Carniking™ offers pure
L-Carnitine and is a trademark
of Lonza Ltd, Switzerland.

Lonza Inc., Allendale, NJ USA, Tel +1 800 955 7426, carnitine@lonza.com, www.carniking.com

Call 866.879.9144  
or sales@fosterprinting.com

For additional information, please contact  
Foster Printing Service, the official reprint 

provider for Petfood Industry.

Custom reprint 
products of articles and 
features from Petfood 

Industry create powerful 
marketing tools that 

serve as instantly 
credible endorsements. 
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Petfood Insights regulations
B Y  D A V I D  A .  D Z A N I S ,  D V M ,  P h D , D A C V N

Ethoxyquin redux

I was with the US Food and Drug 
Administration (FDA) in the early 
1990s when the debate regarding 
the preservative ethoxyquin 

was at its peak, so I became intimately 
involved with the issue. The controversy 
never totally went away, but lately there 
has been a resurgence of discussion and 
concern among the pet-owning public, 
particularly pertaining to the presence 
of undeclared ethoxyquin in petfood 
formulations.

The history
Ethoxyquin is an approved food addi-

tive that helps prevent rancidity of fats 
and degradation of fat-soluble vitamins 
in animal feeds. As a very effective anti-
oxidant preservative, it was used without 
apparent safety concerns for decades 
until reports of adverse effects were 
received from dog owners. FDA could 
not find a scientific basis to substan-
tiate the purported health consequences 
(Dzanis, 1991).

Further investigation did find that 
consumption of a test food containing 
ethoxyquin at the maximum inclusion 
rate resulted in hemoglobin-related 

pigment accumulation in the liver 
and slightly elevated liver enzymes in 
lactating bitches (i.e., dogs eating the 
largest amounts on a body weight basis). 
Both effects were reversible on removal 
of the ethoxyquin. No other adverse 

effects were observed.
In response to these findings, FDA 

asked the industry to voluntarily reduce 
the maximum inclusion rate in final dog 
food formulations from 150 ppm to 75 
ppm. However, the codified regulations 
were never amended to reflect this direc-
tive. Despite the lack of a scientific basis 
or any regulatory action, most petfood 
companies, in the face of public pressure, 
removed the ingredient from all dog and 
cat food formulations.

New concern: fish meal
Some, but not many, petfood labels 

declare ethoxyquin today, so it is often 
assumed not to be present in petfoods 

if undeclared. However, the most recent 
public concern is in regard to ethoxy-
quin that may have been incorporated 
indirectly through a food’s ingredients, 
particularly fish meal.

The high polyunsaturated fatty acid 

content of fish meal leaves it suscep-
tible to spontaneous combustion if inad-
equately preserved. In fact, a US Coast 
Guard regulation [46 CFR 148.04-9] 
requires the addition of ethoxyquin to 
all fish meal transported by ship in bulk. 
Presumably, this regulation does not 
apply to domestic product not shipped 
by sea.

There is another document on the 
Coast Guard’s website regarding an 
international agreement that allows BHT 
to be used in place of ethoxyquin, as well 
as an exemption from any requirement 
for an antioxidant if the product can be 
documented not to have self-heating 
properties (see http://www.uscg.mil/
imo/msc/docs/msc85-report-add-2.pdf, 
pp.187-188).

Therefore, not all fish meal on the 
market necessarily contains ethoxyquin, 
though likely much of it does. Even when 
ethoxyquin is not used as a preservative, 
residual amounts in the product from 
carryover are still possible.

Not wholly accurate
It has been asserted that when ethoxy-

quin is added indirectly, the regulations 
do not require it to be declared on the 
petfood label. That is not wholly accu-
rate. For a labeling exemption as an 
“incidental additive” to apply, the level in 
the final product would have to be low 

The most recent 
public concern is that 
ethoxyquin may have 
been incorporated 
through ingredients.

— David Dzanis

Right now, consumer advocates 
are asking manufacturers about 
the preservation of fish meal in 
their products.
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Dr. Dzanis is a writer and 
consultant on nutrition, labeling 
and regulation. Contact him at 
Tel: +1.661.251.3543; E-mail: 
dzanis@aol.com.
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enough to where it no longer had any 
technical or functional effect [21 CFR 
501.100(a)(3)(i)]. Considering that fish 
meal processors may add 1,000 ppm or 
more, the residual amount of ethoxyquin 
in the petfood still could be functional, 
hence would have to be declared.

Also, FDA regulation 21 CFR 573.380 
expressly specifies that any animal feed 
containing ethoxyquin must declare it, 
which is unique language compared 
to the codified requirements for other 
approved food additives. That statement 
can be interpreted as superseding any 
labeling exemption. In fact, if memory 
serves me, in the 1990s FDA did advise 
that ethoxyquin must be declared whether 
added directly or indirectly, irrespective 
of source or level. 

Prudent action
Considering the known significant 

health consequences of eating rancid fats, 
I personally would prefer ethoxyquin 
to be used in my dogs’ food than not. 
However, I doubt most consumers share 
that viewpoint. To many, even a trace of 
ethoxyquin is too much. Particularly for 
those manufacturers that make a point of 
extolling the “ethoxyquin-free” status of 
their products, a finding of ethoxyquin at 
any level in their petfoods would likely 
be viewed as grossly disingenuous.

Right now, consumer advocates 
are asking manufacturers about the 
preservation of fish meal used in their 
products. It won’t be long until some of 
these groups start collecting samples of 
petfoods for ethoxyquin analysis of their 
own. Therefore, it would appear very 
prudent for manufacturers to routinely 
test their products in support of any 
“no ethoxyquin” claims. Any finding 
above the sensitivity of the test should 
be investigated. If the fish meal is not 
the source, other potential sources—
oils, other meals, premixes—should be 
considered.  ●

To register for your own digital issue of The Extru-Technician,  
please go to http://watt.netline.com/extru-tech.   

It’s FREE and the next issue will be delivered right to your inbox.

The digital magazine for pet food extrusion.

Subscribe now 
to get the next issue delivered 
directly to your in-box...FREE.

brought to you by
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Ingredient Issues nutrition
B Y  G R E G  A L D R I C H ,  P h D

The ‘catch me if you can’ 
B vitamin

A recent recall regarding cat 
food suspected of being low 
in thiamine (vitamin B1) 
brings to light something 

that the regulatory agencies, ingredient 
suppliers and food industry (including 
petfood) have taken for granted for 
years—that all issues regarding vitamin 
losses from harvest to consumption 
have been conclusively modeled and 
addressed. Not so.

With the introduction of new ingre-
dients, processes and packaging tech-
niques, ongoing research regarding 
vitamin carry-through to the end 
product is needed. Unfortunately, in 
all too many cases, vitamins have 
become commoditized, low-margin 
ingredients relegated to the Chinese 
production model and are incapable of 
supporting the necessary food applica-
tion research.

Case in point: It has been more than 
a decade since retention studies have 
been conducted on extruded petfoods, 
and no published data from this same 
timeframe are readily available in 
which canned petfood or baked foods 
were evaluated. It is unfortunate when 
any product in the market is less than 
stated; but, in the case of thiamine, 
there may be some unexpected food 
chemistry at fault.

Health and chemistry
Thiamine was the compound in rice 

bran discovered by Umetaro Suzuki 
(1910) to be the cure for the disease beri-
beri. It was isolated as a water soluble 
crystal in 1926, and its chemical compo-
sition and procedures for synthesis were 
described by R.R. Williams in 1933. In 
the ensuing years, most of the research 
on this compound focused on require-

ments and routes of fortification.
Deficiencies in broad populations 

have been all but eliminated, but 
isolated cases occur periodically; for 
example, in 2003 there was a report 
of thiamine deficient infant formula 
in Israel. Petfoods are no different: 
Besides the recent recall case, there 
have been several reports of thia-
mine deficiencies in cats and dogs fed 
commercial foods (Loew et al., 1970; 
Baggs et al., 1978; Davidson, 1992; 
Singh et al., 2005).

In pets, thiamine deficiency is a 
serious concern because it can lead 
to anorexia, cognitive impairment, 
incoordination, convulsions and even 

death. Cats seem to be more affected 
than dogs—possibly because their 
requirement is four times that of a 
dog. The time course of the deficiency 
disease occurs over many weeks, so it 
can be difficult to pinpoint a food until 
the affected animal is examined by a 
veterinarian. 

Worst-case B vitamin 
Thiamine—the molecule 

{3-[(4-amino-2-methyl-5-pyrimidinyl)
methyl]-5-(2-hydroxyethyl)-4-meth-
ylthiazolium chloride} once called 
aneurin (Merck, 2001)—is a substi-
tuted pyrimidine linked via a methylene 
bridge to a substituted thiazole. Because 
of its structure, it has a complex chem-
istry that allows it to be involved in both 
oxidation and reduction reactions. In the 
body, thiamine functions as a critical 
coenzyme in carbohydrate and amino 
acid metabolism (for various alpha-keto 
acid dehydrogenases, decarboxylases, 
phosphoketolases and transketolases) 
and has a non-coenzyme function in 
nervous tissue.

All plant and animal tissues contain 
thiamine, so it is present in all unpro-
cessed foods. Thiamine pyrophosphate 
(also known as thiamine diphosphate) 
is the predominant form, with the 
mono- and tri-phosphate forms occur-
ring to lesser degrees. Rich sources of 

Thiamine, an essential 
ingredient for cats 
and dogs, can be lost 
during typical petfood 
production. — Greg Aldrich

In the case 
of thiamine, 
there may 
be some 
unexpected 
food 
chemistry
at fault.
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thiamine are yeast, bran, whole grains, 
pulses, nuts and organ meats. Eggs, 
meats, vegetables and fruits contain 
intermediate amounts; fish, polished 
rice and milk are poor sources.

Challenges in petfood
In typical petfood ingredients, even 

the rich sources, thiamine levels are 
insufficient to meet dietary require-
ments (especially in cat foods) so forti-
fication is commonly necessary. That 
is where the challenge begins. 

The two common forms available for 
supplementation are thiamine hydro-
chloride and thiamine mononitrate. The 
hydrochloride version is slightly hygro-
scopic and more prone to sacrifice, so 
mononitrate is the more common source 
of thiamine in vitamin premixes.

Since most commercial petfoods 
are produced by some form of thermal 
process—extrusion, canning or 
baking—thiamine can be lost. The thia-
mine present within plant and animal 
tissues is less susceptible to destruc-
tion; however, supplemental thiamine 
sources are not protected. In addition, 
thiamine is the most heat labile of the 
B vitamins.

Attacked from 
all angles

Thiamine can be lost due to simple 
leaching into the surrounding aqueous 
media (e.g., canned vegetables) or 
destroyed by elevated heat, high 
water activity (> 0.4), increasing alka-
linity (pH 5 and higher), sulfate trace 
minerals and sulfite preserved meats, 
which cleave thiamine at the meth-
ylene bridge. Thiamine is oxidized 
by ultraviolet and gamma irradiation 
and degraded by thiaminase enzyme 
activity found predominately in shell-
fish, fish viscera and some bacteria 
(e.g., Bacillus thiaminolyticus).

Polyphenols such as cinnamic acid, 
flavonoids and tannins common in 
some popular antioxidant-containing 
herbs and berries disrupt the thiamine 
molecule via nucleophilic attack. Yet 
losses due to freezing (thawing losses 
can occur) or freeze-drying are minimal. 
An acidic environment and the presence 

of reducing substances such as ascorbic 
acid, glutathione, cysteine and some 
proteins can be protective.

In model retort systems, sacrifice 
due to alkaline pH can approach 90%; 
high temperature and high shear extru-
sion can push sacrifice upward of 81%. 
Losses in puffed grains can approach 
99% and from gamma irradiation may 
be nearly 60%.

Vitamin suppliers for petfood appli-
cations report that sacrifice through 
extrusion (6-50%) and drying (1-39%) 
varies according to process tempera-
ture and that an additional 4-4.5% can 
be lost each month thereafter (Coelho, 
2003). However, based on the food 
processing literature, this may not 
capture the extremes or full extent of 
the losses. 

Elevate fortification
Until we better understand more 

of the details that may affect thiamine 
sacrifice, higher levels of fortification 

than previously proposed may be neces-
sary. Given there are no real safety 
concerns regarding elevated dosages of 
thiamine in either the cat or dog, and 
sacrifice can exceed 90%, fortifica-
tion in vitamin premixes should prob-
ably exceed 10-fold requirements and 
would likely be safe at 100-fold (e.g., 
the cat requires 5 mg/kg, so at 500 mg/
kg, if sacrifice is 99%, the requirement 
is still met).

Further, validation of thiamine 
levels after processing (lab costs of 
about US$100) would be a wise invest-
ment to verify that the process, ingre-
dients and storage conditions are not 
placing undue sacrifice on this impor-
tant vitamin. l
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Dr. Greg Aldrich is president of 
Pet Food & Ingredient Technology 
Inc., which facilitates innovations 
in foods and ingredients for 
companion animals.
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Market Report

10 for 2010

For the US petfood industry, 
2007 was dominated by the 
spring petfood recalls and 
subsequent fallout, while the 

economic recession overshadowed 2008 
and 2009. Challenging years for petfood, 
in other words, and yet through it all 
the market has maintained respectable 
growth. What does the future hold? From 
the pet market experts at Packaged Facts, 
here are 10 trends to bet on in 2010.

1 Bang for the buck
While consumers are 

expected to loosen their purse 
strings in the coming year, they will likely 
also continue to apply value criteria they 
adopted to weather the economic storm. 
For product marketers and retailers alike, 
offering more “bang for the buck” by 
combining money-saving opportunities 
with additional product benefits will be 
an essential strategy throughout 2010.

2 Tapping pent-up 
demand

During the 2009-10 and 
2010-11 holidays, many US pet owners 
will be ready for a little splurge, both to 
make up for lost time and to appease their 
guilt over having cut back on those pricy 
biscuits Princess does so adore. Gift and 
holiday formats will therefore be all the 
rage, both for functional and indulgence 
products looking to cash in.

3 Product 
safety

As part 
of the Food and 
Drug Administration 
(FDA) Amendments 
Act of 2007, FDA has 
launched a Reportable 
Food Registry requiring 
feed (including petfood) 
companies to report inci-
dents of adulteration. Given 
this development and the steady 
stream of smaller recalls during the past 
couple years, product safety will remain 
top of mind in the petfood market in the 
coming year and beyond.

4 Ethical marketing
Sales of ethical products—

sustainable, “green,” fair trade, 
humane, organic, etc.—are forecast to 
hit US$38 billion in 2009, according to 
Packaged Facts’ “Ethical Products 2009” 
report. With top petfood players already 
leading this trend (see p. 20), ethical 
product marketing and corporate posi-
tioning will be a pet market mandate by 
the end of 2010.

5 Organic and 
natural

The term “organic” dove-
tails with most ethical claims, and many 
consumers view organic products as 
purer and safer. Thus, although overall 
US organic sales moderated in 2009 
due to consumer cutbacks, the future 
for organic petfood remains bright, with 
double-digit annual sales gains expected 
to continue. “Natural” as a claim still has 
legs, too, in part because it defines the 
more nebulous “superpremium” in a way 
consumers can easily understand.

6 Cause marketing
Cause marketing in the pet 

market usually equates to support 
of pet adoptions, shelters, animal rescue 
efforts and so on, allowing marketers 
and retailers to simultaneously help pets 
and build consumer goodwill. Despite 
Americans’ heightened price sensi-
tivity, expect cause-related marketing to 
pick up even more steam in 2010 since 
it represents a potent way to help pet 
owners justify less essential expendi-
tures.

7 The pet specialty 
gauntlet

The economic recession 
coupled with the relatively low gas 
prices of the past several months has 
been a perfect storm for Walmart. 
Combine that with the company’s 
“same brands as pet specialty but 
better prices” advertising push, and 
the writing is on the wall. Packaged 
Facts believes the brightness of the pet 
specialty channel’s future is closely 
linked to its ability to brand itself as the 
pet health channel and weed out brands 
that blur channel lines. Also, look for 
new spins on private label, including:
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Food Registry requiring 
feed (including petfood) 
companies to report inci-
dents of adulteration. Given 
this development and the steady 
stream of smaller recalls during the past 

What does the future 
hold for petfood? 
Here are 10 trends 
to bet on in 2010.

Online extra!
For information on the Reportable 

Food Registry, read Dr. David 

Dzanis’ September column at www.

petfoodindustry.com/Insights0909.aspx.
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Brands that license famous names ➤
and become exclusive to a given 
retailer; and
Closer relationships between retailers ➤
and marketers.

8 Thinking small 
(animal)

During 2010 pet retailers will 
look to attract those households that may 
be holding off on larger animals while 
still wanting to keep the kids happy. 
Promoting small animals, birds and 
reptiles also makes sense from a longer-
term market perspective, since these 
animal types are often the market entry 
point for lifetime pet owners.

9 Consolidation via 
acquisition

Directives issued recently 
by Procter & Gamble CEO Robert 
McDonald have placed (once again) Iams 
in the divestitures speculation spotlight. 
The acquisition of Iams by Del Monte 
would put the latter company in a dead 
heat with Mars for the number two spot 
in the US petfood market, while a Mars 
acquisition of Iams or Hill’s would put 
Mars within swinging distance of Nestlé 
Purina in the US.

10 Spotlight on  
human health

During Petfood 
Forum 2009 in April, Marty Becker, 
DVM, author of The Healing Power 
of Pets, documented some of the many 
amazing positive effects of pet ownership 
on human health. This correlation is also 
a thrust of the American Pet Products 
Association and the Delta Society. By 
the end of 2010, this message will begin 
to make its way into major media adver-
tising citing scientific studies, giving pet 
ownership and the related products a 
sizable boost. ●

Information provided by Packaged 
Facts (www.packagedfacts.com) 
based on reports including Senior, 
Weight Management and Special 
Needs Pet Products in the US
(October 2009).

Register today for “Measurement and Control of Water 
Activity in Pet Food Products,” an online seminar that 
will broadcast February 25, 2010 at 10am Central.  

Join Brady Carter from Decagon Devices, in a discussion  
on water activity and how it affects product safety. 

This educational seminar will also highlight:
the influence of water activity on chemical reactions  •	
and moisture migration 
methods for measuring water activity and techniques  •	
for obtaining accurate measurements
the effect of water activity on microbial growth and  •	
its practical application in determining shelf stability 
and much more!•	

Brady Carter

Sponsored by

MeAsuReMent and ContRol oF  
WAteR ACtivity in Pet Food Products 

www.PetfoodIndustry.com

to register visit: www.petfoodindustry.com/webinars.aspxSpace iS 
limited!!
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Research Notes

Influence of protein 
based on dog size

This study assessed the effects of 
protein source and content to determine 
whether greater digestibility and lower 
fecal osmolarity and electrolyte concen-
trations are associated with improved 
fecal quality in dogs differing in body 
size and digestive tolerance.

Twenty-seven healthy female dogs 

were divided into four groups according 
to body weight and digestive tolerance: 
small, medium, large tolerant and large 
sensitive. Five diets varying in protein 
source and concentration were tested.

Fecal score and moisture were lower 
and overall digestibility was greater for 
wheat gluten than poultry meal diets. 
Large dogs had the highest fecal scores 
and moisture and the greatest overall 

digestibility. Osmolarity was lower for 
wheat gluten-based diets and was not 
affected by dog size. Fecal electrolyte 
concentration varied mainly with dog 
group and was greater in large sensitive 
compared with small dogs.

Wheat gluten was proven to be a suit-
able protein source for modulating fecal 
quality in dogs, particularly in sensi-
tive breeds. Poorer fecal quality in large 
sensitive dogs can be related to greater 
digestibility and greater fecal electrolyte 
concentrations but not to fecal osmolarity.
Source: J. Nery et al., 2009. Influence of Dietary 
Protein Content And Source on Fecal Quality, 
Electrolyte Concentrations, Osmolarity and 
Digestibility in Dogs Differing in Body Size. J 
Anim Sci. 0: jas.2008-1666v1-jas.2008-1666. 
PubMed ID: 19854997

➤ Infl uence of protein based on dog size
(J Anim Sci. 0: jas.2008-1666v1-jas.2008-1666. PubMed ID: 

19854997) Wheat gluten was proven to be a suitable protein source 
for modulating fecal quality in dogs, particularly in sensitive breeds. 
Poorer fecal quality in large sensitive dogs can be related to greater 
digestibility and greater fecal electrolyte concentrations but not to fecal 
osmolarity.K
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Knowledge for Pet Well-Being
Subscribe to receive your very own Empyreal® 75 Update today.

Take a look at the new format of Empyreal® 75 Update, our new-look pet food  
e-Newsletter!  Share insights and information with those who bring you Empyreal® 75,  
and read articles like From the Manager’s View, The Market Commentary, R&D  
updates – with key articles on topics of interest in the incredibly fast-growing pet  
food industry.  You’ll also be treated to special updates from Marketing and Sales.

Critical Information on Assisting in Your Pet’s Well-Being,  
brought to you 6-times per year! 

Go to http://watt.netline.com/empyreal75 to receive your own copy  
of this new, valuable and FREE information!
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Join Petfood Industry magazine and your peers from 
around the world at the premier event of the petfood 
industry. Register online at www.petfoodindustry.com/
petfoodforum.aspx or send in the form on the following page.

Learn new InformatIon to  
HeLp Grow Your petfood BusIness
Connect with key decision-makers from the petfood industry, 
market your goods and services, grow your business and 
learn about the human-pet bond, a driving factor behind 
the continued growth of the petfood industry growth.  As 
many retail industries are seeing decreased sales during 
the economic downturn, the petfood industry has grown in 
national and international marketplaces, and will continue to 
do so as forecasted by Packaged Facts.  

Attendees can participate in interactive sessions about the latest 
petfood trends and topics from industry experts, including:

state of the industry report— •  
David Lummis, Packaged Facts
update on nutrigenomics— •  
Kelly Swanson, PhD, University of Illinois
Impact of process hardware on petfood safety— •  
Galen J. Rokey, Wenger Manufacturing
HaCCp: where did we go wrong?— •
David Rosenblatt, DVM, Sher 
Consulting
petfood and the importance of a  •
balanced diet—Karen Wedekind, 
PhD, Novus International

And many more! •

Also, enjoy a keynote presentation by world-
renowned dog trainer Joel Silverman, host of Animal 
Planet’s Good Dog U.  Joel will further discuss the 
important role the human-pet bond plays in his 
training methods.  

April 12 –14, 2010
Hyatt Regency O’Hare          Chicago, Illinois, USA

April 12 –14, 2010

Petfood Forum 2010
rEGiSTEr NOW TO SAVE AND lEArN

Learn aLL aBout nutrItIon— 
tHe foundatIon of tHe IndustrY
Pet nutrition is one of the key drivers of new product 
development. Immediately following Petfood Forum,  
Petfood Workshop will provide attendees with an opportunity 
to participate in interactive sessions focusing on this important 
staple of petfood manufacturing. In addition to general sessions 
on product and ingredient trends, regulatory issues and 
communicating with consumers on pet nutrition, interactive 
breakout sessions will give you hands-on learning about:

Feline and canine nutrition basics  •
Key ingredient groups and their nutritional benefits •
Processing considerations for petfood ingredients  •
Formulation overview •

For more information on petfood Forum 2010 and/or  
petfood Workshop: Hands-on Nutrition, visit  

www.petfoodindustry.com/ 
petfoodforum.aspx

HANDS-ON NUTRITION

April 14-15, 2010
Hyatt Regency O’Hare          Chicago, Illinois, USA

Save
on registration  

by signing up before  
february 15, 2010—save even more  

if you register for both events!

To register, fill out the back of this page or visit  
www.petfoodindustry.com/petfoodforum.aspx.

sign up Before february 15, 2010 to receive early Bird discounts on petfood forum and petfood workshop
Register by February 15, 2010 to save 15% on the price to attend Petfood Forum.   

pLus save an additional 20% off the Petfood Workshop fee when you register for both events before the early bird deadline.  
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Attendee Registration Form
Or register online at www.petfoodindustry.com/petfoodforum.aspx

Registration date Petfood Forum
only

Petfood Workshop
only

Petfood Workshop
(discounted rate if also 
registered for Forum)

Through February 15, 2010 US$905 US$675 US$530

After February 15, 2010 US$1,045 US$785 US$625

Registration includes all conference sessions, a light breakfast, generous buffet lunch and coffee break.
Please type or print CLEARLY, IN CAPITAL LETTERS (as you would like it to appear on your name tag):

Name (last, first)  ___________________________________________________________________________________________

Job title  __________________________________ Company name __________________________________________________

Address ____________________________________________________________City _________________________________

State/province ________________________________  Zip/postal code____________________  Country ___________________

Phone ______________________________  Fax ___________________________  E-mail ________________________________

URL ____________________________________________________________________________________________________

Additional attendees __________________________________________________________________________________________

________________________________________________________________________________________________________

Organizational function (e.g., marketing, management, R&D, etc.): ____________________________________________________________

Industry segment (e.g., manufacturer, supplier, government, etc.): ____________________________________________________________

Product segment (e.g., dry, wet, treats, etc., or equipment, ingredients, etc.): _____________________________________________________

Do you subscribe to Petfood Industry magazine?   ❐ Yes  ❐ No

Method of payment:  ❐ Check  ❐ Money order   ❐ MasterCard  ❐ VISA  ❐ American Express  ❐ Discover

Name on credit card _______________________________________  Card number ______________________________________

Signature  _____________________________________________________________ Expiration date ______________________

Please return this form with full payment  
(payable to Northern Illinois University) to:

Petfood Forum / Petfood Workshop 2010 
c/o Registration Office
Outreach Services
Northern Illinois University
DeKalb, Illinois, USA 60115
Fax: +1.815.753.6900

NOTE: Registrations will not be processed without payment; rate is determined by 
date payment is received. Prior to February 15, 2010, attendee registration fees are 
refundable minus a cancellation fee; contact Kathy Syversen at ksyversen@niu.edu or 
Tel. +1.815.753.7922.  Substitution of registered personnel is available at no charge.
WATT Publishing Co. reserves the right to substitute speakers and change schedule 
asnecessary. If anyone in your party requires special assistance, please contact us.

PLEASE MAKE HOTEL RESERVATIONS DIRECTLY 
WITH THE HYATT REGENCY O’HARE HOTEL
In the US, Canada and territories, call 
+1.800.233.1234. All others, call +1.847.696.1234. 
Or visit https://resweb.passkey.com/Resweb.
do?mode=welcome_gi_new&groupID=1511883.  
Be sure to identify yourself as a Petfood Forum or 
Petfood Workshop 2010 participant prior to March 
24, 2010, to receive our special group rate. Room 
availability is limited; reservations will be handled 
on a first come, first served basis.

Register by 

February 15, 2010, 

to save 15%!

April 12-14, 2010

Hyatt Regency, O’Hare Hotel  • Chicago, Illinois USA

April 14-15, 2010
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Goat milk additives
Mt. Capra Products offers Caprotein 

and Capra Mineral Whey additives. 
Caprotein is a goat milk protein powder 
combining whey and milk proteins 
plus amino acids and is lacto-
fermented to assist digestion and 
absorption. Capra Mineral Whey is 
a mineral replacement containing 
goat milk whey, with more than 
20 naturally occurring minerals, 
according to the company.

Mt. Capra Products
+1.800.574.1961

www.mtcapra.com

High capacity palletizer 
StrongPoint Automation offers its High Capacity Palletizer 

for RSC cases. The fully automated system incorporates a 

multiple product infeed configuration to stage and position 
incoming products for palletizing. The system includes a Fanuc 
M410iB–160 robot positioned to place two products on two 
pallet locations in addition to handling multiple pallet styles.

StrongPoint Automation
+1.519.624.1255

www.strongpointautomation.com 

Beef stock
Proliant B1301 spray-dried beef stock is a high-protein 

product derived from the broth obtained by cooking beef 
adhering to edible beef bones. No MSG, salt or carriers are 
added to this meat product, according to the company. The 
stock is produced under USDA inspection and is spinal cord 
free. It is low in fat and highly soluble.

Proliant Meat Ingredients
+1.515.289.7668

www.proliantinc.com

Calibration package
Mocon Inc. offers the Cal-Smart, one-button calibration 

hardware and software package. The system is available 

Product News

Don’t miss early bird 
savings on 2010 

Petfood Forum events
Register today at www.petfoodindustry.

com/petfoodforum.aspx!

Save 20% on registration 
for Petfood Forum Asia 
2010 if you register by 
January 18, 2010.
March 3, 2010,
Bangkok, Thailand

Save 15% on registration 
for Petfood Forum 2010 if 
you register by February 
15, 2010.
April 12-14, 2010, 
Chicago, Illinois, USA

Save an additional 20% 
if you register for Petfood 
Workshop 2010, too!
April 14-15, 2010, 
Chicago, Illinois, USA
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on many of the company’s Pac Check series oxygen, 
carbon dioxide and carbon monoxide headspace analyzers. 
Cal-Smart uses ambient air and electronic controls to 
perform a two-point calibration.

Mocon Inc.
+1.763.493.7231
www.mocon.com

Bulk bag fillers 
The model C1-2 Spirofil Bulk Bag Filler from Spiroflow 

Systems provides a solution for users wishing to fill bags 

by weight, whether for internal 
production requirements or to 
meet NTEP approval for resale. 

It is designed to ensure bags are filled in 
a dust-free manner, without spillage, to the 

desired weight.
Spiroflow Systems

+1.704.291.9595
www.spiroflowsystems.com

Compact wrapper 
The Texwrap Model 2010 2-Belt Side Seal with pneumatic 

head is a compact wrapper capable of running a variety of 
product sizes. Maximum film speed is 100 feet per minute. 
The model features a color touch 
screen with setup product 
memory, machine diagnostics 
and tool-less changeover.

Texwrap Packaging 
Systems 

+1.636.239.7424
www.texwrap.com

For further information  
call Mitch Skop at 201-246-1000,  

or email sales@pharmachemlabs.com.

with 2 new forms of Omega-3
Fortify your Pet FoodFortify your Pet Food

•  Dry Omega-3 Fish Oil 
Powder is standardized  
to 9% EPA and 6% DHA. 

•  Omega-3 Chia Seed  
is one of the richest souces 
of essential fatty acids, and 
has a higher ORAC value 
than fresh blueberries.

•  Both have outstanding 
stability & solubility  
for dry pet food applications.

Wenger Industry Poll
Add your input
to the dialogue.

To answer the poll question, log on to 
www.petfoodindustry.com 

Higher delta tocopherol antioxidant 

 naturally increases product shelf life.

Ameri-Pac.com   1-800-373-6156
Powder or Liquid

New

Product News ❯
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Petfood Industry 
Strategic Consultants

Tel. +1.815.966.5411  
pisc@wattnet.net

Because the longer term starts today!

The mirror test for your 
petfood business

Do you often look in the mirror and think:
I have all of the experience I need because I’ve •	
been in this industry long enough to know that I 
don’t regret any mistake I’ve ever made!
I’m certain I have an accurate external view of •	
my business; I don’t need any market intelligence 
because I have all the data I need, PLUS I’m an 
expert in understanding all of the special nuances 
associated with doing business in many different 
geographic or cultural regions of the world.
I believe through globalisation all consumers are •	
becoming alike, so my way of doing business 
will be a roaring success in each country I try 
to enter.

I’ve never missed a new opportunity, so unlike •	
others I never have to say: “why didn’t I think of 
that first?”
My business is running as smoothly as it can, or •	
is it that I usually tune out the things I don’t like 
to be confronted with.
I‘m certain that I talk to my customers  in a way •	
they easily understand and that can fulfil their 
needs – No one does this better than me and my 
organization.
I have my team of internal experts; they know what •	
I need to know.

Results of the mirror test for your petfood business:
If all of the above is true, why am I  still “part of the pack” rather than “leading the pack?”
Perhaps if your mirror reflects the slightest doubt – AND WE HAVE NO DOUBT THAT IT WILL – it’s now 

time to contact us for solutions you can bank on. You have nothing to lose and can satisfy your own curiosity.  
And, you might find that you’ll win big this time around!
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 marketplace

Tel 870-268-7500  Fax 870-268-7501
Jonesboro, Arkansas

www.arkansasricemills.com

We Are The Mill!

• White Rice
• Brown Rice
• Full Fat Rice Bran
• Specialty Products
• Rice Hulls

BARLEY PRODUCTS
OAT PRODUCTS
RICE PRODUCTS
DRIED BREWERS YEAST
DRIED WHEY • BEET PULP

Jedwards International, Inc.
Leading supplier of Omega-3 Oils

Supplier of Bulk Specialty Oils 
to the Food, Dietary Supplement

and Cosmetic Industries
tel: 617-472-9300
fax: 617-472-9359

www.bulknaturaloils.com

SPECIALIZING IN:
• EU LAMB MEATS, MEALS &
  ORGANS
• IMPORTED/DOMESTIC MARINE
  PROTEIN MEALS
• VENISON, BEEF & POULTRY
  PRODUCTS 
• POTATO AND PEA PRODUCTS
• FISH AND VEGETABLE OILS
• TOMATO POMACE & ORGANICS
• JUST-IN-TIME DELIVERIES FROM
  INTERNATIONAL MARKETS

 CONTACT US:
• 1 613 649-2031 (PH)
• DAFELSKI@WECON.COM
• WWW.WILBUR-ELLISFEED.COM

➤ Ingredients FIBER SOLUTIONS
Apple

Blueberry
Cranberry

VEGETABLE 
BLEND

Unique blend of carrots, celery, beets, 
parsley, lettuce, watercress and spinach

LaBudde Group Inc
800-776-3610
262-375-9111

www.labudde.com
labudde@labudde.com

Product solutions from concept to completion

“Your partner for 
ingredient sourcing, 

processing and supply”

WHITE POTATO
SWEET POTATO

Isaac Matthews  
imatthews@lansingtradegroup.com

419-887-5709
www.lansingtradegroup.com Wild Alaskan Salmon Oil

Bulk & Private Label 
Life Line Pet Nutrition

1-253-905-0951
email: sales@lifelinepet.com

Call Us Today 800-874-2376

Premium Quality Ingredients
Identity Preserved
Certifi ed Organic & Conventional Non-GMO

P
roduct of U

S
A

4666 Amber Valley Parkway • Fargo, ND  58104 USA
skfood@skfood.com • 701.356.4106 TEL • 701.356.4102 FAX

Visit www.skfood.com for our complete product listing!

Let us be your Best Value - 
Quality, Service, Price - 
ingredient supplier!

• Soybeans
• Grains
• Seeds
• Dry Edible Beans
• Flours/Meals
• Rice Products

• Vegetable Oils
• Vinegars
• Brans/Germs/Fibers
• Instant Powders/Flakes
• Split/Dehulled Soybeans
• Sweeteners

Brown & Golden Flaxseed & Flaxseed Meal

Non-GMO
Project
Verifi ed

OSTRICH
E-mail: ostrichman2000@aol.com

www.unitedstatesostrich.com

NORTHERN NUTRACEUTICALS INC.
OFFERS PREMIUM OMEGA 3-6-9 PET FOOD INGREDIENTS

BORAGE OIL 20-22% GLA
CERTIFIED ORGANIC:

Flaxseed Oil 50-55% ALA • Milled Flaxseed • Hempseed Oil 
www.northernnutra.ca            northernnutra@sasktel.net

Contact Kevin tel: 306 872 4820

Brown Rice Organic Rice
Brewers Rice Bran
Rice Hulls Rice Protein

John Welisch
www.nationalrice.com
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Q U A L I T Y

MARINE
& VEGETABLE

OILS
Surprisingly Competitive Pricing

1-800-ALL-OILS
ARISTA INDUSTRIES, INC.

557 Danbury Road, Wilton, CT 06897
www.aristaindustries.com

203-761-1009

Since       1930

Enzymes for 
Flavors
Enzymes for 

Processing
Enzymes for 

Nutrition
Enzyme Development Corp

360 W 31st, Ste 1102
New York, NY 10001

www.EnzymeDevelopment.com
info@EnzymeDevelopment.com

LaBudde Group
262-375-9111

TOMATO 
POMACE

High Quality

DRIED EGG PRODUCT
Excellent quality protein.
Our Dried Egg Product

contains NO hatchery waste.
Plant Approved For EU Export.

Manufactured and sold by:
VAN ELDEREN, INC.

Martin, MI
Tel:  (269) 672-5123
Fax: (269) 672-9000

Pizzey’s
Nutritionals

Angusville, MB. Canada

Enhance the nutritional
Value of your feed with

PIZZEY’S MILLED FLAXSEED
Superior Quality

Consistent Nutrient Composition
Cost Effective Source of OMEGA 3

1-800-804-6433
Ph. (204) 773-2575
Fax (204) 773-2317

Web Site: www.pizzeys.com
email: info@pizzeys.com

Portage la Prairie, MB. Canada
Specializing in sales of milled and whole 

flaxseed to the Petfood Industry
Contact Richard at 1 866 283 3331

Or Email: rzacharias@prairieflax.com 

INGREDIENTS
Natural bulk ingredients for 

your formulation needs.
Experts in botanical, fruit and vegetable 

powders for the petfood industry. 
Products in stock for immediate shipment.

Styka Botanics, 1-800-9-STRYKA, 
info@stryka.com www.stryka.com

Potato Protein • Brewer’s Dried Yeast

www.ingredientsupply.com
1-800-984-4460

LACROSSE MILLING COMPANY

Conventional and 
Organic Whole Grains

OAT FLAKES

OAT FLOUR

OAT BRAN

OAT FIBER

ORGANIC OATS

BARLEY

WHEAT

105 Hwy. 35 • Cochrane, WI 54622
1-800-441-5411 • www.lacrossemilling.com

105 Hwy. 35 • Cochrane, WI 54622
1-800-441-5411 • www.lacrossemilling.com

Tel: (573) 785-5444   Fax: (573) 778-0152   Email: FAYYAZSAJ@aol.com

RICE PROTEIN CONCENTRATE (40% TO 75%)
and RICE SWEETENERS

Product from                             facility in Pakistan
Non GM Conventional and / or Certifi ed Organic

➤ Ingredients
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Organic ingredients/blends
Dehydrated Potato/ 

Potato blends
Oatmeal Pellets
For Details Please Contact:

Martin Brown — 612-486-3853
mbrown@agmotion.com

Mary Jo Langenecker — 262-623-2654 
mlangenecker@uscommodities-ag.com

Paul Boisclair — 559-355-1680 
pboisclair@agmotion.com

Your Pet Food 

IngredIent
SOURCE

1-800-987-1070
An AgMotion Company

Your Pet Food Your Pet Food Your Pet Food Your Pet Food Your Pet Food 
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➤ Ingredients

1415 W. Summit Ave, P.O. Box 910 
Ponca City, OK  74602 USA

Ph: 580-765-7787 • 800-569-7787
Fax: 580-762-0111

www.bliss-industries.com

• Hammermills
• Pellet Mills

• Conditioners
• Crumblers

• Counter Flow Coolers

➤ Equipment

Manufacture Quality Product
with the

 Best Altima Hammermill
Proven, Trouble Free Performance

In diffi cult grind applications.

Mill Technology Company, Inc.
763-553-7416
888-799-5988

gary@mill-technology.com

Leading manufacturer of cooking, forming, 
extruding, cutting, cooling equipment for 
over 50 years.  Let us bring our experience 
to your operation.

4445 Malone Road   •   P.O. Box 18844
Memphis, Tennessee 38118

Tel:  901-531-6100   •   Fax:  901-531-6105
e-mail: Contact@hosokawa-cb.com
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• New Conex Extruders and rebuilt extruders
• Replacement parts for Insta-Pro® Model 2000 & 2500 extruders 

1400 S. Spencer Rd., Newton, KS 67114
Ph: 316-283-9602 • Fax: 316-283-9584

E-mail: gary@continentalagra.com • Web: www.continentalagra.com

For Sale
Used pellet mills, hammer mills,
mixers, extruders and dryers.

Also available — Process and Plant Design.

Pyramid Processing Equipment LLC
Stilwell, KS 66085

Phone: 913-681-2996 • Fax: 913-681-5925
e-mail: wentwor@msn.com

Blue Ridge Kennel
USDA registered research

facility performing petfood
testing since 1975.

Traditional and in-home
panels available.

Contact: Paul Plessner
telephone: 334/567-8195

Romer Labs, Inc. offers:
• Mycotoxin, Melamine and GMO Test Kits —
 offered in Qualitative and Quantitative Formats
• Analytical Services using HPLC and LC-MS/MS
 Technology
• Consulting and Ingredient Audits
• Total Quality Assurance, Ingredient and
 Mycotoxin Risk Management Programs

Romer Labs, Inc.
1301 Stylemaster Drive
Union, MO 63084
636-583-8600
www.romerlabs.com
e-mail: offi ce@romerlabs.com

➤ Testing➤ Equipment
Quality affordable testing for palatability

and nutritional adequacy since 1982.

KENNELWOOD INC.

217 356-3539
email: dowatts@aol.com

➤ Packaging

➤ Services

➤ Used Equipment

➤ Used Equipment

ATTN: Petfood, Food and Feed
Manufacturers, Suppliers, Allied Trades

Call us for your extrusion
related research needs.

Kansas State University, Extrusion Lab;
Processing Research and Product
 Development;
Lab- and Pilot-Scale Extruders and Dryers;
Eric Maichel, Operations Mgr.
101 BIVAP, 1980 Kimball Ave.
Manhattan KS  66506-7100
(785) 532-4802
emaichel@ksu.edu

Equipment-Sale List
➧ Eti Tech Zycla 33 Can Labeler Includes Nordson
  Series 3500 glue system
➧ Mateer-Burt Roll Thru Labeler Model 4080
  Serial # 807370
➧ Highspeed Checkweigher Model Hi Speed
  Checkmate SP-1
➧ (2) Batch Cookers - steam - 15ft. L X 5ft. Dia.
➧ Buff alo Grinder 11in. inline motor and drive
➧ (2) Stainless Steel Progression Tumblers
  — 6ft. Dia. X 20ft. L
➧ Rietz Extructor Model RE-15-HTE328
  complete)
➧ Rietz Extructor Model RE-15-HTE328 (less
  motor & drive)
➧ General Machinery Rotary Hydra Flaker
➧ General Machinery Meat Cannon
➧ Columbia Palletizer Model HL90LF Serial
  # 97517791881
➧ Moyna Pump Serial # AS36785-2 Frame 2HOHS3
  Type CDQ/AAA Form JF
➧ Moyna Pump Serial # AS36785-1 Frame 2HOHS3
  Type CDQ/AAA Form JF
➧ Cleaver Brooks Boiler w/makeup tank &
  pumps Model CR760-300 Serial # L42719
  UL # K295765
➧ Currie Palletizer Serial # LSP-6A-1189
➧ Cozzini Rotary Knife Sharpener

Tejas Industries
P.O. Box 2257

Hereford, TX 79045
Contact: Keith Bridwell (806) 344-6952

➤ Employment

SALES ENGINEER
Manufacturer of replacement parts for twin-screw extruders seeks a Sales En-
gineer to develop new client relationships and manage existing accounts. This 
person must be a self starter and will travel at least 50% of the time to grow 
business in assigned territory. The “best fi t” candidate will have a 4 year degree 
in a related fi eld and knowledge of twin-screw extruders used in human/pet 
food processing. The position offers competitive salary, commission, and ben-
efi t package. Interested candidates should send resume to hbuff@capicard.com. 
Company web site is www.capicard.com.
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For additional information, please contact Foster Printing Service, the official reprint provider for Petfood Industry.

Call 866.879.9144 or sales@fosterprinting.com

REPRINTS ARE IDEAL FOR:
■ Conferences & Speaking Engagements ■ Recruitment & Training Packages
■ Customer & Prospect Communications/Presentations ■ Direct Mail Enclosures
■ New Product Announcements ■ Sales Aid For Your Field Force  
■ Trade Shows/Promotional Events ■ PR Materials & Media Kits
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A Diana Ingredients company

SPF, worldwide leader, innovates and invents the 

Palatability New Generation combining its best performing 

palatants with exclusive solutions for the well-being of cats and dogs. 

With 12 plants in the world, SPF is the only one able to offer 

a true local approach providing you differentiation and competitiveness.

www.spf-diana.com
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We could talk all day about our research and development.

But we’d rather 
talk about yours.

Whether you’re challenged with dreaming up new 
product ideas, perfecting recipes, or refining production
techniques, the Wenger Technical Center will help you
excel. We offer more knowledge and skill in all aspects of extrusion 

and drying technology than anyone. We’ll help you plan
projects, develop prototypes, engineer processes,

and perform lab analysis – more quickly, more
efficiently, and more profitably.

Talk to Wenger today and surround yourself
with unrivaled resources for exceeding your
processing goals.

SABETHA, KANSAS    USA    785-284-2133    INFO@WENGER.COM    WWW.WENGER.COM

USA      BELGIUM      TAIWAN      BRASIL      CHINA      TURKEY

Superior Technology. Unparalleled Service.

Kaleb Beyer, Wenger
Technical Center Manager
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