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Woven Poly Bags Made in the Usa

If quality, service and innovation are as important to  
you as they are to CEI, we’re the partner you’re  
looking for. Don’t settle for imitations,  
you want and need the best and  
so do your customers.

Short lead times•	

Dependable service•	

Award-winning, quality product•	

10-color water-based  •	
flexographic printing

FDA-approved / AIB certified•	

Seamless or seamed•	

EZ open closures•	

Slider zipper closures•	

accept no imitations.

Contact us at wovenbags@coating-excellence.com 
or call 866-Wvn-Bags (866-986-2247)

super-tube.com | coating-excellence.com
Wrightstown, Wisconsin

Visit us at Petfood Forum USA booths 514 and 615 April 12-14, 2010

If quality, service and innovation are as important to  
you as they are to CEI, we’re the partner you’re  
looking for. Don’t settle for imitations,  
you want and need the best and  
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FDA-approved / AIB certified
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now offering a wider portfolio of 
products to meet all your petfood 
and pet treat needs

3-side seal pouches•	

Bottom gusset standup  •	
pouches, with and  
without zippers

Various substrates available  •	
including barrier films
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Petfood-Connection: MBA student 
looking for case study
http://www.petfood-connection.com/forum/topics/

mba-student-looking-for-case

Daily Tweets
www.twitter.com/petfoodindustry

Stay Connected
www.companies.to/petfood-connection.com 

Petfood Industry TV
www.youtube.com/user/petfoodindustrytv

Online exclusives

Q&A: What’s happening 
with WellPet
Read the interview with CEO Tim Callahan at www.

petfoodindustry.com/WellPetTranscript.aspx.

Research: Novel ingredients
Read in-depth studies on hydrolyzed feather meal, 

beta-1,3/1,6-glucans and other novel ingredients at 

www.petfoodindustry.com/NovelResearch.aspx.

PowerPoint: EU update
Find more information about new EU regulations in 

Dr. Wolfgang Trunk’s Petfood Forum 2009 presentation at 

www.petfoodindustry.com/TrunkPetfoodForum2009.aspx.
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A Diana Ingredients company

SPF, worldwide leader, innovates and invents the 

Palatability New Generation combining its best performing 

palatants with exclusive solutions for the well-being of cats and dogs. 

With 12 plants in the world, SPF is the only one able to offer 

a true local approach providing you differentiation and competitiveness.

www.spf-diana.com
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ACCORDING TO RECENT reports from 
the American Pet Products Association 
and Packaged Facts, the US pet industry 
stared down the recession and won, 
gaining 5% last year to a total of US$53 
billion. (See Market Report, p. 84.) The 
US petfood category also grew 5%, to 
US$17.56 billion.

It’s no wonder, then, that compa-
nies continue to enter the market and 
existing petfood players keep introducing 
new products. For example, Tyson just 
announced that its new Tyson Pet Prod-
ucts subsidiary is launching a line of dog 
chews (www.truechews.com).

YET I WAS caught off guard by the 
news that the Humane Society of the 
United States (HSUS) is coming out 
with a line of dog food, Humane Choice 
(www.humanechoice.com), which it 
says is cruelty free, all natural and certi-

fied organic. The main protein source is soy.
I’m not shocked by the type of product HSUS 

is launching nor its professed reasons: “to offer 
consumers a wholesome and nutritious dog food 
that does not contain animal-based proteins or 
support the factory farming industry,” according 
to a press release. “It’s an opportunity to support 
our work confronting animal cruelty,” a spokes-
woman added.

But I have to confess surprise that an organi-
zation like HSUS would even enter this market-
place. Think about it: HSUS has consistently 
pursued an activist agenda targeting significant 
segments of the economy, including petfood 
in the wake of the 2007 US recalls. Yet now it’s 
jumping into business itself, competing directly 
for a share of pet owners’ wallets (over and above 
what it already gets from donations). Is HSUS 
following the cliche, if you can’t beat ‘em, join 
‘em—convinced it can do better?

HSUS CLAIMS IT is receiving 6% of the wholesale 
price of each bag sold “to help fund our critical life-
saving programs to rescue animals from disasters, 
provide spaying and neutering and other veterinary 
services, conduct undercover investigations of animal 
cruelty and more.” You can’t argue with those first 
two programs, but I find it ironic that under the 
HSUS umbrella of “confronting animal cruelty” lies 
some of the foundations—agriculture and farming—
the petfood industry is built on.

HSUS is going around those foundations by 
using a grower and manufacturer in Uruguay. The 
certifying body, Organizacion Internacional Agro-
pecuraria, a member of the Organic Trade Associa-
tion, is based in Argentina. Is this a sustainable 
business model?

And, has HSUS measured the carbon footprint 
of having a product manufactured in one country, 
certified by an organization in another country (both 
toward the farthest end of South America), then 
transported, to and via a distributor based in Vista, 
California (G&B Marketing, www.gandbmarketing.
com) all over the US—but starting on the East 
Coast? (In select Petco and Whole Foods stores.)

I WILL GIVE the organization credit for transparency 
with its product website. And I imagine pet owners 
who truly believe in HSUS and its causes will 
appreciate having this option for feeding their dogs 
(possibly soon their cats, too, according to the site). 

But I can’t help wonder if HSUS—like many 
businesses—simply looked at the dynamic petfood 
industry, especially the rapidly growing natural 
and organic segments, and decided that getting a 
piece of that market could create a healthy funding 
boost. The fact that such funding will help fuel 
the organization’s activism—including against 
elements of the very industry it is now joining—is 
just icing on the cake.

Watch for more information about Humane 
Choice and HSUS in the April issue. Meanwhile, 
what do you think about this development? ■
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Something to Chew On
Debbie Phillips-Donaldson

If you can’t beat ‘em …If you can’t beat ‘em …If you can’t beat ‘em …

HSUS is coming out 

with a line of dog 

food that it says 

is cruelty free, all 

natural and certi� ed 

organic.

Debbie Phillips-Donaldson is editor-in-chief of Petfood Industry magazine. E-mail her at dphillips@wattnet.net.

Share your 
thoughts

Comment on the new dog 
food from HSUS at 
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Geelen Counterflow Holland
Geelen Counterflow USA
Geelen Counterflow Argentina
Geelen Counterflow China

info@geelencounterflow.com
www.geelencounterflow.com

For highest food safety standards
Swivel Valve Cooler MkII

007-1003PETchief_C2201R9031.indd   7 2/25/2010   8:59:47 PM

mailto:info@geelencounterflow.com
http://www.geelencounterflow.com


008-1003PETchief_C2201R9031.indd   8 2/25/2010   9:00:38 PM



009-1003PETchief_C2201R9031.indd   9 2/25/2010   9:01:07 PM

mailto:customerservice@3Dcorpsol.com
http://www.3Dcorpsol.com


10   www.petfoodindustry.com

Petfood Forum and Petfood Workshop
only weeks away!

Think of it: more than 25 industry experts sharing their insights in just one-and-a-half knowl-
edge-filled days. Plus numerous opportunities to meet with leading industry suppliers and peers, 
new and old!

You can still take advantage of all this 
by registering for Petfood Forum 2010 at http://
registeruo.niu.edu/iebms/wbe/wbe_p1_main.
aspx?oc=40&cc=WBE4010611. 

The conference features keynote speaker Joel 
Silverman—author, TV host and dog trainer—
plus David Lummis of Packaged Facts with a market outlook and a panel of industry executives—
from leading organizations such as Mars Petcare US, CJ Foods, Wenger Manufacturing and the Pet 
Food Institute—discussing petfood safety from a strategic perspective.

You’ll also learn during 16 concurrent sessions on topics ranging from nutrition to safety 
to marketing to packaging, plus find more than 100 companies in the exhibit hall. And if you 
also register for Petfood Workshop: Hands-on Nutrition, you’ll save up to 20%.

For more information on these topics, see the Petfood Forum 2010 guide on page 28 and visit 
www.petfoodindustry.com/petfoodforum.aspx.

Industry News
Quick Hits

The website 
Organicpet-
boutique.
com launched 
with over 
400 products 
ranging from 
organic petfood 
to organic pet 
supplements. 
Penford Food 
Ingredients 
Co. named 
Anita Oliver as 
director of pet 
sales and busi-
ness develop-
ment. 
Natural 
Balance Pet 
Foods Inc. 
announced Rick 
Rockhill as its 
new senior VP, 
international 
and national 
divisions; 
Heather Govea 
was promoted 
to senior VP, 
independent 
sales and 
corporate 
marketing 
divisions. 

Learn more
The latest news and updates 

are always on 
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The natural choice for 

Core vacuum coating
High energy feed
Optimum penetration of liquid

Forberg International AS    Hegdalveien 77   NO-3261 Larvik   Norway   Tel +47 33 13 34 34   Fax +47 3313 34 35   sales@forberg.no

www.forberg.no

Anido awards announced 
At the Belgian pet product show Anido 

in Kortrijk, awards were given for the three 
most interesting new products in the petfood 
segment. Twenty-one firms took part in the 
competition.

First place went to Made for Dogs with its 
reward product Klik & Beloon, followed by 
the Benelux company with its new premium 
petfood line Dado Premium Dog food and 
Royal Canin with its cat food Exigent 33.
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I N S P I R E D  M O L E C U L A R  S O L U T I O N S ™

© Kemin Industries, Inc. and its group of companies 2009 All rights reserved.  ® ™ Trademarks of Kemin Industries, Inc., U.S.A.

Kemin Palasurance® gives you confi dence  
your product’s palatability, stability and 

 safety meet your high standards.

From our fresh ingredients to our fi nished palatants to our complete 

understanding of food stabilization, Kemin Palasurance delivers the

best fl avor and aroma, palatability, stability and safety on the market.  Our 

scientifi c work in keeping foods fresh has made us masters of the processes 

of hydrolysis, fermentation, extraction, and purifi cation.  Our global service 

team works closely with every customer,  combining sound science and 

technological innovation,  to deliver complete freshness of your product.

CONTACT A KEMIN PALATABILITY EXPERT TODAY!

North America +1 877 890 1462

Europe +32 14 25 97 80

South America +55 (49) 3312 8650

EVERYTHING COUNTS WHEN YOU’RE 
FEEDING SOMEONE YOU LOVE VISIT KEMIN.COM
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Nature’s Variety initiated a voluntary recall of its 
Chicken Formula Raw Frozen Diet for dogs and cats last 
month because the products may be contaminated with 
Salmonella. The products affected are limited to chicken 

medallions, patties and chubs.
The affected product was distributed through retail stores 

and internet sales in the US and in limited distribution in 
Canada. No pet or human illnesses have been reported to 
date in connection with this lot code.

14   www.petfoodindustry.com
IN

D
U

ST
RY

 N
EW

S

March 2010   IndustryIndustryPetfoodPetfood

C.A. Picard, Inc.  I  1206 E. Broad St., Elyria, OH 44035 USA  
phone: 440.366.5400  I  fax 440.366.5404 

www.capicard.com  I  hbuff@capicard.com

* Screw elements, shafts, and barrels for
co-rotating twin-screw extruders.

* All OEMs including Clextral, Buhler, Buss, 
Coperion, APV, Wenger and others.

* Quality meets or exceeds the OEM standard;
ISO-9001 certified.

* Over 15,000 parts in stock for over 100
extruder types.

Extruder
Technology

Nature’s Variety issues raw diet recall 

Proposed legislation 
to prevent petfood 
contamination 

After the case of the melamine-
laced petfood that killed or sick-
ened thousands of pets three years 
ago, US Congress is stepping in to 
propose legislation that will help 
prevent petfood contamination 
from happening again.

The Food Safety Modernization 
Act is intended to amend the Federal 
Food, Drug and Cosmetic Act but is 
still awaiting debate in the Senate.

In the House, the Food Safety 
Enhancement Act of 2009 was 
passed July 2009 and would give the 
Food and Drug Administration more 
power to prevent contaminations.

Michael Markarian, chief oper-
ating officer at the Humane Society 
of the United States, told the 
Scripps Howard News Service that 
the bills will give the FDA addi-
tional authority to control recalls 
and to make sure poisonous mate-
rials don’t come in from abroad.

Pet industry grows 
5.4% in 2009 

The American Pet Products 
Association released its annual 
review of spending data and 
reports, which shows that overall 
spending in the pet industry 
grew by 5.4% from 2008 to 2009 
and is projected to increase by 
4.9% in 2010 to US$45.4 billion.

The petfood sector was up 
by 3.6%, going from US$16.8 
billion in 2008 to US$17.4 
billion in 2009.

The continued growth 
for petfood is credited to pet 
humanization.
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Empyreal 75® is a natural source of high-density, 

high-energy corn protein that will produce trans- 

formational results for your pet food product, your 

manufacturing processes and your bottom line. 

A miracle ingredient? Maybe. Undeniably amazing, 

yes. Discover the difference our protein can make.

empyreal75.com

A consistent, natural source 
of high protein, but 

remarkably low in ash.

Highly palatable. Highly digestible. 
Empyreal 75 appeals to both dogs and cats.

Superior extrusion qualities, reduced drying costs and a range of other powerful, 
functional benefi ts will work near-miracles on your production processes.

Going. Going. Gone.

Empyreal 75 
is dependably 

pure and 
benefi cial to 

your pet’s 
well-being.

STORY.
THE OFFICIAL
WELL, THAT’S

ONE INGREDIENT 
CAN’T DO
EVERYTHING.
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Grain-free stew
Evanger’s Dog & Cat Food Co. offers its Signature 

Series featuring cuts in gravy. This 
grain-free stew is available in four 
flavors—Beef Chunks, Chicken 
Chunks, Lamb Chunks and Turkey 
Chunks—in both 5-ounce and 
12-ounce cans.

Evanger’s Dog & Cat Food Co. Inc.
+1.847.537.0102

www.evangersdogfood.com

High-protein treats
Halo’s Liv-A-Littles Health-

some treats for cats and dogs are 
oven baked and high in protein, 
according to the company. The treats 
include lean meat proteins, vegeta-
bles and fruit.

Halo, Purely for Pets
+1.800.426.4256

www.halopets.com

Pet health bars
Natura Pet Products offers Chicken Meal & Rice 

formula and Salmon formula 
HealthBars as part of its 
California Natural treat line. 
California Natural treats are 
formulated to be easy to digest 
and nutrient-rich, according to 
the company. The treats contain 
fatty acids such as linoleic 
acid, EPA and DHA and added 

essential nutrients like zinc, vitamins A and B for healthy 
skin and gut.

Natura Pet Products Inc.
+1.800.532.7261

www.naturapet.com

Vegan dog treats
Max & Ruffy’s offers a line 

of organic, vegan dog treats 
in three flavors: Molasses 
Explosion 1919, Wolf Peach 
& Herb and Mother Quinoa’s 

Pumpkin Patch. The treats are free of artificial coloring, 
flavor enhancers and additives, according to the company. 
They are packaged in a 100% recyclable paperboard box.

Max & Ruffy’s
+1.703.465.4481

www.maxandruffys.com

Joint formula for dogs
Mars’ Pedigree + offers Healthy 

Joints Premium Ground Entrées that 
include beef, rice and natural sources of 
glucosamine, according to the company. 
The product is designed to promote 
healthy joints, maintain mobility and is 
suitable for any sized dog.

Mars Petcare US Inc.
+1.615.309.1044 
www.mars.com

Holistic puppy recipe
Holistic Select from Eagle Pack 

Pet Foods offers the Nourish 
Puppy Health Anchovy, Sardine & 
Chicken Meals Recipe. The levels 
of protein, fat and calories are 
specialized for growing puppies. 
DHA is included to support brain 
development. (An incorrect photo of 
this product appeared in February; 
Petfood Industry regrets the error.)

Eagle Pack Pet Foods Inc
+1.800.225.0904

www.holisticselect.com

Canned reptile food
Zoo Med offers a line of 

canned reptile foods in cricket, 
grasshopper, worm, pillar and 
snail varieties. They can be fed to 
reptiles or birds. The foods are 
cooked in the can, making the 
exoskeleton softer for digestibility.

Zoo Med Laboratories Inc.
+1.888.496.6633

www.zoomed.com

New Products
Get more

To feature your new product in 
Petfood Industry, contact Tara 
Leitner, Tel: +1.815.966.5421,  

tleitner@wattnet.net.  

For Consumers
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Learn the Latest Industry InformatIon to  
heLp Grow your BusIness

Connect with key decision-makers from the petfood industry, 
market your goods and services, grow your business and learn 
about issues affecting the industry.  

executIve roundtaBLe—why Is safety the most 
crItIcaL Issue for the petfood Industry? 

Join our panelists as they discuss petfood safety from a strategic 
perspective. Confirmed panelists include Lafe Bailey, VP of 
Wenger Manufacturing; Duane Ekedahl, president of the Pet 
Food Institute; Jill Franks, director of scientific and regulatory 
affairs in R&D for Mars Petcare US; John Kuenzi, president of 
CJ Foods; Jim Marsden, PhD, Regents Distinguished Professor, 
Food Safety and Security, Kansas State University; and Angele 
Thompson, PhD, President of Thompson Pet Tech.

Attendees can participate in interactive sessions about the latest 
petfood trends and topics from industry experts, including:

petfood market outlook 2010-2011—  •

David Lummis, Packaged Facts

survey: state of the animal supplement, functional  •

ingredient and treats market—Patrick Rea, publisher 

and editorial director, Nutrition Business Journal

an outsiders’ view of petfood: “human food”  •

nutritionists weigh in—Marion Nestle, PhD, New York 

University, and Malden Nesheim, PhD, Cornell University

and many more! •

Also, enjoy a keynote presentation by world-
renowned dog trainer Joel Silverman, host of 
Animal Planet’s Good Dog U.  Joel will further 
discuss the important role the human-pet 
bond plays in his training methods.  

April 12 –14, 2010
Hyatt Regency O’Hare          Chicago, Illinois, USA

April 12 –14, 2010

Petfood Forum 2010
DON’T MiSS OUT ON NEWEST iNDUSTrY TrENDS

Learn aLL aBout nutrItIon— 
the foundatIon of the Industry
Pet nutrition is one of the key drivers of new product 
development. Immediately following Petfood Forum, Petfood 
Workshop will provide attendees with an opportunity to 
participate in interactive sessions focusing on this important 
staple of petfood manufacturing.

new! ask the nutrItIon experts paneL
Direct your specific nutrition questions to experts including Greg 
Aldrich, PhD, Pet Food & Ingredient Technology; Brittany Vester 
Boler, PhD, University of Illinois; Serge Boutet, Mondou Ltd.; Kerry 
Cramer, PhD, Trouw Nutrition; and Thomas R. Willard, PhD, TRW 
Consulting. 

In addition to general sessions on product and ingredient 
trends, regulatory issues and communicating with consumers 
on pet nutrition, interactive breakout sessions will give you 
hands-on learning about:

Feline and canine nutrition basics  •
Key ingredient groups and their nutritional benefits •
Processing considerations for petfood ingredients  •
Formulation overview •

For more information on petfood Forum 2010 and/or  
petfood Workshop: Hands-on Nutrition, visit  
www.petfoodindustry.com/ 
petfoodforum.aspx

HANDS-ON NUTRITION

April 14-15, 2010
Hyatt Regency O’Hare          Chicago, Illinois, USA

Join Petfood Industry  
magazine and your peers 

from around the world at the 
premier event of the petfood 

industry. Register online at www.
petfoodindustry.com/petfoodforum.aspx or 

send in the form on the following page.

IndustryIndustryPetfoodPetfood
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Attendee Registration Form
Or register online at www.petfoodindustry.com/petfoodforum.aspx

Petfood Forum only Petfood Workshop only Petfood Workshop
(discounted rate if also registered for Forum)

US$1,045 US$785 US$625

Registration includes all conference sessions, a light breakfast, generous buffet lunch and coffee break.
Please type or print CLEARLY, IN CAPITAL LETTERS (as you would like it to appear on your name tag):

Name (last, first)  ___________________________________________________________________________________________

Job title  __________________________________ Company name __________________________________________________

Address ____________________________________________________________City _________________________________

State/province ________________________________  Zip/postal code____________________  Country ___________________

Phone ______________________________  Fax ___________________________  E-mail ________________________________

URL ____________________________________________________________________________________________________

Additional attendees __________________________________________________________________________________________

________________________________________________________________________________________________________

Organizational function (e.g., marketing, management, R&D, etc.): ____________________________________________________________

Industry segment (e.g., manufacturer, supplier, government, etc.): ____________________________________________________________

Product segment (e.g., dry, wet, treats, etc., or equipment, ingredients, etc.): _____________________________________________________

Do you subscribe to Petfood Industry magazine?   ❐ Yes  ❐ No

Method of payment:  ❐ Check  ❐ Money order   ❐ MasterCard  ❐ VISA  ❐ American Express  ❐ Discover

Name on credit card _______________________________________  Card number ______________________________________

Signature  _____________________________________________________________ Expiration date ______________________

Please return this form with full payment  
(payable to Northern Illinois University) to:

Petfood Forum / Petfood Workshop 2010 
c/o Registration Office
Outreach Services
Northern Illinois University
DeKalb, Illinois, USA 60115
Fax: +1.815.753.6900

NOTE: Registrations will not be processed without payment; rate is determined by 
date payment is received. Prior to February 15, 2010, attendee registration fees are 
refundable minus a cancellation fee; contact Kathy Syversen at ksyversen@niu.edu or 
Tel. +1.815.753.7922.  Substitution of registered personnel is available at no charge.
WATT Publishing Co. reserves the right to substitute speakers and change schedule 
asnecessary. If anyone in your party requires special assistance, please contact us.

PLEASE MAKE HOTEL RESERVATIONS DIRECTLY 
WITH THE HYATT REGENCY O’HARE HOTEL
In the US, Canada and territories, call 
+1.800.233.1234. All others, call +1.847.696.1234. 
Or visit https://resweb.passkey.com/Resweb.
do?mode=welcome_gi_new&groupID=1511883.  
Be sure to identify yourself as a Petfood Forum or 
Petfood Workshop 2010 participant prior to March 
24, 2010, to receive our special group rate. Room 
availability is limited; reservations will be handled 
on a first come, first served basis.

IndustryIndustryPetfoodPetfood
April 12-14, 2010

Hyatt Regency, O’Hare Hotel  • Chicago, Illinois USA

April 14-15, 2010
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Swivel valve cooler
The Swivel Valve Cooler MkII 

from Geelen Counterflow has 
been designed for 
customers with high 
food safety require-
ments. The cooler 
enables fast and 
effective cleaning, 
inside and outside, 
with minimum 
cleaning residue, 
according to Geelen. 
The hood of the 

cooler has been redesigned to avoid 
horizontal surfaces. (An incorrect 
photo of this product appeared in the 
December issue.)

Geelen Counterflow
+31.475.592.315

www.geelencounterflow.com

Educational programs
Silliker Inc. offers a range of 

educational programs. Class topics 
from the Winter/Spring 2010 Food 
Safety Education & Training catalog 
include HACCP, plant sanitation and 
customized, on-site training.

Silliker Inc.
+1.708.957.7878

www.silliker.com

Sample adaptors
MicrOptix Technologies has a 

family of sample adaptors for the 
patented i-Lab handheld analyzing 
spectrometer. The i-Lab performs 
measurement and analysis of liquids 
and solids in the visible light range 
of 400–700 nanometers, according to 
the company.

MicrOptix Technologies LLC
+1.207.645.3600

www.microptixtech.com

Color, blend 
ingredients 

D.D. Williamson offers an array of 
colors and blends. Ingredient catego-
ries include caramel color, burnt 
sugar, caramelized fruit, caramelized 

onion, betalains and carotenoids.    
D.D. Williamson (UK) Ltd.

+44.161.886.3345
www.ddwilliamson.com

For Manufacturers
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The solution behind the solution.

Capture the Power: Buhler Aeroglide.  
Moisture uniformity, sanitation, efficiency and reliability.   
Aeroglide driers and coolers provide these critical elements 
to pet food producers around the world.

Buhler Aeroglide
100 Aeroglide Drive, Cary NC 27511  USA
Tel +1 919 851 2000, Fax +1 919 851 6029
sales@aeroglide.com, www.aeroglide.com/petfood
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Filling, portioning 
depositors

NuTec’s C-frame portioning 
depositors are designed for weight 
control and clean, accurate filling 
placement, with up to 45,000 deposits 

per hour, according to 
the company. NuTec’s 
feed system uses a 
rotating spiral that moves 
the product to the rotary vane 
pump. Deposit sizes of up to 1 

1/2-inches thick can 
be achieved.

NuTec Manufacturing
+1.815.722.2800

www.nutecmfg.com

Rotating 
vacuum coater

Forberg International offers a 
rotating vacuum coater featuring 
multiple layer coating. It is designed 
for gently coating extruded products, 
pellets and porous products. The 
Forberg RVC is the third generation 
of the company’s vacuum coaters.

Forberg International
+47.33.13.34.34

www.forberg.no

Spray-dried liver
American Dehydrated Foods has 

spray-dried liver hydrolysate for 
adding protein, 
enhancing palat-
ability and hypoal-
lergenic diets. 
The ingredient is 
made with product 
obtained from a 
USDA-inspected 
facility, according 
to the company. It can be used in dog 
and cat foods and treats.

American Dehydrated Foods Inc.
+1.800.456.3447
www.adf.com

Analysis systems 
software

Perten Instruments offers 

For Manufacturers
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PREMIUM INGREDIENTS
FOR WINNING RESULTS

© Copyright 2009 Sanimax Industries, Inc. All rights reserved. 

At Sanimax, we’re proud to deliver the premium ingredients and specialty 
items that set you apart. Count on us for solutions that boost your 
product value, reduce your costs, and give you a competitive edge. 
We’re a one-stop shop for all your ingredient needs. 

Toll Free: 1.800.763.7430   
Phone: 519.824.2381   
Fax: 519.824.9472

www.sanimax.com
info@sanimax.com

Proteins: Duck, Lamb, Poultry, Pork, Rabbit, Venison, EggPowder

Grains: Ground Flax, Millet, Nyjer, Peas, Rye

Fibers: Rice Hulls, Peas

Fruits & Vegetables:  Apple, Cranberry, Potato, Tomato

Feed Additives: Beet Pulp, Brewer’s Yeast, Amino Acids

plus many more...

Our Products:

VISIT US AT THE 2010 
PETFOOD FORUM IN 

CHICAGO, APRIL 12-14

Premium quality

Top-notch service 

Specialty products

Traceability

Reliable delivery & warehousing services
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SimPlus, software for the DA 7200 
NIR analysis systems, allowing users 
to monitor and administrate multiple 
DA 7200 instruments (on-site or 
remote) from one location. Users can 
also access data and results, update 
calibrations and create reports.

Perten Instruments
+46.8.880.990

www.perten.com

Tray erector
Eagle Packaging Machinery has 

the Vassoyo Air tray erector for 
showcase trays, which incorporates 
a method to form double-walled 
side panels and a triple-wall end 
panel from a flat corrugated blank. 
The Vassoyo Air forms cartons from 
6-11 inches deep at speeds up to 20 
trays per minute, according to the 
company.

Eagle Packaging Machinery
+1.305.622.4070

www.eaglepm.com

Flexible screw 
conveyor 

A flexible screw conveyor from 
Spiroflow Systems 
that moves 
dry bulk solids 
and ingredi-
ents features a 
direct electric 
motor-driven 
spiral screw. 
It is designed 
for speed, low 
maintenance and 
gentle handling. 
The conveying 

systems can be configured to operate 
in any direction and elevation 

between horizontal and vertical.
Spiroflow Systems Inc.

+1.704.291.9595
www.spiroflowsystems.com

Resealable packaging 
The Bemis EZ Peel Reseal 

package, available through Curwood, 
enables users to reclose the peelable 
package lid. The rigid tray and lid 
package exposes a pressure-sensitive 

For Manufacturers
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layer when the package is opened. 
The package consists of print-
able, high-barrier EZ Peel Reseal 
lidstock hermetically sealed to 
opaque PET formed rollstock.

Curwood Inc.
+1.800.544.4672

www.curwood.com

Monitoring system
Onset offers an enhanced 

version of the HOBO U30 Web-
based energy and environmental 
monitoring systems, including 
expanded cellular network 
coverage using Wyless. HOBO 
U30/GSM system customers can 
use their monitoring systems in 
more than 30 international coun-
tries, and the network can deploy 
and remotely access U30 systems 
in any AT&T or T-Mobile coverage 
area within the US, according to 
the company.

Onset Computer Corp.
+1.508.759.9500

www.onsetcomp.com

For Manufacturers
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©2010 Rotex Global, LLC

Dry Screening Reaches New Heights
The APEX™ Screener from ROTEX Global, LLC, is the 
smart solution for dry screening. The APEX delivers  
high productivity and low operating costs with 
the same efficiency and gyratory-reciprocating 
motion as the ROTEX® Screener. Ergonomically 
designed to increase uptime, the APEX features 
side access doors that enable quick screen 
changes and maintenance by one person. 

To find out how the APEX™  Screener can increase your 
productivity, go to rotex.com/apex, or call 1-800-453-2321.

PETFOOD PRODUCTION EQUIPMENT
AUTOMATED INGREDIENT BATCHING SYSTEMS

www.brabenderti.com 
Toll Free: 888. 284. 4574  |  Contact: sales@brabenderti.com

MOVING WEIGH HOPPER TROLLEY

FEEDERS FOR ALL INGREDIENTS! INGREDIENTS!

Your product here
To feature your new product in 

Petfood Industry, contact Tara Leitner, Tel: 
+1.815.966.5421,  tleitner@wattnet.net. 

Correction
Contact information for 

Marshall Ingredients in February 
“New products” (p. 22) was incor-
rect. The correct information is 
+1.800.796.9353, 
www.marshallingredients.com.
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IN THE DYNAMIC petfood industry, few 
companies have undergone more change 
in a short period than WellPet. Built on 
the foundation of two petfood stalwarts—
Wellness (in turn built on Old Mother 
Hubbard) and Eagle Pack—WellPet has 
integrated separate staffs and cultures, 
formed a new leadership team, conducted 
in-depth consumer research, implemented 
new sales and training tools, relaunched 
a brand and developed several new 
products—all in only about a year.

But just as important, says CEO Tim 
Callahan, is what has not changed since 
he joined the company in late 2008. 
“When I spoke with the people from 
both the Wellness and Eagle legacy 

companies, we talked about the entrepre-
neurial founders, the passion those folks 
had for pets and pet nutrition and how 
they really got people committed to that.

“So frankly, the first thing we focused 
on was making sure we don’t lose the 
essence, the foundation of what has 
made both companies great,” Callahan 
continues. “And the reason this is also 
important is because to me that’s a 
common link. When you bring two 
companies together, as you know, it can 
be a challenge. We had that common 
heritage, so even though they were 
different companies with different brands 
and products, there was a similar path 
in terms of how we got to where we are 

Since joining WellPet in 2008, 
CEO Tim Callahan has overseen 
the merger of two companies 
and significant investments in 
consumer research, sales training, 
manufacturing quality and new 
product development.

Online exclusive!
Read the Q&A with Tim Callahan of 

WellPet at www.petfoodindustry.com/
WellPetTranscript.aspx.

J U S T  T H E 

FACTS
Headquarters:
Tewksbury, Massachusetts, 
USA
Offi cers: Tim Callahan, 
CEO; Mark Shuster,VP of 
marketing; Jean Lizotte, VP 
of product development; 
Greg Kean, VP of R&D; Nick 
Delton, CFO; Steve Harris, 
VP of sales; Beth Wilson, VP 
of operations
Sales: about US$200 
million
Brands: Holistic Select, 
Wellness, Eagle Pack, Old 
Mother Hubbard
Distribution: US and 
Canada in the pet specialty 
channel, plus select natural 
stores
Facilities: Mishawaka, 
Indiana, USA
Websites: www.wellpet.
com, www.wellnesspetfood.
com, www.eaglepack.com, 
http://holisticselect.com, 
www.oldmotherhubbard.com

March 2010   IndustryIndustryPetfoodPetfood

Leading 
the pack By Debbie Phillips-Donaldson

Building on the foundation of its legacy companies, 
WellPet grows by continuing their leading-edge natural nutrition
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today, and that brought some connec-
tion to the company.”

FOR WELLPET, THE challenges 
Callahan refers to included the 
fact that some of its brands were 
competing against each other. “One 
of the very first things we did was 
conduct extensive consumer research, 
making sure we were very clear on 
how we positioned our products, how 
we talked to consumers and that the 
attributes and messages about our 
brands were very clear,” Callahan 
says. That research led to changes 
in packaging and marketing for the 
Holistic Select and Wellness brands.

Callahan professes great pride 
in the thoroughness of research 
WellPet does. “I don’t mean academic, 
brainy research; I’m talking about 
real world, talking to consumers, 

talking to customers, thinking about 
how people shop this industry, this 
category, what’s on their minds, what 
their unmet needs are,” he says. “It 
focuses our company on things that 
matter. For a company of our size, 
and focused very specifically on this 
superpremium, natural space, I’m 
hard pressed to see anyone who does 
as much research as we do.”

Similar research will be applied to 

relaunch the venerable Old Mother 
Hubbard brand this year, along with 
launching a weight management 
product for Holistic Select and a line 
of Wellness stews. “We’re also looking 
at some things farther down the road 
that are rooted very much in natural 
nutrition,” Callahan says. “I’ll go back 
to what’s made the company great—
being on the leading edge of good, 
natural nutrition.”

THANKS TO ITS innovation and 
products, WellPet has grown more 
than 20% a year, even during the 
recession. The growth also comes 
partly because of the company’s large 
sales force; nearly half the employees 
are salespeople, and they all receive 
in-depth training.

“We’ve put a tremendous amount of 
effort into taking some of the learning 

from the research we had done and not 
only sharing that with our sales team 
so they’re more knowledgeable about 
the industry and what consumers are 
telling us but also sharing that infor-
mation with our retailers and distribu-
tors,” Callahan says. 

“When you call it a sales force, 
it sounds like it’s just selling,” he 
continues. “Obviously, that’s part of 
what they do, but there’s also a service 

aspect in terms of sharing the insights 
that we’ve learned and helping our 
customers build their businesses, not 
just our brands. It’s a support that’s 
really unmatched in the industry.”

CALLAHAN ALSO CONSIDERS Well-
Pet’s quality and safety standards as 
part of the service and support behind 

WellPet is built on the foundation of two legacy companies, Eagle Pack and Wellness (formerly Old 
Mother Hubbard).

Educating pet 
retailers

WellPet considers educating the 
pet retail channel part of its mission. 
“We have really invested heavily in 
the last six to eight months to give our 
salespeople tools to be more effective 
business partners with our indepen-
dent pet specialty channel to help 
drive their overall business,” says Tim 
Callahan, CEO.

To WellPet, that means helping 
retailers understand not only the 
company’s brands but also the 
industry. “I think it’s important for the 
pet specialty channel to rededicate 
itself to what it does,” Callahan says. 
“There are great examples of retailers 
that compete very effectively against 
Walmart, for example. How do we 
work with them around that knowl-
edge of the industry, knowledge of 
pets and knowledge of the food?”

Callahan views the aggressive 
movement into the petfood market by 
large mass retailers like Walmart as a 
looming threat. “I also see confusion 
between natural and holistic and some 
of those descriptions, and I think there’s 
an opportunity to reinforce what 
they mean and bring more clarity to 
consumers,” he adds.

To that end, WellPet is in discus-
sion with various retail partners 
and industry organizations about a 
potential education program, not only 
for retailers but possibly for consumers, 
too. “The question becomes, can 
we be an enabler, because we’re a 
company that has resources around 
marketing and consumer messaging,” 
Callahan explains. “I think it would be 
time and money well spent.”
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its products. “From just a supply chain 
standpoint, we made a more than 
US$1 million investment over the past 
six months in our facility in Misha-
waka, Indiana, USA, to continue to 
make sure it has outstanding product 
quality,” he says.

WellPet has also taken a very 
active role and position on the new 
Reportable Food Registry established 
by the US Food and Drug Administra-
tion, Callahan adds. “We’ve pushed 
very hard into factories and our full 

manufacturing world and 
have taken a very clear and 
direct stance about quality 
and how we’re going to be 
proactive. There’s no ambi-
guity about that.”

DESPITE ITS MANY 
successes, WellPet is not likely 
to rest on its laurels. “Some-
times companies that are successful 
can get complacent,” Callahan says. 
“One of the best things you can have 
is what I call constructive dissatisfac-
tion. That means, in a constructive 
way, challenging what we’re not doing 
well. I think there’s still very much 
that mentality here. It keeps everybody 
energized.

“We’ve spent a lot of time 
bringing these companies together,” 

he continues. “I think we’re at a 
point now where there will be a great 
opportunity for us to engage even 
more substantially with our retailer 
and distributor communities. On the 
marketing end, we’re doing some very 
interesting things with pet commu-
nities and social media. I think it 
will be a very interesting year, and 
we’ll continue to earn retailers’ and 
consumers’ trust.” ■

[@]Online extra!
Find more WellPet products online 
at http://petfoodindustry.com/
ListConsumerProducts.aspx.

Some of WellPet’s innovations include 
extensions to its current lines, including Holistic Select.

®

Superior finished product with energy 
consumption reduced up to 20%.
S i fi i h d d i h

Industry leading AirFlow II technology literally smashed dryer 
efficiency standards when introduced. This exclusive technology 
simply operates at the highest efficiency today.  Efficiencies 
accomplished through the ability to independently manage air 
flows and temperatures within each dryer zone have taken product 
quality to levels that benefit customers in every corner of the world.

How we manage energy today will determine the kind of world we 
live in tomorrow.  What started as pure innovation at Extru-Tech has 
grown into dryer/cooler technology that an entire industry now uses 
to gauge efficiency.  Now that’s innovation driven by Extru-Tech.

Corporate Office

®
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WHILE GROWTH OF the global petfood 
industry slowed in 2009, most experts 
project expansion to pick up nicely this 
year. Make sure your company is an 
active player in that growth by attending 
Petfood Forum and Petfood Workshop 
2010, where you can learn new ideas, 
network with colleagues and do business 
with new and longtime contacts.

Petfood Forum, April 12-14 at the 
Hyatt Regency O’Hare near Chicago, 
Illinois, USA, features plenty of recep-
tions, meals and other opportunities 
for networking, an exhibit hall packed 
with leading industry suppliers and 
dozens of experts sharing their insights 
and expertise.

Keynote speaker Joel Silverman—
author, TV host and dog trainer—starts 

everything with a demonstration of his 
training philosophy and how that trans-
lates to other areas. Pet market expert 
David Lummis of Packaged Facts provides 
an outlook on the industry, and a panel 
of industry executives offer their strategic 
perspective on petfood safety and some of 
the new legislations on the horizon. 

You’ll also learn from experts on nutri-
tion, safety, marketing, processing and 
packaging, plus find further information 
via a poster reception featuring research 
on spray-dried plasma, biogenic amines, 
liquid direct fed microbials and more.

On these pages you’ll find speaker 
and topic information as of press time. 
If you have questions, please contact 
Ginny Stadel, gstadel@wattnet.net or 
+1.815.966.5591.

Guide to Petfood 
Forum 2010
Find out why this event—along with Petfood Workshop—is the 
hotspot for industry business and knowledge

Julie Lenzer Kirk and Greg 
Aldrich, PhD, will moderate 
Petfood Forum 2010 and Petfood 
Workshop: Hands-on Nutrition.

Online extra!
For event updates and a full schedule, 

visit www.petfoodindustry.com/
forum2010schedule.aspx.

March 2010   IndustryIndustryPetfoodPetfood
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Tuesday, April 13
10:00-10:40 am

General session: Petfood market 
outlook 2010-2011—David 
Lummis, senior pet market 
analyst with Packaged 
Facts, discusses the 
strengths and opportunities 
of the US petfood market, 
along with challenges for 

petfood marketers. He’ll also share 
exclusive research on sustainability 
trends in petfood.

10:45-11:45 am
General session: Executive round-

table—Why is safety the most critical 
issue for the petfood industry? Panel-
ists include Lafe Bailey,VP of Wenger 
Manufacturing; Duane Ekedahl, 
president of the Pet Food Institute; 
Jill Franks, director of scientifi c and 
regulatory affairs in R&D for Mars 
Petcare US; John Kuenzi, president of 
CJ Foods; Jim Marsden, PhD, regents 
distinguished professor, food safety 
and security, Kansas State University; 
and Angele Thompson, PhD, president 
of Thompson Pet Tech.
1:30-2:10 pm

Nutrigenomics: recent advances in 
dogs and cats—Kelly Swanson, PhD, 

associate professor, Depart-
ment of Animal Sciences 
at the University of Illinois, 
explains the basic concepts 
of nutrigenomics, how the 
science may be applied to 
petfood and provides recent 

pet-related examples.
Convenience trends in petfood 

packaging—Alexander 
Mikolasek, managing 
director of Mondi, explores 
why convenience has 
become so important to 
petfood consumers and 
some of the innovative 

concepts in fl exible packaging.

2:15-2:55 pm
Prebiotic and probiotic supple-

ments in petfood: impact on immu-
nity—Sara Cutler, R&D manager of 

the functional ingredient 
and supplement group 
for Kemin Nutrisurance, 
addresses the expanding 
world of pre- and probi-
otic supplementation and 
shares the latest research.

Dry petfood manufacturing and 
the carbon footprint—
Jacques Wijnoogst, owner 
of Tema and Partners, 
offers options for reducing 
energy and ineffi ciencies in 
the dry production process 
while also diminishing 

carbon dioxide emissions.
3:30-4:10 pm

An outsider’s view of petfood: 
“human food” nutrition-
ists weigh in—Marion 
Nestle, PhD, professor of 
nutrition, food studies and 
public health at New York 
University, and Malden 
Nesheim, PhD, professor 
emeritus of nutrition at 
Cornell University, look at 
the petfood industry from 
the perspective of profes-
sors of animal and human 
nutrition, presenting 
recommendations for the 

industry, government and consumers.
Controlling contaminants using 

high pressure processing—James 
Marsden, PhD, regents distinguished 
professor, food safety and security at 
Kansas State University, explains an 
upcoming technology, high hydrostatic 
pressure, for controlling pathogens in 
cooked and raw petfood products.

4:15-4:55 pm
Sustainability and CSR: from whim 

to a matter of strategy—
JanHoijtink, consultant, 
discusses corporate social 
responsibility, which has 
transformed from an 
ideal for do-gooders to 
a strategy for world and 

market leaders. What does it mean for 
your company’s future?

Impact of process hardware on 
petfood safety—Galen J. 
Rokey, process manager 
of the Petfood Applications 
Group for Wenger Manu-
facturing, explores key 
equipment that can directly 
impact safety, plus how to 

use sanitary design and recycle under-
processed material to reduce product 
and dust accumulation and emissions.

Wednesday, April 14
8:00-8:40 am

Making private label super-
premium petfoods 
competitive—Serge Boutet, 
agronomist/manager of 
petfoods and nutrition at 
Mondou Ltd., discusses 
how large retailers have 
developed their own 
brands, including super-
premium products. How 
can they compete nutrition-
ally and economically with 
national brands?

HACCP: where did 
we go wrong?—David 
Rosenblatt, DVM, director 

Tuesday, April 13
8:00-9:15 am

Keynote: Joel Silverman, dog trainer, host of 
Animal Planet’s Good Dog U and author of What 
Color Is Your Dog? explains his Companions for 
Life philosophy and how that translates to not only 
working with pets but also how petfood manufac-
turers can communicate with pet owners.

Schedule of events
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of training at Sher Consulting and 
Training, shares the essentials on 
HACCP to better understand why food 
safety measures sometimes fail, plus 
how to identify and correct weak-
nesses in your own safety program.

8:45-9:25 am
Petfood and the importance of 

a balanced diet—Karen 
Wedekind, PhD, scientist 
in the pet nutrition division 
of Novus International, 
explores the detrimental 
effects of excess protein, 
macro and micro-nutrients 

and how petfood formulations should 
be balanced rather than driven by 
palatability and niche marketing 
concepts.

US regulatory update—
David Dzanis, PhD, co-owner 
of Regulatory Discretion Inc., 
explains new FDA regula-
tions for petfood labeling, 
processing and ingredients 
and potential new AAFCO 

rules for calorie content statements and 
carbohydrate-related claims.

10:15-10:55 am
Marketing petfood with 

emotional fi repower: how 
to build brand preference 
and sales—Bob Wheatley, 
CEO of Wheatley & 
Timmons, shares best prac-
tices in building brand equity, 

constructing a compelling value proposi-
tion and understanding the emotional 
triggers that drive purchase decisions.

Mycotoxin control 
in grain-based petfood 
ingredients—Gene Peters, 
PhD, principle research 
microbiologist, and Don 
Shandera, PhD, feed 
ingredients develop-
ment manager, both with 
Cargill, discuss key chal-
lenges and opportunities 
in controlling this common 
petfood contaminant, 
including during grain 

screening, processing, measuring and 
testing.

11:00-11:40 am
Survey: state of the animal 

supplement, functional 
ingredient and treats 
market—Patrick Rea, 
publisher and editorial 
director, Nutrition Busi-
ness Journal, presents 
proprietary animal nutri-

tion market size estimates, reviews 
emerging product trends and forecasts 
market expansion.

Profi table moisture and water 
activity control—John 
Robinson, owner of Drying 
Technology Inc., explains 
how to safely maximize 
moisture control during 
petfood drying to prevent 
or recover signifi cant 

fi nancial losses.

IndustryIndustryPetfoodPetfood March 2010   
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Schedule of events

Wednesday, April 14
2:00-3:00 pm

General session: Products and 
ingredients driving today’s 
global petfood market—Lee 
Linthicum, head of global 
food research for Euromon-
itor International, shares 
key nutrition and ingredient 
trends affecting the develop-

ment of petfood products.
3:20-4:35 pm

First round of breakout sessions
(each an interactive workshop on a key 
area of nutrition):

Basics of feline and canine ■

nutrition—Kelly Swanson, 
PhD, associate professor, 
Department of Animal 
Sciences at the University of 
Illinois, covers the metabolic 
similarities and differences 
of cats and dogs, and 

how they relate to current nutrient 
recommendations. 
Key ingredient groups and how ■

they provide nutritional benefi ts—
Sean Delaney, DVM, MS, 
ACVN, chief nutrition, 
scientifi c and medical offi cer, 
and Sally Perea, DVM, MS, 
ACVN, senior nutritionist, 
both with Natura Pet Prod-
ucts, discuss the key ingre-

dient groups for providing essential 
nutrients and maintaining health 

in pets, including how to 
use them in petfoods to 
provide additional nutri-
tional benefi ts.

Processing consid- ■

erations for petfood 
ingredients—Galen Rokey, 
process manager of the 
Petfood Applications Group 
for Wenger Manufacturing, 
reviews major petfood 
ingredients and how they 
affect the extrusion process, 
focusing on processing 
parameters and their 
impact on ingredient prop-

erties and nutritional contributions.
An overview of formulation— ■

Andy Watland, formulation 
services consultant for Creative 

Formulation Concepts, 
provides an overview of 
key petfood formulation 
concepts, including a 
hands-on demonstration 
on how to use formulation 
software.

Thursday, April 15
8:00-8:40 am

General session: Regulatory require-
ments for substantiating 
nutritional adequacy—
David Dzanis, DVM, PhD, 
co-owner of Regulatory 
Discretion Inc., explains the 
accepted methods for prop-
erly substantiating adequacy: 

formulating to meet established nutrient 
profi les, conducting feeding trials or using 
“product family” criteria.

8:40-9:25 am
General session: Ask the nutrition 

experts panel—direct your specifi c 
nutrition questions to experts including 
Greg Aldrich, PhD, president of Pet 
Food & Ingredient Technology; Brit-
tany Vester Boler, PhD, postdoctoral 
research associate at the University 
of Illinois; Serge Boutet, agronomist/ 
manager of pet foods and nutrition 
at Mondou Ltd.; Kerry Cramer, PhD, 
companion animal nutritionist at Trouw 
Nutrition; and Thomas R. Willard, PhD, 
owner of TRW Consulting.

9:50-11:05 am
Third round of breakout sessions

(attendees rotate among the four rooms)

11:10 am-12:25 pm
Fourth round of breakout sessions

(attendees rotate among the four rooms)

HANDS-ON NUTRITION

Immediately following Petfood Forum, on April 14-15 also at the Hyatt 
Regency O’Hare in Chicago, Petfood Workshop: Hands-on Nutrition features pet 
nutrition experts sharing their insights during interactive sessions on the science 
behind companion animals’ nutritional needs and the most benefi cial, effi cient 
and cost-effective ways to formulate ingredients into a product that can be 
processed, packaged and sold.

[@]Register online!
To register for Petfood Forum and 

Petfood Workshop, 
visit www.petfoodindustry.com/

petfoodforum.aspx. 

European office:  + 45 63 83 11 00 
American office: + 1 816 799 0808
www.haarslev.com

Pet Food Processing

Meet us at 
Petfood Forum 2010

March 2010   
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NorthlaNd ChoiCe
Farmers Union Industries, LLC 

Redwood Falls, MN 

507.637.2938

Long Prairie, MN

Waite Park, MN

Redwood Falls, MN

a commitment to ingredient safety. 
Northland Choice is dedicated to producing 
high-quality frozen and fresh-chilled poultry 
ingredients for the petfood industry. The 
experts at Northland Choice take great 
measures to ensure petfood producers  
receive safe ingredients. 

In fact, through such expert diligence, Northland 
Choice successfully completed its initial A.I.B. 
Food Safety Audit in 2009 with scores of 800 or 
higher received by all three of its plants. 

Find out more about Northland Choice’s 
successes in petfood safety by calling 
507.637.2938 or visit http://fuillc.com/
northlandchoice.

FOOD SaFety FirSt
At Northland Choice it’s always 
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Technology by

Benefits Beyond Nutrition
����������������������������������
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Beyond Nutrition
������������������������������������
Proteiva™ Functional Proteins 
����������������������������������������
����������������

www.functionalproteins.com | www.proteiva.com | 800-513-8755

As of press time, the following companies are registered to exhibit at Petfood Forum 2010, listed fi rst by category. Starting on p. 
36, you’ll fi nd contact information received as of press time (listed by company alphabetically), with advertisers in this issue indicated. 
For updates to the list as well as booth numbers, visit www.petfoodindustry.com/Forum2010exhibitorlist.aspx.

Equipment
Aeroglide Corp.
APEC
Baker Perkins Inc.
Bliss Industries LLC
Brabender Technologie Inc.
Buffers USA Inc.
Buhler Inc.
Butler Milling LLC
C.A. Picard Inc.
Clextral Inc.
Columbia Okura LLC
CPM Wolverine Proctor LLC
Dinnissen BV
Drying Technology Inc.
ESE & Intec

Ever Extruder
Extru-Tech Inc.
Forberg International
Geelen Counterfl ow USA Inc.
Haarslev Industries
Horizon Systems Inc.
Kennametal Conforma Clad
Pappas Inc.
Parsons-Eagle Packaging 

Systems
Perten Instruments
PPI Technologies Group
Premier Tech Systems
Provisur Technologies Inc.
Wenger Manufacturing

Ingredients
3D Corporate Solutions
ACJ International
ADM Alliance Nutrition
AFB International
American Dehydrated 

Foods Inc.
Ameri-Pac Inc.
Animix LLC
APC Inc.
Best Cooking Pulses Inc.
BHJ
Bluewave Marine Ingredients
Cargill Corn Milling
Cereal Byproducts Co.
Danisco

DSM Nutritional Products
Enzyme Development Corp.
Fairview Mills
FDP
Feed Ing. BV
Flavorhounds
Glanbia Nutritionals
Griffi n Industries
GTC Nutrition
Hesco Inc./Dakota 

Organic Products
HSF Foods Ltd.
Ingredients by Nature
International Fiber Corp.
International Ingredient Corp.

Petfood Forum 2010 exhibitors
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The freedom to 

sit back and 
enjoy the journey

The Peterson Company, along with our partnerships in the food industry, have 
dedicated resources to the development of specialty proteins, fats and fibers designed 
for petfoods. Our expertise, and that of our partners, has allowed us to create a 
unique line of specialty ingredients for the specific needs of the petfood industry. 

Contact us today for cutting edge research, formulations and technical support. 

Solutions provided.

6312 West Main, Kalamazoo, MI 49009  |  Ph: 269.350.2900  |  Fax: 269.350.2916  |  www.thepetersoncompany.com

Products produced in USA
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3D Corporate 
Solutions 
www.3dcorpsol.com
601 13th Street
Monett, MO, USA 65708
Tel: +1.417.236.9602
Fax: +1.417.354.0310
greg@3dcorpsol.com
See ad on pp. 8-9

ACJ International
www.acjinternational.com
310 Nautica Lane
Lake St. Louis, MO, USA 63367
Tel: +1.636.561.0845
acjinternational@centurytel.net

ADM Alliance Nutrition
www.admworld.com
1000 N. 30th Street
Quincy, IL, USA 62305
Tel: +1.800.775.3295

Fax: +1.217.222.9278
pam.norsworthy@adm.com

Aeroglide - 
A Buhler Group Co.
www.aeroglide.com
Cary, NC, USA 27511
Tel: +1.919.851.2000
Fax: +1.919.851.6029
tbarber@aeroglide.com
See ad on p. 19

AFB International
www.afbinternational.com
3 Research Park Drive
St. Charles, MO, USA 63304
Tel: +1.636.634.4161
Fax: +1.636.634.4868
cmurphy@afbinternational.com
See ad on pp. 46-47

Agri-Systems
www.agrisystems.net
1300 Minnesota Ave.
Billings, MT, USA 59101
Tel: +1.406.245.6231
Fax: +1.406.245.6236
schwaner67@gmail.com
See ad on p. 38

American 
Dehydrated Foods Inc.
www.adf.com
3801 E. Sunshine Street
Springfi eld, MO, USA 65809
Tel: +1.417.881.7755
Fax: +1.417.881.4963
ldeffenbaugh@adf.com
See ad on p. 3

Ameri-Pac Inc.
www.ameri-pac.com
PO Box 1088

International Protein 
Colloids Inc.

J. Rettenmaier USA LP
Kemin Nutrisurance Inc.
LaBudde Group Inc.
Lohmann Animal Health
Marshall Ingredients
Martek Biosciences Corp.
Natural Enrichment Industries
Nealanders International Inc.
Novus Pet Nutrition
NutraCea
Omega Protein
Penford Food Ingredients
Petfood Ingredients Inc.
Prairie Flax Products Inc.
Pulse Canada
ROHA USA
Roquette
Sanimax
Scan American Corp.
SPS-Pet

Sensora
Silva International Inc.
Simmons Feed Ingredients Inc.
SPF North America
Specialty Commodities Inc.
Starlinger & Co. GesmbH
Sweetener Supply Corp.
The Peterson Co.
The Scoular Co.
The Western 

Sugar Cooperative
Trouw Nutrition International
Tyson Foods Inc.
Unique Ingredients
US Commodities
Van Drunen Farms
Wilbur Ellis Co.
Zinpro Performance Minerals

Packaging
Bancroft Bags
Bemis Company Inc.

Bischof & KIein
Cady Bag Co.
CGP Expal Inc.
Coating Excellence 

International
Exopack
Fresco System USA
Graphic Packaging 

International
Mondi Consumer Flexibles
Nordenia USA
North State Flexibles
Pacifi c Bag Co.
Pactiv Corp.
Peel Plastic Products Ltd.

Services
Agri-Systems
Burdock Group
C.J. Foods Inc.
Corporate Project Services
Evanger’s Dog and 

Cat Food Co. Inc.
Graintec A/S
Hosokawa 

Confectionery & Bakery 
Intersystems
New Jersey Feed Lab Inc.
New Technology Inc.
Pet Food Solution Inc.
Petfood Enterprise 

Technologies
Total Alimentos/Rush Direct

Testing
Buchi Corp.
EnviroLogix
Eurofi ns Scientifi c
Foss North America
Midwest Laboratories
Neogen Corp.
Romer Labs
Summit Ridge Farms
Vicam, a Waters Business
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The solution behind the solution.

       

Food Safety = Petfood Safety.  The safety and quality of your products is the top 

priority; for your customers, for their pets, for your business and for us.  Buhler 

brings a wealth of knowledge from the human food industry to the petfood indus-

try.  With the addition of Aeroglide® to the Buhler family, we can now offer one of 

the most complete lines of process technology available anywhere; from raw 

ingredient receiving and extrusion through drying and coating.  A full line of 

equipment, combined with in-house process engineering and unrivaled after sale 

support, equals customized solutions without limits.

Buhler Inc., 13105 12th Ave N., Plymouth, MN 55441, T 763-847-9900  

buhler.minneapolis@buhlergroup.com, www.buhlergroup.com/extrusion
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1300 Minnesota Ave. Billings, MT 59101
406-245-6231 Fax  406-245-6236

www.agrisystems.net

Saint Joseph, MO, USA 64502
Tel: +1.816.233.4530
Fax: +1.816.233.4536
bobc@ameri-pac.com 
See ads on pp. 43 and 49

Animix LLC
www.animix.net
3648 Gold Ridge Road
Eau Claire, WI, USA 54701
Tel: +1.715.552.1901
Fax: +1.715.552.1905
davewood@animix.net

APC Inc.
www.functionalproteins.com
2425 SE Oak Tree Court
Ankeny, IA, USA 50021
Tel: +1.515.289.7600
Fax: +1.515.289.4360
apc.marketing@functionalproteins.com
See ad on p. 34

APEC
www.apecusa.com
1201 N. Fourth Ave.
Lake Odessa, MI, USA 48894
Tel: +1.616.374.1000

Fax: +1.616.374.1010
terrys@apecusa.com
See ad on p. 59

Baker Perkins
www.bakerperkinsgroup.com
3223 Kraft Ave. SE
Grand Rapids, MI, USA 49512
Tel: +1.616.784.3111
Fax: +1.616.784.0973
bpinc@bakerperkinsgroup.com

Bancroft Bags
www.bancroftbag.com
425 Bancroft Blvd.
West Monroe, LA, USA 71292
Tel: +1.318.324.2203
Fax: +1.318.324.2318
mdycus@bancroftbag.com

Bemis Co. Inc.
www.bemis.com
2445 Deer Park Blvd.
Omaha, NE, USA 68105
Tel: +1.402.938.2500
Fax: +1.402.938.2601
alhoogensen@bemis.com
See ad on inside back cover

Best Cooking Pulses Inc.
www.bestcookingpulses.com
124 10th Street NE
Portage la Prairie, Manitoba, Canada 
R1N1B5
Tel: +1.204.475.5283
Fax: +1.204.239.6885
organic@bestcookingpulses.com

BHJ
www.bhj.us
24 Nixon Road
Bolton, Ontario, Canada L7E 1K3
Tel: +1.905.951.2030
Fax: +1.905.951.2032
rdeibert@bhj.ca

Bischof & Klein
www.bk-packaging.com
Rahestraße 47
Lengerich, Germany D-49525
Tel: +49.0.54.81.9.20.0
Fax: +49.0.54.81..9.20.5.41
bkna@carolina.rr.com
See ad on p. 53

Technology by

Benefits Beyond Nutrition
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Beyond Nutrition
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Proteiva™ Functional Proteins 
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www.functionalproteins.com | www.proteiva.com | 800-513-8755
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Ingredients

    AÊlargeÊrangeÊofÊproductsÊ
suitableÊforÊdryÊandÊwetÊpetÊfood

    NaturalÊandÊreliableÊorigins

    HealthyÊandÊnutritiousÊingredients

    VariousÊfunctionalÊproperties:Ê
-Êtexturisers
-ÊplasticizersÊ
-Êhumectants
- emulsifiÊersÊ
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Visit us at the Pet Food Forum! 
April 12-14, 2010

Booth #308
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Knowledge for Pet Well-Being
Subscribe to receive your very own Empyreal® 75 Update today.

Take a look at the new format of Empyreal® 75 Update, our new-look pet food  
e-Newsletter!  Share insights and information with those who bring you Empyreal® 75,  
and read articles like From the Manager’s View, The Market Commentary, R&D  
updates – with key articles on topics of interest in the incredibly fast-growing pet  
food industry.  You’ll also be treated to special updates from Marketing and Sales.

Critical Information on Assisting in Your Pet’s Well-Being,  
brought to you 4-times per year! 

Go to http://watt.netline.com/empyreal75 to receive your own copy  
of this new, valuable and FREE information!

Bliss 
Industries LLC
www.bliss-industries.com
PO Box 910
Ponca City, OK, USA 74602
Tel: +1.580.765.7787
Fax: +1.580.762.0111
sales@bliss-industries.com
See ad on p. 87

Bluewave Marine Ingredients
www.bluewaveperu.com
Av La Encalada 1388, Of 1101
Lima, Peru Zip/Mailcode missing
Tel: +1.511.437.1555
mark.rottmann@bluewaveperu.com

Brabender 
Technologie Inc.
www.brabenderti.com
6500 Kestrel Road

Mississauga, Ontario, Canada L5T 1Z6
Tel: +1.905.670.2933
Fax: +1.905.670.2557
sales@brabenderti.com
See ad on p. 22

Buchi Corp.
www.mybuchi.com
19 Lukens Drive, Suite 400
New Castle, DE, USA 19720
Tel: +1.302.225.2433
Fax: +1.302.652.8777
kothari.k@buchi.com

Buffers USA Inc.
www.buffersusa.com
10180 New Berlin Road
Jacksonville, FL, USA 32226
Tel: +1.904.696.0010
Fax: +1.904.696.0019
jeanine@buffersusa.com

Buhler Inc.
www.buhlergroup.com
PO Box 9497
Minneapolis, MN, USA 55440
Tel: +1.763.847.0243
Fax: +1.763.847.9913
christoph.naef@buhlergroup.com
See ad on p. 37

Burdock Group
www.burdockgroup.com
801 N. Orange Ave., Suite 710
Orlando, FL, USA 32801
Tel: +1.407.802.1400
Fax: +1.407.802.1405
jpape@burdockgroup.com

Butler Milling LLC
www.butlermilling.com
707 Rice Road
Butler, MO, USA 64730
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Uncoated Fine Paper Corrugated Bags & SpecialitiesEurope & International

Pet Food 
Industry

A house is not a home... without a pet!
Attractive and convenient packaging 
solutions for pet food and pet care.

www.mondigroup.com

SOLUTIONS.
FOR YOUR SUCCESS.

Pinch Bottom 
Bags

Printed Laminates
& Barrier Material

Retortable 
Stand-up Pouches

Reclosable 
Plastic Bags

SOS (Block Bottom) 
Bags

Visit us at the

Pet Food Forum

in Chicago, 

12. – 14. May 2010
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AMANDUS KAHL GmbH & Co. KG, Dieselstrasse 5-9, D-21465 Reinbek / Hamburg, Phone: +49 40 727 71 0, Fax: +49 40 727 71 100

info@amandus-kahl-group.de, www.akahl.de

Extruder OEE
Flexible shaping 
for different products

Extruder OEE
Flexible shaping 
for different products

Tel: +1.660.679.3900
Fax: +1.660.679.3910
wayne@butlermilling.com
See ad on p. 49

C.A. Picard Inc.
www.capicard.com
1206 E. Broad Street
Elyria, OH, USA 29673
Tel: +1.440.864.6460
hbuff@capicard.com
See ad on p. 14

Cady Bag Co. LLC
www.cadybag.com
41 Project Circle, PO Box 68
Pearson, GA, USA 31642

Tel: +1.912.422.3298
Fax: +1.912.422.3155
william@cadybag.com
See ad on p. 62

Cargill Corn Milling
www.cargill.com
1705 Kellie Drive, PO Box 530
Blair, NE, USA 63008
Tel: +1.866.369.5498
Fax: +1.952.367.0917
william_achor@cargill.com
See ads on p. 15 and 40

Cereal Byproducts Co.
www.cerealbyproducts.com
55 E. Euclid Ave., Suite 510
Mount Prospect, IL, USA 60056
Tel: +1.847.818.1550
Fax: +1.847.818.1659
dale@cerealbyproducts.com
See ad on p. 88

CGP Expal Inc.
www.cgp-caribou.com
34 Carrier Street
Granby, Quebec, Canada J2J 2M5
Tel: +1.450.777.1477 Ext. 225
Fax: +1.450.777.3753
y.beaudin@expal.com
See ad on p. 91
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Inc

Relax — it’s just that simple. You don’t need to spend more to get consistent, 

effective antioxidant protection for your pet food products. Ameri-Pac provides 

high-quality, affordable antioxidants through our OxyGon® and OxyBlock® lines. 

Our products are backed by experienced technical support and responsive, 

knowledgeable customer service. They are simply a better value.

Be finicky about your bottom line. 
Call Ameri-Pac at 800-373-6156.

������������������������������

www.Ameri-Pac.com
© 2010 Ameri-Pac, Inc.

�������������������

���������������
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We know where to fi nd

the “A” players! 
Successful in • Recruiting 
and Placing most all major 
Disciplines 

Fast and Th orough • 
Ability to Recruit Internationally• 
Petfood Industry • Partner

15 Years Recruiting in Pet Food — 20 Years Recruiting in Food Processing 
(one feeds the other)

3244 NE Glisan Street, Portland, Oregon  97232   
Phone: (503) 460-9181 • Fax: (503) 235-6016 • chuck@smithlaue.com

C.J. Foods Inc.
www.extrudedpetfood.com
121 Main Street
Bern, KS, USA 66408
Tel: +1.785.336.6132
Fax: +1.785.336.6370
tmars@cjfoodsinc.com
See ad on p. 91

Clextral Inc.
www.clextral.com
14450 Carlson Circle
Tampa, FL, USA 33626
Tel: +1.816.225.4782
Fax: +1.813.855.2269
wbutler@clextralusa.com

Coating 
Excellence Intl.
www.coating-excellence.com, 
www.super-tube.com
975 Broadway
Wrightstown, WI, USA 54180
Tel: +1.920.996.1941
Fax: +1.920.996.1905
aritchie@coating-excellence.com
See ad on inside front cover

Columbia/
Okura LLC
www.columbiaokura.com
301 Grove Street
Vancouver, WA, USA 98661
Tel: +1.360.735.1952
Fax: +1.360.905.1707
taygoo@colmac.com
See ad on p. 69

Corporate Project Services
www.corporateprojectservices.com
714 Main Street
Sabetha, KS, USA 66534
Tel: +1.785.284.2133
Fax: +1.785.284.3861
jherbster@corporateprojectservices.com

CPM Wolverine
 Proctor LLC
www.cpmwolverineproctor.com
251 Gibraltar Road
Horsham, PA, USA 19044
Tel: +1.215.443.5200
Fax: +1.215.443.5206
smithp@cpmwolverineproctor.com
See ad on p. 64

Danisco
www.danisco.com
Four New Century Pkwy.
New Century, KS, USA 66031
Tel: +1.913.764.8100
Fax: +1.913.764.5407
heng.tsang@danisco.com

Dinnissen BV
www.dinnissen.nl
Horsterweg 66
Sevenum, Netherlands 5975
Tel: +31.77.467.3555
Fax: +31.77.467.3785
p.raeven@dinnissen.nl
See ad on p. 31

DSM Nutritional 
Products
www.dsm.com
45 Waterview Blvd.
Parsippany, NJ, USA 07054
Tel: +1.973.257.8504
Fax: +1.973.257.8650
jeff.alix@dsm.com
See ad on p. 54
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The staff at Petfood Industry magazine and WATT 
congratulate Wenger on 75 years of service and dedication 

to the petfood industry.
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north america  636.329.0435  
northamerica@afbinternational.com 

latin america  54.11.4894.8570 
latinoamerica@afbinternational.com.br

europe  31.73.5325777 
europe@afbinternational.nl

asia/pacific  61.398.799093 
khall@afbinternational.com

australia  61.359.711105 
jseletto@inghams.com.au

UNDERSTANDING CATS MEANS IMPROVED CAT FOOD PALATABILITY.

Ever wonder why cats pounce? Or why they’re 
entranced for hours by a piece of string? So do we. 

AFB is committed to improving its knowledge 
of cats. Because understanding how cats think 
is a key step in helping our customers develop 
products to satisfy some of the most critical 
palates in the animal kingdom. 

Working closely with pet food manufacturers, we 
help them reach their objectives in palatability 
performance and product development. 

To learn more, contact AFB International or visit
www.afbinternational.com.
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UNDERSTANDING CATS MEANS IMPROVED CAT FOOD PALATABILITY.

Ever wonder why cats pounce? Or why they’re 
entranced for hours by a piece of string? So do we. 

AFB is committed to improving its knowledge 
of cats. Because understanding how cats think 
is a key step in helping our customers develop 
products to satisfy some of the most critical 
palates in the animal kingdom. 

Working closely with pet food manufacturers, we 
help them reach their objectives in palatability 
performance and product development. 

To learn more, contact AFB International or visit
www.afbinternational.com.
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Drying 
Technology Inc.
www.moisturecontrols.com
500 Hwy. 327 E., PO Box 1635
Silsbee, TX, USA 77656
Tel: +1.409.385.6422
Fax: +1.409.385.6537
john@moisturecontrols.com
See ad on p. 87

EnviroLogix
www.envirologix.com
500 Riverside Industrial Pkwy.
Portland, ME, USA 04103
Tel: +1.866.408.4597
Fax: +1.207.553.2121
simon.varney@envirologix.com

Enzyme 
Development Corp.
www.enzymedevelopment.com
360 W. 31st Street, Suite 1102
New York, NY, USA 10001
Tel: +1.212.736.1580
Fax: +1.212.279.0056
cpm@enzymedevelopment.com
See ad on p. 88

ESE & Intec
www.midlandindustrialgroup.com
1564 Hwy. 166E Ind. Park, PO Box 99
Caney, KS, USA 67333
Tel: +1.620.879.5841
Fax: +1.620.897.5844
jbarbi@midlandindustrialgroup.com

Eurofins Scientific
www.eurofinsus.com
3507 Delaware Ave.

Des Moines, IA, USA 50313
Tel: +1.515.265.1461
courtneyevans@eurofi nsus.com

Evanger’s Dog and 
Cat Food Co. Inc.
www.evangersdogfood.com
221 Wheeling Road
Wheeling, IL, USA 60090
Tel: +1.847.537.0102
Fax: +1.847.537.0179
hollys@evangersdogfood.com

Ever Extruder
www.everextruder.com
7 Goodwin Drive
Festus, MO, USA 63028
Tel: +1.636.937.8830
robbliven@goodearthtools.com
See ad on p. 69

Ever Extruder
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Exopack
www.exopack.com
3070 Southport Road
Spartanburg, SC, USA 29302
Tel: +1.864.596.7140
Fax: +1.864.596.7157
paul.kearns@exopack.com
See ad on p. 51

Extru-Tech Inc.
www.extru-techinc.com
100 Airport Road, PO Box 8
Sabetha, KS, USA 66534
Tel: +1.785.284.2153
Fax: +1.785.284.3143
extru-technic@extru-techinc.com
See ads on pp. 26,  54 and 90

Fairview Mills
www.fairviewmills.com
604 Nemaha
Seneca, KS, USA  66538
Tel: +1.785.336.2148
bob@fairviewmills.com

For further information, contact:
Butler Milling, LLC

 707 Rice Road  •  Butler, MO 64730 

Can’t do it 
yourself? 

Let the Butler do it!
Butler Milling, LLC

Your new strategic partner, offering  
a wide range of vital services:

Computer-controlled,  »
precision formula blending

Size reduction, to  »
customer specifications

Complete packaging  »
services, from 3 pound 
bags to 2500 pound totes and bulk

Food grade warehousing  »

Ingredient sourcing »

Wayne Sandberg
(660) 679-3900 ext. 105

wayne@butlermilling.com

Chris Cook
(660) 679-3900 ext. 104
chris@butlermilling.com

Higher delta tocopherol antioxidant 

 naturally increases product shelf life.

Ameri-Pac.com   1-800-373-6156
Powder or Liquid

New

Still time to register for

Don’t miss the premier events 
for the petfood industry. 

Visit www.petfoodindustry.
com/petfoodforum.aspx to 

register today!

If you register for both 
events, you’ll receive a 

20%
discount 
off the Petfood Workshop 
registration.
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FDP USA
www.fdpusa.com
398 Tesconi Ct
Santa Roca, CA, USA 95401
Tel: +1.707.522.5201
Fax: +1.707.545.5270
cmartindill@fdpusa.com

Feed Ing. BV
www.manids.nl
PO Box 82
Ermelo, Netherlands 
3850 AB
Tel: +31.341.563279
bart@eyeqeye.nl

Flavorhounds
www.flavorhounds.com
212 Cook Street
Michigan City, IN, USA 46360

Tel: +1.219.879.8236
Fax: +1.219.879.8237
info@integrativefl avors.com

Forberg 
International
www.forberg-international.com
Hegdalveien 77
Larvik, Norway 3261                 
Tel: +47.0.33.13.34.34 
hilde.nordahl@forberg.no
See ad on p. 10

Foss North America
www.fossnorthamerica.com
8091 Wallace Road
Eden Prairie, MN, USA 55344
Tel: +1.952.974.9892
Fax: +1.952.974.9823
mhost@fossnorthamerica.com

Fresco System USA
www.fresco.com
300 S. State Road
Telford, PA, USA 18969
Tel: +1.215.721.4600
Fax: +1.215.721.4414
sbanko@fresco.com

Geelen 
Counterflow USA Inc.
www.geelencounterflow.com
7380  W. Sand Lake Road, Suite 500
Orlando, FL, USA 
32819-5257
Tel: +1.773.559.4338
tom.strong@geelencounterfl ow.com
See ad on p. 7
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Salmon Hydrolysate is
Ideal for hypoallergenic diets•	
Optimized for great omega balance•	
Highly digestible.•	

P: 269-350-2915  |  F: 269-350-2916  |  www.petfoodenterprise.com
6312 West Main  |  Kalamazoo, MI 49009  |  

Spray Dried Salmon Hydrolysate is an excellent source of  
highly digestible nutrients for pet foods.   
Our testing indicates molecular weight of less than 6,000 Daltons.

Visit www.PetfoodEnterprise.com for more information about  
promoting companion animal health with Salmon Hydrolysate.

Add a little TLC 
t o p e t d i g e s t i o n

Glanbia 
Nutritionals
www.glanbianutritionals.com
925 East Gaslight Drive
Springfi eld, MO, USA 65810
Tel: +1.417.886.5036
Fax: +1.417.886.5036
ggriffi n@glanbiausa.com
See ad on p. 89

Graintec A/S
www.graintec.com
40 Enghavevej
Veile, Denmark 7100               
Tel: +45.76.43.69.10
Fax: +45.76.43.69.43
tsm@graintec.com

Graphic Packaging 
International
www.graphicpkg.com
400 E. North Ave.
Carol Stream, IL, USA 60188
Tel: +1.630.260.6869
Fax: +1.630.823.2160
marc.klaisle@graphicpkg.com

Griffin Industries
www.griffinind.com
4221 Alexandria Pike
Cold Spring, KY, USA 41076
Tel: +1.859.781.2010
Fax: +1.859.572.2574
sales@griffi nind.com 
See ad on p. 89

GTC Nutrition
www.gtcnutrition.com
523 Park Point Drive, Suite 300

Golden, CO, USA 80401
Tel: +1.303.216.2489
Fax: +1.303.216.2477
See ad on p. 66

Haarslev 
Industries
www.haarslev.com
Bogensevej 85
Soendersoe, Denmark 5471                
Tel: +45.44.54.41.13
eha@haarslev.com
See ad on p. 32

Hesco Inc./Dakota 
Organic Products
www.hesco-inc.com
500 19th Street SW, PO Box 815
Watertown, SD, USA 57201
Tel: +1.605.884.1100
Fax: +1.605.884.1133
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Bischof + Klein GmbH & Co. KG · Rahestraße 47 · 49525 Lengerich · Germany
Phone +49 (0) 54 81 / 9 20 - 0 · info@bk-packaging.de

www.bk-packaging.com

 B+K PRODUCTS

WE MAKE THE PACKAGING.

Your contact in the USA: 
Cy Stanland · 7868 - F Rea Road #316 · USA - Charlotte, N.C. 28277
Phone +1 8 16 / 2 15 04 16 · Fax +1 7 04 / 7 52 99 19 · bkna@carolina.rr.com · www.u-packbag.com

The dog is only interested in the content – but the owners are interested in the packaging. B+K takes great care in 

producing fl exible plastic packaging for the pet food industry: showing great diversity, in all container sizes, offering 

a variety of resealable features. 

MEET US AT 

PETFOOD FORUM 

APRIL 12-14, 2010
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EssentiallyPet
Nutrition. Commitment. Solutions.

Don’t miss  
any of the  
essential  

information 
DSM has to  

offer.
By subscribing to  

Essentially Pet, you  
can have the next  

issue delivered  
directly to your inbox!

Subscribe today at  
http://watt.netline.com/

essentiallypet

To register for your own digital issue of The Extru-Technician,  
please go to http://watt.netline.com/extru-tech.   

It’s FREE and the next issue will be delivered right to your inbox.

The digital magazine for pet food extrusion.

Subscribe now 
to get the next issue delivered 
directly to your in-box...FREE.

brought to you by

hescoinc@hesco-inc.com.
See ad on p. 48 and 88

Horizon Systems Inc.
www.horizonsystemsinc.com
1101 Horizon Drive
Lawrence, KS, USA 66046
Tel: +1.785.842.1299
Fax: +1.785.842.0181
hsisales@horizonsystemsinc.com

Hosokawa 
Confectionery & Bakery 
www.bepexhosokawa.com
4445 Malone Road
Memphis, TN, USA 38118
Tel: +1. 901.531.6102
Fax: +1. 901.531.6105
gskapek@hosokawa-cb.com
See ad on p. 87

HSF Foods Ltd.
www.hsffoods.com
741 Central Street
New Brunswick, Canada
Tel: +1.321.610.7576
paul.bosso@hsffoods.com

Ingredients by Nature
www.ingredientsbynature.com
5555 Brooks Street
Montclair, CA, USA 91763
Tel: +1.818.705.4100
Fax: +1.818.881.6370
rob@ingredientsbynature.com

International Fiber Corp.
www.ifcfiber.com
3296 Summeroak Drive
Tucker, GA, USA 30084
Tel: +1.770.492.0360
lmacfarlane@ifcfi ber.com
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800-366-2563 | WATERLOO, IOWA
WWW.CPM.NET/PARTS9

ARE YOU
STOCKED?

When you need to perform
maintenance, time wasted is
money lost. 

Reduce downtime—make your spare
parts inventory THE prime directive of
your maintenance department.

We will handle all of your 
hammermill spare parts needs. Call
our parts sales department today for
the professional service and expert
advice you have come to expect from
Roskamp Champion.

Preserve th e integrity of your mills.
Use original replacement parts. 

Buy genuine Roskamp Champion parts.

Screens

Hammers

Regrind Chambers

Carriages

Rotors

Bearings

Avoid the risk.
Choose Schenck AccuRate.
Schenck AccuRate offers loss-in-weight,
vibratory, weighbelt, 3-A sanitary and USDA
accepted feeders to meet your specific pet 
food manufacturing application needs. Our

feeding systems are optimized to attain
the highest accuracies resulting in top 
product quality. We offer the widest
range of bulk solids metering products 
in the industry. Put over 40 years of 
feeding experience to work for you.
Call today!  

(877) 498-2670
mktg@accuratefeeders.com

www.accuratefeeders.com

Why risk inconsistent flavor &
quality using inaccurate feeders?

Schenck AccuRate is a unit of Schenck Process      ©2008 Schenck AccuRate
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• Feeding Majors,
Minors and 
Dry Palatants

• Kibble Blending
• Extruder Feeding

International 
Ingredient Corp.
www.iicag.com
150 Larkin Williams Industrial Court
Fenton, MO, USA 63026
Tel: +1.636.343.4111
Fax: +1.636.349.4845
sgreer@iicag.com
See ad on p. 49

International Protein Colloids Inc.
www.proteincolloids.com
PO Box 100429
Fort Worth, TX, USA 76185-0429
Tel: +1.817.795.7744
Fax: +1.817.795.9745
dwalsh@proteincolloids.com

Intersystems
www.intersystems.com
9575 N. 109th Ave.
Omaha, NE, USA 68142
Tel: +1.402.330.1500
Fax: +1.402.330.3350
support@intersystems.net
See ad on p. 48

J. Rettenmaier USA LP
www.jrsusa.com
16369 US 131 Hwy.
Schoolcraft, MI, USA 49087
Tel: +1.269.679.2340
Fax: +1.269.679.2364
dpanzer@jrsusa.com

Kemin 
Nutrisurance Inc.
www.kemin.com
600 E. Court Ave., Suite D
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Tasco® is manufactured by Acadian Agritech, a division of Acadian Seaplants Limited

   • Improved GI tract health
   • Improved immune activity
   • Builds stronger defences

Helping animals live well.

(902) 468.2840
1.800.575.9100    

 tasco.ca/petfood

Visit us at                                Canadian Pavilion Hall 2.

Tasco® offers to pet food 
manufacturers a unique, 
functional ingredient that 
will set product formulation 
apart from the rest.

info@acadian.ca

Des Moines, IA, USA 50309
Tel: +1.515.248.4000
kristen.kroll@kemin.com
See ad on p. 12-13

Kennametal Conforma Clad
www.kennametal.com
501 Park East Blvd.
New Albany, IN, USA 47150
Tel: +1.321.726.6726
Fax:+1.321.726.6898
lmuzzone@conformaclad.com

LaBudde Group Inc.
www.labudde.com
1239 12th Ave.
Grafton, WI, USA 53012
Tel: +1.262.375.9111
Fax: +1.262.375.9058
rich@labudde.com
See ads on pp. 88

Lohmann Animal Health
www.lah.de
375 China Road
Winslow, ME, USA 04901
Tel: +1.207.873.3989
Fax: +1.207.873.4975
jan.heulens@lah.de

Marshall 
Ingredients
www.marshallingredients.com
5740 Limekiln Road
Wolcott, NY, USA 14590
Tel: +1.315.594.1760
Fax: +1.315.594.1956
mliseno@marshallingredients.com
See ad on p. 72

Martek 
Biosciences Corp.
www.martek.com
6480 Dobbin Road
Columbia, MA, USA 21045
Tel: +1.410.740.0081
Fax: +1.410.740.9829
cmartin@martek.com
See ad on p. 78

Midwest 
Laboratories
www.midwestlabs.com
13611 B Street
Omaha, NE, USA 68144
Tel: +1.402.334.7770
Fax: +1.402.334.9121
sseitz@midwestlabs.com
See ad on p. 90
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Mondi Consumer 
Flexibles
www.mondigroup.com
Bismarckstrasse 1
Lindlar, Germany 51789
Tel: +49.22.66.902.0
Fax: +49.22.66.902.100
consumer.fl exibles@mondigroup.com
See ad on p. 41

Natural Enrichment Industries
www.neitcp.com
1800 W. Oak Street
Herrin, IL, USA 62948
Tel: +1.618.942.2112
Fax: +1.618.942.4112
marcias@neitcp.com

Nealanders International Inc.
www.nealanders.com
6980 Creditview Road
Mississauga, Ontario, Canada L5N8E2                 
Tel: +1.905.812.7300
Fax: +1.905.812.7308
aevans@nealanders.com

Neogen Corp.
www.neogen.com
620 Lesher Place
Lansing, MI, USA 48912
Tel: +1.517.372.9200
Fax: +1.517.372.0108
tritter@neogen.com
See ad on p. 60

New Jersey Feed Lab Inc.
www.njfl.com
PO Box 06650
Trenton, NJ, USA 08650
Tel: +1.609.882.6800
Fax: +1.609.882.5530
lab@njfl .com

New 
Technology Inc.
www.newtechnologyinc.com
11063 Hwy. 59 N.

Gravette, AR, USA 72736
Tel: +1.800.684.0042
Fax: +1.479.787.9957
toby.lapointe@newtechnology.com
See ad on p. 87

Nordenia USA
www.nordenia.com
14591 State Hwy.177
Jackson, MO, USA 63755
Tel: 573-335-4900
bill.langhout@nordenia.com

www.petfoodindustry.com   57

March 2010   IndustryIndustryPetfoodPetfood

If your emulsifier leaves bone chips, 
call us immediately at 313-873-1800.

If your emulsifier struggles with 
ingredients at 20°F and colder, 
call us immediately at 313-873-1800.

If your people need to dismantle 
and clean your emulsifier frequently, 
call us immediately at 313-873-1800.

If your emulsifier cannot output 500–2,000 lbs. / minute
and you need this kind of capacity, 
call us immediately at 313-873-1800.

The Pappas 225 DPE Emulsifier 
features our unique “floating knives.” 
It is equally capable with the driest 
or wettest of input. Remember, 
we’re stainless steel, sanitary, 
heavy duty, low-maintenance 
and made in the USA. 

You have our number!

575 E. Milwaukee  • Detroit, MI 48202
313-873-1800 • Toll-Free US: 1-800-521-0888  • Fax: 313-875-7805
Email: sales@pappasinc.com  • Website: www.pappasinc.com
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Organic ingredients/blends
Dehydrated Potato/ 

Potato blends
Oatmeal Pellets

For Details Please Contact:
Martin Brown — 612-486-3853 

mbrown@agmotion.com
Mary Jo Langenecker — 262-623-2654 
mlangenecker@uscommodities-ag.com

Paul Boisclair — 559-355-1680 
pboisclair@agmotion.com

Your Pet Food 

IngredIent
SOURCE

1-800-987-1070
An AgMotion Company

Your Pet Food Your Pet Food Your Pet Food Your Pet Food Your Pet Food 
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For further information  
call Mitch Skop at 201-246-1000,  

or email sales@pharmachemlabs.com.

with 2 new forms of Omega-3
Fortify your Pet FoodFortify your Pet Food

•  Dry Omega-3 Fish Oil 
Powder is standardized  
to 9% EPA and 6% DHA. 

•  Omega-3 Chia Seed  
is one of the richest souces 
of essential fatty acids, and 
has a higher ORAC value 
than fresh blueberries.

•  Both have outstanding 
stability & solubility  
for dry pet food applications.

North State 
Flexibles
www.nsflexibles.com/petcare
PO Box 5466
Greensboro, NC, USA 27435
Tel: +1.336.544.4125
Fax: +1.336.292.8467
brenda.ganim@nsfl exibles.com
See ad on p. 23

Novus 
Pet Nutrition
www.novusint.com
20 Research Park Drive
Saint Charles, MO, USA 63304
Tel: +1.314.453.7725
Fax: +1.314.576.6041
bill.hogan@novusint.com
See ad on p. 11

NutraCea
www.nutracea.com
6720 N. Scottsdale Road, Suite 390
Scottsdale, AZ, USA 85253
Tel: +1.602.522.3000
Fax: +1.602.522.3001
mbutler@nutracea.com

Omega 
Protein
www.omeganutrient.com
2105 City West Blvd., Suite 500
Houston, TX, USA 77042
Tel: +1.713.623.0060
Fax: +1.713.940.6155
cschneider@omegaproteininc.com
See ad on p. 21

Pacific Bag Inc.
www.pacificbag.com
15300 Woodinville Redmond Road NE, 
Suite A
Woodinville, WA, USA 98072
Tel: +1.800.562.2247
Fax: +1.425.990.8582
roberth@pacifi cbag.com  

Pactiv Corp.
www.pactiv.com
2651 Brickyard Road
Canandaigua, NY, USA 14424
Tel: +1.847.482.2000
tmorsheimer@pactiv.com
See ad on p. 63

Pappas Inc.
www.pappasinc.com
575 E. Milwaukee Street
Detroit, MI, USA 48202-3237
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Tel: +1.313.873.1800
Fax: +1.313.875.7805
john@pappasinc.com
See ad on p. 57

Parsons-Eagle Packaging 
Systems
www.parsons-eagle.com
1415 Fortune Ave.
De Pere, WI, USA 54115
Tel: +1.920.983.7100

Fax: +1.920.983.7300
hatchellp@parsons-eagle.com

Peel Plastic 
Products Ltd.
www.peelplastics.com
49 Rutherford Road S.
Brampton, Ontario, Canada L6W3J3                
Tel: +1.905.456.3660
Fax: +1.905.456.0870
sales@peelplastics.com
See ads on pp. 27 and 29

Penford Food Ingredients
www.penfordfoods.com
7094 S. Revere Pkwy.
Centennial, CO, USA 80112
Tel: +1.303.643.1687
aoliver@penx.com

Perten Instruments
www.perten.com
6444 S. 6th Street
Springfi eld, IL, USA 62712
Tel: +1.217.585.9440     
Fax: +1.217.585.9441
info@perten.com

Pet Food Solution Inc.
www.petfoodsolution.com
PO Box 1091
Columbia, MO, USA 65205
Tel: +1.573.387.4575
abagley@sinclairresearch.com

Petfood 
Enterprise 
Technologies
www.petfoodenterprise.com
6312 W. Main
Kalamazoo, MI, USA 49009
Tel: +1.269.350.2915
Fax: +1.269.350.3916
markb@petfoodenterprise.com
See ad on p. 52

Tel: +1.313.873.1800
Fax: +1.313.875.7805
john@pappasinc.com
See ad on p. 57
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Today’s petfood claims require solid data. At Summit Ridge 
Farms, we provide the pet food industry with accurate, reliable and 
precise research on all types of testing protocols for cats and dogs.  

Dental Protocols  •	
(as per VOHC)

Palatability Testing•	
Digestibility/ •	
Metabolism Testing
Stool Quality Analysis •	

Blood Level Protocols•	
AAFCO Nutritional  •	
Adequacy
Urine pH•	
Weight Loss Protocols•	
Customized Tests Available•	
Product Safety Testing•	

Setting the standard for pet food testing
570.756.2656  •  Fax 570.756.2826  •  www.SRFarms.com

Are you backing your claims with solid data?  

TITAN FLEX-PACK®

Petfood Ingredients Inc.
www.petfoodingredients.com
PO Box 2035
Mount Pleasant, SC, USA 29465
Tel: +1.843.884.6135
Fax: +1.843.881.9402
jcleyh@petfoodingredients.com

PPI Technologies Group
www.ppitechnologies.com
1610/1611 Northgate Blvd.
Sarasota, FL, USA 34234
Tel: +1.941.359.6678

Fax: +1.941.359.6804
rlibera@ppitechnologies.com

Prairie Flax 
Products Inc.
www.prairieflax.com
PO Box 1057
Portage La Prairie, Manitoba, Canada 
R1N 3C5                 
Tel: +1.204.252.2940
Fax: +1.204.252.2983
rzacharias@prairiefax.com
See ad on p. 89

Premier 
Tech Systems
www.premiertech.com
1. ave Premier
Rivere-du-lap, Quebec, Canada 
G5R 6C1                 
Tel: +1.418.868.8324
Fax: +1.418.862.6642
See ad on p. 61

Provisur Technologies Inc.
www.provisur.com
1116 E Main Street

Portage la Prairie, MB. Canada
Specializing in sales of milled and whole 

flaxseed to the Petfood Industry
Contact Richard at 1 866 283 3331

Or Email: rzacharias@prairieflax.com 
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Achieve Brand Loyalty
Grow Your Business
Build Your Brand
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Whitewater, WI, USA 53190
Tel: +1.262.473.5254
Fax: +1.262.473.5867
jschumac@weilerinc.com

Pulse Canada
www.pulsecanada.com

1212-220 Portage Ave.
Winnipeg, Manitoba, Canada 
R3COA5                 
Tel: +1.204.925.3781
Fax: +1.204.925.4454
jbond@pulsecanada.com

ROHA USA
www.rohadyechem.com
5015 Manchester Ave. 
St. Louis, MO, USA 63110
Tel: +1.888.533.7642
Fax: +1.888.531.0461
roha.usa@rohagroup.com

Romer Labs
www.romerlabs.com
1301 Stylemaster Drive
Union, MO, USA 63084
Tel: +1.636.744.3304
Fax: +1.636.583.2340
charles.mcguill@romerlabs.com

Roquette
www.roquette.com
1417 Exchange Street
Keokuk, IA, USA 52632
Tel: +1.319.526.2445
teresa.tomala@roquette.com
See ad on p. 39

Sanimax
www.sanimax.com
65 Massey Road
Guelph, Ontario, Canada N1H 7M6
Tel: +1.519.824.2381
Fax: +1.519.824.9472
brad.hutchison@sanimax.com
See ad on p. 20

SBS-Pet
www.jones-hamilton.com
42199 Tracy Road
Walbridge, OH, USA 43465
Tel: +1.209.848.1628
cob@jones-hamilton.com

Scan American Corp.
www.scanamericorp.com
9505 N. Congress
Kansas City, MO, USA 64153
Tel: +1.816.880.9321
Fax: +1.816.880.9343
cparker@scanamcorp.com

CPM Wolverine Proctor     LLC
251 Gibraltar Road
Horsham, PA 19044
Phone: 215.443.5200 Fax: 215.443.5206
www.cpmwolverineproctor.com
Email: sales@cpmwolverineproctor.com

CPM Wolverine Proctor LLC
3 Langlands Avenue
Kelvin South Business Park
East Kilbride
Glasgow, UK  G75 0YG
Tel: 44 (0) 1355.575350 
Fax:  44 (0) 1355.575351 
www.wolverineproctor.co.uk 
Email: sales@wolverineproctor.co.uk
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Clinically shown
to help dogs
lose weight!

Help Your Buddy Get Back in Shape
· Eighty-eight percent of dogs in a multi-clinic 

study lost weight taking Phase 2 Pet.

· Phase 2 Pet maintains its activity through the 
extrusion process for dry dog foods.

· Phase 2 Pet can be sprinkled directly on 
commercial dog foods.

Phase 2 Pet, Weight Control for your Best Friend

For more information, contact Mitch Skop,
sales@pharmachemlabs.com, or call 1-800-526-0609.
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Sensora
www.sensoraflavors.com
10700 S. State Hwy. 43
Southwest City, MO, USA 64863
Tel: +1.417.762.3071
Fax: +1.417.762.3568

rvanfl eteren@sensorausa.com

Silva International Inc.
www.silva-intl.com
523 N. Ash Street
Momence, IL, USA 60954

Tel: +1.815.472.3535
Fax: +1.815.472.3536
jweidenaar@silva-intl.com

Simmons Feed Ingredients Inc.
www.simfoods.com
10700 S. State Hwy 43
Southwest City, MO, USA 64863
Tel: +1.417.762.3001
Fax: +1.417.762.3568
sales@simfoods.com

Specialty Commodities Inc.
www.scifargo.com
1530 47th Street NW
Fargo, ND, USA 58102
Tel: +1.701.282.8222
Fax: +1.701.282.7574
njanisch@scifargo.com

SPF North 
America
www.spf-diana.com
5300 Hwy. 25N
Hodges, SC, USA 29653
Tel: +1.864.374.3239
Fax: +1.864.374.3091
mthrune@spf-usa.com
See ad on p. 5

Starlinger & Co. GesmbH
www.starlinger.com
Sonnenuhrgasse 4
Vienna, Austria 1060              
Tel: +43.15.99.55.295
Fax: +43.15.99.55.180
sales.nau@starlinger.com

Summit 
Ridge Farms
www.srfarms.com
4526 State Route 2073
Susquehanna, PA, USA 18847
Tel: +1.570.756.2656
Fax: +1.570.756.2826
ryan@srfarms.com
See ad on p. 62

Sensora
www.sensoraflavors.com
10700 S. State Hwy. 43
Southwest City, MO, USA 64863
Tel: +1.417.762.3071
Fax: +1.417.762.3568
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THE FACE of HEALTH

© 2010 Corn Products International SD106727

F o r  t o d a y ’ s
Naturally Healthy Animals

immunity • digestive function • nutrient utilization

FortiFeed® is a natural soluble prebiotic fiber comprised of pure
short-chain fructooligosaccharides (scFOS®) that selectively stimulates
the growth of beneficial microflora in the intestines of animals.
FortiFeed adds value to foods and feeds by supporting:

Contact us today for more information.
fortifeed.com

800-522-4682

Visit us at 
Petfood Forum Booth #608
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HAMMER IT 
OUT WITH CPM

800-366   -2563 | 319-232-8444
WWW.CPM.NET

WATERLOO, IOWA

Champion Hammermills are built

on a solid foundation with the

standard features you need. 

Features that are optional from

them come standard from us.

Bearing temperature monitor

probes, vibration switches, trap

key interlock and dynamically 

balanced rotors are all standard

equipment. AR235 abrasion-

resistant wear liners come 

standard, too. Raise your 

standards. Call 800-366-2563 

or visit us on the Web to get the

right machine for your job.

U.S. farmer owned, the Western 
Sugar Cooperative has proudly been 
in business for over 100 years. From 
our locations in Billings, MT and Lovell, 
WY our beet pulp pellets provide a 
highly digestible source of fiber 
and protein. We have the highest 
quality standards and provide a very 
reliable and safe product. 

◆ Category 3 EU Approved
◆ Liquid Flavour Enhancers
◆ Frozen and Fresh Meat Products
 including Chicken, Lamb, Fish,
 Duck and Fruits and Vegetables
◆ 5 Million Pounds of Freezer
 Capacity
◆ Grinding and Emulsifying

Sweetener Supply Corp.
www.sweetenersupply.com
9501 W. Southview Ave.
Brookfi eld, IL, USA 60513
Tel: +1.708588.8400.
Fax: +1.708.588.8460
tspeck@sweetenersupply.com

The Peterson 
Co.
www.thepetersoncompany.com
6312 W. Main
Kalamazoo, MI, USA 49009
Tel: +1.269.350.2900
Fax: +1.269.350.2916
sharond@thepetersoncompany.com
See ad on p. 35

The Scoular Co.
www.scoular.com
250 Marquette Ave.
Minneapolis, MN, USA 55401
Tel: +1.612.865.5556
Fax: +1.612.851.3738
bstone@scoular.com
See ad on p. 83

The Western 
Sugar 
Cooperative
www.westernsugar.com
3020 State Ave.
Billings, MT, USA 59101
Tel: +1.406.861.7634
Fax: +1.406.247.8016
talee@westernsugar.com
See ad on p. 67

Total Alimentos/Rush Direct
www.totalalimentos.com.br
Rod Fernão Dias km 699
Três Corações, Brazil Zipcode/mail-
code missing                  
Tel: +55.35.3691.2098
Fax: +55.35.3691.2007
anderson@totalalimentos.com.br

Trouw Nutrition 
International
www.trouwnutrition.com
115 Executive Drive
Highland, IL, USA 62249
Tel: +1.800.255.3582
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Carniking™

These days we’re not just taking better care of ourselves,
we’re taking better care of our pets, too.

Carniking™ from Lonza contains pure L-Carnitine. 

L-Carnitine is proven to:
– Support healthy cardiac function
– Improve muscle force
– Convert fat into energy
– Support healthy hepatic function
– Ensure optimum energy metabolism for all life stages

Provide your customers with a product that will improve the quality 
of life of their companion animals. They’ll love you for it. 

Carniking™
Carniking™ offers pure
L-Carnitine and is a trademark
of Lonza Ltd, Switzerland.

Lonza Inc., Allendale, NJ USA, Tel +1 800 955 7426, carnitine@lonza.com, www.carniking.com

Fax: +1.618.654.6700
kim.emig@nutreco.com
See ad on p. 1

Tyson Foods Inc.
www.tyson.com
2200 Don Tyson Pkwy., PO Box 2020
Springdale, AR, USA 72762
Tel: +1.479.290.1062
Fax: +1.479.290.1192
jerry.felts@tyson.com

Unique Ingredients
www.werunique.com
12243 US Hwy. 12
Naches, WA, USA 98937
Tel: +1.509.653.1991
Fax: +1.509.653.1992
oly@werunique.com

US Commodities
www.uscommodities.com
700 US Trust Bldg. 730, 2nd Ave. S.
Minneapolis, MN, USA 55402
Tel: +1.559.355.1680
Fax: +1.612.486.3949
pboisclair@agmotion.com
See ad on p. 58

Van Drunen 
Farms
www.vandrunenfarms.com
300 W. 6th Street
Momence, IL, USA 60954
Tel: +1.815.472.3100
Fax: +1.815.472.3850
See ad on pp. 56

Vicam, a Waters 
Business
www.vicam.com
34 Maple Street
Milford, MA, USA 01757
Tel: +1.508.482.4035
Fax: +1.508.482.4972
rita_bassaleh@waters.com
See ad on p. 81
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An on-going tradition of packaging excellence.

www.polycello.com
petfood@polycello.com 

1-800-565-5480

10 color  
printing  
sets you  
apart. 

With PolyCello’s 10 color  
process and higher  

line screens, pet owners  
will be quick to pick out  

your premium packaging.

Wenger 
Manufacturing Inc.
www.wenger.com
714 Main Street
Sabetha, KS, USA 66534
Tel: +1.785.284.2133
Fax: +1.785.284.3861
mle@wenger.com
See ad on back cover

Wilbur Ellis Co.
www.wilbur-ellisfeed.com
1608 Sylvester Drive, #5
City missing, Ontario, Canada N8N2L9                 
Tel: +1.519.735.7444

Fax: +1.519.735.7141
smckella@wecon.com
See ad on p. 89

Zinpro Performance Minerals
www.zinpro.com
10400 Viking Drive, Suite 240
Eden Prairie, MN, USA 55344
Tel: +1.952.983.4000
Fax: +1.952.944.2749
adiedrick@zinpro.com
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THE PETFOOD AISLE is a sea of bright-
colored packaging and dozens of kibble 
shapes. Consumers have proven that 
familiar “humanized” petfoods and 
treats are what they are after when it 

comes to feeding 
their pets. Some 
manufacturers may 
fear that promoting 
their food with an 
unfamiliar ingre-
dient may cause 
consumers to reach 
for something more 
recognizable; other 
companies choose 
to take a bold 
approach, making 
the health benefits 

of these unusual ingredients the appeal. 
A few novel ingredients aren’t necessarily 
foreign to consumers, but they may not 
expect to find them in their pet’s bowl.

If the pomegranate was 2009’s most 
talked about superfood, the blueberry is 
set to claim the position for 2010. Recently, 
Health magazine named blueberries 
high on its list of “America’s Healthiest 
Superfoods.”  The magazine’s January/
February 2010 issue singled out blueber-
ries’ impressive variety of potential health 
benefits, including preventing memory 
loss, improving motor skills, lowering 
blood pressure, and fighting age.

A native North American berry, blue-
berries grow abundantly in Maine and 
Canada. Blueberries have been found to 
have a higher level of antioxidants than 

In plain sight by Jessica Taylor

The next marketable, novel petfood ingredient is just waiting to be 
discovered and utilized

A few novel ingredients aren’t 
necessarily foreign to consumers, 
but they may not expect to find 
them in their pet’s bowl.

Online exclusive!
View the Virtual Petfood Forum: 
Target on Nutrition presentation 

on other exotic ingredients, 
by Petfood Industry Ingredient 

Issues columnist Greg Aldrich, 
at www.petfoodindustry.com/

ExoticNutrition.aspx.

According to Fruitables, makers of Pumpkin and Blueberry 
Treats for Dogs, blueberries are a good source of dietary 
fiber and can help aid digestion.

© Sergio_KSV. BigStockPhoto.com
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most other fruits by US Department of 
Agriculture (USDA) research findings 
and by such publications as the Journal 
of Agriculture and Food Chemistry.  
When Tufts University researchers at 
USDA’s Human Nutrition Research 
Center on Aging reviewed disease-
fighting antioxidant activity of 40 fruits 
and vegetables, blueberries beat the 
pack by a wide margin. Study results 
indicated that the benefits of eating 
just one serving of blueberries equaled 
those of eating two to three servings 
of other fruits and vegetables, such as 
spinach, apples, and broccoli.  

Blueberries are already being 
utilized in several petfoods and treats 
distributed in North America, such 
as Fruitables Pumpkin and Blueberry 
Treats for Dogs and FirstMate Pet Food 
Chicken with Blueberries Dog Food. 
According to Fruitables, blueberries are 
a good source of dietary fiber for dogs 
and can help aid in digestion.

PERHAPS THE NEXT novel ingredient 
isn’t something as easily recognized by 
consumers as a blueberry but an ingre-
dient whose health benefits are just 
as easy to notice. According to Anton 
C. Beynen, PhD, of Vobra Special 
Petfoods BV and Pauline Paap of Orffa 
Additives, those super ingredients may 
very well be beta-1,3/1,6-glucans.

What exactly are beta-glucans? 
Beta-1,3/1,6-glucans are polymers 
of glucose with glucose molecules 
linked together by beta-1,3-bonds 
and “branches” of glucose molecules 
through beta-1,6-linkages, Beynen and 
Papp explain. These glucans can be 
isolated from the cell walls of baker’s 
yeast (Saccharomyces cerevisiae). 

Research in pigs has demonstrated 
that the feeding of beta-1,3/1,6-glucans 
reduced the plasma concentrations 
of pro-inflammatory cytokines and 

raised that of an anti-inflammatory 
cytokine. Researchers speculate that 
the intake of beta-1,3/1,6-glucans may 
reduce inflammation in canine and 
feline disorders such as osteoarthritis, 
atopy and inflammatory bowel disease. 
The effect of ingested beta-1,3/1,6-
glucans on cytokine production may 
also inhibit the degradation of cartilage 
collagen, which would be an additional 
advantage in the treatment of canine 
osteoarthritis.

According to Beynen and Papp’s 
abstract Beta-1,3/1,6-glucans as 

functional ingredient for petfoods, in a 
double-blind, placebo-controlled trial 
with privately owned, osteoarthritic 
dogs, a complete dry food with 800 
ppm beta-1,3/1,6-glucans was fed; as a 
placebo, the same diet without supple-
ment was used. When compared with 
the placebo treatment, dogs ingesting 
beta-1,3/1,6-glucans showed a greater 
improvement in the scores for activity, 
stiffness, lameness and pain. 

In a separate study, it was found 
that the intake of purified beta-1,3/1,6-
glucans improved the clinical signs 
of dogs with chronic skin disorders. 
“Given the anti-inflammatory action 
of beta-1,3/1,6-glucans, it would be 
anticipated that atopy in dogs and cats 
may be managed by feeding a diet 
containing the functional ingredient,” 
conclude Benyen and Papp.

ALTHOUGH BETA-GLUCANS AND 
superfood berries may add something 
extra to a petfood formula, a key 
component in both canine and feline 
diets is the protein source. “Today ś 
petfood industry is growing rapidly 
with pet owners demanding high-
quality diets for their pets,” say Franz-
Peter Rebafka and Ashish Kulshrestha 
of GePro Gefluegel-Protein. “This 
demand creates a search for alternative 
protein sources that may be included in 
diets to meet the amino acid require-
ments of the pets. As costs for animal 
proteins increase and availability 
decreases, processed by-products have 
become an important primary protein 
source for the industry.”

Rebafka and Kushrestha propose 
that hydrolyzed, poultry-based 
proteins—in other words, hydro-
lyzed feather meal—are economically 
interesting protein sources already 
being used in specific areas of the feed 
business like aquaculture, so why not 

Although utilizing goat’s milk protein in dog 
foods may sound like a new idea, many manu-
facturers seeking to develop nutritious and 
wholesome foods have successfully created 
such products.

In-vivo protein digestibility (%) (dogs)

100

80

60

40

20

0
Control Recipe

(50:50)
Recipe
(0:100)

Figure 1
Crude protein digestibility of petfood: This 
in-vivo test on adult dogs was conducted using 
petfood manufactured with regular poultry 
meal (control), a petfood mix of poultry meal 
and GoldMehl FM (blue bar) and GoldMehl 
FM only (gold bar).
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in petfoods? While these proteins 
are economically interesting and free 
of anti-nutritional factors, the use of 
(processed) feather meal in petfood 
has been limited for reasons such as 
poor digestibility and issues related to 
marketing—particularly in areas like 
ingredients declaration. 

Several factors are known to modify 
digestibility of protein and amino 
acids, however. Among the process 
conditions, drying seems to play a 
major role with respect to digestibility 
and nutritional quality of hydrolyzed 
feather meal. Realizing the benefi-
cial effects of a lower temperature 
(LT) fishmeal drying system, a new 
product—GoldMehl  LT feather meal 
specifically for petfood—has recently 
been launched.

In a feeding trial conducted at 

Ideopet Pet Panel, it could be demon-
strated that LT feather meal had no 
negative impact on palatability (no 
food refusals during the trial were 
recorded). All diets reached high dry 
matter digestibility above 85%, compa-
rable to other premium dry petfoods. 
Researchers concluded that in dogs LT 
feather meal has feeding values similar 
to that of poultry meal. 

BIOLOGICAL VALUE OF proteins is 
another key aspect of petfood nutri-
tion that must be considered. Although 

utilizing goat’s milk protein in dog 
foods may sound like a new idea, many 
manufacturers seeking to develop 
nutritious and wholesome foods have 
successfully created such products. 
Mt. Capra Wholefood Nutritionals is 
currently the largest goat’s milk protein 
manufacturer in the country.

Mt. Capra says Caprotein is an ideal 
powder additive for products appealing 
to health-conscious consumers. Capro-
tein is described as “a premium quality 
goat-milk protein powder providing 
a balanced combination of whey 
protein and milk protein.” The product 
contains all amino acids essential 
for optimal health, according to the 
company. Caprotein is lacto-fermented 
to assist digestion and absorption 
while delivering beneficial probiotics 
and enzymes. ■

[@]Online extra!
Read in-depth studies and the latest 
research on hydrolyzed feather meal, 
beta-1,3/1,6-glucans and other novel 
ingredients at www.petfoodindustry.

com/NovelResearch.aspx.
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“AS CONSUMERS START to tighten purse 
strings they naturally become more 
sensitive to food waste, especially when 
considering premium purchases,” says 
Hella Neffati, marketing manager for 
Crown Food Packaging USA. “Pack-
aging plays an even more vital role in 
both preserving and promoting the 
products at point of sale.” 

Even if your petfood and treat prod-
ucts claim to have natural, functional 
ingredients and promise a laundry 
list of health benefits, consumers still 
want a shelf life that reflects the price 
they are paying for quality food for 
their pets. That means from initial 
production to the grocery aisle, your 
packaging needs to be strong, durable 

and safe.

Beginning at the production line, 
Spiroflow Systems Inc. recommends its 
Spiroflow Type 3 Bulk Bag Discharger 
and Flexible Screw Conveyor (FSC) 
to ensure your petfood products are 
handled with care and dispensed as 
accurately and hygienically as possible. 

The Spiroflow Type 3 Bulk Bag 
Discharger accurately dispenses bulk 
ingredients and/or minor additives from 
20 lb. to 3,500 lb. batches by using elec-
tronic load cells directly below the top 
bag holding frame. This ensures the bag 
and load cells are safely off the floor out 
of the way of facility hazards, according 
to the company. 

As an option, an integral transfer 
conveyor such as an FSC can be 
suspended from the holding frame for 

Protecting your petfood
 by Jessica Taylor

Keeping contaminants out and freshness in is simple with 
safe packaging, accurate testing and hygienic practices on 
the production line

The recently updated Spiroflow 
FSC has a more sanitary modular 
design for greater flexibility in 
adapting to new applications. This 
is made possible by upgraded 
spiral screws that are centralized 
in the conveying tube by material, 
so little or no degradation occurs.
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a self-contained discharge and loss-in-weight dispensing 
system. The recently updated Spiroflow FSC has a more 
sanitary modular design for greater flexibility with new 
applications. Dust- and contamination-free, the bulk bag 
is loaded into the frame by hoist or forklift, and its bottom 
spout is sealed within the dust cabinet of the discharge 
chute, Spiroflow explains. www.spiroflowsystems.com

WHAT IF YOUR product is organic, natural or preservative-
free? How can you guarantee a longer shelf life while main-
taining product quality? According to Sustaining the Organic 
Revolution, preservative-free product protection, recyclability 
and convenience favor next-generation metal packaging for 
organic goods.

“Frequently overlooked is the manner in which organic 
foods are packaged and presented to this growing consumer 
market,” says Neffati. “Packaged organic (pet) products 
appeal to a wider audience than do fresh organic products, 
and metal packaging, in particular, has benefits over other 

formats.” Neffati says metal offers total product protec-
tion and consumer convenience alongside well-established 
environmental credentials. “Simply put, it is an excellent 
packaging solution for the organic (petfood) industry.” 

When evaluating packaging options, organic petfood 
companies must consider and balance a few key elements. 
For example, does the packaging preserve nutrients and the 
freshness of the product itself? “A key advantage of metal 
packaging is its superior barrier characteristics,” explains 
Neffati. “By providing the perfect oxygen barrier, metal cans 
retain all the freshness and nutrient levels of the product.” 
Once cans are sealed and processed, the quality and 
nutritional value of the food is maintained for long periods 
through transport and storage on the retail shelf and in the 
home, according to Crown. www.crowncork.com

AFTER TAKING PRECAUTIONS in the assembling and pack-
aging of your products, how can you be certain your petfood has 
remained unadulterated after the production process? Mocon 
Inc. has established Advanced Packaging Solutions, designed 
as a first-of-its-kind, one-stop approach for the analysis of food 
packaging from raw material to transport to shelf life.

The Advanced Packaging Solutions service includes:
Food deterioration—■ determines which factors (water, 
oxygen, temperature, light, molds, etc.) accelerate shelf 
life degradation;
Modeling studies■ —real time and accelerated determi-
nation of product shelf life;
Microbial studies—■ mold growth impact on shelf life/
food safety issues;
Accelerating aging studies—■ product/package evalua-
tions to predict shelf life;
Chemical and physical analysis—■ food products and 
packaging are reviewed for components, presence of 
contaminants and physical properties;
Polymer evaluation—■ detailed analysis of polymers used 
in packaging materials, including structure and physical 
property attributes;
Gas mix optimization—■ determining the optimum gas 
mixture to meet modified atmosphere packaging (MAP) 
objectives;
MAP system audits—■ on-site evaluation of MAP 
system/equipment;
Shelf life optimization—in-depth study of product, ■

process, package to help extend/maximize shelf life;
Sensory panels—t■ rained human testers to evaluate 
taste, color, aroma, texture, etc.; and
Transportation testing—■ vibration, drop and compres-
sion testing to simulate shipping conditions.
This extensive package covers a broad variety of packaging 

types, substrates and components. www.mocon.com  ■

Crown’s Easylift easy-open ends for metal petfood cans improve on existing 
easy-open technologies, while providing superior barrier characteristics. 

Mocon Inc. has established Advanced Packaging Solutions, designed as a 
first-of-its-kind, one-stop approach for the analysis of food packaging from 
raw material to transport to shelf life. 
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IN A RECORD time of just over one 
year since first proposed, the new 
European Union (EU) regulation on 
Marketing and Use of Feed (767/2009/
EU), including petfood, was adopted and 
published in the Official Journal of the EU

in September 2009. Circulation of feed 
materials and compound feed is regu-
lated by four main directives and some 50 
amending or implementing acts, making 
this turnaround a surprisingly fast one. 
Some of the relevant legislative require-
ments date back more than 25 years. For 
simplification and consolidation, these 
four directives governing animal feed 
were combined in the new regulation:

96/25/EC—Circulation of feed materials;
82/471/EEC—Bio-proteins;
93/74/EEC—Dietetic feed; and
79/373/EEC—Circulation of 
compound feeding stuffs

EVOLUTION OF FEED legislation focusing 
on safety has been intense, just as in the 
US after the 2007 recalls. Less attention 
on the conditions for the circulation of 
feed—e.g., concerning marketing condi-

European 
regulatory update by Jessica Taylor

The EU has launched a new regulation for the labeling and 
marketing of petfood, among other changes

Online extra.
Body here

Evolution of feed legislation  focusing 
on safety has been intense, just as 
it has been in the US after the 
2007 recalls.

Online extra!
Find more information about the new 

EU regulation in Dr. Wolfgang Trunk’s 
Petfood Forum 2009 presentation at 

www.petfoodindustry.com/
TrunkPetfoodForum2009.aspx.

Dr. Wolfgang Trunk is a 
representative from the European 
Commission. He covered new 
European petfood regulations 
at Petfood Forum 2009. 

Since 1998, Thomas Meyer 
has been the secretary general 
of FEDIAF, representing the 
European Petfood Industry.

© sgame. BigStockPhoto.com

Regulatory update: China
What’s new for petfood regulation in China? According to Steve Traylor, 
PhD, global director of regulatory affairs, Alltech Inc., in a presentation at the 
American Feed Industry Association Pet Food Conference:

Additional Chinese product registration requirements—■ provides guidance 
on the examination, registration, approval and re-registration procedures 
for imported feed and feed additives into China.
Animal feed and feed additive registration requirements— ■ provides guid-
ance on the application documentation and procedures for registration of a 
feed and feed additive for import into China.
Categories of feedstuff additives— ■ contains list of feed additives approved 
for use in China, including widely used ones, and defi nes the scope of use 
for enzymes and live microorganisms. When all components of the product 
are included on this list,you can eliminate parts of the registration packet.
Regulation on labeling for imports of feed and feed additives— ■ these 
include scope of application, defi nition of label, label check and legal basis.
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tions, labeling or advertising—has 
been paid until the past year. The 
developments both in the feed busi-
ness and in the legislative environ-
ment revealed the need to modernize 
and simplify the current law.

WHAT ARE THE main new elements?
New rules on how to label additives;■

Some new terminology;■

Category labeling and consumer ■

information on request;
Clarification of current practice ■

that all claims must be scientifi-
cally substantiated;
Explanation and recognition of ■

multipacks;
Extension to all kinds of communi-■

cation (e.g., the Internet), not only 
the label;
Industry to develop a Code of ■

Good Labeling Practice;
A new catalog of existing feed ■

materials and a register of new 
feed materials;
Involvement of the European Food ■

Safety Authority for claims and 
dietetic feed; and
Safety and traceability rules and ■

informating authorities in case of 
a hazard.
The biggest effect this new 

regulation has on petfood labeling 
is improving the appropriateness 
of the petfood labels to prevent the 
purchaser of petfood from being 
confused or misled. The new regu-
lation states that the labeling and 
presentation of feed shall not mislead 
the user and that the labeling particu-
lars given are in at least the language 
or one of the official languages of the 
member state or region in which it is 
placed on the market.

All additives having a legal 
maximum level in EU legislation, all 
zootechnical additives and urea (and 

derivates) must be labeled preceded 
by the term “Additives,” followed by 
their category or functional group, 
identification (E-number) and/or 
their specific name and their added 
amount. However, it is allowed for 

colorants, antioxidants and preserva-
tives that have a maximum level just 
by their functional group.

THE LABELING OF additives is one 
of the major changes subject to some 

“Touch Screen Easy”
“Meet the NEW SafTestII™  high sensitivity platform for petfood and raw ingredient testing.  The 
combination of touch screen based protocols with ready-to-use kits make your most demanding 
applications easy to analyze in the connivence of your own laboratory.  With nanomolar 
sensitivity and high reproducibility,  5%CV, the SafTestII™  AOAC certified platform and kits are 
the most economical and environmentally-friendly solution for quick, simple and accurate 
determination of Peroxide Value, Free Fatty Acids, Percent Fat, Aldehydes and Alkenals in 
production, R&D, process control and quality assurance of your products.” 

 A “NOSE” 
for Quality 

Visit us at  www.mpbio.com/saftest  for just better information, education & deals. 
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uncertainties. Terminology on labels 
and packaging will also change.

Some terms will be required to be 
used on the label, such as “Compo-
sition” for the list of ingredients, 
“Additives” for the list of additives 

and “Analytical constituents” for the 
typical analyses. Alternative terms 
are permitted for the analytical 
constituents: “protein” instead of 
“crude protein,” “fat content” instead 
of “crude fats and oils” and “crude 

ash” may be replaced by “incinerated 
residues” or “inorganic material.”

Multipacks, which have long been 
popular and successful in Europe, 
especially for wet cat foods, have 

finally become regulated as well. The 
industry practice of grouping several 
single servings or daily rations in 
one combined pack was never legally 
recognized. The new regulation 
clarifies that this is permitted, and 
the single-serve packs have reduced 
labeling requirements provided the 
total sales unit does not exceed 10 kg.

SELF- OR CO-REGULATION is also 
recognized by the new regulation. 
The European Pet Food Industry, 
known as FEDIAF, has drawn up a 
“Code for Good Communication on 
Pet Food” available at www.fediaf.
org. The community catalog of feed 
materials will list all ingredients used 
in farm feed and petfood. Although 
some issues still need clarification, the 
FEDIAF code will be instrumental in 
finding a common understanding and 
application of the new rules. ■

DHA GOLD® has
gone natural! 

Same great
product, now 

naturally preserved.

DHA Omega-3: Every Family Member 
Deserves A Healthy Start In Life.

Pets can also benefit from an adequate supply of DHA omega-3.
Made from algae grown in fermentation tanks, DHA GOLD contains 
no ocean-borne contaminants such as those potentially found in 
fish by-products.  Made in the USA from a sustainable, vegetarian 
source, DHA GOLD provides a minimum 17% DHA and is now 
naturally preserved.  
For your free sample of the new gold standard in DHA omega-3: 
call 1-800-662-6339  or email animalnutrition@martek.com
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All information for this article was taken from Thomas 

Meyer’s “Not revolution, but evolution” article, originally 

appearing in PET Worldwide. Additional 

information was taken from Dr. Wolfgang Trunk’s Petfood 

Forum 2009 presentation, “The new marketing rules for 

petfood in the European Union.”

The new regulation states that the labeling and 
presentation of feed shall not mislead the user.
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The Association of American Feed 
Control Officials (AAFCO) “mid-year” 
meeting was held on January 19-21 in 
Redondo Beach, California, USA (near 
Los Angeles). Attendees expecting mild, 
sun-drenched weather were instead met 
with an atypical onslaught of extended 
rain and strong winds. In fact, the area 
received more precipitation during 
the week of the meeting than collec-
tively over the entire previous year! 
Despite the inconvenience imposed by 
the storms, people appeared to enjoy 
themselves.

The meeting started with a general 
session, which for many years has been 
held only during the summer annual 
meetings. AAFCO plans to continue 
holding a general session during the 
mid-year meeting, which will allow the 
membership to vote on matters twice 
a year instead of just annually. Also, 
starting next year, newly elected officers 

to the board of directors will begin their terms in 
January rather than August.

AFTER MORE THAN four years of deliberation, the 
PF9/PF10 (aka calorie statement) working group 
submitted its recommendations to the Pet Food 
Committee. Briefly, the regulatory members of the 
group reached a consensus in agreement with the 
amendments to the AAFCO Model Regulations for 
Pet Food and Specialty Pet Food as proposed by the 
American College of Veterinary Nutrition.

The proposal would, among other things, 
require calorie content statements on all—not 
just “lite” or weight management—dog and cat 
food labels, with minor specified exemptions. The 
proposal also streamlines the current method to 
calculate and report calories to make it easier for 
both manufacturers to comply and regulators to 

verify. The committee accepted the report of the 
group but will not vote on the actual recommenda-
tions until the annual meeting. 

The committee did vote on and pass a proposal 
to change the order and units of guarantees on 
specialty petfood labels (i.e., products for birds, 
reptiles, fish and other species) to make them 
similar to that required for dog and cat foods rather 
than like livestock feeds as currently required. For 
example, under the amendment, vitamin A would 
be declared in IU/kg instead of IU/lb and iron in 
mg/kg vs. ppm.

However, specialty petfood manufacturers 
should not revise labels just yet. The amendment 
still must endure several more steps within AAFCO 
before it is enacted, after which there is expected 
to be a two-year grace period to allow for old label 
stock to be exhausted.

THE INGREDIENT DEFINITIONS Committee 
discussed a proposed definition for wheat gluten. 
Concern was raised that the stated minimum 
protein specification for the ingredient was above 

During its meeting in 

“sunny” California, 

AAFCO also 

considered calorie 

statements, a wheat 

gluten de� nition and 

other issues.

Petfood Insights
David A. Dzanis, DVM, PhD, DACVN

Dr. Dzanis is a writer and consultant on nutrition, labeling and regulation. Tel: +1.661.251.3543; E-mail: dzanis@aol.com.

Get more
For updates from AAFCO’s 
2009 annual meeting, see 
www.petfoodindustry.com/
InsightsAAFCO2009.aspx.

AAFCO votes on 
specialty foods, more

AAFCO’s Pet Food Committee voted to change the order 
and units of guarantees on specialty petfood labels—prod-
ucts for small animals, birds, reptiles and fish—to make them 
similar to that required for dog and cat foods.
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typical levels on the market, despite 
the fact that the specification conforms 
to international standards. No action 
was taken at this meeting, but the 
matter will likely be discussed further 
at the annual meeting. 

The committee did accept an 
amendment to the AAFCO defini-
tion for ethoxyquin that would add 
use conditions to match what already 
appears in the Code of Federal Regu-
lations (21 CFR 573.380). It would 
limit use to prevention of degradation 
of fat-soluble vitamins and similar 
compounds as well as formation of 
peroxides in canned foods, but not to 
prevent oxidation of fats per se.

This language appears to be in 
conflict with a US Coast Guard regula-
tion that requires ethoxyquin be added 
to fish meal when shipped in bulk by sea. 
It is added for the purpose of preventing 
oxidation of fats, thus mitigating the risk 
of spontaneous combustion of the meal. 
At this juncture, it is unclear how the 
discrepancy will be resolved. 

THE AAFCO FEED Labeling 
Committee accepted a proposal to allow 
for claims for dietary starch, sugars 
and fructans on animal feed labels 
with appropriate guarantees for these 
carbohydrate fractions. However, the 
proposed regulation expressly excludes 
petfoods. Language from the carbohy-
drate working group on carbohydrate-
related claims for petfoods will be sent 
to the Pet Food Committee for further 
deliberation.

Model Good Manufacturing Practice 
(GMP) Regulations for Feed and Feed 
Ingredients now appear in the AAFCO 
Official Publication. Currently, they are 
listed between the general animal feed 
model regulations and the petfood 
model regulations, but a task force has 
been formed under the AAFCO Model 
Bill and Regulations Committee to 
recommend a permanent location in the 
publication.

Regardless, companies need to be 
aware that when eventually adopted by 
states, these GMP regulations will affect 
all petfood production. The AAFCO 
Feed Manufacturing Committee is 

working on a checklist that will facilitate 
determination of compliance with GMP 
requirements. 

THE MEETING OF the AAFCO States-
Industry Relations Committee included 
some very interesting presentations on 
the highly anticipated GRAS (generally 

recognized as safe) notification process, 
particularly in regard to how it compares 
to the food additive petition and AAFCO 
feed ingredient definition methods to 
allow for use of new animal feed and 
petfood ingredients. The pros and cons 
of each method will be discussed in 
detail in a future column.  ■

Whether your mycotoxin control strategy includes screening, quantitation or single/

multiple mycotoxin sample preparation for HPLC, UPLC® or LC/MS/MS, VICAM has 

you covered. 

Protect your raw material stream and safeguard your brand, with the most trusted 

mycotoxin test kit solutions in the industry.

©2010 Waters Corporation. Waters, VICAM, and UPLC are trademarks of Waters Corporation.

VICAM: Trusted Results to Safeguard Your Brand

For more information visit 

www.waters.com/vicam20 
or email: vicam@vicam.com

for your local distributor.

A NEW TECHNOLOGY THAT 
DELIVERS RAPID, ON-SITE 
RESULTS FOR DON (VOMITOXIN). 

COMING SOON! 

Stop by Booth 815 at PetFood Forum 2010
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AS PETFOOD COMPANIES and pet owners 
continue to explore a broader range of ingre-

dient options, the lowly pea (Pisum 
sativum) has been gaining in 
popularity. Not to be confused with 
the fresh or succulent green pea, 
the type that is being used in an 
ever-widening array of applications 
is dried peas. These peas are part 
of a group of seed legumes known 
as pulses—leguminous dry seeds 
removed from their pods (a general 
description of these pulses was 
provided in last month’s column).

Dried peas, commonly known as 
split peas or field peas, along with 
several co-products such as pea fiber 
and pea protein concentrate, are being 
used on a routine basis in petfood—in 
some cases taking a very prominent 
position on petfood ingredient panels. 
Given their growing popularity, a look 
at their acceptability, processing effects, 
regulatory status, nutritional benefits 
or challenges is probably in order.

PEAS ARE AN annual cool season legume grown 
in temperate climates around the globe. In North 
America they are more commonly produced 
in the central and high plains of northern tier 
states and further north into central and western 
Canada. Because peas are legumes and fix 
nitrogen in the soil, they are considered a tool in 
sustainable agriculture strategies and fit well in 
rotations with more traditional grains. Peas are 
planted in the spring once ground temperatures 
warm past 40F and are harvested in late summer 
to early autumn.

The dried seeds store well and for the most 
part are handled much like their cousin, the 
soybean. They are commonly sold in green and 
yellow varieties and offered as whole peas, split 
peas or pea flour. The milling of peas does not 
require exceptional effort, and once ground, 

they mix well with other dry ingredients. 
In petfood, peas extrude in a “controllable” 
and “predictable” fashion (Pulse Growers 
of Canada, 2009). From a labeling perspec-
tive, peas are considered to be an acceptable 
ingredient by most regulatory bodies around 
the world. 

MOST DRIED PEAS end up as split peas in 
soups, milled (i.e., flour) for a variety of food 
preparations or used as livestock feed. For 
petfood, they represent a gluten-free ingredient 
option outside the grain category. Plus, with 
a protein content of approximately 25%, peas 
are conveniently midway between the grains 
and rendered protein meals so they can play 
a substantial role in helping meet targeted 
protein levels.

The protein in peas is a good source for most 
of the essential amino acids, especially lysine. The 
sulfur amino acids (i.e., methionine and cysteine) 
are considered first limiting, with tryptophan 
close behind. This makes peas a good amino acid 
complement to most grains and meats.

Peas are relatively low in fat but have a good 
fatty acid profile, with nearly half derived from 
the essential polyunsaturated linoleic (C18:2n6) 
acid, and they contain a small complement of 
the omega 3 linolenic (C18:3n3) acid. The ash 
(i.e., minerals) level in peas is lower than that 
found in animal protein meals (relative to the 
protein content), making them a good option 
in low ash cat formulas. Among the minerals, 
peas are a rich source of potassium. 

THERE ARE A few dog and cat studies in which 
peas constitute a significant portion of the 
diet. For starters, in extruded dry diets with 
peas included at levels up to 15%, they were 
reported to be well accepted in palatability 
tests (Phelps et al., 2004; Behnke, 2005). In 
two recent papers in which dogs and cats were 
fed pea-rich diets (66%), it was reported that 
digestion of starch and protein was slightly less 

Peas in petfood

The lowly pea 

appears to be an 

effective ingredient 

for the next 

generation of dog 

and cat diets.

Find more
To read about other pulses 

that are candidates for 
petfood ingredients, go to 

www.petfoodindustry.com/
Pulses.aspx.
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than diets based on corn and rice 
(Carciofi et al., 2008; de-Oliveira et 
al., 2008).

This may not be a negative, 
though. The cause may be due to 
the pea’s relatively high concentra-
tion of insoluble fiber (approximately 
24%) and more “slowly digestible” 
or “resistant” starch (Bednar et al., 
2001). Plus, peas contain indigestible 
oligosaccharides such as raffinose, 
stachyose and verbascose in 
amounts ranging around 3.5-4.5%. 
These are the compounds found in 

beans that are known to produce 
intestinal gas.

Despite the effects on digest-
ibility, it is these carbohydrate 
differences that may help explain 
why the dogs and cats fed the pea 
diets in these studies had quicker 
glucose clearance rates and lower 
circulating insulin levels than those 
fed corn and (or) rice diets. The 
implications of this are substantial 
for diets intended to help control 
blood sugar and diabetes. The 
downside is that the combination of 
functional fiber and oligosaccharides 
might be an issue with elimination 
and gassiness.

Slightly larger stool volumes and 
higher stool moisture were reported 
by these researchers, but the large 
amount of peas in the diet didn’t 
have a negative impact on stool 
scores. Further, no information was 
found in the popular press, research 
literature or veterinary case studies 
that reported gassiness associated 
with pea-based diets. 

PEAS HAVE SOME other minor 
drawbacks besides some of the 
potential carbohydrate challenges. 

Like most plant ingredients, peas 
contain several anti-nutrients. 
Examples include phytates and 
oxalates, enzyme-binding proteins 
like trypsin inhibitor and lectins, 
polyphenolics and isoflavones and 
indigestible oligosaccharides.

The phytates and oxalates are 
known to affect mineral availability 
and utilization. While these need 
to be accounted for during mineral 
fortification, the level in peas is only 
a fraction of what you might find in 
other ingredients such as wheat bran 

or spinach. If fed raw, the trypsin 
inhibitor and blood-agglutinating 
lectins can be a health issue, but 
with moderate heat treatment—
similar to that used in most petfood 
processes—these anti-nutrients are 
rendered benign.

The polyphenolic compounds 
(e.g., ferulic and para-coumaric acid) 
and isoflavones (e.g., daidzein and 
genistein) have activities ranging 
from antioxidants to hormones. 
While found in measurable quanti-
ties in peas, the levels are insignifi-
cant compared to the total phenolics 
encountered in grains like sorghum 
or the isoflavones in soy. 

NO DIFFERENT THAN any other 
ingredient, peas may have some 
minor issues to consider when 
incorporating them into the diet. 
Common inclusion levels for 
petfoods are around 15%, with solid 
evidence to suggest that exceeding 
50% does not cause any harm. On 
the balance, peas seem an effective 
ingredient to consider for the next 
generation of dog and cat diets. 

I’m taking next month off, so look 
for my next column in May. ■

The dried seeds store well and for 
the most part are handled much like 
their cousin, the soybean.

• Crude

• Kosher

• Refi ned

Contact Us for 
Competitive Pricing

Bill Stone
(612) 851-3760

bstone@scoular.com
www.scoular.com
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TRUE TO THE pet industry’s recession-resistant 
claim to fame, US sales of pet products and 
services rose 4.8% in 2009 to reach US$53 billion, 
meaning that the market added US$2.5 billion 
dollars in the midst of the biggest economic crisis 
since the Great Depression.

That said, pet market growth has not been 
uniform across all areas. Sales of veterinary 
services rose nearly 10% in 2009, followed by 

petfood at 5%, non-food supplies at 3% 
and other pet services at 4%, according 
to Packaged Facts’ March 2010 Pet 
Market Outlook 2010-2011 report.

WHILE THE RECESSION is officially 
over, no one expects consumer confi-
dence and spending to rebound over-
night. To weather the economic storm, 
many Americans reprioritized shop-
ping lists along essential vs. discre-
tionary lines, re-evaluated channel 

loyalties based on convenience and discounts and 
traded across categories and brands.

The word “restraint” will continue to charac-
terize how Americans shop in the years ahead, 
making petfood appeals based on health, safety, 
convenience, comfort, practicality and profession-
alism more important than ever. Yet there’s still 
room for pet pampering; 2009 US sales of dog 
biscuits/treats and cat snacks grew 8% and 15%, 
respectively, Information Resources Inc. reports.

VALUE: DURING 2010, the most effec-
tive strategy for all pet market players can be 
summed up in that word. Because this common 
denominator takes on different meanings for 
different consumer groups, Packaged Facts 
segments US pet owners into three fairly evenly 
sized cohorts:

Value-critical pet owners  tend to not view 
high prices as a primary petfood purchasing 

criterion, spending 25-50% more on average. 
However, they expect the products they buy to 
deliver tangible health benefits and emotional 
rewards. Because they associate petfood and 
treats closely with pet health, they are the 
most ingredient-aware group and the least 
likely to switch brands absent a good reason.
Value-influenced pet owners  view pricing 
as a top petfood purchasing criterion. Unlike 
value-driven consumers (see below), price is 
not their foremost shopping draw, and they 
may be swayed in either premium or value 
directions. This is the group PetSmart is going 
after with its new TV commercials offering up 
to 20% savings on hundreds of items.

Value-driven   pet owners base their petfood 
purchase primarily on price. Although this 
does not preclude seeking out higher quality 
foods, this group is most likely to believe 
there’s little, if any, difference between 
national and store brands.
Many companies and brands are well posi-

tioned to attract value-influenced pet owners in 
addition to one of the other groups. During the 
coming year and beyond, those “middle of the 
road” consumers will determine the fortunes of 
many pet market players. ■

Though the US pet 

market grew in 2009, 

pet owners are still 

focused on value.

Market Report

State of the industry

Information provided by Packaged Facts (www.packagedfacts.com).

With its new promotion offering 20% savings on hundreds of 
items, PetSmart is going after the value-influenced pet owner.

Get more
Find more petfood 

market data at www.
petfoodindustry.com/Topics.
aspx?topic=Market%20Data.
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CentreFocus, LLC is a leading advisory organization  
with expertise in the pet food industry.

Pet Food

•	 Label	Registration	

•	 Marketing

•	 Branding

•	 Nutrition

•	 Logistics

•	 Market	Intelligence

•	 Qualitative	Auditing

•	 Value	Message	Creation

•	 Leverage	of	Product		
Features		and	Benefits

Tel. +1.815.966.5580  •  Fax. +1.815.966.6416  •  www.CentreFocusLLC.com 
303 North Main Street, Suite 500 •  Rockford, Illinois 61101-1018  USA

The	main	challenge	of	any	organization	is	the	clarity	of	their	mission	—	Where	
are	we	going?	What	is	our	role?	Why	are	we	doing	this?	—	These	are	all	ques-
tions	that	CentreFocus,	LLC	can	assist	in	answering.

We	work	with	top	management	to	assess	their	current	requirements	and	make	
recommendations	that	will	generate	a	substantial	and	lasting	financial	impact.	

The	pet	 food	 industry	 has	 had	many	new	 requirements	 pushed	upon	 it	with	
more	to	come.		The	recent	recall	has	brought	great	attention	to	this	sector	and	the	
regulations	continue	to	tighten.		Plus,	with	the	idea	of	a	pet	as	part	of	the	family	
becoming	more	prevalent,	the	pet	food	industry	is	set	for	an	exciting	future	with	
many	new	ideas	coming	to	market.	

If	your	needs	are	with	production,	marketing,	logistics,	nutrition,	labeling	or	any	
other	segment,	our	team	of	experts	will	use	their	unique	comprehensive	back-
ground	to	provide	direction	with	great	transparency	throughout	the	process.

If	you	are	dissatisfied	with	any	portion	of	your	current	business	model,	contact 
CentreFocus, LLC today so	that	we	may	assist	in	getting	you	back	on	track	
towards	success.
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High protein or 
carb diets for kittens

The goal was to measure the differences in 
body composition, adipose tissue gene expres-

sion, blood metabolite and hormone 
concentrations and insulin sensitivity 
in kittens exposed to high-protein 
(HP) or high-carbohydrate (HC) 
nutrition in utero and during growth.

Energy intake, dry matter intake 
and body weight were not different 
between groups. At 2 months, blood 
TAG was greater in kittens fed the 
HP diet. At 8 months, blood leptin 
was higher in kittens fed the HC diet, 
while chemokine receptor 5, hormone-
sensitive lipase, uncoupling protein 
2, leptin and insulin receptor mRNA 
were greater in kittens fed the HP diet.

The results demonstrate some of 
the changes in blood metabolites and 
hormones, physical activity and mRNA 
abundance that occur with feeding high 
protein levels to kittens.
Source: B.M. Vester et al., 2009. In utero 
and postnatal exposure to a high-protein or 
high-carbohydrate diet leads to differences in 
adipose tissue mRNA expression and blood 

metabolites in kittens. Br J Nutr. 102(8):1136-44. PubMed 
ID: 19445818

Calorie, feeding information 
for weight loss diets

This study evaluated 93 commercially avail-
able diets that had weight management claims 
with feeding directions for weight loss or implied 
weight management claims. Calorie density was 
collected from product labels or manufacturers. 
Recommended feeding directions for weight loss 
were compared with resting energy requirement 
(RER) for current body weight.

Calorie density for the 44 canine diets ranged 
from 217 to 440 kcal/cup and from 189 to 398 
kcal/can for dry and canned diets, respectively. 
Calorie density for the 49 feline diets ranged from 
235 to 480 kcal/cup and from 78 to 172 kcal/can 
for dry and canned diets, respectively.

Recommended calorie intake for weight loss 
in dogs ranged from 0.73 to 1.47 × RER (median, 
1.00 × RER) and for cats, from 0.67 to 1.55 × RER 
(median, 1.00 × RER). Diets ranged from $0.04 to 
$1.11/100 kcal (median, $0.15/100 kcal).

Recommended calorie intake, kilocalories and 
cost varied widely in diets marketed for weight 
loss. This could contribute to challenges in 
achieving successful pet weight reduction.
Source: D.E. Linder and L.M. Freeman, 2010. Evaluation 
of calorie density and feeding directions for commercially 
available diets designed for weight loss in dogs and cats. 
JAVMA 236:74-77. doi: 10.2460/javma.236.1.74

Research Notes

Key concepts
High protein or carb 
diets for kittens 
(Br J Nutr. 102(8):1136-44. 
PubMed ID: 19445818) Some 
changes in blood metabo-
lites and hormones, physical 
activity and mRNA abun-
dance occur with feeding high 
protein levels to kittens.
Calorie, feeding informa- 
tion for weight loss diets 
(JAVMA 236:74-77. 
doi: 10.2460/javma.236.1.74) 
Recommended calorie intake, 
kilocalories and cost varied 
widely in diets marketed 
for weight loss. This could 
contribute to challenges in 
achieving successful pet 
weight reduction.

126 Avenue C • Battle Creek, MI 49037
(269) 962-5525 • Fax: 269-962-7041 • www.robertspackaging.com

Stand-Up Pouch Machinery
• Fill/Seal     • Form/Fill/Seal

    • Specialty Pet Treats     • Pet Food
                                            For all your stand-up pouch requirements
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Equipment

Manufacture Quality Product
with the

 Best Altima Hammermill
Proven, Trouble Free Performance

In diffi cult grind applications.

Mill Technology Company, Inc.
763-553-7416
888-799-5988

gary@mill-technology.com

Leading manufacturer of cooking, forming, 
extruding, cutting, cooling equipment for 
over 50 years.  Let us bring our experience 
to your operation.

4445 Malone Road   •   P.O. Box 18844
Memphis, Tennessee 38118

Tel:  901-531-6100   •   Fax:  901-531-6105
e-mail: Contact@hosokawa-cb.com

weidenmiller.comIndustry
.com

IndustryPetfoodPetfood

Fischbein has the solu-
tion for all your bagging

needs. Our innovative
designs and quality

products are matched
by our experience and

service. Let us help 
you with your bagging

equipment needs.

Smart Solutions™ Bag weighing-handling-closing

704.871.1159 • sales@fischbein.com

w w w . f i s c h b e i n . c o m

Recover $3 to $6
Per ton of dried product 

with Delta T on-line MC and 
Water Activity Control

Details at Forum Booth 811.
Forum paper to be presented 

Wed. 11:20 am

409-385-6422
drying@moisturecontrols.com

www.moisturecontrols.com

1415 W. Summit Ave, P.O. Box 910 
Ponca City, OK  74602 USA

Ph: 580-765-7787 • 800-569-7787
Fax: 580-762-0111

www.bliss-industries.com

• Hammermills
• Pellet Mills

• Conditioners
• Crumblers

• Counter Flow Coolers
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Ingredients

Enzymes for 

Flavors
Enzymes for 

Processing
Enzymes for 

Nutrition
Enzyme Development Corp

360 W 31st, Ste 1102
New York, NY 10001

www.EnzymeDevelopment.com
info@EnzymeDevelopment.com

LaBudde Group
262-375-9111

TOMATO 
POMACE

High Quality

Tel 870-268-7500  Fax 870-268-7501
Jonesboro, Arkansas

www.arkansasricemills.com

We Are The Mill!

• White Rice
• Brown Rice
• Full Fat Rice Bran
• Specialty Products
• Rice Hulls

Jedwards International, Inc.
Leading supplier of Omega-3 Oils

Supplier of Bulk Specialty Oils 
to the Food, Dietary Supplement

and Cosmetic Industries
tel: 617-472-9300
fax: 617-472-9359

www.bulknaturaloils.com

FIBER SOLUTIONS
Apple

Blueberry
Cranberry

VEGETABLE 
BLEND

Unique blend of carrots, celery, beets, 
parsley, lettuce, watercress and spinach

LaBudde Group Inc
800-776-3610
262-375-9111

www.labudde.com
labudde@labudde.com

Product solutions from concept to completion

“Your partner for 
ingredient sourcing, 

processing and supply”

WHITE POTATO
SWEET POTATO

www.lansingtradegroup.com

Isaac Matthews 
imatthews@lansingtradegroup.com

419-897-3186
www.lansingtradegroup.com

BARLEY PRODUCTS
OAT PRODUCTS
RICE PRODUCTS
DRIED BREWERS YEAST
DRIED WHEY • BEET PULP

LACROSSE MILLING COMPANY

Conventional and 
Organic Whole Grains

OAT FLAKES

OAT FLOUR

OAT BRAN

OAT FIBER

ORGANIC OATS

BARLEY

WHEAT

105 Hwy. 35 • Cochrane, WI 54622
1-800-441-5411 • www.lacrossemilling.com

105 Hwy. 35 • Cochrane, WI 54622
1-800-441-5411 • www.lacrossemilling.com

RICE PROTEIN CONCENTRATE 
(40% TO 75%)

and RICE SWEETENERS

Product from                           facility in Pakistan
Non GM Conventional and / or Certifi ed Organic

Tel: (573) 785-5444
Email: FAYYAZSAJ@aol.comEquipment
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Portage la Prairie, MB. Canada
Specializing in sales of milled and whole 

flaxseed to the Petfood Industry
Contact Richard at 1 866 283 3331

Or Email: rzacharias@prairieflax.com 

Wild Alaskan Salmon Oil
Bulk & Private Label 
Life Line Pet Nutrition

1-253-905-0951
email: sales@lifelinepet.com

DRIED EGG PRODUCT
Excellent quality protein.
Our Dried Egg Product

contains NO hatchery waste.
Plant Approved For EU Export.

Manufactured and sold by:
VAN ELDEREN, INC.

Martin, MI
Tel:  (269) 672-5123
Fax: (269) 672-9000

SPECIALIZING IN:
• EU LAMB MEATS, MEALS &
  ORGANS
• IMPORTED/DOMESTIC MARINE
  PROTEIN MEALS
• VENISON, BEEF & POULTRY
  PRODUCTS 
• POTATO AND PEA PRODUCTS
• FISH AND VEGETABLE OILS
• TOMATO POMACE & ORGANICS
• JUST-IN-TIME DELIVERIES FROM
  INTERNATIONAL MARKETS

 CONTACT US:
• 1 613 649-2031 (PH)
• DAFELSKI@WECON.COM
• WWW.WILBUR-ELLISFEED.COM

Call Us Today 800-874-2376

Product 
of USA

Iden� ty 
Preserved

Cer� fi ed
Organic

Non-GMO
Project
Verifi ed

Gluten-free | Omega-3's | Whole Grains | Trans-fat free

Let us be your Best Value - 
Quality, Service, Price - supplier for:

Quality IngredientsPremium

4666 Amber Valley Parkway • Fargo, ND  58104 USA 
skfood@skfood.com • 701.356.4106 TEL • 701.356.4102 FAX

Visit www.skfood.com for our complete product listing!

• Soybeans
• Grains
• Seeds
• Dry Edible Beans
• Flours/Meals
• Rice Products

• Vegetable Oils
• Vinegars
• Brans/Germs/Fibers
• Instant Powders/Flakes
• Split/Dehulled Soybeans
• Sweeteners

Including Brown & Golden Flaxseed & Flaxseed Meal

Brown Rice Organic Rice
Brewers Rice Bran
Rice Hulls Rice Protein

John Welisch
www.nationalrice.com

Q U A L I T Y

MARINE
& VEGETABLE

OILS
Surprisingly Competitive Pricing

1-800-ALL-OILS
ARISTA INDUSTRIES, INC.

557 Danbury Road, Wilton, CT 06897
www.aristaindustries.com

203-761-1009

Since       1930

Potato Protein • Brewer’s Dried Yeast

www.ingredientsupply.com
1-800-984-4460

Nestlé Purina PetCare Company is a premier global 
manufacturer of pet products, with North American 
headquarters in St. Louis, Missouri. Due to changes 
and upgrades, we have used and sometimes new 
pet food packaging and process equipment for 
sale, such as: Can fillers, shrink and stretch wrap-
ping, bag closers, case packers, labelers, etc.
Visit our website to view entire inventory —
or contact:
Nestlé Purina PetCare, Investment Recovery Group - 2B
Checkerboard Square, St. Louis, MO  63164
Phone: 314/982-5115 or FAX 314/982-4199
E-mail:  sandra.schroeder@purina.nestle.com
Website:  www.investmentrecovery.com

Nestlé Purina PetCare
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Creative Formulation Concepts
CFC’s “Maximum Return Optimization Model”

presents new opportunities for maximizing
profi t of ingredient blends.

410-267-5540
www.creativeformulation.com

sales@creativeformulation.com

Extrusion Processing:
Technology and Commercialization

An International Grains Program
Short Course

August 3-6, 2010
IGP Conference Center

Department of Grain and Science and Industry
Kansas State University

Manhattan, Kansas
Early Bird Registration Deadline

June 18, 2010
For Details and Registration Information

Please Visit the IGP Website
<www.ksu.edu/igp>

Or Contact:
Anita McDiff ett
Email: almgret@ksu.edu
Ph: 785-532-4080

INGREDIENTS
Natural bulk ingredients for 

your formulation needs.
Experts in botanical, fruit and vegetable 

powders for the petfood industry. 
Products in stock for immediate shipment.

Styka Botanics, 1-800-9-STRYKA, 
info@stryka.com www.stryka.com

37178 N. 103rd Street
Scottsdale, AZ 85262

Or
P.O. Box 2465

Carefree, AZ 85377
PH: 480/664-7553 • FAX: 480/664-9633

E-mail: HG@badgertrading.com
Web Site: badgertrading.com

Testing

Quality affordable testing for palatability
and nutritional adequacy since 1982.

KENNELWOOD INC.

217 356-3539
email: dowatts@aol.com

Blue Ridge Kennel
USDA registered research

facility performing petfood
testing since 1975.

Traditional and in-home
panels available.

Contact: Paul Plessner
telephone: 334/567-8195

Services

Education

Ingredients

Used Equipment

For Sale
Used pellet mills, hammer mills, mixers, 

extruders and dryers.
Also available — Process and Plant Design.
Pyramid Processing Equipment LLC

Stilwell, KS 66085 • Phone: 913-681-2996
e-mail: wentwor@msn.com

Custom Formulation
Private Label Pet Food

“The Race for 
Quality Has No 
Finish Line.”

Ohio Pet Foods, Inc.
38251 Industrial Park Road

Lisbon, Ohio 44432
330-424-1431

Fax: 330-424-1108
800-THE-1-PET

info@ohiopetfoods.com
www.ohiopetfoods.com
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Contract Packaging / Over 35 Years Strong
Convenient Midwest Location

Multiple Lines & Packaging Capabilities
SQF/GMP/SPC/AIB Trained Staff

Rapid Turnaround Time

Now a part of CLOUD Packaging Solutions.

tollinfo@tollpackaging.com
www.tollpack.com

Call today for a quote!
888.248.8423

Packaging manufacturer of

anti-slip paper 

Stabulon™

prevents shifting during
shipping & handling

1-866-370-3677 ext: 225
Sales: y.beaudin@expal.com

Stand Up and Be Counted 
With C.J. Foods’
Custom Pet Food

Processing and Packaging

Sales Office
121 Main Street
Bern, KS 66408
785-336-6132

sales@cjfoodsinc.com

* Custom Creators, Producers, and Packagers
of extruded animal foods and treats

* State-of-the-Art, Fully Automated Production and
Packaging Systems

* Also Specializing in Stand-Up Pouch
(Roll-Stock or Pre-Made) Packaging Services

Our People and Facilities are
Dedicated to Meeting your Production Needs

Organic Certified
USDA - APHIS (EU) Certified

Job board website specializing
in the Pet Food sector.

email: ClientCare@AnimalJobHunter.com

EmploymentMARKETPLACE 
ads are also placed on 

www.PetfoodIndustry.com 
for maximum exposure!

To order: 
Ginny Stadel,  Tel: +1.815-966-5591

gstadel@wattnet.net
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AFIA Purchasing and Ingredient  
Suppliers Conference, March 8-12, 
2010, Hilton Palacio Del Rio, San 
Antonio, Texas, USA. For more 
information, e-mail afi a@afi a.org or 
visit www.afi a.org.

Global Pet Expo, March 24-27, 2010,  
Orange County Convention Center, 
Orlando, Florida, USA. Register at 
www.globalpetexpo.org.

Better Process Control School on Wet  
Petfood Production, March 29-April 
1, 2010, Department of Food Science, 
Chapman University, Orange, Cali-
fornia, USA. More course information 
is available at www.chapman.edu/
enhance or e-mail 
vascotech@chapman.edu.

Industry Calendar

Petfood Forum and Petfood  
Workshop: Hands-on Nutrition, 
April 12-15, 2010, Hyatt Regency, 
Chicago, Illinois, USA. For more 
information and registration 
information, please visit www.
petfoodindustry.com/
petfoodforum.aspx.

Global Feed and Food Congress,  
April 20-23, 2010, Cancun, 
Mexico. For more information on 
this global event, please e-mail 
mcampos@conafab.org or visit 
www.globalfeed-food.com.

H. H. Backer Spring Trade Show  
& Educational Conference, April 
23-25, 2010, Baltimore Conven-
tion Center, Baltimore, Maryland, 
USA. For more information, 
contact Backer at dharvey@
hhbacker.com or www.hhbacker.
com/SpringTradeshow.asp.

Calgary Pet Industry Trade Show,  
April 25, 2010, Calgary, Albany, 
Canada. For registration, e-mail 
communications@pijaccanada.
com or visit www.pijaccanada.
com/en/tradeshows/calgary.
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BEMIS FLEXIBLE PACKAGING—MILPRINT DIVISION 3550 MOSER STREET OSHKOSH, WI 54901 WWW.MILPRINT.COM

U N S T O P P A B L E C U S T O M E R C O M M I T M E N T

Cleanup at retail with super-strong, super-sizedpet foodbags fromBemis.
Our high-performancepolymer bagswon’t rip, tear, stain or puncture.
Theywithstandmoisture and lock out pests. And they allowpet owners
to store foodneatly in the original package,with easy open-close sliders
or press-to-close zippers.

Plus, with Bemis’domestic supply, youwon’tmess aroundwith reliability.

Contact us today at 920-527-2300
ormilprint@bemis.com.

NEW!
SupersizeBulk

Bags!
NEW!

SupersizeBulk
Bags!

EliminatetheMess
SaveonRips,SpillsandStainswithToughNew
SupersizeBagsfromBemis

Sign up for strategic packaging 
insights with BEBriefs 

e-newsletters at milprint.com.

©2010 Bemis Flexible Packaging-Milprint Division 1/10
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We could talk all day about our petfood systems.

But we’d rather 
talk about yours.

Wenger combines the broadest lines of equipment on 
the market, including single- and twin-screw extruders, 

dryers, coolers and control systems, with a wide
range of unique features and options

and the technical expertise to apply them to 
your process requirements. So a Wenger pet
food system is your Wenger pet food system –
uniquely configured and expertly engineered 
to produce optimally for your specific 
application like no other. 

Talk to Wenger today and surround yourself
with unrivaled resources for exceeding 

your processing, energy efficiency and
food safety goals.

SABETHA, KANSAS    USA    785-284-2133    INFO@WENGER.COM    WWW.WENGER.COM

USA      BELGIUM      TAIWAN      BRASIL      CHINA      TURKEY

Superior Technology. Unparalleled Service.

Galen Rokey, Pet Food Process
Technology Manager
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