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Food Safety = Petfood Safety. The safety and quality of your products is the
top priority; for your customers, for their pets, for your business and for us.
Buhler brings a wealth of knowledge from the human food industry to the
petfood industry. With the addition of Aeroglide® to the Buhler family, we can
now offer one of the most complete lines of process technology available
anywhere; from raw ingredient receiving and extrusion through drying and
coating. A full line of equipment, combined with in-house process engineering
and unrivaled after sale support, equals customized solutions without limits.

Visit us at the IPE/IFE. January 26" - 28™, 2011. Hall A1, Booth 221.

Buhler Inc., 13105 12th Ave N., Plymouth, MN 55441, T 763-847-9900 buhler.minneapolis@buhlergroup.com, www.buhlergroup.com

Innovations for a better world. [ ¢ BUHLER
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Do you ever feel your companion animal does not have as much giddy-up in their step as they used to?

Trust PurforMSM® to put a hop, skip and a jump back in your pet’s step.

In a demanding market for premium quality ingredients, PurforMSM is the right choice for your
companion animal’s health. PurforMSM promotes comfort and flexibility through joint and respiratory
health. Not only does PurforMSM help the animal feel better, it also aids in improvement for hair coat
and nails with its rich organic source of sulfur.

At Trouw Nutrition we take pride in our products and are {fOCUSEG} to remain spot-on your pet's health.
Contact a Trouw Nutrition representative today to see the healthful benefits of PurforMSM.
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115 Executive Drive, Highland, IL 62249 | 800.365.1357 | www.trouwnutritionusa.com @ N
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Which is why, at ADF, our top-quality protein ingredients
are backed by the industry’s finest customer care team.

Our knowledgeable team works one-on-one with customers to find unigue solutions for
ingredient needs. For more than 30 years, we've been developing long-term customer
relationships so that we can better understand your situation, make recommendations
and provide a higher level of service. We're committed to your satisfaction and we're

there for you.

Contact ADF today for more information about our protein ingredients.
For guality ingredients, backed by service you can count on, put your trust in ADF.

Contact us M www..ar!f.:;mn ar Bﬂﬂ-"l hE-3447. In Europe, contact; ADF-CIMA Nofrition nw: +32-56-’E| 1-7 I 51.
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give readers access to all digital editions of the magazine
on the portable device of their choice.

Search for “Petfood” in iTunes for your Apple device or
bookmark www.petfoodindustry-digital.com on your

mobile web browser now.

Always on the new
Petfoodindustry.com

B Latest news
B New product database
B Petfood Forum updates

Online exclusives

Headlines: Latest on the top 10

Get all the news on product launches, new facilities

and quarterly profits for the top 10 petfood producers at
www.petfoodindustry.com/TopTen2010.aspx.

Presentations: Using social media
Check out Julie Lenzer Kirk’s Virtual Petfood Forum

presentation and one from OneUpWeb.com at

www.petfoodindustry.com/SocialMedia.aspx.
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Stay Connected
wwwfacebook.com /Petfoodindustry
www.facebook.com/PetfoodConnection

facebook

You{T)

www.youtube.com /user/petfoodindustryty

Petfood Industry TV

WAIT

CORPORATE HEADQUARTERS
303 N. Main St., Ste. 500
Rockford, lllinois 61101-1018 USA.
Tel: +1 815 966 5400; Fax: +1 815 968 0941

VP/Publisher Steve Akins, saki
Tel: +1 919 387 7961; Fax: +1 815 966 0941

VP/Director of Content Bruce Plantz,
bplaniz@watinet.net - Tel: +1 815 966 5425

EDITORIAL TEAM
Editor-in-Chief Debbie Phillips-Donaldson
il Tel: +1 815 966 5424
Managing Editor Jessica Taylor
jlaylor@watinet.net  Tel: +1 815 966 5413

Copy Desk Team

Managing Content Editor Ken Jennison

Community Manager/SEO Editor
Kathleen McLaughlin Milella

Senior Content Editor Tara Leitner

Associate Editor Andrea Saladino

Associate Editor Kayla Kling

Associate Editor Lindsay Beaton

Art/Production Team
Art Director Candi Teachman

Production Manager Jim Riedl
jriedl@watinet.net  Tel: +1 815 966 5426

Adbvertising Production
Coordinator Connie Miller

SALES TEAM
USA

Sales Manager
Karen Blandford-Anderson
kanderson@watinetnet  Tel: +1 815 966 5571

Sales Associate Ginny Stadel

gstadel@watinetnet  Tel: +1 815 966 5591

Europe/Asia
Tineke van Spanje
ivanspanje@watinet.net Tel: +31 495 526 155

Southeast Asia
Dingding Li

Tel: +86 21 54136853

To order reprinfs contact FosteReprints
+1 866 879 9144 www.fosterprinting.com.

SUBSCRIPTIONS: www . Petfoodindusirycom o
contact cusfomer service at +1.800.869.6882
or +1.763.746.2792. Business and occupation
information must accompany each subscription
order. Single copy price US$14.00 unless
otherwise marked.” Change of address: Give
both old and new address when reporting
change of address to PETI@KMPSGROUP.
COM or fax to +1.866.658.6156

r

© Copyright 2011, Watt Publishing Co.
All rights reserved

american
business
mediagl

@BPA

January 2011 Petfoodindustry


http://www.petfoodindustry-digital.com
http://www.petfoodindustry.com/TopTen2010.aspx
http://www.petfoodindustry.com/SocialMedia.aspx
http://www.wattelearning.com
mailto:sakins@wattnet.net
mailto:bplantz@wattnet.net
mailto:dphillips@wattnet.net
mailto:jtaylor@wattnet.net
mailto:jriedl@wattnet.net
mailto:kanderson@wattnet.net
mailto:gstadel@wattnet.net
mailto:tvanspanje@wattnet.net
mailto:dingdingli@vip.163.com
http://www.fosterprinting.com
http://www.PetfoodIndustry.com
http://www.petfood-connection.com/profiles/blogs/seasonal-sponsorships-a-winwin
http://www.twitter.com/petfoodindustry
http://www.facebook.com/PetfoodIndustry
http://www.facebook.com/PetfoodConnection
http://www.youtube.com/user/petfoodindustrytv
http://www.petfood-connection.com/profiles/blogs/seasonal-sponsorships-a-winwin
http://www.petfoodindustry.com
mailto:peti@kmpsgroup.com
mailto:peti@kmpsgroup.com

When packagmg
loses weight, the
env:tronment wins
and so do you.

Do your part, slim down

your packaging.

When you look at the paper vs. plastic
packaging debate, are you looking at
all of the environmental implications?
Plastic packaging is typically lighter
and less bulky than paper. Plastic is
also stronger than paper, so there's
less chances of ripping and tearing.
At Peel Plastic, we can help you drop
some weight and stay true to your
environmental commitment.

905.456.3660
sales@peelplastics.com
www.peelplastics.com

What's outside counts too.


mailto:sales@peelplastics.com
http://www.peelplastics.com
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Get more

Read more

petfood safety articles af
www.petfoodindusiry.com

Debbie Phillips-Donaldson

safety.aspx.

what's next

impending new regulations for well over a year.
If you've attended any industry or related events
over the past six months or so, you've likely heard
experts and regulators such as Dan McChesney,
PhD, director of the Office of Surveillance and
Compliance for the US Food and Drug Admin-
istration’s (FDA) Center for Veterinary Medicine,
explaining what’s likely to happen.

Petfood safety:

Foop SAFETY IN the US seems to
have taken a big step last month with
passage of S. 510, also called the Food
Safety Modernization Act of 2010,
which will also affect the regulation
of petfood. (Whether the step taken is
forward or backward depends on your
point of view.)

At press time, 10 days before the end
of the year, the law had just been passed
by the lame duck US Congtess: first by

Recently passed, the the Senate in a Sunday night surprise,
’ then by the House of Representatives

new US food safety two days later. It was expected to be

legislation will affect signed by President Obama soon after.
The bill endured a roller coaster

the regulation of ride of more than a year—the House
petfood. originally passed an initial version in

So wHAT 15 that? For one, the bill will require
that companies currently registered as food
producers under the Bioterrorism Act—and
that includes petfood producers—register with
the FDA and create written, risk-based hazard
control programs. If you already have, use and
thoroughly document within a HACCP (hazard
analysis and critical control points) program or
current GMPs (good manufacturing practices),

July 2009—that included a different
version being passed by the Senate in
early December 2010, only to be held
up a day later by a procedural snafu,
followed by debate over controversional amend-
ments and threats of filibusters. Even by US legis-
lative standards, it was a rather torturous path.

STILL, PASSAGE HAD seemed nearly inevitable,
and all along the bill has generated quite a bit
of support but also criticism. Even proponents
are expressing concern about what the nitty-
gritty details will look like once regulators start
working with it.

This concern spreads to petfood. In fact, many
people in our industry have already been voicing
real and legitimate apprehension about what the
new law will mean for petfood manufacturers,
especially smaller companies that don’t have
the resources or economy of scale to absorb the
higher costs of meeting new regulations.

But many players—manufacturers, suppliers
and regulators—have been anticipating the

you're probably in good shape.

If not, you would do well to start creating such a
program soon. Extru-Tech Inc. has some good tips
and suggestions in the latest issue of its e-news-
letter, The Extru-Technician (http:/viewer.zmags.
com/publication/9dadb978#/9dadb978/1).

Also, please watch upcoming issues and
PetfoodIndustry.com for helpful articles on devel-
oping HACCP and other risk-based programs.
(You can find information and a checklist

now at www.petfoodindustry-digital.com/
petfoodindustry/201004/#pg44.) You might also

want to plan on attending Petfood Workshop:
Safety First, April 13-14, where you can learn
from experts about the new regulatory landscape
and how to set up a HACCP program, prepare for
an FDA inspection and much more (see p. 10).

In this issue, you'll find an article on how to
determine and validate a kill step for Salmonella
(p. 40). While this is just one aspect of a safety
program, having it in place will help assure
regulators—as well as customers—that you're
producing safe, healthy products. |

Debbie Phillips-Donaldson is editor-in-chief of Petfood Industry magazine. Email her at dphillips@watinet.net.
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Spot-on Chelate

Mineral Solution

MAAC

Novus chelated mineral
solutions are just the right thin
to improve mineral availability
and enhance overall nutrition i
your pet food products. In fa
we are the industry’s leading
ingredient provider of chelated
minerals as defined by AAFC
So if you want your label to sa
chelate, you need solutions fro
Novus. For more information,
call Vanessa Stewart at
1.888.568.0088 or visit

www.novusint.com.

NOVUS PE
NUTRI TG

®ALIMET, MAAC, NATUGUARD andNOV U! 0
International, Inc,, and are registered in the United S countries.
™IDEA is a trademark of Novus International, Inc.
©2010 Novus Nutrition Brands, LLC all rights reserved. | 1668

NATUGUARD? feed preservative antioxidant

IDEA" assay feed quality service
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He’s just blown away by
our pet food ingredients

He doesn’t know how you do it, but every time he tastes

pet food prepared with 3D Corporate Solutions ingredients —

he’s just blown away.

When it comes o knowing what tostes good, pets are just like people. They fancy flavors that remain consistent from
meal to meal. And, their bodies crave nutritional ingredients that keep them active, healthy and strong.

At the heart of these healthy and flaverful pet foods are the custem ingredients of 3D Corporate Selutions where
innovation fastes great. From our Chicken Meal ond Chicken Fat to cur Premium Dried Proteins, we're all about
using only the highest-grade products to mest pel food manufacturer requirements. Because, like everyane and their pets,
we understand the value of pure premium ingredients - rich nutrients, natural proieins, true flavors and great taste.

Why not give your pet food o competitive edge fo compete in the crowded pet food marketplace. Add the innovative
ingredients of 3D Corporate Solutions. They'll blow you away.

601 M. 13th S, Monett, MO 65708  417.236.9602  customerservice@3Dcorpsol.com


http://www.3dcorpsol.com
mailto:customerservice@3Dcorpsol.com
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Quick-
Hits

m Hill's Pet Nutri-

tion has opened
a new 500,000-
square-foot
manufacturing
facility in Em-
poria, Kansas,
USA.

® Multivac ap-

pointed Tony
Marmon and
Aaron Kaloci to
the company’s
Food Division as
a regional sales
manager and
customer sup-
port representa-
tive, respectively.

B Nature's Logic

entered into an
agreement with
Phillips Feed &
Pet Supply of
Easton, Penn-
sylvania, USA,
making

Phillips the
exclusive East
Coast distribu-
tor of Nature’s
petfoods and
products.

B The Honest

Kitchen ap-
pointed Cami
Hawkinson,
current director
of sales, to the
company’s new

position of direc-

tor of education
and strategic
accounts.

m Spiroflow Systems

is now the
exclusive North
and South
American repre-
sentfative

of Pacepacker
Services

of the UK.

You’re one tap away from
the latest issue

iPhone and iPad users receive one-touch mobile access
to Petfood Industry with our full-featured App. Read
current and past issues of the magazine, browse the latest
news headlines and view new product information easily
from your favorite web-enabled Apple device. Search for
“Petfood” in iTunes to download the App now.

Our Mobile Web Reader gives you enhanced access
to the latest generation of our robust digital edition from
almost any smart phone, including the Droid and Black-

berry. Bookmark www.petfoodindustry-digital.com on
you mobile web browser now.

Pettood Workshop: Safety First
S. 510, the US Food Safety Modernization

Act, recently passed, and that means changes

in safety-related regulations for petfood

manufacturers (see p. 6).

If you're concerned your company might
not be ready for the new regulations, or you
want a better idea of what to expect with the
new law, consider attending Petfood Work-
shop: Safety First, April 13-14 at the Renais-
sance Schaumburg 10 miles west of Chicago’s
O’Hare airport. (It happens just after Petfood
Forum 2011, which will take place April 11-13
at the same venue.)

Petfood Workshop: Safety First will bring
you face-to-face with experts on:

B The Global Food Safety Initiative, a
consortium of companies and organi-
zations from around the world, led by
retailers such as Walmart, that strives to
continuously improve food safety manage-
ment systems;

B The quickly changing regulatory land-

Learn more
The lafest news and updates
are always on
www.PetfoodIndustry.com.

Prerare for new food safety regulations with

B How to prepare for—and survive—an FDA
inspection (presented by Bob McDonald of
Food Safety Validation);

B Creating and improving a HACCP

Petfood A
Petfood

program (by David Rosenblatt, DVM, of
Sher Consulting and Training);
B Testing and controlling for toxins and other
contaminants; and
B An “ask the experts” panel so you can get
all your safety questions answered.
Be sure to register for Petfood Workshop—
and Petfood Forum 2011—by February 15
to save up to 15%, even more if you register
for both. For more information, visit www.
petfoodindustry.com/petfoodforum.aspx,

2

scape (speaker is Judi Lazaro, director of
customer relations for AIB International);

email OutreachRegistration@niu.edu or call

+1.815.753.7922.
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KEMIN PALATANTS PLEASE

EVEN THE TOUGHEST CRITICS ==y

Kemin Palasurance® gives your product complete

palatability assurance. Even for doggie divas.

She may be a finicky eater, but she’ll love the enticing aroma and fresh flavor Kemin Palasurance
adds to your product every day, at every meal. Kemin palatants start with only the best raw materials.
We use 42 years of scientific research to provide complete freshness and stability to protect the guality

of your final product. Rest assured, Kemin delivers the best palatants and stabilization on the market today.

North America +1 877 8901462  Europe +32 14259780  South America +55 (49) 3312 8650

- ¢Q
@ INSPIRED MOLECULAR smunuur." VISIT KEMIN.COM

B Kemin Indusiries, Inc, and its group of companies: 2011 A% rights resersed, & ™ Trademarks of Kemin Indiestnes, Inc., LS A


http://www.kemin.com

= Digital edition for
. smart phones: bookmark
= Online: www.PetfoodIndustry.com www.petfoodindustry-digital.com

= In-print: Petfood Industry

- m iPhone and iPad App: on your mobile web browser
"3 search “Petfood”in iTunes
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Pet Food Industry

\ od industry
Petfood Q) AR .
EUROPE ‘ petfood fraud

The Pet Food Industry Association of

Register now to save on Southern Africa (PFI) has vowed to elimi-

Petfood Forum Europe 2011 nate petfood fraud in 2011 and protect
Join us in beautiful and historic Cologne, Germany, on May South African pet owners from “rogue

4, 2011, for a day of learning and networking. You can also visit petfood manufacturers.”

leading industry suppliers PFI “will put all its forces and energy

exhibiting with Victam Interna- behind cleaning up any illegal practices in

tional 2011 (www.victam.com). the petfood industry that harm the image
The theme for Petfood of the industry and may possibly place pets

Forum Europe 2011 is Innova- at risk,” according to an association state-

tion in Petfood, which includes ment. Consumers can do their part by only

topics and speakers like: buying commercial petfood that has a “V”

B Lee Linthicum of Euromon- number followed by “Act 36 of 1947” on

itor on consumers and Web 2.0: its packaging. This indicates that the food

impact on the global petfood has been registered by its manufacturer or
market; distributor.

B Geert Jacobs of Radar Auto- “It is absolutely critical for pet owners
mation NV on assessing risks when buying raw materials for to ensure that the food they purchase is
petfood production; registered with the department, as this is

B Dr. Peter Spring of the Swiss College of Agriculture on nutrig- the only way to ensure that the minimum
enomics; and nutritional standards are met and that the

B Marie-Jane Fallourd of SPF on advances in palatability for dogs. food has been examined to ensure this,
Registration is now open for Petfood Forum Europe and, further, that your pet is getting the

at registeruo.niu.edu/iebms/wbe/wbe pl main. best possible and safe food for them,” said

aspx?oc=40&cc=WBE4011249. Register by March 14 to save 10%! PFI Executive Director Barry Hundley.

Package P ET FOO D

inall SHAPES and SIZES [
into a BAG, BOX or JAR. [rtces

www.PackagePetfood.com e

Petfoodnduisty January 2011
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Get more
Find more online in
our product database af
www.petfoodindusiry.com.

Toy Temptations treats
The DogChewz NYC Toy Temptations line of treats in
stand-up, resealable bags are available in 8-ounce sizes.
Flavors in the line include
- il ¥ Chicken Parmesan, Pizza
Y =R | Mutt, Apple Cheddar, Carob
: - Cheesecake and Wild Blueberry
Parmesan. The treats are organic
and free of wheat, corn and soy,
according to the company.
DogChewz NYC
+1.212.722.5855

Dalmi Dog Salami
Agro-Trust Ltd. Dalmi Dog

Salami contains a raw protein

minimum of 12% and also includes

.'& 5%\
LN
£ =N

cereal, vegetables, egg and egg products \ B, :3\

and minerals. After opening, the salami W&;\
may be stored in the refrigerator for two to vy \
three days, according to the company. Junior %

and Senior varieties also are available.
Agro-Trust Ltd.
+36.20.497.46.71

N

Nutritional supplement line
Holistic Blend offers a nutritional supplement line
for dogs and cats. The line includes Natural Vitamins &
Minerals to prevent hairballs and minimize shedding; Flax
Seed Oil for healthy skin and coat; Food Booster for immu-
nity and weight gain; Wild Alaskan Salmon Oil for addi-
tional protein; Probiotic Digestive Aid; and Seagreens
Powder for natural healing of problems
like scratching and ear infections. All
products are free of animal by-prod-
ucts, wheat gluten, corn or beet pulp
and artificial colors and flavors,
according to the company.
}.’ Holistic Blend
+1.800.954.1117

Innova senior dry dog foods

Natura Pet Products Inc. offers Innova Senior Dry Dog
Food, Innova Senior Plus Dry Dog Food and
Innova Large Breed Senior Dry Dog
} Food, containing ingredients from the
five food groups. Innova’s senior dog
) food varieties are designed to supply

higher levels of protein to compensate
for loss of lean muscle mass from
aging, sickness and stress. They also
are formulated with slightly more
fiber from whole grains, fruits and vegetables.

Natura Pet Products Inc.
+1.800.532.7261

Greenies JointCare Treats
Greenies JointCare Treats from the Nutro Co. are
designed to maintain healthy mobility
in dogs. Green-lipped mussel is included
for omega-3 fatty acids, vitamins E and
C, glucosamine, chondroitin and other
amino acids and minerals. Varieties are
available for small to medium dogs (15-49
pounds) and large dogs (50 pounds and
up). The once-daily treats are available in
one-week and four-week supplies.
The Nutro Co.
+1.800.833.5330

Organic beef cat meals

Original Pet Food Co!’s line of cat meals are made from
US Department of Agriculture certified organic, grass-fed
beef, high in omega-3 fatty acids and conjugated linoleic
acid, according to the company. The canned foods are avail-
able in Organic Beef, Organic Liver, Organic Beef and Liver
and Hand-Cut Beef Recipe with Rice. A Hand-Cut Chicken
Recipe with Rice, made with
free-range chicken, and
Hand-Cut Fish Recipe with
Rice also are available.

Original Pet Food Co.

January 2011 Petfoodindustry
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The freedom 0 ,',-
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The Peterson Company, along with our partnerships in the food industry, have
dedicated resources to the development of specialty proteins, fats and fibers designed
for petfoods. Our expertise, and that of our partners, has allowed us to create a
unique line of specialty ingredients for the specific needs of the petfood industry.

Contact us today for cutting edge research, formulations and technical support.

THE

P

COMPANY
Products produced in USA

6312 West Main, Kalamazoo, MI 49009 | Ph: 269.350.2900 | Fax: 269.350.2916 | www.thepetersoncompany.com
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For Consumers

Canine Dinner Fare
Sardine formula
Nature’s Logic offers a line called
Canine Dinner Fare, including the
Sardine formula, which was added
in response to increased
consumer demand for

——
Lﬁ GIC fish-based petfoods with

BT

high protein and omega-3
fatty acid content. The
formula can be rotated
with others in the line.

It is free of gluten, corn,
wheat, rice, soy, tapioca and
potato, according to the company.
Nature’s Logic
+1.402.475.7663

Mediterranean Natural

complete dog food
Mediterranean Natural offers a

line of complete food for dogs. The

products contain fresh meat, fish,
bean sprouts and rosemary,
according to the company. The
food line offers puppy, small breed,
medium breed and large breed
formulas, all sealed in airtight bags.
Mediterranean Natural
+96.572.9400

Holistic Blend
grain-free cat food
Holistic Blend offers grain-free
cat food. The food is slow cooked
at a low temperature and is free
of rendered meat, soy, dairy and
grains, according to the company.

The food is available in

2.5-pound, 7.5-pound

and 15-pound bags.
Holistic Blend
+1.800.954.1117

Dried buffalo
meat jerky
Allana Alpets Pet Food offers
dried buffalo meat jerky for dogs.
These real buffalo meat treats
are made in a tempera-

ture-controlled environ-
ment for high moisture
content, according to the
company.
Allana Alpets Pet Food
+91.226.656.9000

ANDRITL

Feed & Biofuel

Process Technology and Complete Plants
- for the Petfood Industry

,,,,,,,,,

Leading technologies - Global presence - Local service

ANDRITZ FEED & BIOFUEL

Europe, Asia and South America: andritz-fb@andritz.com

USA and Canada: andritz-fb.us@andritz.com

* New process lines and
plants

* Process equipment
upgrades and replacements

* Spare- and wear parts

* Service and maintenance
programmes

* Optimization and support.

Together, we make it work!

www.andritz.com
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Value - that’s the point.

Quality is more than a promise. Ameri-Pac’s Q/A Team is committed
to ensuring it at every stage of production. We conduct stringent
inspections and testing to assure consistency in every batch.

Our antioxidants will meet your needs for superior quality and
extraordinary value. You'll have peace of mind knowing our products
will perform exactly as promised.

Our low overhead, production efficiencies and well-trained

staff allow us to offer competitive pricing for increased savings

in your finished products. Our central U.S. location helps ensure
faster shipping and typically lower freight charges. We're committed
to providing cost-effective products using food-grade ingredients and
equipment to help you stay ahead of your competition.

At Ameri-Pac, customer service is the driving force behind every product
we deliver. Our superior customer service starts with our people - from
our manufacturing team to our quality assurance staff. We work hard

to establish a one-on-one relationship with our customers to better
understand your needs, specifications and deadlines.

When you place your trust in Ameri-Pac, rest assured our products,
our people and our processes will fulfill your needs. We perform
in-house analyses on each formula, and we guarantee our lab testing
methods are safe, rapid and accurate. Our antioxidant formulations
are consistent — batch after batch. We deliver the consistent food
protection you need.

Learn more ways the value adds up with proven .
antioxidant protection from Ameri-Pac. Call us =Ameri-Pac’

today at 800-373-6156 or visit Ameri-Pac.com VALU E INTS
thtiiild £ Aman-Pas. ing

oy st Exorine

ammimmsyn

BUFERADR RETNG
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PRODUCTS
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For Manufaturers

Polymers acetal resin
DuPont Performance Polymers
Delrin FG400MTD acetal resin is
made with proprietary metal filler so
it can be detected by most metal-
sensing equipment used in the

food processing
industry. Delrin

lighter, lower-cost and corrosion-
resistant components, according to
the company. The resin is part of

PETFOOD PERFECTION

In the competitive petfood industry,

you only get one shot to put the perfect
product in the bag. That's why so many
leading petfood manufacturers in the industry
count on Extru-Tech to engineer the perfect
petfood production solution.

Is your petfood production system on target? E“TH“-T t b IN(-
Could you use a cost effective improvement in ©

performance and finished product quality?
Contact one of the Petfood Consultants

Corporate Office
P.O. Box 8 + 100 Airport Road
Sabetha, KS 66534, USA
Phone: 785-284-2153

at Extru-Tech today at 785-284-2153.

Fax: 785-284-3143

can help produce

extru-techinc@extru-techinc.com

the company’s family of products
designated food grade and meeting
requirements for use in food contact
applications.
DuPont Performance Polymers
+1.800.441.7515

Automatic Tray
Indexing Conveyor

NuTec Manufacturing offers the
Automatic Direct Depositing and
Tray Indexing Conveyor, which is
configured to run with its
720 food forming machine. [
The conveyor portions
and deposits patties
directly into trays at
speeds of up to 65 trays
per minute, according
to the company.

NuTec Manufacturing

+1.815.722.2800

Primo 360 Mobile App
The CombiScale Inc. Primo 360
Mobile App gives operators hand-
held control of the Primo Weigher
360 through a Windows-based smart
phone, similar to the company’s Primo
Pocket Control. This eliminates the
need to move between the weigher
and HMI inter-

face. Operators
can execute
any function
using the App,
including a step-
by-step wizard to
set up the machine, run the automatic
self check startup routine that cali-
brates the weigh cells and tests several
items—including buckets, vibrator
motors and the center cone—or run
a self diagnostic that tests all func-
tions of the weigher, according to the
company.
CombiScale Inc.
+1.305.895.8909
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NEW.YEAR, -
ETFOODFORUM! |
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SV
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NEW LOCATION AND CONTENT TRACKS
GIVEYOU SO MUCH MORE TO EXPLORE IN 2011

PEthOd % PEthOd SAFETY FIRST %

APRIL 11-13, 2011

Renaissance Schaumburg « Schaumburg, lllinois, USA

WHAT’S NEW FOR 2011?

APRIL 13-14, 2011

Renaissance Schaumburg « Schaumburg, Illinois, USA

NEW WORKSHOP THEME:
NEW LOCATION SAFETY FIRST
Our new location at the beautiful Renaissance Schaumburg offers Registration is also open for Petfooc.sl Workshop 2011 —
more exhibition and meeting space than ever before — all in April 13-14,2011.This focused SIEMIEY f°"9W5 right
one convenient location, just 10 miles west of Chicago’s O'Hare on the heels of Petfood Forum to give you gn—depth
International Airport: www.renaissanceschaumburg.com. knowledge of petfood safety. Join experts in small,
interactive sessions designed to provide hands-on
NEW EDUCATIONAL TRACKS learning that you can take back to work.
We've re-organized and added an additional educational track so
you can choose the sessions that best fit your needs and get the
most out of your Petfood Forum experience. Find the schedule of specific topics and
Track One:  Nutrition speakers at www.petfoodindustry.com/
TrackTwo:  Marketing/Packaging PetfoodWorkshop2011.aspx.

Track Three: Processing/Safety/Regulation

SESSION SCHEDULE ONLINE NOW

Log on to www.petfoodindustry.com/PFF2011.aspx to view PethOdlndUS"y WA"

the event schedule and complete list of presenters.

Register to attend before February 15,2011, and save up tO 1 50/0o

Register online now at
www.petfoodindustry.com/PFF2011.aspx#tab_1 or turn the page and fill out the registration form.



http://www.renaissanceschaumburg.com
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Register online at www.petfoodindustry.com/PFF2011.aspx#tab_1

PethOdForum% PetfoodWorkshopg

April 11-13, 2011 April 13-14, 2011

Petfood'“d"S"Y NEW LOCATION! Renaissance Schaumburg %W

(10 miles from Chicago’s O’Hare airport)

Full registration includ
Petfood Forum Petfood Workshop PetfoodWorkshop | ™! regitration incudes

Registration date (discounted rateifalso  all refreshment breaks,

Ll il registered for Forum) ~ receptions and meals
Through February 15, 2011 USS$955 US$705 USS$555 fg;?lpgodrj?ecggf;fe j;gisss
After February 15, 2011 USS$1,095 USs825 USS655 and the exhibit hall.
NEW: Petfood Forum Group discount available to five or more attendees.
For more information, e-mail QutreachRegistration@niu.edu or call +1.815.753.7922.

Please type or print CLEARLY, IN CAPITAL LETTERS (as you would like it to appear on your name tag):
Name (last, first) Job title
Company name URL
Address City
State/province Zip/postal code Country,
Phone E-mail Fax
Organizational function (e.g., marketing, management, R&D, etc.):
Industry segment (e.g., manufacturer, supplier, retailer, veterinarian, etc.):
Product segment (e.g., dry, wet, treats, etc., or equipment, ingredients, etc.):
Do you subscribe to Petfood Industry magazine? ves o Do you also wish to attend Petfood Workshop: Safety First, April 13-14? ves o
ADDITIONAL ATTENDEES—same rates above apply. Check if also attending Petfood Workshop:
Name (last, first) E-mail Ij
Name (last, first) E-mail Ij
Name (last, first) E-mail Ij
Name (last, first) E-mail Ij

Method of payment: A check O Money order (A Mastercard  (AVISA [ American Express (A Discover

Name on credit card Card number

Signature Expiration date

, _ Z‘,’:AT:EA:;';%:TTAT'O" L) PLEASE MAKE HOTEL RESERVATIONS
Please return this form with full payment DIRECTLY WITH THE RENAISSANCE

(payable to Northern lllinois University) to: SCHAUMBURG

Petfood Forum / Petfood Workshop 2011 L. A
¢/o Registration Office P Qll+1 .800.468:3571 or visit www.marriott.com/
Outreach Services, Northern lllinois University hotels/travel/chirs?groupCode=watwata&app=re
DeKalb, Illinois, USA 60115 i —. =
E:%?fbﬂt}sefcﬁ ;:;izriﬁo:;’:; i: 16;3:15'753'6900 To receive a special group rate, please contact

' - the hotel prior to March 11, 2011, and identify
yourself as a Petfood Forum or Petfood Workshop

2011 participant (or use the name Watt).

NOTE: Registrations will not be processed without payment; rate is determined by date payment is received. Prior to Sahilitvic Emitad. : i
February 15, 2011, attendee registration fees are refundable minus a cancellation fee; contact QutreachRegistration@niu. Room avallablllty is limited; reservations “{I“
edu or +1.815.753.7922. Substitution of registered personnel at no charge. Watt Media reserves the right to substitute be handled on a first come, first served basis.

speakers and change schedule as necessary. If anyone in your party requires special assistance, please contact us.
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For Manufacturers

Bemis Clysar LTC packaging is designed for use with of a membrane, a baffle film and a
shrink film perishable products. The valves offer permanent adhesive.
Bemis Clysar offers LTC shrink proper air management for plastic Avery Dennison
film—a thin-gauge, packaging of perishables. They allow +1.626.304.2000

clear, heat-shrinkable, the release of excess air for protec-
¢ polyolefin-based film. tion against moisture and consist
It’s designed for a blend
of strength, balanced
shrink and clarity. The
film allows for upfront
cost savings with mate-
rial reduction in recom-
mended applications and can be run
at the same speeds as heavier-gauge
films, according to the company.

Bemis Clysar
+1.888.425.9727

Overture One foil
Rollprint Packaging Products Inc.
Overture One is a transparent, non-
aluminum foil barrier film line for
stick pack and flow wrapped applica-
tions. It’s based on the company’s .
ClearFoil barrier-coated polyester ©
coupled with an aggressive sealant.
The structure enables high-speed
sealing for added functionality,
according to the company.
Rollprint Packaging Products Inc.
+1.512.869.6620

Flexis Air Valves
packaging

Avery Dennison Flexis Air Valves

EMPYREAL

dependably pure.

Petfoodnduisty January 2011
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For Manufacturers

ERP Buyer’s Guide

WANT TO AUTOMATE BATCHING?

Are you adding powders to a mixer by hand?
WE DO MICRO & MAJOR BATCHING SYSTEMS!

i

MOVING WEIGH HOPPER TROLLEY

CALL US FOR A QUOTE!

iE i) www.brabenderti.com

ARcHnoLesiE] Toll Free: 888. 284. 4574 | Contact: sales@brabenderti.com

.

The d g'it'a'l'ma"g";i_'zin ..

Subscribe now
to get the next issue delivered
directly to your in-box...FREE.

ol

brought to you by

To register for your own digital issue of The Extru-Technician, please go to
http://eforms.kmpsgroup.com/wattpub/forms/extr subscribe.htm .

It's FREE and the next issue will be delivered right to your inbox.

PRODUCTS

Managing Automation Media’s
ERP Buyer’s Guide helps prospec-
tive buyers evaluate ERP solutions.
The guide includes an overview of
the ERP landscape, current product
trends and features, how to eval-
uate costs/return on investment,
pricing trends, implementation,
service/support costs and more.

Managing Automation Media

+1.212.629.2164

Reverse-Air dust
collector

The Imperial Systems Inc.
BRF Reverse-Air dust collector,
or Big Round Filter, is designed
to combine ease of operation and
service with reliability and a three-
year warranty. The dust collector
has a minimum number of moving
parts and a self-contained cleaning
system, according to the company.

Imperial Systems Inc.
+1.800.918.3013

Frozen
Foodservice Packs

Van Drunen Farms offers Frozen
Foodservice Packs for its herbs,
vegetables and standard or customi-
zable blends. These products and
packaging can be used in a variety of
applications.

Van Drunen Farms

+1.815.472.3100
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For Manufacturers

Re-Work Grinder meat through the 1/16-inch holes
Mepaco has engineered its Model of the grinder, according to the

6-6RG Re-Work Grinder for effec- company.

tiveness in removing Mepaco

‘l

unwanted bone and +1.920.356.9900

connective tissue '
from product. The li[?

grinder features r_, Sanitary tote dumper

a feedscrew - National Bulk Equipment sheet and plate; a fully enclosed,
design with L‘ Inc. offers a sanitary tote dumper 304-2b stainless steel, hydraulic

very low % designed specifically for compliance pump cabinet; and non-metal
volume. A to Food and Drug Administration, components with resistance to corro-
three-bladed US Department of Agriculture, 3-A, sive materials.

knifeholder arrange- BISSC or international standards, National Bulk Equipment Inc.
ment with three pressure flights according to the company. The +1.616.399.2220

builds the appropriate amount of dumper includes CIP features such

back pressure to push the usable as 304-2b stainless steel framework,

Active ingredients '

for healthy animals O‘ﬁigL

Producers of petfood now can benefit from BENEQ’s unique expertise in the food world. BENEO-Animal Nutrition offers a broad be n e o
range of nature based ingredients that improve nutritional value. It covers speciality ingredients such as vegetable proteins,

functional fibres & carbohydrates and prebiotics from chicory. www.beneo-an.com Connecting nutrition and health animal nutrition

\II

Kleen-Drag Conveyor

Eliminate cross-contamination. Easily handle delicate pieces.
With the Kleen-Drag Conveyor from Intersystems,you can
offer a premium product while saving time and money.

402.330.1500 800.228.1483
Omaha, Nebraska USA
www.intersystems.net

intersystems

Petfoodnduisty January 2011
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- Riding ou’r the storm

The'top 10 petfood manufacturers contmue to feel the effects of
the global economic meltdown

By Jessica Toylor

Making headlines
Get all of the 2010 news on product
launches, new facilities and quarterly profits

for the top 10 petfood producers at
www.petfoodindustry.com/Toplen2010.aspx.

Some companies gained, others lost and others
managed to maintain, but all have had to learn to
adapt and rebound.



http://www.petfoodindustry.com/TopTen2010.aspx

THE NAMES IN our annual list of the
top 10 petfood manufacturers may
remain the same as in years past, but
not all global petfood giants have
escaped the effects of the economic
meltdown, according to data from
Euromonitor. Some companies
gained, others lost and others
managed to maintain, but all have
had to learn to adapt and rebound in
this difficult economy.

Figure 1. Top 10 companies for dog

food product launches in 2010"
Vitakraft, known globally as a top manufacturer for small animal
products, has recently thrown its hat in the dog and cat food
ring, releasing more products than top 10 listers like Unicharm.

52

mation, such as the fastest growing
companies and the top companies
for dog and cat food launches in the
past year, according to Mintel.

1. Mars Inc.

World headquarters: McLean,
Virginia, USA (Mars Petcare:
Franklin, Tennessee, USA)
Approximate 2009 global
retail sales: US$13.3 billion

. Bosch Tiernahrung . Nippon Pet Food

. Animonda

www.petfoodindustry.com

Greenies, Jumbone, Natural
Choice, Nutro, Pedigree, Royal
Canin, Sheba, Tempta-

tions, The Goodlife Recipe,
Ultra, Whiskas

Website: www.mars.com
Vital stats: Mars Petcare
launched the Power of Pets
program in 2010, a new commu-
nity-focused initiative. The
company is collaborating with

Figure 2. Top 10 companies for cat

food product launches in 2010*

Cats continue to be popular pets in Europe and Japan, and cat food
product launches by manufacturers in those regions—Unicharm, Aixia
and Inaba Foods from Japan, for example—clearly reflect that.

I Aixia

. WellPet Colgate-Palmolive . Unicharm Inaba Foods
Gheda Mangimi Vitakraft Agras Delic Vitakraft

. Unicharm . Nestlé . Procter & Gamble . Mars

. Blue Buffalo . Mars I Nova Foods . Nestlé

*2010 includes products only through October 8, 2010

The following is a breakdown of Officers: Pierre Laubies, global

the highest grossing petfood manu- president of Mars Petcare; Luc
facturers internationally, based on Mongeau, president of Mars
Petcare US

Top brands: Advance, Cesar,

2009 data provided by Euromonitor
International. Please refer to

Figures 1-5 for more specific infor- Dentabone, Dentastix, Exelpet,

Source: Mintel Global New Product Database (GNPD)

YMCAs in cities across the US
to bring pet-friendly health,
education and programming to
communities.

25
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E 2. Nestlé SA

= World headquarters: Vevey,

8 Switzerland (Nestlé Purina

P PetCare: St. Louis, Missouri,
USA)
Approximate 2009 global
retail sales: US$12.9 billion
Officers: W. Patrick McGinnis,
CEO of Nestlé Purina PetCare;
Terrance Block, president of
PetCare North America
Top brands: Alpo, Beneful, Cat
Chow, Dog Chow, Fancy Feast,
Felix, Friskies, Gourmet, One,
Pro Plan, Waggin’ Train
Websites: www.nestle.com;

www.purina.com

Vital stats: Nestlé announced
in September 2010 that it had
agreed to acquire the Waggin’

Train dog snacks business based
in the US. Waggin’ Train has
been the fastest growing dog
treat brand, with annual growth
rates of around 30% over the last
three years. Nestle Purina also
won a major US quality award.

3. Colgate-Palmolive Co.
World headquarters: New York,
New York, USA (Hill’s Pet Nutri-
tion: Topeka, Kansas, USA)
Approximate 2009 global
retail sales: US$3.4 billion
Officers: Neil Thompson, Hill’s
Pet Nutrition president and CEGQ;
Suzan Harrison, president; Janet
Donlin, chief of the Veterinary
Business Channel

Top brands: Hill’s Science Diet,
Hill’s Prescription Diet
Websites: www.colgate.com;

www.hillspet.com
Vital stats: Hill’s Pet opened
a new petfood manufacturing

facility in Hustopege, Czech

Figure 3. Top 10 global petfood companies,

cat and dog food sales

Although the top 10 list remained relafively the same to those in recent years past, small gains
and losses over the past year will continue fo affect the finanical future of these industry giants.

15000
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12000

9000

6000

3000

3.4%

Nestlé SA
Colgate-Palmolive Co

Mars Inc
Procter & Gamble Co, The

* Diverged into two companies, Brazilian Pet Foods and
Nutriara, January 2010
Source: Euromonitor Infernational, based on 2009 data

Republic, in October 2010. The
new plant is now producing
Hill’s Prescription Diet and Hill’s
Science Plan petfood for Western
Europe, Central and Eastern
Europe and Russia.

4. Procter & Gamble Co.
World headquarters: Cincin-

nati, Ohio, USA (P&G Pet Care:
Dayton, Ohio, USA)

Del Monte Foods Co

M USS millions (2009)
M Growth % (2008-09)

8%

-1
Unicharm Corp
-2.2%

Agrolimen SA
Nisshin Seifun Group Inc

Nutriara Alimentos Ltda*

Total Alimentos SA QA

Approximate 2009 global
retail sales: US$3.3 billion
Officers: Robert McDonald,
CEO; A.G. Lafley, chairman;
Euka, a Golden Labernese and
VP of canine communications
Top brands: Eukanuba, lams
Websites: www.pe.com; www.

eukanuba.com; www.iams.com

Vital stats: Procter & Gamble
accelerated its commitment
to sustainability in 2010 by
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S Our new low-pressure E-finity pneumatic conveying system is gentle on your product, so you end up -_
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E unveiling a long-term environ-
= mental sustainability vision. As
8 part of P&G’s strategy to grow
P responsibly, P&G Pet Care will
only source sustainable fish for

cat foods, among other environ-
mental initiatives. The company
also acquired Natura Pet Prod-
ucts to strengthen its holistic and
superpremium portfolio.

The Sustainable DHA

Every Family Member Deserves a

Healthy Start.

Research has proven DHA is an important nutrient for
humans - now, a growing body of evidence is pointing to
many of the same benefits for pets! DHAgold® goes
directly to the source and gets DHA from the same place
fish getit - algae. Grown in fermentation tanks, DHAgold®
provides a sustainable algal source of DHA that is naturally

free of ocean-borne contaminants. ®

gold

by MARTEK
Visitwww.DHAgold.com for more information!

* Fish-free algal source of DHA
* Guaranteed minimum o 17% DHA
* Ethoxyquin-free

For afree sample call 1-800-662-6339

or email animalnutrition@martek.com

00
MARTEK O

life enriched.

5. Del Monte Foods Co.
World headquarters: San Fran-
cisco, California, USA
Approximate 2009 global
retail sales: US$1.8 billion
Officers: Richard G. Wolford,
chairman, president and CEO;
Jeff Watters, Del Monte Pet Prod-
ucts senior VP

Top brands: Meow Mix, Kibbles
n’ Bits, Milk-Bone, Snausages,
Nature’s Recipe (Cat and Dog)
Website: www.delmonte.com

Vital stats: In late November
2010, Del Monte Foods agreed to
an acquisition deal from Kohl-
berg Kravis Roberts & Co., Vestar
Capital Partners and Centerview
Partners for US$5.3 billion. The
pet products segment of the
company recently announced an
increase of 2.6% over net sales in
the same period (second quarter)
last year.

6. Agrolimen SA

World headquarters: Sant
Cugat del Vallés, Spain (main
plants/facilities: El Monjos, Spain;
La Chapelle Vendomoise and
Moulins, France)

Approximate 2009 global
retail sales: US$0.74 billion
Officers: Mario Franques,
markets managing director; Franc
Andreu, operations managing
director

Top brands: Ultima, Brekkies,
Brekkies Excel Cat, Advance,
Advance Veterinary Diets
Website: www.affinity-petcare.

com

Vital stats: Affinity Petcare

is setting out to conquer the
European petfood market. The
company has acquired a number
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Figure 4.Top 10 fastest growing
petfood companies of past decade

2000-09 CAGR* %

Over the past 10 years, Provimi BV has been growing at a rate four
times as fast as Soinpro, the second petfood company on the list.

10.8%

. Mogiana Alimentos SA

. VIP Petfoods Pty Ltd

Vitakraft-Werke
Wiihrmann & Sohn

T Nestle s

*CAGR = compound annual growth rafe

* *Diverged info two companies, Brazilian Pet Foods and Nutriara, January 2010

Source: Euromonitor International, based on 2009 data

of leading European brands,
including Advance, Brekkies,
Royal Chien, Premium, Play Dog
and Play Cat, Repas Complet
and Repas Equilibré. Affinity has
an 11% market share of the dry
petfood sector in the EU, behind
Nestle (29%) and Mars (18%).

1. Uni-Charm Corp.
World headquarters:
Tokyo, Japan

Approximate 2009 global

. Palmera SpA

Total Alimentos SA

Iris Ohyama Co Ltd
Champion SA

. Soinpro
. Nutriara Alimentos Ltda** . Provimi BV

www.petfoodindustry.com

Figure 5. Top 10 fastest growing

companies, year on year
2008-09 % growth

As the humanization of pets trend slowly seeps in to the cultures of
developing countries, smaller manufacturers catering to those areas
are reaping the benefits.

21.8%
14.0%

Nisshin Seifun
Group Inc

Pet Line Corp

B DogaytanHa cottd [ icharm corp

. Yamahisa Pet Co Ltd - Soinpro

Source: Evromonitor International, based on 2009 data

retail sales: US$0.42 billion
Officers: Toshio Takahara,
chairman; Gumpei Futagami,
president/CEO

Top brands: Aiken Genki, Neko
Genki, Gaines

Websites: www.unicharm.com.

1p; www.uc-petcare.co.jp

Vital stats: According to Uni-
Charm’s website, the company
has released over 20 new prod-
ucts for dogs and cats over the
past year. The Japanese company
also makes both lists for the top

10 cat food and dog food launches
for 2010, according to data from
Mintel.

8. Nutriara

Alimentos Ltda.

World headquarters:
Arapongas, Parana State, Brazil
Approximate 2009 global
retail sales: US$0.34 billion
Officers: Marcos Calsacara,
president Brazilian Pet Foods;
Marcelino Bortolo, technical and
product development
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AFB International is the pet food industry's
leader in palatability technology and has been
for more than two decades. Our people, facilities
and proprietary technologies allow AFB to
consistently focus on breakthroughs that will
deliver improved product performance for today’s
and future generations of companion animals.

UNDERSTANDING CATS MEANS IMPROVED CAT FOOD PALATABILITY.

With  production and research facilities
strategically located around the globe, AFB
provides worldwide support to pet food
manufacturers. Whether in one of our state-
of-the-art research labs or on the floor of a
customer’s manufacturing facility, we meet
challenges head-on to improve palatability

By taking a holistic approach to palatability, AFB’s
team of professionals develop concepts that can
be commercialized for an increasingly demanding
global marketplace. The result is true product
innovation delivering the next generation of
palatability performance.

To learn more, contact AFB International or visit
www.afhinternational.com.

Q)

Optimizor ©
Palatability A

AFB

International®

BioFlavor ( )
Palatability o

Enticer
Palatability

O


http://www.afbinternational.com
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Innovative
Nutritional
Solutions

for Companion Pets

Safe,
Clinically-Studied
Ingredients for:

- Weight Control
- Glucose Control
- Joint Health
- and more...

EPE PHARMACHEM

ZE— LABORATORIES

Call Mitch Skop to discuss
your formulation needs.

Toll-Free 800-526-0609
Outside the US 201-246-1000
email sales@pharmachemlabs.com
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E Top brands: Br4Dogs and

= Cats, Dog Show, Foster; Freddy’s,

8 Pitty; Bybos, Blog Dog
= Website: www.
brazilianpetfoods.com.br

Vital stats: This Brazilian manu-
facturer diverged into two compa-
nies, Brazilian Pet Foods and

Nutriara, in January 2010. Nutriara

Industry statistics

trade association in Brazil, was
working with Brazilian petfood
companies to develop a new
sustainability program that

will be part of a certification
program. Total Alimentos hopes
to lead the way in this green
movement.

is the holding company in the

agreement and the company name

will be used for several years
until Brazilian Pet Foods is well

established. The company recently
released several new lines of treats
for dogs and cats and an innovative

line of “soup meals” for pets.

9. Total Alimentos SA
World headquarters: Trés
Coragoes, Brazil
Approximate 2009 global
retail sales: US$0.32 billion
Officers: Antonio Teixeira
Miranda Neto, president; Paulo
Tavares, financial director;
Anderson Duarte, technical
director

Top brands: Familia Max, Big
Boss, Lider, K&S, Equilibrio,
Naturalis, Natural treats
Website: www.totalalimentos.

com.br
Vital stats: Total Alimentos

announced during Interzoo 2010

that ANFAL-PET, the petfood

10. Nisshin Seifun
Group Inc.

World headquarters: Tokyo,
Japan

Approximate 2009 global
retail sales: US$0.26 billion
Officers: Osamu Shoda,
chairman; Hiroshi Hasegawa,
president

Top brands: Run, Carat, Lovely,
JP-Style

Websites: www.nisshin.com;

www.nisshin-pet.co.jp

Vital stats: Nisshin Pet Food Inc.
broadened its JP-Style brand of
premium dog foods, adding dog

treats and products for puppies,
bringing the company’s lineup

to 27 products. The new JP-Style
products are sold exclusively by
mail order. |
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PHARMACHEM

Meeting Your Every Nutritional Ingredient Need...

D90XROO®

Il,_
=

Pharmachem has the
capability to deliver the highest
quality custom ingredients and
process services available

in the industry.

pharmachemlabs.com  201-246 <1000  B00-526-0609
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Online presentations!
Check out all of Julie Lenzer Kirk’s
Virtual Petfood Forum presentation,
“Innovation in marketing: exploring social
and online media” and OneUpWeb.com’s
“The Bloody Truth About Social Media”

at www.petfoodindustry.com/
SocialMedia.aspx.

Social media is simply a commu-
nications medium that provides
interaction. This can be anything
from sharing links, adding friends,
joining groups and discussions
and uploading photos and videos.

Figure 1. Fortune 100

companies using social media
Today most companies are using at least one social media
channel, according to Burson-Marsteller’s Fortune Global
100 Social Media Study (by percentage).

80
70
60
50
40
30
20
10

Twitter  Facebook YouTube Corporate
accounts  fan pages channels  blogs

Source: OneUpWeb.com

Using social media
promote your brand

in!

o

By Jessica Taylor

How—and why—to connect with consumers on
Facebook, Twitter and other social platforms

As ANY PETFOOD
professional knows,
success takes an invest-
ment of time, money and
effort. Social media is
quickly becoming a new
cornerstone for branding,
sales growth and PR, but
what exactly is the real
value of social media?
What your company
needs are insights on how
to develop and maintain
a strong social presence
on the internet, using its
various platforms.

A majority of compa-
nies are using at least

one social media channel to promote
their brands. Adoption of multichannel
social media strategies is on the rise as
businesses realize how to leverage one
social media channel, such as Twitter,
to promote engagement with another
channel, such as a company blog,
according to OneUpWeb.com. Social
media is a communications format that
provides interaction. This can be anything
from sharing links and adding friends
to joining groups and discussions and
uploading photos and videos.

How can such simple online interac-
tion between businesses and consumers
impact your company and its brands?
According to the Society for New
Communications Research, 75% of people
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Twitter insights

make purchase decisions based on

customer comments they find online.

But in the grand scheme of things, we

have yet to realize the full potential of

these new communication channels.
Implementing a social media
strategy for your business requires
skill to integrate multimedia and
marketing and, although many tools
are free, a budget to implement your
plan. Once your plan is in place, it's
time to focus on what you'd like to
accomplish with your newly estab-
lished online presence. According

to Julie Lenzer Kirk of Path Forward

International, the corporate uses of

social media are:

B Building your brand;

B Sharing industry information,
customer testimonials and commu-
nity events. This is a chance to
really personalize your company;

B Keeping in touch with current
customers;

B Communicating news, promoting
specials, soliciting feedback and

Gmﬂ'm

A photure i worth 8 Box of BESCUITS
- HW frmat pciure ocay:
ﬁc‘mmm'
Minturem iy

i i

S T e o p— e
i T AT T ki B

researching your market; The potential to influence

B Monitoring what people are purchasing decisions, drive new
saying about your company and customers to your websites and
products; and engage stakeholders in an open dialog
B Answering questions consumers are all benefits of implementing a
have about your products and social media plan. Social media is a
keeping track of complaints. Social powerful business tool as long as you
media provides you with the ability

to respond.

have equipped your company with the
knowledge to use it. |

Figure 2. Why consumers become Facebook fans
A 2010 survey found that 41% of Facebook users polled join fan pages to let their network
know what products they support, along with other primary reasons.

To let my friends know
what products | support

To receive coupons and
discount offers

To stay current on
available new products

To learn more about the
company /organization

To meet with people who
have interests similar to mine

50

Source: OneUpWeb.com
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More online!
Read the research behind the informa-

tion: Find full references for this article at
www.petfoodindustry.com/6368.html.

In light of the advancing age of
the pet population, optimal nutri-
tion should aim to decrease the
risks for disease and other age-
related problems such as obesity,
bone loss and lean muscle mass
loss.

Photo: © sdominick. iStockPhoto.com
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By Karen Wedekind, PhD

Studies In geriatric pets show the importance of balancing the diet

and avoiding nutrient excesses

THE AVERAGE AGE of dogs and cats
continues to rise. Over the past 10 years
in the US, there has been nearly a two-
fold increase—from 24% to 47%—in
the proportion of cats older than 6

The top three causes of death

in both dogs and cats are renal
disease, cancer and cardiovascular
disease.

years (Stratton-Phelps, 1999). Between
one-third of dogs and one-half of cats
are 7 years or older (Lund et al., 1999).

According to the Morris Animal Founda-
tion, the top three causes of death in both
dogs and cats are renal disease, cancer
and cardiovascular disease.

In light of the advancing age of the pet
population, optimal nutrition should aim
to decrease the risks for these diseases
and other age-related problems such as
obesity, bone loss and lean muscle mass
loss. Recent research in geriatric cats has
demonstrated that by formulating to an
optimal lysine:calorie ratio as well as to
an ideal protein content, dietary protein
could be lowered without causing lean
muscle mass loss.
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SIMILAR TO PETS, the top two leading causes of death in
humans are cardiovascular disease and cancer, while renal
disease ranks ninth (Xu et al., 2010). With people and pets,
there is much debate concerning the detrimental effects of
high-protein diets. These risks include renal disease, cancer,
bone loss and increased kidney stones (DRI, 2005).

Aging-associated loss of lean muscle mass in companion
animals is a concern just as it is in humans (Janssen et al.,
2005; Laflamme, 2005). Reductions in muscle mass due to
aging typically result in decreases in activity and general
health. Loss of muscle is also often associated with other
age-related diseases such as obesity, diabetes and osteopo-
rosis (Janssen; Layman, 2009).

Supplying an appropriate amount of the essential amino
acids relative to lysine (protein quality) rather than protein
quantity is required for the synthesis of new muscle protein
and to reduce protein degradation (Baker et al., 1991; Frantz
etal., 2007 ).

A stupY BY N.Z. Frantz and colleagues (2007) illustrates
the importance of balancing a diet according to an ideal
amino acid profile as opposed to absolute protein amount.
The trial involved 40 geriatric cats, 12 years or older. Cats
were assigned to one of four diets (designated A-D) repre-
senting four US commercial petfood manufacturers. Blood
samples were obtained at baseline, one and three months,
and body composition was measured using dual energy
x-ray absorptiometry at baseline and three months.

exactly
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As shown in Figure 1, diet D contained the highest protein
and phosphorous (P) levels. Cats fed this diet had significantly
higher bone loss as measured by bone mineral content (BMC),

Figure 1. Effects of dietary ingredients
in geriatric cats

Frantz and colleagues (2007) studied the effects of protein, phosphorus and
lysine:calorie ratio on the kidney health and body composition of geriatric
cats.

AAFCO

Analyte minimum*| Diet A DietB Diet C
Protein (%) YIS 34.30  32.20 286
rosphors W 077 | 097 N0KZ
Fat (%) X 21.60 | 15.40 128160
Lysine (%) EE] 150 2.0 NG
Metaboliz-

able energy 415 3.78 [ 4.3
(keal/g)

Lysine: keal

ratio (mg/kcal) 570 .

Bone mineral
content -1.90° | -1.10¢
change (90 d)

Blood urea
nitrogen, 22.20° | 25.10° | 23.00°
mg/dL (90 d)

Creatinine,

mg/dL (90 d)

1.15¢  1.41° | 1.24¢

*As defined by Association of American Feed Control Officials profiles

MNew Wave Converting is a
complete source for
1 printing, laminating, and

W Ware Converting stand-up pouches. With
millions of dollars invested in the latest technology

and in equipment to protect our ecosystem, Mew
What goes What gues Wave is able to print quality packaging and still
intn the protect our environment. When you print with

into
their food.

Play it safe. Print ddmestically.

Print New Wave,

packaging?

New Wave you don't have to worry about lead or

carcinogenic additives being found in your
packaging, as you would when printing overseas,

All printing is done in our two CA facilities using

inks and materials that are safe.

Want to know more? Call us at 909.356.0171
or visit us at www.nweonverting.com

New Wave Converting
14508 Whitrim Aveaue
Fantana, GA 92353
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=4 as well as higher blood urea nitrogen lysine:calorie ratio. Above approxi- had the highest lysine:calorie ratio; it
= and creatinine compared to cats fed mately 500 mg lysine/100 kcal, posi- was the only diet of the four formu-
E the other diets. Cats fed diet B also tive lean was achieved. Diet B not only lated to an ideal protein ratio.

O had higher creatinine compared to the

roups on diets A and C. . . .
group Figure 2. Protein’s effect on bone mineral content
At day 90, there was a linear effect of dietary protein on bone loss in geriatric cats; at protein
concentrations of 26% or less, positive bone mineral content was attained (Frantz et al., 2007).

10.0 -

Reductions of both protein and
P have been shown previously to
delay the progression of renal disease
(Elliot et al., 2000; Ross et al., 2006).
As shown in Figures 1 and 2, there

was a linear effect of dietary protein
At 26% or lower crude

protein, positive bone
mineral content is achieved
[l [l 1

on bone loss: with increasing protein,
BMC decreased. At protein concentra-

Change in bone mineral content (g)

tions of 26% or less, positive BMC was 0.0 } } } } {

attained. 9 5 10 15 20 40
As shown in Figure 3, only cats fed Crude protein (%)

diet B gained lean muscle, whereas -5.0 + D

the other cats lost (diets A and C) or Y-10.1-0.385X r=-0.97

maintained (diet D) lean muscle over 10,0

the 90-day trial. The lean muscle

loss was a linear function of the
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Loss OF LEAN muscle mass is weight loss. In foods formulated for of lean muscle mass. However, formu-
a serious concern among aging promoting weight loss, dietary protein lating to an ideal protein content and
companion animals as well as during is often increased to prevent the loss optimal lysine:calorie ratio appears to

Figure 3. How lysine:kcal ratio affects lean muscle
In geriatric cats, loss of lean muscle was a linear function of the lysine:calorie ratio. Above approxi-
mately 500 mg lysine/100 kcal, positive lean was achieved (Frantz et al., 2007).

Learn online
Find out about other nutrients that

100.0 -+ B can affect a balanced pet diet in Dr.
Lysine intake (mg/100 keal) Wedekind’s webinar, part of the new
0.0 } } } } Petfood Industry eLearning portal at
100 200 300 400 600 www.wattelearning.com.
-100.04
_ ‘Above 502 mg
= 900.04 A lysine/100 keal, be a more effective strategy to prevent
2 positive lean is e .
§ maintained or minimize lean muscle loss while
s -300.0+ decreasing the risk of kidney disease
= and bone loss. [ |
-400.0- Y=-502.3 + 0.926X r=0.99
500.0 Karen Wedekind, PhD, is a research scienfist in the
-600.0L- Pet Nutrition Division of Novus International (www.

novusint.com).
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Online extra!l

For more information on safety and
establishing critical control points, check
out the article and HACCP checklist at

www.petfoodindustry.com/Safety first.html.

Ideally, validation of targeted
process control points can be
simulated in a laboratory setting
so appropriate Salmonella strains
could be used for the evaluation.

Ki||inc_:t Salmonella
in peffood

Processors should carefully develop, validate and implement an
effective kill step to support production of pathogen-free petfoods

Like other low-moisture food
products, petfoods and treats
require special consideration in
developing and validating an
effective kill step based on the :
unique ability of Salmonella to increasingly aware of the need to control Processors know how problematic this
resist thermal processing.

PETFOOD PROCESSORS HAVE become risk of associated pet and human illness.

Salmonella during production due to the pathogen can be but may not fully under-
stand the scientific dynamics surrounding
effective elimination and potential for
recontamination during processing based
on heat resistance and persistence in low-
moisture products such as petfood.

Controlling Salmonella requires a
lethality, or “kill,” step as a critical point(s)
during processing to consistently support
the production of Salmonella-free products.

Like other low-moisture food products,

_— /4 S =7, v - petfoods and treats require special consid-
if i P ' i 7 eration in the development, validation and
\ i ¥ 7 i P implementation of an effective kill step

\/ : / v =} based on the unique ability of Salmonella

o ; 4 ¥ to resist thermal processing.
Photos: © pseudolongino. BigStockPhoto.com
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Salmonella can persist indefinitely
in a dehydrated state such that it
remains viable and available for

recontamination.

A ‘NOSE”
S for Quality

o

Also, Salmonella can persist indefi- .
nitely in a dehydrated state and remain NN T =

viable and available for recontamina- -

tion of thermally processed, low- v aes SRR E R A S
: . ; I

moisture food products. Validation of ; ey | > N\
processing steps used to reduce and S MR Free Fatty Acids)
control Salmonella is necessary to scien- i ' =

tifically prove and ultimately demon-
strate that a process is effective.

Percent Fat )

COLLECTIVELY, VALIDATION INCLUDES:
B Reviewing scientific data for related
products and processes;

=\

 Alkenals )

B Determining a proper log reduction
for the specific process based on the

expected, incoming levels;
B Determining defined critical limits to

achieve the targeted reduction; and
B Confirming that the equipment and

~ Aldehydes )

process can consistently deliver the
required parameters to meet these

limits.
Verification activities and

“Touch Screen Easy”
“Meet the NEW SafTestlI™ high sensitivity platform for petfood and raw ingredient testing. The
. . . : combination of touch screen based protocols with ready-to-use kits make your most demanding
the process 1s COHSISJ[ele pel‘fOrmmg applications easy to analyze ik the connivence of your own laboratory. With nanomolar
according to the established param- : sensitivity and high reproducibility, 5%CV, the SafTestlI™ AOAC certified platform and kits are
: the most economical and environmentally-friendly solution for quick, simple and accurate
eters are also key to ensuring the determination of Peroxide Value, Fige Fatty Acids, Percent Fat, Aldehydes and Alkenals in
: production, R&D, process control and _uality assurance of your products.”

supportive records that demonstrate

validated process has been properly
implemented and maintained. This

Visit us at www.mpbio.com/saftest for just better information, education & deals.
S
North America, Tel: 1.800.848.1163 e Asia Pacific, Tel: 65.6775.0008 e Europe, Tel: 00.33.3.88.67.54.44 o saftest@mpbio.com m
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San Antonio
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Review scope of accreditations by location on our website.
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5 may include equipment calibration and
o performance records as well as product
< performance data possibly comprised
S of both chemical and microbiological
a' data of raw materials as well as
in-process and finished products.
Validation studies must also be
designed to encompass the entire
process being used to prevent, reduce
and control recontamination of the
finished product. Further, use of raw
materials in the validation should
represent those routinely used to
best assess process performance and
therefore adequately validate actual
conditions.

EFFECTIVENESS OF A process should
be determined considering the worst
case scenario, using a Salmonella sero-
type with the greatest level of resis-

tance and conditions representative
of those likely to occur during normal
handling and distribution.

Effectiveness of
a process should
be determined
considering

the worst case
scenario.

Based on previous studies, it would
be expected that thermal inactivation
of Salmonella in low-moisture activity
matrices would not follow a linear

PET FOOD MANUFACTURERS
Fegd DryIngredientsiSafely!

Expertise in:

‘Feeding majors, minors & dry palatants.
Kibble blending:
Extruder feeding;

e h

—

MECHATRON®3-A '
~  FEEDER

¢ 3-A sanitary approved.

¢ Disassembly from the non-process
side provides quick product changeover.

schenckAccuRate ‘S'

we make processes work

DEA WEIGHBELT
FEEDER

o Open frame design simplifies cleaning.
o Excellent for feeding kibble and other easily

damaged materials.

For all your pet food
weighing & feeding needs call:

(800) 558-0184

www.accuratefeeders.com

Schenck AccuRate is a unit of Schenck Process  ©2010 Schenck AccuRate
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MAY 4,2011 — COLOGNE, GERMANY

The New Year brings the return of Petfood Forum Europe to a
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RESOLVE TO LEARN MORE ABOUT
THE LATEST INNOVATIONS IN PETFOOD

new location at the Koelnmesse in beautiful, historic Cologne,

Germany. The event will be held in conjunction with one of

the largest agri-feed events in the world, Victam International:

www.victam.com.

This year, resolve to learn more about the latest innovations
in petfood and make new industry connections at Petfood
Forum Europe. You'll also have the opportunity to visit top

suppliers at their trade booths as part of Victam International.

Register today!

Petfoodinisty WATT  wvicrai

Europe

Consumers and Web 2.0: impact on
the global petfood market
— Lee Linthicum, Euromonitor

Open innovation: what is in it for you?
— Edwin Grim, Ralco Nutrition

Assessing risks when buying raw
materials for petfood production
— Geert Jacobs, Radar Automation NV

Advances in palatability for dogs
— Aurore Chemineau/
Marie-Jane Fallourd, SPF

Applying polymer science to
petfood production
— Brian Plattner,
Wenger Manufacturing

Energy recovery and odor reduction
in modern petfood production

— Tjitze Smit, Graintec A/S
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Attendee Registration Form

Register online at www.petfoodindustry.com/PFFEurope2011.aspx

hrough March 14, 2011 225 Euros Registration includes all conference
sessions, a light breakfast, generous
After March 14, 2011 255 Euros buffet lunch and coffee break.

Please type or print CLEARLY, IN CAPITAL LETTERS (as you would like it to appear on your name tag):

Name (last, first) Job title

Company name URL

Address City

State/province Zip/postal code Country
Phone E-mail Fax

Organizational function (e.g., marketing, management, R&D, etc.):
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pattern. It is crucial to identify process
authorities with knowledge and expe-
rience in conducting process validation
studies for similar matrices.

Ideally, validation of targeted
process control points could be
simulated in a laboratory setting so
appropriate Salmonella strains could be
used. Unique processes or those not
adequately simulated may need to be
validated using a surrogate micro-
organism expected to react similarly
to Salmonella. Such a microorganism
could be applied to test products and
subjected to the process in the facility
without presenting a food safety risk.

A combination of lab data based
on process simulation, combined with
in-process data generated using surro-
gate organisms and verification records
(e.g, time/temperature, pressure), may

Industry

Custom reprint
products of articles and
features from Petfood
Industry create powerful
marketing tools that
serve as instantly
credible endorsements.

For additional information, please contact
Foster Printing Service, the official reprint
provider for Petfood Indusiry.

Call 866.879.9144
or sales@fosterprinting.com

FOSTER

PRINTING SERVICE

be required to adequately establish

critical control points (CCPs) and their

parameters. Ultimately, validated

CCPs for the entire process would
demonstrate control of Salmonella well

beyond the minimum expectation that

Wz

N
VICTAM

International 2011

www.petfoodindustry.com

complete inactivation occurs within a
normal process.

Wendy Warren is chief science officer for Food

Safety Net Services (www.food-safetynet.com).

*
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The showpiece event for
the world’s dry petfood
and animal feed industry

Visit VICTAM International, the
world’s largest event for the
production and processing of dry
petfoods and animal feeds, together
with FIAAP International, the only
dedicated trade show and conference
for the supply, use and formulation of
ingredients & additives for dry petfood
and animal feeds.

“a partnership in synergy”

Visitors to the shows will find the
world’s foremost companies supplying
specialist equipment, technology,
ingredients & additives, used in the
formulation & production of dry
petfoods and animal feeds alongside
systems for their handling, storage,
packaging & distribution.

Everything you need from the raw material to the finished product
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Conference

® The FIAAP Conference
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Globalizing Industry
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GRAPAS International
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For conference programmes, delegate registration,
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David A. Dzanis, DVM, PhD, DACVN

Why you should

Find more
Read more columns
by Dr. Dzanis at
www.petfoodindusiry.com
petfoodinsights.aspx.

read Feed Your Pet Right

I mET DRS. Marion Nestle and
Malden C. Nesheim, the authors of
Feed Your Pet Right (Free Press, 2010), at
Petfood Forum 2010. Admittedly, prior
to their presentation, I was quite skep-
tical about what I was going to hear,

as both authors were self-proclaimed
outsiders to petfood. However, upon
hearing their views, I became interested
in their perspectives on many issues

then? Basically, it’s an explanation of petfoods from
the authors’ perspective. It is not their intent to

tell consumers what they must feed but rather to
provide sufficient information so pet owners may
form their own opinions about what they should
be feeding their dogs and cats. Topics include:

B History of petfoods and petfood regulation;
Explanation of some major ingredients;
Marketing of petfoods;

Products for special needs;

facing consumers, the industry and Treats, chews, supplements, bottled waters;

This book takes a

decidedly different
turn from the usual
consumer-oriented

petfood fodder.

regulators today, which prompted me to
buy the book to learn more.

To me, the title of the book does
very little to explain its contents. There
are a number of similarly named books
on the market that promise health,
vitality and longevity of dogs and cats
through nutritional means. Most of
these condemn commercial petfoods as
inadequate, if not dangerous.

These books make it a point to disparage
many of the commonly used petfood ingredients
while espousing the virtues of alternative feeding
systems and/or specified ingredients (many of
which are atypical, if not unapproved for use in
commercial petfood). Only through strict adher-
ence to the recommendations of the authors can
your pet’s health be assured.

THIS BOOK, ON the other hand, makes only a
few, rather general, recommendations. It concludes
that commercial petfoods and their ingredients are
generally adequate and appropriate but that no one
type of food is best for all animals. To that end, it
also finds raw, homemade and other alternative
feeding systems acceptable, so in conclusion, “It’s
OK to do what works best for you.” I do not neces-
sarily disagree with that advice, but to me it hardly
reflects the impression given by the book’s title.

If not specific advice, what does the book cover,

petfoods; and

Alternative diets and feeding systems;
Some of the controversial issues regarding

Recommendations to the industry, regulators,

vet schools and consumers.

COMPARED TO OTHER books ['ve seen over the
years, Feed Your Pet Right is refreshingly candid
but strives to be balanced and fair. Much of the
information from the reportedly “consumer advo-

cate” viewpoint that
I've read in books, on
websites and else-
where is considerably
biased, often grossly
disparaging the nutri-
tive value and safety of
commercial petfoods.
These sources usually
consider the petfood
industry to be corrupt
and uncaring, if not
downright evil, while
its regulators are either
apathetic about the
consumer’s plight

or wholly inept in

FEED
YOUR PET
RIGHT

MARION HESTLE
AAATH i B AT T AT

Compared to other
consumer-directed books
on the topic, Feed Your Pet
Right is refreshingly candid
but strives to be balanced
and fair.

correcting the wrongs perpetrated by the industry.
This book takes a decidedly different turn from
the usual fodder. For example, it mostly supports

Dr. Dzanis is a writer and consultant on nutrition, labeling and regulation. Tel: +1.661.251.3543; email: dzanis@aol.com.
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the use of by-products and rendered
meals in commercial petfoods, if for no
other reason than as a safe, ecologically
sound and efficient means to use mate-
rials that would otherwise go to waste.

THAT 1S NOT to say this book has no
criticism of the industry and regulatory
bodies; it sees need for improvement
on many fronts. However, [ would
characterize these concerns as mainly
constructive rather than inflammatory.
[ am in wholehearted agreement
with some of the book’s conclusions
and recommendations, rather tepid
about others and flatly disagree with
even more. After spending 20-plus
years involved in petfood regulation, I
respect that the authors’ perspective is
different from my own. However, there
are a number of statements where I
thought the research was lacking.

I would
characterize
these concerns
as mainly
constructive
rather than
inflammatory.

For example, the claim that “the
FDA [US Food and Drug Administra-
tion] does not bother to do anything
about [feline urinary tract health]”
statements is factually inaccurate. In
fact, companies that wish to make
such a claim must submit the results
of rigorous studies to show safety and
utility prior to marketing or face high
risk of enforcement action as an adulter-
ated drug (see Guidance for Industry
#55 at www.fda.gov/AnimalVeterinary/
GuidanceComplianceEnforcement/
GuidanceforIndustry/ucm053415.htm).

While the specifics in the guidance
are not legally binding, in practice it
would be extremely difficult to stray
from these data requirements. As a

result, only a handful of companies
have ever been granted permission to
make “reduces urinary pH” claims on
cat food labels. Granted, I'm sure these
claims are out there on many non-label
materials, but that’s more an issue of
the government’s inability to effectively
monitor these venues.

MORE THAN

www.petfoodindustry.com

I RECOMMEND THAT people in the
petfood industry read this book. While
you may not agree with all it says, it
provides fresh insight that may be
helpful, hopefully without provoking
the knee-jerk defensive posture
common with much consumer-directed
information on the topic. |

Pet owners look at ingredients and expect to find something

more. More benefits. More ingenuity. More results.

With

Omega-3 Dry you can give them exactly what they want
and ease your formulation process. Omega-3 Dry is a free
flowing, dry fish oil powder that delivers the proven benefits of
long chain omega-3 fatty acids and simplifies formulation. These
days you have to offer more. With our products, resources and
expertise, we can help you become the preferred pet food.

< OmegaDry

The Omeqa-3 ﬂ&mbmﬁr ory Application

www. OmegaMNutrient.com

B77.866.3423
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friendly name,

pea fiber offers an

alternative fiber

animal diets.

Greg Aldrich, PhD

Pea fiber:

Read more
Find more columns
by Dr. Aldrich at
www.petfoodindustry.com
ingredientissues.aspx.

a functional petfood ingredient

PEA FIBER CAN be found in an
increasing number of petfoods,
especially in the premium, holistic
and alternative format products.
This ingredient is relatively new

to petfoods and may be a strategic
addition to counteract a growing
consumer discontent with beet pulp
and an absolute resistance to any of
the functional fibers derived from

With a label- wheat (e.g., bran), corn (corn bran)

or soy (soyhulls).

These fiber sources are commonly
perceived as cheap fillers by the
diamond-studded collar and leash

effective, reasonable set. While this impression about the

functional utility of these standard
tibers is a long way from the truth, it

source for companion certainly underscores that consumer

perception rules the day.

As a potential alternative, pea
fiber might fit in with tomato
pomace and oat bran as an ingre-
dient intended to evoke an image of consistent
stools and healthy colonic fermentation. While
the pea fiber name may be label and consumer
(pet owner) friendly, is there evidence to
support its use in petfoods, and does it
perform equal to the task?

To START, IT may be important to understand
what pea fiber is. There are essentially two types
on the market. One is derived from the seed coats
and hulls separated from the seed in a “dry”
process; the other comes from a “wet” process that
separates pea starch from fiber. In the dry process,
coats and hulls are removed as part of normal
cleaning and handling operations, with the seed
separated by particle density and size exclusion
through a sieve to fractionate the fibrous hull and
seed coats from the rest of the pea cotyledon.

In the wet process, the seeds are ground,
then water is used to separate and float out
(decant) the cotyledon fibers. This is part of
the same process used to produce purified pea
starch and pea protein isolate.

The coat-and-hull dry process pea fiber
contains a higher concentration of dietary fiber
(more than 85% total dietary fiber, or TDF)
rich in xylose sugar; the wet process cotyledon-
based pea fiber is slightly lower in dietary fiber
(approximately 65% TDF) but rich in arabinose/
rhamnose, cellibiose and galactose sugars
(Dalgetty and Baik, 2003). Both types of pea
fiber are high in insoluble fiber (more than
75%) with 5% to 25% as soluble fiber.

WHERE THESE ATTRIBUTES matter is in the
gastrointestinal tract and the effect they have on
elimination and fermentation. Since pea fiber
has a substantial water-holding and oil-binding

Pea fiber does not
produce as much gas
as other vegetable
fibers like citrus
pectin, carrot pomace
or sugar beet fiber.

capacity, it is often used as a natural extender in
human foods. In this manner, it holds moisture
and imparts texture to low-fat foods.

But not so in petfoods. In this application,
it is used as a nutritionally functional fiber due
partly to the laxation effects imparted from

Dr. Greg Aldrich is president of Pet Food & Ingredient Technology Inc.
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the water-holding capacity (about
13 mL water per g pea fiber) of the
insoluble fiber and partly for the
fermentability of its soluble fiber.
Bench-top fermentation tests of
pea fiber have shown that under
artificial stomach and intestinal
digestion parameters (in vitro),
the degree of degradation and
subsequent short-chain fatty acid
production (such as butyrate, the
target short-chain fatty acid for
colonocytes) are comparable to
other fibers like tomato pomace
and psyllium husk. However, pea
fiber does not produce as much gas
as other vegetable fibers like citrus
pectin or carrot pomace (Swanson
et al., 2001) or sugar beet fiber
(Titgemeyer et al., 1991).

USING PEA FIBER in petfoods is
fairly straightforward. It is a white
to cream colored, nearly odor-
less, free-flowing powder. Pea
fiber is bland to the taste and does
not affect palatability or override
normal signals to satiety in dogs
(Butterwick et al., 1994). It mixes
well with both dry and wet ingre-
dients and has been used to bind
water and fat, as well as serve as a
thickener in wet food preparations.

Pea fiber is extremely low in fat
(less than 0.25%) and high in crude
fiber (pushing 35% to 40%). For this
reason alone, it can be a significant
contributor to lowering the calorie
content of “diet” foods.

In addition, because of its high
insoluble fiber content, adding a
meaningful amount of pea fiber
to the diet has been shown to
modulate the glycemic response in
diabetic dogs (Graham et al., 1994;
Maskell et al., 1994). Pea fiber ash
content ranges from 2% to 3%, with
potassium being the most signifi-
cant single mineral and the content
of magnesium sufficient enough
to be a minor impediment when
formulating a low-calorie, low-
magnesium cat food.

The contribution of protein from
pea fiber is relatively insignificant,
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Did you know?

m Lonza is a life science company headquartered in
Switzerland that manufactures a trusted source of
L-Carnitine known as Carniking™.

m L-Carnitine helps cells convert fat into usable energy.

m Carniking™ has proven valuable in providing pets
with weight management solutions.

Carniking™ from Lonza... a simple solution!

Carniking @)

Carniking™ offers pure
L-Carnitine and is a trademark
of Lonza Ltd, Switzerland.

www.carniking.com

Contact us to learn more about Carniking™ solutions for you and your customers.
Lonza Inc., Allendale, NJ USA, Tel +1 201 316 9270, carniking@lonza.com

The statements made in this advertisement have not been evaluated by the Food and Drug Administration. Lonza's Carniking™ is not
intended to diagnose, treat, cure or prevent any disease. No statement is intended or should be construed as a recommendation to
infringe any existing patent. The information contained herein is believed to be correct and corresponds to the latest state of scientific
and technical knowledge. However, no warranty is made, either express or implied, regarding its accuracy or the results to be obtained
from the use of such information and no warranty is expressed or implied concerning the use of these products. The buyer assumes
all risks of use and/or handling.
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A ranging from 6% to 12%. The amino commonly encounter in petfoods, presently using pea fiber and from
= acid profile is high in lysine, and it there are at least a few published ingredient suppliers suggests there
& also contains a fair level of trypto- studies in which the ingredient has are no issues—most state that it
: phan (often a first-limiting amino been fed to companion animals and performs comparable to rice bran
2 acid in complete petfoods); but, nutritionally characterized. The or beet pulp for these purposes.

& methionine is limiting as it relates to only gaps in this understanding However, it would certainly be

wm the ingredient’s amino acid balance.
B While pea fiber and pea hulls

are not defined in the Association N
Z of American Feed Control Officials Pea ﬁber 1S bland to the taSte
Official Publication, per se, given they and does not affect Palatabilitv

are derived from the common yellow

and green field pea (which are not or over-ride normal signals to
described either), one would surmise o o

that pea fiber is permitted under the Satletv L7 dogs .

“common name” exception. Fortu-

nately, there is some precedence for

recognition as a fiber source by the are an absence of any work feeding helpful to all users if hard data were

Food and Drug Administration as part pea fiber to cats, and conspicuously available on pea fiber’s signature

of the Nutrition Labeling and Educa- absent are any data on the effects feature: stool quality.

tion Act. pea fiber has on stool consistency in Short of this one omission, given
either species. that pea fiber appears effective, it would

IN THE caSE of pea fiber, unlike Anecdotal evidence from customer seem a reasonable alternative fiber

a number of other ingredients we service phone lines at companies source for companion animal diets. W

Discover why our
Tasco® - AOS

is your competitive
advantage!

New research has shown that
Tasco’s® Alginate Oligosaccharide
(AOS) content has potent prebiotic

benefits that, along with other Organic ingredients/b|ends

bioactive compounds, help improve :
the Gl tract function and overall health D) hyd rated Potato/
L Potato blends

Some of the beneficial effects

observed in companion animals are: Oatmeal Pellets

yf Improves immune status and helps combats disease

y{ Provides glossy hair and smooth body appearance For Details Please Contact:
-yl'{ Enhances resistance to stresses Martin Brown — 612-486-3853

mbrown@agmotion.com
( I i
For more information contact: m‘m

Mary Jo Langenecker — 262-623-2654
Acadian AgriTech™

mlangenecker@uscommodities-ag.com

Paul Boisclair — 559-355-1680
1-800-575-9100 , 156,251 863353
1-902-468-2840 SCIENCE AT WORK = =

pboisclair@agmotion.com

An AgMotion Company

Acadian AgriTech™ is a division of
info@acadian.ca tasco.ca Acadian Seaplants Limited
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Key concepts

B Effects of various fats
overweight cats
(AJVR 71: 1039-1044.

doi: 10.2460/ajvr.71.9.10

Lowering energy intake with
citrus flavanones supplementation
or substituting saturated fat for
monounsaturated could be good

strategies.

B Therapeutic diet for feline DJD

(J. Vet. Int. Med. 24:

487-495. doi: 10.1111/j.1939-

1676.2010.0495.x) Dietar
modulation might be one

to improve mobility in cats with
degenerative joint disease-

associated pain.

Effects of various fats in
overweight cats

We fed moderate-energy diets with moderate
fat content—either saturated fat (beef tallow),
saturated fat plus citrus flavanones or
monounsaturated fat (olive oil)—to
20 overweight cats. Citrus flavanones
supplementation of the saturated fat
diet was associated with lower energy
39) intake and with lower plasma lipids
and urinary F2-isoprostane concentra-
tions than with saturated fat alone.
Monounsaturated fat feeding resulted
in lower food intake than with satu-
rated fat. Plasma lipid concentrations
remained within reference limits.

Although the clinical relevance of
these findings is unknown, the signifi-
Y cant differences indicate that lowering
method . s

energy intake with citrus flavanones

supplementation or substituting satu-
rated fat for monounsaturated could be
good strategies for decreasing plasma
lipids concentration and oxidative stress
in overweight cats, even before considerable loss of

in

Find more
Read more
Research Notes online at
www.petfoodindustry.com

research notes.ospx.

body weight is observed.

Source: |. Jeusette et al., 2010. Effects of consuming diets
containing various fats or citrus flavanones on plasma lipid
and urinary F2-isoprostane concentrations in overweight
cats. AJVR 71: 1039-1044. doi: 10.2460/ajvr.71.9.1039

Therapeutic diet for feline DJD

Feline degenerative joint disease (D]JD) is
common, and there are no approved therapies
for alleviating the associated pain. We tested a
diet high in eicosapentaenoic acid (EPA), doco-
sahexaenoic acid (DHA) and supplemented with
green-lipped mussel extract and glucosamine/
chondroitin sulfate in 40 cats with painful,
mobility-impairing DJD.

The cats were randomly allocated to the test
diet or control diet (C-diet). The primary objective
outcome measures indicated that activity declined
significantly in the C-diet group and significantly
increased in the test diet group.

Dietary change might be one way to improve
mobility in cats with DJD-associated pain.

Source: B.D.X. Lascelles et al., 2010. Evaluation of a thera-
peutic diet for feline degenerative joint disease. J. Vet. Int.
Med. 24: 487-495. doi: 10.1111/].1939-1676.2010.0495.x

Are you backing your claims with solid data?

Today’s petfood claims require solid data. At Summit Ridge
Farms, we provide the pet food industry with accurate, reliable and
precise research on all types of testing protocols for cats and dogs.

Metabolism Testing
e Stool Quality Analysis

SUMMIT RIDGE

e Dental Protocols e Blood Level Protocols
(as per VOHC) e AAFCO Nutritional

e Palatability Testing Adequacy

e Digestibility/ e Urine pH

e \Weight Loss Protocols
e Customized Tests Available
e Product Safety Testing

Setting the standard for pet food testing
570.756.2656 - Fax 570.756.2826 - www.SRFarms.com
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Extrusion Processing:
Technology and Commercialization
An International Grains Program
Short Course

August 9-12, 2011

IGP Conference Center
Department of Grain and
Science and Industry
Kansas State University
Manhattan, Kansas
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Title:
GROUP MANAGER - INNOVATION & PRODUCT DEVELOPMENT

Department: R&D — Location: Terminal Island, CA

Major Responsibilities:

» Provides high level management to lead both wet and dry product
development activities

» Provide the product and packaging technical leadership necessary to
manage key company growth and innovation development projects
through commercialization, utilizing both internal and external resources

» Supports and participates in market research / marketing programs and

» possess the insights necessary to bring technology in product/package
industry to deliver consumer relevant innovations.

» Must continuously strive to apply industry knowledge to help deliver
efficiencies in conversion, packaging cost, and improved product and
package quality.

Additional Expectations:

» The “expert or specialist”in his/her area of expertise (i.e. extrusion,
processing, formed product)

» Ability to use a resource both within Pet Food R&D and outside of the
research functions

Education/Experience Requirements:

» Advanced applicable degree (i.e. Food Science, Baking Science)
» Bachelor Degree with equivalent experience in a food related field.
» 10 years or more experience in food product //process development

Submit resumes to Bill Crone:
bill.crone@delmonte.com,

delmonte@wattnet.net
or fax: 310.519.2269

*».~ DeL MontE Foobs
DEL MONTE BRANDS

Title:
Research Fellow |

Department: R&D — Location: Terminal Island, CA

Major Responsibilities:

» Technically guide development of new products or modifications of present
product

» Serve as an expert technical resource to Pet Food Operations and/or
Research & Development

» Manage highly technical special projects as required and reports to the R&D
Manager

Additional Expectations:

» The “expert or specialist”in his/her area of expertise (i.e. extrusion,
processing, formed product)

» Ability to use a resource both within Pet Food R&D and outside of the
research functions

Education/Experience Requirements:

» B.S. Degree with 15 to 20 years of pet food experience
» Masters Degree with 15 years pet food experience

» PhD with 12 years experience

» Predicated on education and experience 12 to 20 years.

Submit resumes to Bill Crone:

bill.crone@delmonte.com,
delmonte@wattnet.net
or fax: 310.519.2269

“».~ DeLMonTtE Foobs
DEL MOMTE BRANDS
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Employment

Title:

Education/Training

ATTN: Petfood, Food and Feed
Manufacturers, Suppliers, Allied Trades

Major Responsibilities:

and improved products

marketplace

Additional Expectations:

processing, formed products)
Teamwork,

Business Planning & Results

MANAGER, R & D (Innovation & Strategy)

Department: R&D — Location: Terminal Island, CA

» Provide technical management and support of Pet Food Research &
Development activities that will lead to the long term development of new

» Create an innovation pipeline of projects, products and processes in
conformance with DLM Pet Foods long term strategy

» Usage of both internal and external sourcing for these creative activities
thereby ensuring optimization of costs and palatability while providing

ingredient and product flexibility
» Will lead DLM Pet Food in maintaining a competitive position in the

» The “expert or specialist”in his/her area of expertise (i.e. extrusion,
» Ability to use a resource both within Pet Food R&D and Leadership,

» Managing changes, Developing Self & Others, Strategic Thinking, and

Education/Experience Requirements:

development

Submit resumes to Bill Crone:
bill.crone@delmonte.com,

delmonte@wattnet.net
or fax: 310.519.2269

» Bachelor Degree in Food Science, Chemical Engineering, or related field, or
equivalent experience in a food or agricultural related field
» 8-10 years of relevant experience in Pet Food research and product

*»' DEL MonTE Foobs

DEL MONTE BRANDS

USDA registered research
facility performing petfood
testing since 1975.

Traditional and in-home
panels available.
Contact: Paul Plessner
telephone: 334/567-8195

MARKETPLACE
ads are also placed on
www.Petfoodindustry.com
for maximum exposure!

To order: Ginny Stadel

Tel: +1.815-966-5591 Fax: +1.815-968-0941
gstadel@wattnet.net

KENNELWOOD INC.

Quality affordable testing for palatability
and nutritional adequacy since 1982.

217 356-3539

email: dowatts@aol.com

Call us for your extrusion
related research needs.

Kansas State University, Extrusion Lab;

Processing Research and Product
Development;

Lab- and Pilot-Scale Extruders and Dryers;

Eric Maichel, Operations Magr.

101 BIVAP, 1980 Kimball Ave. |

Manhattan KS 66506-7100 ‘s

(785) 532-4802 ‘ar-ﬂ’g'fhﬁgﬁsﬁi;

emaichel@ksu.edu ’

PetfoodIndusiry

FOR SALE — LIKE NEW!
Belt-O-Matic Dryer — 6 x 40’
Model #320B2X with 30 HP fan, SS Belt
with cyclone,
Also 2 - 30 HP fans on cyclone
Contact:

gary@continentalagra.com
FOR SALE

Reconditioned Cooking
Extruders & Dryers
Single & Twin Screw Designs

= CLEXTRAL *WENGER
EROGLIDE
, INC

[Fomer Labs, o ofrs:

* Mycotoxin, Melamine and GMO Test Kits —
offered in Qualitative and Quantitative Formats

* Analytical Services using HPLC and LC-MS/MS
Technology

* Consulting and Ingredient Audits

* Total Quality Assurance, Ingredient and
Mycotoxin Risk Management Programs

Romer Labs, Inc.
1301 Stylemaster Drive
Union, MO 63084
636-583-8600
www.romerlabs.com

ROMER

Romer Labs

e-mail: office@romerlabs.com

&= Nestlé PURINA

Nestlé Purina is a premier global manufacturer of
pet products, with North American headquarters in
St. Louis, Missouri. Due to changes and upgrades,
we have used (and sometimes new) packaging
and process equipment for sale from various North
America Nestlé companies including Nestlé Purina,
Nestlé Foods and Nestlé Waters.

Visit our website to view entire inventory —

or contact:

Nestlé Purina Investment Recovery Group - 2B
Checkerboard Square, St. Louis, MO 63164

Phone: 314/982-5115 or FAX 314/982-4199

E-mail: Sandra.schroeder@purina.nestle.com

Website: www.investmentrecovery.com
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Ingredients

@ Prairie
FLAX PRODUCTS, Inc.
Portage la Prairie, MB. Canada

Specializing in sales of
milled and whole flaxseed to the

Petfood Industry

Contact Richard at
1 866 283 3331
Or Email:
rzacharias@prairieflax.com

M oA RS H A L L

urce'fo
Wral Ingredlen

£
1T
Producing High Quality,
Dehydrated Fruit and
Vegetable Ingredients
for Pet Food Manufacturers!

Specializing in Natural
Fiber Sources.
Apple, Broccoli, Spinach,
Carrot, Blueberry, Cranberry,
Potato & Tomato,

100%b Natural
No Preservatives

1-800-796-9353

5740 Limekiln Rd. = Wolcott, NY 14590
Ph: 315-594-1760 = Fax: 315-594-1956

www.marshallingredients.com

BADGER
INGREDIENTS INC

POULTRY MEAL LAME MEAL
MEAT & BONE MEAL  FAW TRIMMINGS
BLOOD MEAL FISH MEAL
FEATHER MEAL TALLCW

BEEF & LIVER MEAL = SPECIAL BLENDS

BADGER INGREDIENTS INC.

37178 N. 103rd Street
Scottsdale, AZ 85262
Or
P.O. Box 2465
Carefree, AZ 85377
PH: 480/664-7553 » FAX: 480/664-9633

E-mail: hg@badgeringredients.com
Web Site: Badgeringredients.com

Wild Alaskan Salmon Oil

Bulk & Private Label

Life Line Pet Nutrition
1-253-905-0951

Spray Dried PORK LIVER

Spray Dried POULTRY LIVER
(Chicken and/or turkey)
DRIED EGG PRODUCT

EGG/LIVER BLENDS

Manufactured and sold by:

VAN ELDEREN, INC.
Martin, Mi
Tel: (269) 672-5123
Fax: (269) 672-9000

=Custom Blending & Milling!
~0ver 500 High Quality Pet
Food Ingrediants!

= Bulk & Tofe Bag Packaging
Availablel

"~ LORTSCHER __
— Agri Service inc. *

Call Us Today 800-874-2376

www.petfoodindustry.com

421 Jersey Avenua = Suite B

New Brunswick, NJ 08901
BOO-762-2135 -« FAX T32-B28-8563

Www.suzannes-specialties.com

B St “aiay

AVAVAVA

ks CWCOMPANY

Conventional and
Organic Whole Grains

¥ OAT FLAKES
OAT FLOUR

OAT BRAN

ORGANIC OATS

L 4
L 4
¥ OAT FIBER
L 4
L 4

BARLEY

¥ WHEAT

105 Hwy. 35 * Cochrane, WI 54622
-800-441- 5411 * www.lacrossemilling.com
B bt G T R

LONGWOOD, LLC

CLSTOM MANUEMTTURING

Serving your cuslom ;uwcfur!
wr prroject needs.
Specializi
Powder Blending,

Contact: Don Schwarrz
B00-523-0500/Ext. 6303
dschwartz@longwoodcustom.com

TOMATO
POMACE

High Quality
LaBudde Group
262-375-9111

4
Cd o] -

Stryhia % Botanics

INGREDIENTS

Natural bulk ingredients for
your formulation needs.
Experts in botanical, fruit and vegetable
powders for the petfood industry.

Products in stock for immediate shipment.

I2eEloee] Wity January 2011

Styka Botanics, 1-800-9-STRYKA,
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Dakota

RGANIC

PRODUCTS ™ A&
I | : --:-_'."-}l..f.... ﬁ-ﬂﬂ?
A ot

.S}:yl:a, qualrfﬁ; pet ﬁxm' statts heve,

Your source for Organic & /entlonal
graing for the Pet Food Industry!

Watertown, SD 57201 « (B00) 243- 7264

NATIONAL

RICE

P'A N T

Orgamc Rice
Rice Bran
Rice Protein

Brown Rlce
Brewers
Rice Hulls

John Welisch
www.hationalrice.com

BARLEY PRODUCTS

OAT PRODUCTS

RICE PRODUCTS

DRIED BREWERS YEAST
DRIED WHEY ¢ BEET PULP

WILBUR-ELLIS

SPECIALIZING IN:
EU LAMB MEATS, MEALS &
ORGANS

IMPORTED/DOMESTIC MARINE
PROTEIN MEALS

VENISON, BEEF & POULTRY
PRODUCTS

POTATO AND PEA PRODUCTS
FISH AND VEGETABLE OILS
TOMATO POMACE & ORGANICS

JUST-IN-TIME DELIVERIES FROM
INTERNATIONAL MARKETS

2

WILBLIR-ELLIS

r-.]
CONTACT US: s
* 1613 649-2031 (PH
+ DAFELSKI@WII BURELLIS COM
o WWW.WILBUR-ELLIS.COM

Enzymes for
Flavors
Enzymes for
Processing
Enzymes for

Nutrition

Enzyme Development Corp
360 W 31st, Ste 1102

New York, NY 10001
www.EnzymeDevelopment.com
info@EnzymeDevelopment.com

PremiumGrad” l

Whole Milled Flaxseed

& Cost-sffective Omega-3 source
£ Enhances nutritional value

‘& Guaranteed stability for 2 years
'2 Flpqmbdﬁ'l_ﬁmd quaﬂty facility

jnﬂ bll: jin :L‘guﬁlrnrﬂrgumc 'ranehe-:. !
& i whnle'qrmmed =Fara samp!e.
na!l_%regg Griffin.at [608) B03-7816:

glanbia

NUTRITIONALS

Gluten-free | Omega-3's | Whole Grains | Trans-fat free

‘\3—"—,’ FooD
Let us be your

Best Value - Quality, Service, Price -

e supplier for:

Identity

Preserved

* Soybeans

* Grains

* Seeds

e Dry Edible Beans

* Flours/Meals

* Rice Products

e Vegetable Oils

e Vinegars

» Brans/Germs/Fibers
« instant Powders/Flakes
o Split/Dehulled Soybeans
* Sweeteners

Pro;ectq

\erlﬁe

Includi own & Golden Flaxseed & Flaxseed Meal.
N

Visit www.skfood.com for our complete product Ilstmgl
4666 Amber Valley Parkway ¢ Fargo, ND 58104 USA

kfood@skfood com ¢ 701.356.4106 TEL ¢ 701.356.4 41i FAX

LANSING

) E GREUP LiEe

“Your partner for
ingredient sourcing,
processing and supply”

WHITE POTATO
SWEET POTATO

www.lansingtradegroup.com

Isaac Matthews
imatthews@lansingtradegroup.com
419-897-3186
www.lansingtradegroup.com

RICE PROTEIN, RICE
SWEETENERS & RICE MEAL
Product from facility in Pakistan —

Non GM Conventional and / or
Certified Organic
Tel: (314) 919-5045 &9

Email: FAYYAZSAJ@aol.com Hakil-ADMus

Jedwards International, Inc.
Leading supplier of Omega-3 Oils
Supplier of Bulk Specialty Oils
to the Food, Dietary Supplement

and Cosmetic Industries

Petfood!ndustry

fax: 617-472-9359
FIBER SOLUTIONS
Apple
Blueberry
Cranberry

VEGETABLE
BLEND

Unique blend of carrots, celery, beets,
parsley, lettuce, watercress and spinach

LaBudde Group Inc
800-776-3610
262-375-9111

www.labudde.com
labudde@labudde.com
Product solutions from concept to completion

January 2011 wustry
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Ad Index

3D Corporate Solutions LLC 89
Acadian AgriTech 30
ADF-Amer Dehydrated Foods 3
AFB International 30-31
American Feed Industry Assn 60
Ameri-Pac Inc 17
Andritz Feed & Biofuel A/S 16
APCInc 39
Bemis Flex Pkg-Milprint Div («]
Beneo Animal Nutrition 23
Bill Barr & Co 53
Brabender Technologie 22
Buhler Inc Q2
DSM Nutritional Prods Ltd 39
Empyreal 75 yil
Extru-Tech Inc 18,22
Food Safety Net Services Ltd 42
Geelen Counterflow BV 4
InterSystems 23
Kemin Nutrisurance Inc 1
Lonza Inc 49
Lortscher Agri Service Inc 38
MAC Equipment 27
Martek Biosciences 28
New Wave Converting Inc 37
Novus Nutrition Brands LLC 7
Omega Protein Inc 47
Peel Plastic Products Ltd 5
Pharmachem Laboratories 32,33
Roquette America Inc 51
SafTest, A Division of MP Biomedicals N
Schenck AccuRate 42
Summit Ridge Farms 52
The Peterson Co 15
Trouw Nutrition USA LLC 1
US Commodities 50
Victam Intl bv 45
WeighPack Systems 13
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Nutrition. Commitment. Solutions.

Don’t miss
any of the
essential
information
DSM has to
offer.

By subscribing to
Essentially Pet, you
can have the next
issue delivered
directly to your inbox!

Subscribe today at
http://eforms.kmpsgroup.
com/wattpub/forms/
essp subscribe.htm

Unlimited. D S M
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See more

Find out what industry events
are approaching. Go fo
PetfoodIndustry.com.

B AAFCO Pet Food Labeling Workshop, B International Feed & Poultry

January 17,

2011. Tradewinds

Island Grand,

St. Pete Beach,

Florida, USA. To

register, visit www.aafco.org or email
sharon@aafco.org.

9 110 11
1611718

23/30 24/3] 25

YA m AAFCO Mid-Year Meeting, January
1720, 2011. Tradewinds Island
Grand, St. Pete Beach, Florida, USA.

To register, visit www.aafco.org or

call +1.800.808.9833.

Expo and Pet Food Conference,
January 24-26, 2011. Georgia
World Congress Center, Atlanta,
Georgia, USA. For details, visit
www.petfoodconference.com.

21st Annual Practical Short Course
on Feeds & Pet Food Extrusion,
January 30-February 4, 2011. Texas
A&M University, College Station,
Texas, USA. For more information,
please email mnriaz@tamu.edu or
check out www.tamu.edu/extrusion.

INTERNATIONAL FEED EXPO, INTERNATIONAL POULTRY EXPO AND THE 3% ANNUAL

PET FOOD CONFERENCE

ONE LOCATION...
COUNTLESS OPPORTUNITIES

© Top Industry Executives and Purchasing Decision-Makers
© World's Largest Feed and Poultry Technology Exchange
® 14 Acres of Exhibits
© Exceptional Education Programs
o New! Hatchery-Breeder Clinic
o Feed Manufacturing Education Program
o International Poultry Scientific Forum
o Animal Agriculture Environmental Sustainability Conference
o Pouliry Market Intelligence Forum

Register Today!

19,000 INDUSTRY
LEADERS FROM OVER

100 COUNTRIES

@eo .9°“ 9"4(,}*

** * * *" @ -,
LAFIA & POLLEL IO LY

Committee Q%Q'r vk\))Q
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TakeYour Brand Farther, Faster with

The Private Showcase That Brings New Packaging
Strategies to Your Doorstep

BOOK YOUR ON-SITE LEARN:
B RI E F I N G To D AY. « What game-changing new Bemis packaging

materials and formats you can’t afford
This event is at NO COST to you, but availability NOT to see
is limited. Please call Bruce McKay—Leader,
Pet Innovation Briefings—at 314-306-5591
now to reserve your date.

« What next-level print techniques and capabilities
can transform your brand graphics

» How to overcome packaging'’s leading
It’s free. It's powerful. And it's held exclusively for 3 causes of cost and waste
your company’s managers. Led by Bemis's top pet
food packaging experts, the Bemis Innovation
Briefing delivers cutting-edge packaging ideas

« How to shorten lead times and increase speed
to market with Bemis resources

and information to make your next package more « How you can create a more sustainable—
successful, whether you're in brand marketing, and cost-efficient—package with new
purchasing, packaging or operations. material innovations

4

Shelf-Stable Next-Gen Brand-Building Cart-Stopping
Formats Materials Pouches Graphics

Run with the Leader! Sign up now for the most critical 2 hours in pet packaging.
Contact Bruce McKay at 314-306-5591 or Bruce.McKay@Bemis.com.

3550 MOSER STREET | OSHKOSH, WI 54901 | WWW.MILPRINT.COM

©2010 Bemis



mailto:McKay@Bemis.com

DON'T GO WITH THE FLOW!

world’s highest efficiency
world’s lowest downtime '

a1 B ol wll

Geelen Counterflow / T +31-475-592315 ®
Geelen Counterflow USA Inc. /T +1-772-559-4338 Geelen Counterﬁow
Geelen Counterflow América Latina /T +54-9-2362-418899 COOL AND DRY!
E info@geelencounterflow.com /| www.geelencounterflow.com
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