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Andy Gingrich

Owner/Millwright
PROACTIVE INDUSTRIAL MAINTENANCE
Elmira, Ontario, Canada

cross-contamination.

Jeff Bkwman

WEXTrusion Plant Manager »;;-\__
GREAT CANADIAN PET
DIVISION OF SPECTRUM 3

EEED SERVICES, ETD.
Moorefield, Ontasio, Canada
fur 'Fr S

HowTa Hélbed Srum Feed Services
Overcome a Sticky Situation

Topical liquids used in the extrusion process of pet food
manufacturing are sticky and particularly hard to clean, especially
when they congeal in colder weather.

“Before changing to Tapco urethane
buckets, we’d sometimes have to
stop production and clean twice a
day,” Jeff Bowman, Extrusion Plant

Manager, Spectrum Feed Services,
StvLE CC-HD

Ltd. says. “That meant allocating
Severe Duty Urethane Elevator Bucket

2-3 hours for two staff members to
hand scrape every bucket on our 60-foot-tall legs, each time.

Trust me, nobody liked THAT job.”

Cross-contamination was also a constant concern and led to
more rework to maintain product quality.

‘apco Inc,

After consulting with Tapco, Spectrum had Proactive Industrial
Maintenance replace the existing buckets with FDA-compliant
urethane resin CC-HD buckets. Tapco urethane buckets resist
product adhesion and flex to release caked-on build-up.

“Now sticky extruded pellets and kibble slide right out of Tapco
urethane buckets,” Bowman says. “We went from scraping buckets
twice a day, to cleaning on a weekly schedule, without concerns
of cross-contamination,” Bowman says. “The cleaning process is
faster and easier, too, which is important when you’re
processing 140 tons a week.”

w

Need help out of a sticky situation? Talk to Tapco and
find out why 75% of design engineers, contractors
and bucket elevator manufacturers* trust Tapco
buckets to keep business moving.

FANGED HEAD
Elevator Bolt

ELEVATOR BUCKETS - ELEVATOR BOLTS

St. Louis, Missouri U.S.A.

e +1 800 AT TAPCO (+1 800 288 2726) « +1 314739 2191 « Fax: +1 314 739 5880

www.tapcoinc.comn

*Grain Journal, Country Journal Publishing Co., Inc., Decatur, lllinois, U.S.A.

© 2011 Tapeo Inc.® All rights reserved.
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FIBOSEL

Immunostimulant

In today’s environment, there are plenty of things that can cause your companion to not feel well.
Fibosel® can help support your pet’s natural defense mechanisms that will help provide protection
from their worst enemies.

In turn, Fibosel helps make play time more enjoyable with their friends.

While all yeast cell walls do contain glucans, not all yeast products are alike. Only exposed and activated
B-glucan can exert immunostimmulatory properties. Fibosel is a unique source of activated
3-1,3/1,6-glucans processed through an exclusive extraction and activation procedure. The main purpose
of the extraction is to remove yeast mannoprotein outer layers to optimize B-glucans exposure and
therefore their recognition by the specific 1.3/1.6 beta-glucans macrophages receptors.

Use {trusted} Fibosel to boost your companion’s natural self defense and allow them to let their guard
down. Your companion will now enjoy the finer things in life, like play time with their friends. Contact a
Trouw Nutrition representative today to see the unique qualities Fibosel has to offer.

A Trouw Nutrition
115 Executive Drive, Highland, IL 62249| 800.365.1357 | www.trouwnutritionusa.com @ I'NTE ATIONAL
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By Jessica Taylor
Using a guerilla-like marketing campaign, the founders of this year-old company are
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Information regarding dietary fibers and prebiotics is growing in the field of pet nutrition
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Experience couns

Which is why, at ADF, our top-quality protein ingredients
are backed by the industry’s finest customer care team.

Our knowledgeable team works one-on-one with customers to find unigue solutions for
ingredient needs. For more than 30 years, we've been developing long-term customer
relationships so that we can better understand your situation, make recommendations
and provide a higher level of service. We're committed to your satisfaction and we're

there for you.

Contact ADF today for more information about our protein ingredients.
For guality ingredients, backed by service you can count on, put your trust in ADF.

Contact us M www..ar!f.:;mn ar Bﬂﬂ-"l hE-3447. In Europe, contact; ADF-CIMA Nofrition nw: +32-56-’E| 1-7 I 51.

r

AMERICAN DEHYDRATED FOODS, INC,
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The Petfood Industry App and |
Mobile Web Reader

give readers access to all digital editions

of the magazine on the portable device of
their choice. Search for “Petfood”in iTunes
for your Apple device or bookmark www.
petfoodindustry-digital.com on your
mobile web browser now.

PetfoodIndustry.com
B Videos from Petfood Forum 2011
B The latest news

B FExclusive new product database

Online exclusives

Q&A: Even more from Evermore

Read the complete interview with Evermore Pet Food co-
founders Alison Wiener and Hanna Mandelbaum and watch
archived videos of the pair eating their petfood formulas at
www.petfoodindustry.com/Evermore.aspx.

Research: Fiber and functional petfood

Find out more about the future of fiber in feline and canine

diets, plus a full list of references, at www.petfoodindustry.

com/FiberExtra.aspx.

Presentation: Using the 7 R’s to develop
more sustainable petfood packaging

Learn more about sustainable packaging and how it can

be implemented in the petfood industry by watching Paul
Kearns’ Petfood Forum 2011 presentation at www.

petfoodindustry.com/KearnsPack.aspx.
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KEMIN PALATANTS PLEASE #7

-
—

EVEN THE TOUGHEST CRITICS - —

Kemin Palasurance® gives your product complete

palatability assurance. Even for doggie divas.

She may be a finicky eater, but she’ll love the enticing aroma and fresh flavor Kemin Palasurance
adds to your product every day, at every meal. Kemin palatants start with only the best raw materials.
We use 42 years of scientific research to provide complete freshness and stability to protect the quality

of your final product. Rest assured, Kemin delivers the best palatants and stabilization on the market today.

North America +1877 8901462 Europe +3214259780 South America +55 (49) 3312 8650

@ INSPIRED MOLECULAR suwnuus"":}w VISIT KEMIN.COM

© Kemin Industries, Inc. and its group of companies 2011 All rights reserved. ® ™ Trademarks of Kemin Industries, Inc., U.S.A.
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Get more

Read more about human

Debbie Phillips-Donaldson

food trends in the blogs on
Petfood-Connection.com.

How quickly is petfood

The cycle keeps

pets are treated more

family members.

A PROFESSIONAL WITH 35-plus years’
experience in companion animal nutri-
tion and petfood remarked recently
that trends in our industry are now
only three months behind human food
trends. Petfood used to follow human
food by at least six months, he said.
Undoubtedly, the cycle keeps
getting shorter as pets are treated
more and more like human family
members. So, it only makes sense for
our industry to stay updated on news

getting shorter as and information from the human food

world—not to mention connect with
professionals in that industry.

and more like human

ONE souRrck I highly recommend

is the Institute of Food Technology

(www.ift.org). You have to be a

member to receive all the information it distrib-

utes, but you can still find quite a bit on its website
as well as at its annual conference (this year’s is

June 11-14 in New Orleans, Louisiana, USA).

The April issue of IFT’s magazine, Food Tech-
nology, includes an article by A. Elizabeth Sloan
on the top 10 food trends, at least for the US:

1. Demographically directed—significant
differences in food preferences, eating styles,
attitudes and behaviors between Baby
Boomers and Gen Yers will impact food prod-
ucts, marketing and messages.

2. Still cooking—in 2010, 55% of grocery
shoppers reported they prepared more meals
at home, according to FML

3. Americana appeal—this includes local and
farm-raised foods as well as regional cuisines.

4. Foodie focused—67% of US consumers
think of themselves as knowledgeable about
and interested in food.

5. Get real—the focus on natural and “free”
foods (as in free of chemicals, artificial

following human food?

preservatives, flavorings, colors, etc.).

6. New nutrients—continuing and growing
interest in functional ingredients and forti-
fied foods.

1. Specialty treats—despite the move toward
healthier eating, as well as recessionary
cutbacks, more US consumers are indulging
themselves with high-quality (and some-
times high-priced) treats.

8. Three squares—more US adults report
eating three meals a day.

9. Prescriptive eating—buying and
consuming foods to alleviate and possibly
even prevent certain diseases and conditions.

10. Home rituals—this definitely speaks to the
recession and consumers not only eating at
home more but preparing snacks and meals to
take to events and venues outside the home.

OBvVIOUSLY, NOT ALL of these have an imme-
diate link to or relevance for petfood, but some
certainly do. For example, regarding “getting
real,” consider these data shared by Sloan:

“In 2010, 39% of consumers, up 9% in one
year, cited chemicals in foods as the most impor-
tant food safety issue today vs. 44% who cited
concerns about bacteria, down 8% (IFIC, 2010).

“Consumers believe limiting processed foods
is among the most important components of
healthy eating, right behind consuming vegeta-
bles and fruits (Mintel, 2009b),” she continued.
“Half (50%) of consumers deliberately avoid
preservatives, 49% avoid MSG, 47% artificial
flavors, 44% colors/dyes, 43% growth hormones
and 29% genetically modified organisms
(Hartman, 2010a).”

It stands to reason these consumers would
consider similar issues when choosing foods
for their pets. The same probably goes for new
nutrients, specialty treats and prescriptive eating.
What does that mean for your products? |

Debbie Phillips-Donaldson is editor-in-chief of Petfood Industry magazine. Email her at dphillips@watinet.net.
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Longer shelf life. Better texture. Healthier digestion.
Just a few ingredients we bring to the bowl.

At Danisco, all the ingredient solutions we develop have one single
purpose: helping you make safer, healthier pet food. Put our ingredients
to work for you. Call 1-800-255-6837 ext 3514 or visit danisco.com.
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He’s just blown away by
our pet food ingredients

He doesn’t know how you do it, but every time he tastes

pet food prepared with 3D Corporate Solutions ingredients —

he’s just blown away.

When it comes o knowing what tostes good, pets are just like people. They fancy flavors that remain consistent from
meal to meal. And, their bodies crave nutritional ingredients that keep them active, healthy and strong.

At the heart of these healthy and flaverful pet foods are the custem ingredients of 3D Corporate Selutions where
innovation fastes great. From our Chicken Meal ond Chicken Fat to cur Premium Dried Proteins, we're all about
using only the highest-grade products to mest pel food manufacturer requirements. Because, like everyane and their pets,
we understand the value of pure premium ingredients - rich nutrients, natural proieins, true flavors and great taste.

Why not give your pet food o competitive edge fo compete in the crowded pet food marketplace. Add the innovative
ingredients of 3D Corporate Solutions. They'll blow you away.

601 M. 13th S, Monett, MO 65708  417.236.9602  customerservice@3Dcorpsol.com


http://www.3dcorpsol.com
mailto:customerservice@3Dcorpsol.com
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Learn more

The latest news and updates

Quick-Hits are always on

® UK petfood www.PetfoodIndustry.com.
manufacturer
GA Pet Food

Partners has
appointed Tina
Griffiths as the
new account
controller and
Andrew Neill as

a new account FDA issues regulations for importing petfood ingredients

manager. In May, the US Food and Drug Administration announced two new regulations to help ensure
B Dinnissen Pro- the safety and security of foods and petfoods in the US.

cess Technology The rules are the first to be issued by FDA under the authorities granted by the Food Safety Modern-

has if‘fFOdUCGd ization Act, signed into law by President Obama in January. Both rules will take effect July 3, 2011.

Magi-N.ext, a The first rule strengthens FDA's ability to prevent poten-

new extruder
line concept for
the petfood and

tially unsafe food from entering commerce by allowing
FDA to administratively detain food the agency believes has

animal feed been produced under unsanitary or unsafe conditions. The
e, product will be kept out of the marketplace for up to 30 days

m Wilbur-Ellis Co. while the agency determines if enforcement action is needed.
purchased the The second rule requires anyone importing food into the US to inform FDA if any other country
assets of New has refused entry to the same product, including petfood. This new requirement will provide the
Zealand and agency with more information about imported foods, which improves FDA’s ability to target foods
Ausfralian Pet that may pose a significant risk to public health.
F°°d IngredueanS, The new reporting requirement will be administered through FDA's prior notice system for
Gdd'ﬁg szr\PFl S incoming shipments of imported food, established under the Public Health Security and Bioter-
mechanically

deboning facil- rorism Preparedness and Response Act of 2002.

ties to Wilbur-El-

lis” Feed Division.
m D.D. Williamson

hired Jennifer

L. Brown as ap- AFIA opposes bill to delay commodity trading reforms
plication scientist The American Feed Industry Association and a national coalition of groups representing
on ifs science commodity-dependent businesses and consumers announced opposition to a US House bill
and innovation that AFIA says would delay new trading reforms provided in 2010’s Dodd-Frank Wall Street
team. Reform and Consumer Protection Act. * *

W Intersystems pro- The proposed legislation, H.R.1573, would extend the *

moted Thomas deadline for implementation and enforcement of most

*
) ¢ *
ﬁéSc:Sr.c;(e)ijrotFo Dodd-Frank Act reforms of trading in the derivatives *
preg clelnlt and markets, including commodity futures, options and swaps ) ¢

chief operating markets, from July 21, 2011, until January 1, 2013, according YR AAERICAN FEED INDUSTRY ASSOCIATION

officer. to AFIA.

B Castor & Pollux “These reforms, once implemented, will bring greater transparency and stability to the
Natural Pet- commodity derivatives markets, including energy and agricultural futures, options and swaps
Works selected markets,” the Commodity Markets Oversight Coalition said in a letter to lawmakers. “Further
StruckAxiom delay in the implementation and enforcement of these reforms could greatly diminish market
as its agency competitiveness, stability and confidence and will preserve today’s artificially high commodity
of record @ prices caused by excessive speculation in the derivatives markets.”
handle nationl The coalition letter was sent on behalf of AFIA and CMO to both Republican and Demo-

advertising of
its petfoods and
pet products.

cratic leaders in the House Financial Services and Agriculture Committees.

June 2011 Petfood!ndustry
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NOVUS PE
NUTRI TG

®ALIMET, MAAC, NATUGUARD andNOV U! K
International, Inc, and are registered in the United countries.
™IDEA is a trademark of Novus International, Inc.
©2010 Novus Nutrition Brands, LLC all rights reserved. | 1668

Spot-on Chelated

Mineral Solutions.

MAAC

Novus chelated mineral
solutions are just the right thing
to improve mineral availability
and enhance overall nutrition in
your pet food products. In fact,
we are the industry’s leading
ingredient provider of chelated
minerals as defined by AAFCO.
So if you want your label to say
chelate, you need solutions from
Novus. For more information,
call Vanessa Stewart at
1.888.568.0088 or visit

www.novusint.com.

Rely on the Novus family
of pet ingredient solutions.

ALIMET" feed supplement amino acid

NATUGUARD? feed preservative antioxidant

IDEA" assay feed quality service


http://www.novusint.com
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Get more
To feature your new product in
Peffood Industry, contact Tara
leitner, Tel: +1.815966.5421,

teitner@wattnet.net.

Charlee Bear Chicken Soup &
Garden Veggie dog treats

Charlee Bear Products offers Chicken Soup
& Garden Veggie dog treats. The treats are all-
natural and contain real chicken broth, garden
vegetables and chicken liver, at only about 3
calories per treat, according to the company.
The pocket-size treats come in a 16-ounce zip
pouch with about 400 treats.

Charlee Bear Products
+1.608.238.5252

Jackson Parker Pets dog treats
Jackson Parker Pets offers a line of

dog treats. The treats are high in protein
and low in fat, according to the company.
A variety of options in the treat line are
offered, including Sweet Potato and Liver
chews, Liver Fillets, Beef Liver Bites and
Sweet Potato Chews.

Jackson Parker Pets

+1.416.792.0385

Old Mother Hubbard soft and
chewy dog snacks

WellPet LLC’s Old Mother Hubbard line
offers soft and chewy dog snacks. Prod-
ucts include Soft & Chewy Bitz, which are
cubed, bite-size treats, available in Liver,
Chicken and Peanut Butter recipes. The
company’s Mother’s Solutions line of soft treat
products includes Hip & Joint, Skin & Coat and 5 calorie.

WellPet LLC
+1.978.289.5500

Halo, Purely for Pets grain-free
chicken formula for cats
Halo, Purely for Pets offers Spot’s Stew dry, grain-free
chicken formula for cats. The food
contains real meat and is formulated
with vitamins, minerals and natural
sources of soluble and insoluble fiber,
according to the company. The food is g
available in 3-pound bags. Spot’s Stew «
Halo, Purely for Pets S
+1.800.426.4256

Today’s petfood claims require solid data. At Summit Ridge
Farms, we provide the pet food industry with accurate, reliable and
precise research on all types of testing protocols for cats and dogs.

Setting the standard for pet food testing
570.756.2656 - Fax 570.756.2826 - www.SRFarms.com

Dental Protocols e Blood Level Protocols
(as per VOHC) e AAFCO Nutritional
Palatability Testing Adequacy
Digestibility/ e Urine pH

Metabolism Testing

e Weight Loss Protocols

Stool Quality Analysis e Customized Tests Available

e Product Safety Testing

June 2011 Petfood!ndustry
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Natural Balance Platefulls cat pouches
Dick Van Patten’s Natural Balance Pet Foods Inc. offers
Platefulls cat pouches. The pouches come in eight grain-free
formulas, which the company says includes four regular
varieties and four indoor varieties: Turkey, Chicken & Duck
5 formula; Cod, Chicken, Sole & Shrimp
e | ey | e ween | formula; Chicken & Salmon formula;
EA0 5 T pT Chicken & Giblets formula; Indoor
_ e Turkey & Salmon formula; Indoor
S w2 Mackerel & Sardine formula; Indoor
; ; E Chicken & Chicken Liver formula;
and Indoor Salmon, Tuna, Chicken &
Shrimp formula. Each formula includes a gravy sauce to stimu-
late the cat’s appetite, the company says, and all are available in
3-ounce packages.
Dick Van Patten’s Natural Balance Pet Foods Inc.
+1.800.829.4493 x145

Heartland Pet Care ProActive Balance
This daily supplement comes in a granular form, in both
packets and pouches, so it can be added to a dog’s regular

Do you hear
that baby purr?

The Peterson Company provides a broad line of specialty ingredients

food. The supplement contains
prebiotics and probiotics and is
odorless and tasteless, the company
says. The supplement is available in
an equine formula as well.
Heartland Pet Care LLC
+1.317.566.9750

ProKennel Chicken &
Rice dog food

Buckeye Nutrition offers ProKennel
Chicken & Rice dog food. The food is
formulated to provide dogs with nutrition
for healthy organs, increased stamina and
joint health, according to the company.
Buckeye says ingredients in the dog food
include chicken, rice, glucosamine, chon-
droitin sulfate and MSM.

Buckeye Nutrition
+1.800.417.6460

for the Pet Food Industry. We continue to develop high quality products
to meet your specific product needs. We have successfully developed

new and innovative products in the following categories:

Yeast Products

Gravies and Glazes

Fiber Products

Process Stable Analogs

Functional & Nutritional Protein Products

Solutions provided.

i”"ifFE%ON

COMPANY WHENG

Products Produced in the USA

6312 West Main, Kalamazoo MI 49009 | Ph: 269.350.2900 | Fax: 269.350.2916 | www.thepetersoncompany.com
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RFID-driven weighing
and batching system

offers an RFID-driven weighing and
batching system. This fully integrated
bulk material handling system uses

For Manufacturers

to automate simultaneous batching
of multiple, and varied, chemical
mixtures during a single processing
operation. The primary ingredient
is dispensed from one of four surge

National Bulk Equipment Inc.

PETFOOD PERFECTION

In the competitive petfood industry,

you only get one shot to put the perfect
product in the bag. That's why so many
leading petfood manufacturers in the industry
count on Extru-Tech to engineer the perfect
petfood production solution.

Is your petfood production system on target? EHTH“'T t 1 IN(.
Could you use a cost effective improvement in @
performance and finished product quality?
Contact one of the Petfood Consultants

Corporate Office
P.O. Box 8 + 100 Airport Road
Sabetha, KS 66534, USA
Phone: 785-284-2153

at Extru-Tech today at 785-284-2153.

Fax: 785-284-3143
extru-techinc @extru-techinc.com

RFID-driven process communications

www.extru-techinc.com

hoppers
through a hori-
zontal screw
conveyor into
the tote. Each secondary ingredient
batching station consists of four bulk
bag unloaders, each with integrated
material conditioning,

National Bulk Equipment Inc.

+1.616.399.2220

Oneida Air Systems
Smart Pro dust
collector

The dust collector is equipped
with Smart Air Control
Technology, a dust bin level
sensor with flashing strobe
light and HEPA filter
media with a Flame Guard
Arrestor. The dust collector
has a 35-gallon metal
drum under the cyclone.

Oneida Air Systems

315.476.5151

Quick-Clean rotary
airlock valves
ACS Valves offers Quick-
Clean series rotary airlock valves.
The valves use an 8-vane rotor
design and are available in 304 or 316
stainless steel, in sizes from 6 inches
to 16 inches, pressure differentials
up to 15 PSIG and temperature
tolerance up to 500 E, according to
the company. Rotor configurations
include closed-
end, metering,
shallow-pocket,
Teflon-coated
and adjustable-tip.
Adjustable rotor tips
are available in stain-
less steel, hardened steel or bronze,
and interior surface coating options
include hard chrome and Teflon.
ACS Valves
+1.800.655.3447

} -_-..._‘ 'i:_
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For Manufacturers

Multi-shaft mixer from
Charles Ross

The mixer is composed of three
independently driven agitators
working in tandem: a high-speed
disperser, rotor/stator and low-
speed anchor.

Sanitary designs
are standard on
stainless steel
316 wetted parts
polished to 150-grit
finish or higher,
the company says.
Optional features
include vacuum-
capability, clean-in-
place spray nozzles,
temperature probes, interchangeable
jacketed mix vessels, powder induc-
tion capability, sight/charge ports,
control panels and PLC systems.
Charles Ross & Son Co.
+1.800.243.7677

WeighPack Systems
offers Autoweigher
linear scales
WeighPack Systems Inc. offers
Autoweigher linear scales. Auto-
weigher is available in 1-quart or
9-quart models, with 1 or 3 pans, and
operates at speeds
up to 15 cpm
in automatic or
F  semi-automatic
mode, according
to the company.
Autoweigher feeds
product automati-
cally from the hopper along
a vibrating pan into the weigh
bucket below and releases the product
via funnel into a container below
when the target weight is reached.
WeighPack Systems Inc.
+1.514.422.0808

Petfoodinustry June 2011

Robotic Empty Can

Bulk Palletizer
FleetwoodGoldcoWyard offers the

Robotic Empty Can Bulk Pallet-

izer for palletizing steel cans. The

www.petfoodindustry.com |15

GOOD INGREDIENT.
VERY, VERY GOOD
INGREDIENT.

(IT LIKES PRAISE).

From its design to its
processing, Empyreal
75 is pure on purpose.

Empyreal is a registered trademark

of Cargill Corn Milling. ©2011 Cargill,
Incorporated. All Rights Reserved.

empyreal75.com

Empyreal® 75 is the high-
density, high-purity protein
concentrate that performs
wonders for healthy skin, shiny
coats and bottom lines. This is
the one ingredient that gives
you remarkable flexibility. The
one ingredient that provides
new opportunities in how you
formulate, produce and market
your pet food products. It's
why Empyreal 75 has both
manufacturers and customers
singing its praises.

EMPYREAL

dependably pure.
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For Manufacturers

meaning the pallet does not lower for and floor-level operation.

each layer, and a vertical travel layer FleetwoodGoldcoWyard
squaring assembly for uniform layer +1.630.759.6800

patterns on the pallet, the company
says. The palletizer’s design also
offers flexible can infeed locations

Nutrition worth begging for! Moltivac Inc. R 095

thermoformer
The thermoformer is just under

. DHAGald * i 7feetlong, so it is ideal for plants

&R © with limited space. All lifting and
© cutting functions are powered by
i electric drives instead of pneumatics,
the company says. Packages can be
formed with a depth of up to 40 mm
with flexible design possibilities and
modified atmosphere for extending
fresh shelf life, according to Multivac.
Multivac Inc.

+1.816.891.0555

. Mocon Inc. MultiCheck
4 . 400 testing system

' 5 Mocon Inc. offers the MultiCheck
400 combination testing system. The
system, for packages with one-way
degassing valves, measures oxygen
headspace, leak detection, strength

-
' seal and one-way degassing valve
The S USta INa b | = D H A O meg d "'"3 i performance via Mocon'’s Valve Test
Allthe nutrition and health benefits of DHA omega-3 - without the fish! DHAgold” goes . Unit. The Valve Test Unit is also
straight to the source, gefting DHA from the same source that fish get it - algae. Grownin i available as a stand-alone unit.
afood cGMP facility, DHAgold is a sustainable, algal source of DHA : | Mocon Inc.

that is naturally free of ocean-borne contaminants and perfect for +1.763.493.6370
enriching pet foods, treats and supplements.

Food @ For more information go ta
L"’"’] 'm PHAI www.DHAgold.com.

L0 Markeh Biesseness Corperation. DHAgokd is a tademark ol Marlk Bossiancin Cepenalion

by MARTEK
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BSPet food
& products

A large range of products
suitable for dry and wet pet food

Natural and reliable origins
Healthy and nutritious ingredients

Various functional properties:
- texturisers
- plasticizers
- humectants
- emulsifiers

Ojfering the best of nature



18 www.petfoodindustry.com

“We are truly passionate about
creating healthy, sustainable and
delicious food for pets,” say the
Evermore co-founders. “People
often tell us that we're like the Ben
& Jerry's of petfood.”

JUST THE

FACTS

Headquarters: Brooklyn,
New York, USA.

Officers: Alison Wiener,
president; Hanna Mandel-
baum, treasurer and
secrefary.

Sales: US$60,000. 2011
predictions are estimated at
US$150,000.

Brands: Evermore Pet
Food.

Distribution: Retailers
throughout the Northeast
and will soon be available
in Mid-Atlantic region of the
US. Thanks to the company’s
environmentally friendly

cold-shipping program, Ever-

more’s website also accepts
online sales throughout the
continental US.

Facilities: Main offices are

located in Brooklyn, New
York, USA. Production in

a USDA/FDAvinspected,
HACCP-compliant kitchen in
Massachusetts, USA.

Employees: Two

Website: www.
evermorepetfood.com

Even more Evermore!
Check out www.petfoodindustry.com/
Evermore.aspx for the complete interview
with Evermore Pet Food co-founders Alison
Wiener and Hanna Mandelbaum. Read
more about their 30-day Evermore Me
marketing campaign and watch videos of
the pair eating their petfood formulas.

Innovative
entrepreneurs at
Evermore Pet Food .. ...

Using a guerilla-like marketing campaign, the founders of this year-
old company are creating awareness for their holistic products

IN MarcH 2011, Alison Wiener and
Hanna Mandelbaum, owners of Evermore

campaign to create awareness for their
holistic products that they call not only
Pet Food, announced they would eat only human grade but actually “human edible.”
their petfood for a month, airing daily “live Though still modest, sales of the petfood
feeds” online to chronicle the promotion. products, which are “gently cooked,” then
frozen, are growing rapidly—Evermore

predicts sales of US$150,000 for 2011.

The founders of this year-old company
used this “guerrilla-like” marketing

June 2011 PetfoodIndutry
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Evermore is a pioneering brand in
the relatively new “frozen cooked” cate-
gory. Its products are priced competi-
tively to other premium wet foods, its
lower-temperature cooking process
better maintains nutrients and its pack-
aging is BPA-free, say the co-founders.

over a year, Evermore has built a loyal
customer base, scored 30 accounts in
New York City and the Hudson Valley,
received press from the likes of CNN
and the New York Post and set up an
online store.

In May 2011, the company launched

The innovative brand appeals to consumers who may be turned off by raw—either from a personal
discomfort factor, safety concerns or because their dogs simply do not do well on raw diets—and a
portion of home cooks who are looking for high-quality ingredients.

The innovative brand appeals to
consumers who may be turned off by
raw—either from a personal discom-
fort factor, safety concerns or because
their dogs simply do not do well on raw
diets—and a portion of home cooks
looking for high-quality ingredients.
“Evermore appeals to this segment
where other commercial options have
failed, as our products mirror the
quality and process of home cooking,”
explains Mandelbaum. “Because we do
it on a commercial scale, every batch is
guaranteed to be nutritionally balanced
(a big concern for home cookers), and it
takes a lot less work to thaw a container
of Evermore than it does to cook dinner
for your dog!” The company’s first two
recipes for dogs—chicken and beef—
were launched in March 2010. In just

throughout the Northeast US with
distributor Pet Food Experts. The key

to this growth? “We provide innova-
tive products in the marketplace,” says
Wiener and Mandelbaum. “We take a
very creative approach to promoting our
brand. We follow every lead and make
as many connections as possible.”

For the month of March 2011,
Mandelbaum and Wiener put their
mouths where their money is by
subsisting exclusively on dog food
formulas and recipes made from the
whole-food ingredients in their food.
Dubbing the campaign Evermore
Me—a tongue-in-cheek reference
to the 2004 film Super Size Me—the
Brooklyn-based co-founders exten-
sively documented the process and its
results at www.evermorepetfood.com.
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“This is not about the shock value of
eating dog food,” said Wiener at the
time. “We want to stand behind our
claims by demonstrating the integrity
of our products.” Since Evermore is
specifically formulated to meet the
Association of American Feed Control
Officials requirements for dogs, the two
consulted with a nutritionist to ensure
they were eating a balanced diet.

“We would rather go out of busi-
ness than compromise on the quality
and integrity of our ingredients,” says
Wiener. “We are truly passionate about
creating healthy, sustainable and deli-
cious food for pets. People often tell
us that we're like the Ben & Jerry’s of
petfood.” And it’s that attitude that has
the future of the company looking posi-
tively “rosy.” Evermore has a cat food
formula already in the works, as well as
two novel protein dog formulas.

o/ Il I

The company’s first two recipes for dogs—chicken
and beef—were launched in March 2010. In
May 2011, the company launched throughout the
Northeast US with distributor Pet Food Experts.

“Feeding people’s pets is a huge
responsibility—it’s like feeding family
members,” say Wiener and Mandel-
baum. “Most of us feed our pets the
same thing day in and day out. If that
same thing is going to be Evermore,
we better be sure we are providing the
most nourishing, healthy and account-
able products possible.” |

Petfoodindustry June 2011
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Research online!
To read Trevor Faber’s entire article
and see a full list of his references

and sources, please visit
www.petfoodindustry.com/FiberExtra.aspx.
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Not until recently have we begun
to understand the numerous bene-
fits dietary fiber may have on dog
and cat health and well-being.

Benefits of dietary
fiber in companion

animal diets

By Trevor Faber, MS

Information regarding dietary fibers and prebiotics 1s growing in

the field of pet nutrition and health

DIETARY FIBER HAS long been an impor-
tant ingredient in companion animal
diets. Not until recently have we begun to
understand the numerous benefits dietary
fiber may have on dog and cat health and
well-being. Recent work on prebiotics and
understanding the benefits of a healthful
large bowel microbiota has increased the
interest in dietary fibers. In particular,

the database regarding dietary fibers and
prebiotics is growing as it relates to pet
animal nutrition and health.

The addition of prebiotic oligosac-
charides (fructooligosaccharides [FOS],
galactooligosacharides [GOS]) to diets
has been shown to positively modulate
intestinal bacterial concentrations. These
microbial changes lead to increased short-
chain fatty acid (SCFA) production and
decreased intestinal pH that limits growth
of potentially pathogenic bacteria. Prebi-
otics are food for probiotic, live microbial
species that are capable of colonizing the
intestine once ingested.

June 2011 Petfood!ndustry
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DUE TO MYRIAD issues, probiotics
often struggle to colonize and remain
colonized in the intestine. One method
to overcome this problem is to use
synbiotics, a combination of prebi-
otics and probiotics, which increases
the persistence of the bacteria in the
intestinal tract. Persistence is improved
by providing a preferred food for the
probiotic, thus promoting bacterial
growth and enhancing colonization.
Two in vitro studies using canine
fecal inoculum demonstrated that
probiotic growth was enhanced when
prebiotics (FOS and GOS) were added
to the in vitro vessel (Tzortzis et al.,
2004; Ogué-Bon et al., 2010). Unfor-
tunately, there is only one published
in vivo study in which synbiotics
were evaluated in dogs. Swanson
et al. (2002a) reported that feeding
Lactobacillus acidophilus (2x109 CFU)
was more effective in improving
intestinal health indices when fed in
combination with 4 g of FOS per day

than when the probiotic was provided
alone. From this limited dataset, it
appears that probiotic supplementa-
tion may be more effective when fed
with a prebiotic substrate than when
fed alone.

RESEARCHERS HAVE EVALUATED other
dietary fiber sources for prebiotic poten-
tial. Pectins, sourced from apples, citrus
or sugar beets, compare well to FOS
substrates as regards to SCFA, particu-
larly butyrate, production it vitro and in
vivo; however, no beneficial microbial
changes were noted when pectin was
fed (Biagi et al., 2008; Bosch et al., 2008;
Barry et al., 2010; Biagi et al., 2010).

Beet pulp has demonstrated prebi-
otic effects in vitro and in vivo as indi-
cated by the production of SCFA being
comparable to that of FOS (Middelbos
et al,, 2007, Bosch et al.,, 2008). Dogs
fed a diet containing 2.5% beet pulp
had increased (P < 0.05) fecal butyrate
and Bifidobacteria spp. concentrations
compared to dogs fed a diet containing
2.5% cellulose (Middelbos et al., 2007).

Substrates containing mannano-
ligosaccharides (MOS; yeast cell wall
and galactoglucomannan oligosac-
charides) show promise as prebiotics as
indicated by increased SCFA production
and positive microbial modifications in
dogs, but more research is needed to

further verify the potential of mannans

Photo by Sergé4. BigStockPhoto.com
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as prebiotic substrates (Swanson et al.,
2002b; Middelbos et al., 2007; Faber et
al,, 2011).

WITH THE EVER-INCREASING weight
problems being experienced by pets,
ingredients that are able to extend sati-
ation and potentially improve weight
loss are necessary. A main reason why
weight-loss programs fail is that the
owner responds to begging and vocal
behaviors by the hungry animal. By
increasing satiety, these behaviors
would likely decrease, allowing weight-
loss programs to be more effective.

Dietary fiber inclusion appears
to improve the length of satiety and
behaviors related to satiety. Weber et al.
(2007) evaluated the effects of a high
protein (HP), high fiber (HF) and a
combination of high protein and high
fiber (HPHF) diet on food intake and
satiety. The HPHF- and HF-fed dogs
had a lower voluntary food intake (27
keal/kg BW0.73) compared to HP-fed
dogs (57 kcal/kg BWO0.73) when fed
three hours after initial presentation
of food. These differences in food
intake may be due to differences in
dietary fiber source. The HPHF diet
contained more sources of soluble fiber
(beet pulp, FOS and psyllium husk)
compared to HP (beet pulp) and HF
treatments (cellulose).

The effect of fiber type (soluble

Beet pulp has demonstrated prebiotic effects in vitro and in vivo as indicated by the production of SCFA

being comparable to that of FOS.

Petfoodindustry June 2011
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This one-day live, online event features
educational presentations, a sponsor
centre with virtual booths by top
suppliers and numerous networking
opportunities for petfood manufacturing
professionals from around the globe.

SAVE THE DATE:
OCTOBER 26

. —
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Industry experts will provide the most
current safety information on how to:

+ Set up a risk-based prevention program

. Detect and control for toxins and
contaminants

- Understand and meet new
regulatory requirements

- Set up your plant to improve
petfood safety

« Prepare for an inspection

Details on how you can participate will be available soon. Stay tuned for more information!

Powered by: PETFOOD INDUSTRY IN PRINT = ONLINE = EVENTS P@t‘f@@d

Petfood Industry, Petfood Forum, Petfood Industry.com
Petfood Industry eNews, Petfood Nutrition eNews, eMarketing 303 N. Nain Street, #500

Petfood Industry TV, Podcasts, Webinars, Research, Database Management Rockford, IL 61101
www.WATTEvents.com
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oz versus insoluble) on satiety in dogs 250 + 46 g, respectively) and were
w .
0 has yet to be determined. The same

M= HP and HPHF diets were evaluated

less active as indicated by more time
being spent resting or in an inactive-

in a clinical trial using 42 obese dogs
with an initial body fat averaging 45%.
Compared to HP-fed dogs, HPHF-
fed dogs had a faster rate of weight
loss (0.7% and 1.0%, respectively)

and finished with a lower percentage
body fat (33% and 27%, respectively;
German et al., 2010).

Bosch et al. (2009a, b) evaluated
the effect of diet fermentability on
voluntary food intake and activity in
dogs. Dogs were fed either a low-
fermentable fiber diet (LFF; 8.5%
cellulose) or a high-fermentable fiber
diet (HFF; 8.5% sugarbeet pulp + 2%
inulin). Compared to LFF-fed dogs,
HFF-fed dogs tended to have a lower
voluntary food intake (404 + 70 g and

alert position. Results are thought to
be related to the satiety of the dogs
due to the greater fermentability of
the diet. Increasing the concentration
and fermentability of dietary fiber
appears to be an effective method to
improve satiety of dogs, thus leading
to decreased food intake.

Although several benefits of
dietary fiber have been described,
further research will reveal the full
potential of select dietary fiber ingre-
dients. Research defining optimum
dietary concentrations, new sources of
prebiotics and the health and behav-
ioral benefits of dietary fiber will
make this type of carbohydrate an
ever more important ingredient. M

Get samples and learn about our.
full line of natural fib -
Just send an email to

info@marshallingr
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Pectins, sourced from apples, citrus or sugar
beets, compare well to FOS substrates as
regards to SCFA, particularly butyrate, produc-
tion in vitro and in vivo; however, no beneficial
microbial changes were noted when pectin
was fed.
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To get your product into the the right mouths

YOU HAVE TO APPEAL TO A LOT OF NOSES.




north america 800.218.5607

northamerica@afbinternational.com

The right flavors and aromas in pet food increase palatability for
the pet, and make feeding time better for the owner. To learn more
about selecting the right flavors and aromas, we invite you to read
Flavors For An Enhanced Eating Experience For Both Owner
And Pet. Contact your account manager or visit our website to
download a copy.

To learn how AFB’s research expertise and tailored solutions
can help grow your brand, contact an office listed below or visit
www.afbinternational.com.

() AFB

» | International®

latin america 54.2322.480747 europe 31.73.5325777 asia/pacific 61.398.799093
latinoamerica@afbinternational.com.br europe@afbinternational.nl khall@afbinternational.com

js

australia 61.359.711105

eletto@inghams.com.au
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More trends online
For more information on types of

trade data and how the petfood trade was
faring during the height of the recession,

see www.petfoodindustry-digital.com/
petfoodindustry/200907/#pg26.

Imports of dog and cat food are
up 29% this year compared fo last
year and exports are up nearly 7%.

US petfood import
and export trends

'Trade data show recent increases for the industry and
a positive outlook

THE PETFOOD INDUSTRY has exhibited

Figure 1. Import and export trends for dog and
cat food

Under HTS code 230910 (harmonized tariff schedule code for dog and cat food), data shows
both imports and exports of petfood rising this year.

little fluctuation in the level of imports
and exports throughout the recession,

especially when compared to swings in
Import = Export

$120 the overall trade market. Pet owners and
—~$100 manufacturers realize the necessity of
E 580 7 \7 N~ such products, and therefore the industry
£ 4 continues with little volatility. January
2 360 and February started 2011 off strong
= $40 N~ == — g with increases in both vessel imports and
$20 exports. Imports are up 29% this year
S0 compared to last year and exports are up
288 g222222222222z: Iv 7% (Fi
©S © © © © © © © © © © ©O OO0 © © © © © © neary7/0 (Flgure 1)-
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China, posting an impressive 70% import

June 2011 Petfood!ndustry


http://www.petfoodindustry.com
http://www.petfoodindustry-digital.com/petfoodindustry/200907/#pg26
http://www.petfoodindustry-digital.com/petfoodindustry/200907/#pg26

www.petfoodindustry.com | 27

Figure 2. Top 5 countries for US imports of dog and cat food
The largest supplier country to the US is China, posting a 70% market share, according to US vessel imports during February 2011 for dog and cat food.

Imports Value (US dollars) Weight (kg)
China US$21,875,696 ‘ 3,623,853 US$6.04

Value change*

US$/kg change*

Thailand US$7,672,743 \ 3,115,008 US$2.46

Cambodia US$636,327 ‘ 95,531 US$6.66

Australia US$253,168 \ 208,790 US$1.21

Costa Rica US$140,027 \ 184,657 Us $0.76

37% 4%
20% 17%
114% 2%
-39% 2%
260% 17%

*Changes from February 2010

market share in the industry for to the US: a 114% increase from

February. Other top suppliers include February 2010 to February of this year.

Thailand, with an import market Costa Rica also showed a very healthy

share of 25% (Figure 2). year-over-year increase of 260%.
While Cambodia’s current import

market share is only 2%, that country JapaN 15 THE largest buyer of

recorded a noteworthy rise in exports petfood from the US; 50% of all US

vessel exports of dog and cat food are
destined for that country (Figure 3,
p. 28). Other top destinations include
Australia and Taiwan, though the
latter saw declines in both value

and weight from February 2010 to
February 2011.

L~

RESULTS YOU CAN TRUST

TO SAFEGUARD YOUR BRAND
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Monitor Mycotoxins with AOAC and GIPSA-Approved Technology.

Ensure that your raw materials stream is safe and protect your brand with accurate, economical,
USDA-GIPSA & AOAC approved aflatoxin detection tools.

Whether you test incoming ingredients on-site or hire a trusted outside laboratory, VICAM’s full
array of mycotoxin testing solutions - from Fluorometer, Strip tests, HPLC to LC/MS analysis -
were developed to promote the cost-effective, streamlined quality control process you need in
order to compete in today’s global marketplace.

Contact us today to learn more, call 417.725.6588 or visit us at www.vicam.com or email:
© vicam@vicam.com for your local VICAM distributor.

. ©2011 Waters Corporation. Waters, UPLC, VICAM, AflaTest, and The Science of What's Possible are trademarks of Waters Corporation.
e

I'A.’Lt

VICAM

A Waters Business
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& Figure 3.Top 5 countries for US exports of dog and cat food
2 Japan is the largest buyer of petfood from the US, with 50% of the US vessel exports of dog and cat food in February 2011.
é Exports Value (US dollars) Weight (kg) USS$/kg Valve change* US$/kg change*
E Japan US$30,946,394 12,867,729 US$2.40
2 Australia US$6,057,464 2,458,958 US$2.46 23% 34%
§ Taiwan US$2,172,588 1,214,042 Us$1.79 2% 7%
Belgium US$2,090,360 1,245,991 US$1.68 79% 11%
New Zealand US$1,725,780 1,112,360 us$1.55 -8% 26%

*Changes from February 2010

Pricing analysis of vessel imports
shows a 14% increase in the cost per
kilogram from February 2010 to this
February, increasing from US$3.68
per kilogram to US$4.19 per kilogram.
Vessel exports saw a 16% rise in the cost
of exports, increasing from US$1.61 per
kilogram to US$1.87 per kilogram.

Similarly, the outlook for petfood
imports and exports continues to
be positive. The global demand for
petfood is not likely to decrease
drastically, even through price hikes,
because of the necessity of such
products. Recent fuel spikes will
likely push prices even higher in the

near future and shifts in suppliers
may occur; however, the market

will probably not experience a large
slowdown. |

Information provided by Zepol Corp. (www.zepol.
com), a Minnesota, USA, based company specializing
in trade data and tools.

(@ BAGGING
W’ SYSTEMS

At Premier Tech, we believe reliability leads to
performance. With fewer downtimes, consistent
production rate and low maintenance, our baggers
help several companies achieve their production
goals on a day-to-day basis.

" - ."q.ia-. | -
Reliable bagger means
undeniable performance.”

Visit our website
PTCHRONOS.COM « 418 868-8324

(’;7 PREMIER TECH

CHRON
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Order Up The
World of Ingredients...

When You Order Up
from ¢“The BARR!”

We’ve sourced the world Amino acids, buffers,
to deliver ingredients to direct fed microbials, flax,
you in bag or buk, by enaymes, fivors, mil eplacers,
transpo_rt or ra_ul. For . pelleting agents, phosphates,
fastest ingredient service,

specialty ingredients,
call or fax us today. vitamins and surfactants.

Bill Barr & Co., Inc.

8800 Grant Ave. ¢ Overland Park, KS 66212
1-800-336-BARR ¢ FAX (913) 599-0425
www.billbarr.com ¢ e-mail: Bill@billbarr.com
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In fact, we keep
everyth.mg under

one roof to assure
quality every time.




The first step in quality control is control.
That's why we built and continually upgrade
one of the most state-of-the-art facilities in
the packaging industry. We manufacture using
the most technologically advanced converting
equipment and possess the greatest capacity
for side gusset packaging in North America.
When you trust us with a job, our experienced
people oversee your project in-house from
start to finish. We know how important
quality assurance is to your brand. That's why
we never let your job out of our sight.

905.456.3660
sales@peelplastics.com
www.peelplastics.com

Innovation is in the bag.
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The 7 R’s of packaging:
online presentation
To learn more about sustainable pack-

aging and the future it has in the petfood
industry, go to www.petfoodindustry.com/
KearnsPack.aspx to view the Petfood Forum
2011 presentation by Paul Kearns, director
of sustainability for Exopack.

Though some “greening”
campaigns may be nothing more
than a trend in an adapting
market, sustainable packaging
isn't going anywhere but every-
where, and fast.

Sustainable petfood packaging:
much more than
a trend

By Jessica Taylor

If packaging waste really equates to profit waste, how are petfood
manufacturers reducing, recycling and reusing for the benefit of
the company and consumers alike?

BY NOW, SUSTAINABLITY should be
somewhere near the top of your list of
important priorities for your petfood
brand. Not only do consumers look for
“green” aspects of products on the shelf
like ingredient sourcing, environmen-
tally friendly manufacturing processes
and recycled packaging materials, but a
sustainable plan for your company means
savings for you. Though some “greening”
campaigns may be nothing more than a

trend in an adapting
market, sustainable
packaging isn’t going
anywhere but every-

The packaging of The
Honest Kitchen's products
reduces materials

usage and waste with a
recyclable, ‘minimalist,
unprinted barrier bag
that efficiently protects
the food inside.

June 2011 Petfoodindustry
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where, and fast. What is sustainable

packaging, and which companies are

making the most strides in meeting
consumer demands for it?

According to Paul Kearns, director
of sustainability for Exopack, a truly
sustainable petfood package must
focus on what Walmart calls the 7 R’s.
He defines these as follows:

1. Remove means to take some-
thing away from the packaging,
such as removing a box from a bag
in box format.

2. Reduce means to reduce the
amount of material required for the
packaging, either by size or gauge.

3. Reuse is implying reuse in the same
packaging application. This one
is difficult to implement for most
primary packaging but a ripe oppor-
tunity for pallets and shippers.

4. Renew(ables) means to use
certified renewable sources that
are, in theory, infinite. It also
applies to using biodegradable
materials that, in theory, can be
used to regenerate renewable
materials.

5. Recycle(ables), like renewables,
is a cyclic concept. Using recycled
materials reduces the demand for
virgin feedstocks and designing
packaging for recycling provides
the recycled materials for reuse.

6. Revenue, or more simply cost,
means that the change should not

The ‘reused’ dog biscuits of Hops & Grain
Brew Biscuits are packaged in re-sealable,
biodegradeable rice paper packaging.

www.petfoodindustry.com | 33

increase the total cost of packaging. doing to embrace the future of the
. Read is exactly what you are planet with their packaging materials.
doing here today, learning about The NOR Green seal from
the concepts and the possibilities Nordenia International AG, inter-
of sustainable packaging. national film manufacturer and
Now let’s see what companies are converter, proves that a product

Moisture uniformity, sanitation, efficiency and reliability.
Aeroglide® driers and coolers provide these critical
elements to pet food producers around the world.

Buhler Aeroglide

100 Aeroglide Drive, Cary NC 27511 USA

Tel +1 919 851 2000, Fax +1 919 851 6029
aeroalide.sales@buhleraroup.com, www.aeroalide.com/petfood

@ BUHLER
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2 solution is particularly sustainable. 1.6 and 3.2kg used to be marketed in a

“Only products that successfully meet rigid container. This has been replaced

USTAI

W the demanding requirements of the by flexible packaging produced by

W complex internal criteria catalog and Nordenia, possibly reducing the use
simultaneously fulfill the quality of material by 71%. The lower costs
standards expected by Nordenia’s resulting from the reduction in raw
customers are given this award,” said materials had positive effects in the

the company in a press release about area of logistics. The packaging is

the program. For a petfood product to particularly space-saving in a pre-

receive the Green seal, it must meet What is sustainable packaging, and which petfood made, unfilled condition, and it is
. o companies are making the most strides in meeting ) .

an array of packaging criteria such as:  ¢onsymer demands for it possible to transport more using a

B The reduction of resources in the smaller number of pallets. The result
area of product raw materials health standards, and safety for is lower transportation costs and
as well as in the area of energy each individual and the commu- less pollution due to more efficient
consumption; nity; and loading.

B The use of recycled materials; B Proactive informing and training Specifically, the Purina One

B The use of renewable materials and of the customers and suppliers. Beyond brand has been making
energy sources; One petfood manufacturer to strides for packaging sustainability. Its

B Creater efficiency in production recently be recognized by Nordenia bags are made of over 90% renewable
and the utilization of material; for green best practices is Nestlé materials, use soy inks for the printing

B Legal compliance, in line with Purina. Purina cat food in the sizes and bioplastics made from corn. The
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l‘am/' Engineered for Reliable and Consistent operation, the Taylor

pmw:z‘ Praduets” THPS500, with its servo bag handling and transfer
Divigion of Magnum Syslems system, offers the best value in integrated bagging machinery
today. Discover the difference one company can make
www.taylorproducts.com / Toll Free 888.882.9547 to meet or exceed your bagaing needs, as well as your
Phone 620.421.5550 / Fax 620.421.5531 baottom line.

2205 Jothi Avenue, Parsons, Kansas §7357
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company hopes to have packaging
made of 100% recycled materials in
the near future.

Petfood maker The Honest Kitchen
completely revamped its packaging
and graphic design several years ago.
The packaging reduces materials
usage and waste with a fine, recy-
clable, “minimalist,” unprinted barrier
bag that efficiently protects the food
inside. The bag is fitted with a fold-
down coffee tie to keep the food fresh
after opening. That bag is enclosed
in a 100% recycled box made from
unbleached kraft paperboard. The box
is printed with soy-based inks, and the
finished product is 100% biodegradable
or recyclable again after its use.

Hops and Grain is a collabora-
tion of two distinct arts, brewing
craft beer and baking tasty dog
treats, both in an eco-friendly way.
The largest ingredient in this start-
up company’s craft beer recipes is
malted barley. To create the beer,
these special grains are steeped to
convert the starches into fermentable
sugar. Although the sugars have been
removed, there still remains a large
portion of protein, leaving the perfect
ingredient for dog treats, claims Hops
and Grain.

Rather than throw the grains
away, Hops and Grain combines
them with a few other savory ingre-
dients and bakes. The “reused” dog
biscuits are packaged in re-sealable,
biodegradeable rice paper pack-
aging. “Throughout production and
packaging, we monitor our impact
very closely,” says the company
website. “We feel that by re-using
these grains to create a product for
our dogs and packaging them using
sustainable materials, we are doing our
part to keep our craft sustainable.” M
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Carniking™
Weight Management Solution

Carniking™ is a simple solution for a weight management
ingredient in your pet food formulation.

With over 40 % of the U.S. dog population overweight, owners are
looking for petfoods containing the right ingredients to help keep
their pets fit.

Carniking™ from Lonza is the science-backed ingredient to help
metabolize fat — and you can tell customers right on the outside of
your bag.

Carniking™ from Lonza...a simple solution!

Camiking™ @)

Carniking™ offers pure www.carniking.com

L-Carnitine and is a trademark .
of Lonza Ltd, Switzerland. carniking@lonza.com
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David A. Dzanis, DVM, PhD, DACVN

Read more
Find more columns
by Dr. Dzanis at
www.petfoodindustry.com

petfoodinsights.aspx.

Misunderstanding of petfood
regulations rife on Web

Many adverse
opinions about
petfoods appear

to be based on
misunderstandings of
FDA or AAFCO rules.

THE INTERNET IS replete with opin-
ions about commercial petfoods and
their regulation. Much of what’s on the
Web is extremely disparaging of both
the industry and government. It is
neither my duty to defend the petfood
industry nor my intent to engage

in debate regarding its practices, as
petfood companies are very capable of
doing that themselves if so inclined.

However, I've noticed a number of
adverse opinions about petfoods that
appear to be based on misunderstand-
ings of either Food and Drug Admin-
istration or Association of American
Feed Control Officials rules. Only a
few of these are discussed below.

As T understand it, the First
Amendment protects freedom of
speech, even if that speech is not
factually accurate. Still, [ would hope
that on at least some issues, these

misinterpretations could be corrected.

GRAS INGREDIENTS. IN 2010, FDA issued
a Federal Register Notice that it would begin
accepting GRAS (generally recognized as safe)
notifications for animal feed ingredients. This
action was viewed by some on the Internet as
a new concession by government to provide
more laxity in allowing untested ingredients in
petfoods. “No unbiased proof required!” it has
been exclaimed. Warnings for purchasers to be
vigilant were issued, as if hundreds of new ingre-
dients would start to appear on petfood labels.

To be fair, at least some in the industry
reached the same conclusion. For example, one
of my clients asked, “Does this mean we can
just say ‘substance X is GRAS” and feed control
officials can’t object anymore?”

While GRAS notifications are relatively new for

animal feeds, GRAS per se is not. In fact, manufac-
turers have had the opportunity to conduct a self-
determination of GRAS for a new human food or
animal feed ingredient since 1958, with no legal
obligation to submit anything to FDA.

The more recent notification process allows
companies to submit its basis for concluding a
substance is GRAS for FDA review, and while
FDA does not formally “approve” its use, it does
offer tacit acceptance in terms of a “no questions”
letter. However, FDA can also disagree with the
notifier’s conclusion with a “no basis” letter. As
of the time of this writing, only three notifica-
tions for animal feed ingredients have been filed.

Regardless of whether FDA is notified, the
burden of proof of safety is very high: the same
quantity and quality of data as required for a
Food Additive Petition. Also, the preponderance
of data must be publically available (such as in

I would hope that
on at least some
issues, these
misinterpretations
could be corrected.

peer-reviewed scientific literature) and gener-
ally acceptable to unbiased experts in the field
as suitable evidence of safety. Combined, these
factors make the GRAS process one of the most
difficult means of sanctioning use of new ingre-
dients, definitely not a more lax alternative.

AAFCO-DEFINED ANIMAL FEED ingredients in
petfoods. According to some critics, in addition to

Dr. Dzanis is a writer and consultant on nutrition, labeling and regulation. Tel: +1.661.251.3543; email: dzanis@aol.com.
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items like meat and poultry meals and
by-products that they find objection-
able, many other admittedly unappe-
tizing ingredients defined by AAFCO,
such as “Food Processing Waste”
(AAFCO #60.96), “Hydrolyzed Hair”
(AAFCO #9.54) and “Dried Poultry
Waste” (AAFCO #74.1) are commonly
included in petfoods. In fact, [ was
cited as supporting this assertion via
my confirmation that in most cases,
there are no restrictions on AAFCO-
defined ingredients as to intended
species. But, that’s not the whole story.
It is true that without a specifica-
tion as to intended species in the
ingredient definition, an AAFCO-
defined feed ingredient could
theoretically be added to a petfood
as easily as any other animal feed.
But beyond the fact that there is no
apparent economic or nutritional

benefit of adding something like dried

poultry waste to a petfood, what is
missing from the argument is that if
it indeed was added to a petfood, it
must be declared on the label by its
AAFCO-defined name.

There is no provision in applicable
AAFCO or FDA regulations to give
the ingredient a fanciful or vague
name or to include it in a collective
term as allowed for livestock feeds.
Since I personally have never seen
dried poultry waste on a petfood label

ingredient declaration, I can reasonably
conclude that it is not used in petfoods.

“UNQUALIFIED”” cLAIMS. THE
AAFCO Model Regulations for Pet
Food and Specialty Pet Food makes
reference that a label “may include an
unqualified claim, directly or indi-
rectly” with respect to nutritional
adequacy statements (see AAFCO
PF7(a)). This has been interpreted by
some that claims on petfood labels
do not have to be substantiated by
supportive data. As stated on one
website, an unqualified claim “is basi-
cally a license to lie to pet owners.” In
fact, the opposite is true.

Admittedly, the term as used may
be confusing, but “unqualified,”
in the context the word is used by

Petfoodindustry June 2011

AAFCO, does not mean unsubstanti-
ated. Rather, it means unrestricted.
A nutritional adequacy statement
expressly for growth—"complete and
balanced for puppies,” for example—
means the product is claimed only to
support that lifestage.

An unqualified claim, on the other

A ‘NOSE”
for Quality

“Touch Screen Easy”
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hand, makes no specific reference to

a lifestage; even though not expressly
stated on the label, the product is by
default intended to be sufficient for all
lifestages. So data needed to support
an unqualified claim per AAFCO
regulations is more demanding than
with a qualified claim. |
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“Meet the NEW SafTestl™ high sensitivity platform for petfood and raw ingredient testing. The
combination of touch screen baged protocols with ready-to-use kits make your most demanding
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is its use in the epoxy

inside of cans.

Ingredient Issues
Greg Aldrich, PhD

Bisphenol A:

Find more
Read more columns

by Dr. Aldrich af
www.petfoodindustry.com
ingredientissues.aspx.

incidental non-ingredient

IN THE PRODUCTION of petfoods—
no different than human foods—
there are a number of compounds
that make their way into the food that
aren't a part of the formula/recipe or
stated on the ingredient listing. This
is nothing underhanded or disin-
genuous, merely a function of the
process, package and regulations.
These compounds are often called
“processing aids” because they make

For petfood, the issue production of the food more effec-

tive. They appear in minute incidental
quantities and do not impart any

resin that lines the value to the food

Examples include things like
carriers, flow aids and release agents.
Other compounds in food may come
from agents used in food contact
surfaces such as detergents and biocides used
in sanitation, gases used to flush oxygen from
packages or barrier films impregnated with
antioxidants to improve shelf-life.

In some cases, compounds used to produce
the packaging itself can end up in the food. One
such packaging compound that periodically lands
in the newspapers” health section headlines is
bisphenol A (BPA). While most of these inci-
dental compounds are quite safe, for BPA there
is evidence that it may leach from the plastic
packaging material into the food or drink and
then impact health if exposure levels are exces-
sive. The primary area of concern has surrounded
bottles used for infant formula and soft drinks. Is
there any cause for concern in petfoods?

BisPHENOL A was first produced in 1891 from
condensation of acetone (thus the “A”) with
two phenol equivalents. Structurally, it looks a
bit like a dumbbell with the two phenolic ends
linked by an acetone handle. The “business

end” of the molecule is the two phenolic groups.

On a global scale, BPA is produced in signifi-
cant quantities, exceeding 60 million pounds
annually. It has been used commercially since
1957, primarily in the production of polycar-
bonate plastics, epoxy resins, dental fillings,
dental devices, sealants and carbonless copy
paper. It is a precursor to one of the leading
brominated flame retardants (tetrabromo-
bispheonol A).

BPA functions as a “plasticizer” added to
make plastics more resilient and pliable. The
primary application is in clear plastic polycar-
bonate bottles used for infant formulas and soft
drinks. In this capacity, it allows for the rigid
polycarbonate to possess a certain degree of
flexibility so it doesn't crack or break with the
shifts and strains of everyday use and fluctua-
tions in hot and cold temperatures. For petfood,
the issue is its use in the epoxy resin that lines
the inside of cans of wet petfood.

On a global scale,
BPA is produced in
significant quantities,
exceeding 60 million
pounds annually.

DuE To0 I1TS structural similarity to steroid
hormones and research results with a wide
variety of organisms, BPA has become known
as an endocrine disrupting compound (often
abbreviated as an EDC). This is due to its inter-
action with the endocrine system and interfer-

Dr. Greg Aldrich is president of Pet Food & Ingredient Technology Inc.
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ence with normal physiology of living
organisms. It is thought to compete
with steroid hormone receptors and
transport proteins, alter endocrine
feedback mechanisms and alter gene
transcription and gene expression in
cells. BPA is most disruptive during
fetal development and continues to
exert its impact through early post-
natal maturation.

contents, repeated container uses and
pH swings are known to increase
the amount of BPA that leaches from
plastics.

In food contact surfaces, such
as the resin in canned foods, the
heating for retort sterilization can
lead to measurable levels of BPA in
the product contents. For example,
Kang and Kondo (2002) reported

BPA functions as a “plasticizer”
added to make plastics more
resilient and pliable.

In experimental animals, BPA has
been associated with prostate cancer,
mammary gland cancer, urethral
obstruction, decreased sperm count,
early female puberty, oocyte chromo-
somal abnormalities, lack of sexual
differentiation in the brain, increased
body weight, insulin resistance,
learning impairments and hyperac-
tivity among many other conditions
(Talsness et al., 2009). However, it
must be kept in mind that most of
this work has been conducted in
laboratory rats, mice and amphibians
at elevated dosages.

Based on this research, BPA is
currently considered safe for humans
at dosages of less than 50 ug per kg
per day. No safe upper limit has been
established for dogs or cats. The only
evidence in pets comes from a 1984
Environmental Protection Agency
study in Beagles which reported that
feeding 9,000 mg/kg BPA for 90 days
resulted in increased liver weight but
had no effects at lesser amounts.

WHILE THESE DATA would suggest
BPA is safe for dogs and cats at levels
much higher than for humans, there
are still concerns that it can leach out
of the plastic resin in the can into wet
petfood and over a lifetime of feeding
have ill effects. Thermal processing
temperature, makeup of the product

that across a variety of wet petfoods,
the BPA level ranged from 11 to 206
nglg (parts per billion). How does
that translate? At the extreme end of
BPA content fed to the most vulner-
able pet (3.5 kg lactating cat with
four kittens), that would equate to
consumption of 28.43 ug per kg per
day—an amount about half that
considered to be safe for humans.

AT PRESENT, BPA is being evaluated
by the Food and Drug Administra-
tion and other regulatory agencies
around the world. It is allowed by
most countries in plastics used in food
contact surfaces, but FDA has recently
provided recommendations to reduce
the use of BPA plastics in infant
bottles and food cups pending final
rulings. FDA is working to assimilate
evidence to determine what a safe
level might be and actively supporting
and funding research to develop alter-
natives to BPA.

While alternatives to BPA resins
are becoming available, the cost and
limited data on their efficacy are
significant hurdles to widespread
use. So, finding a universal alterna-
tive may be a long time in coming,.
Until then, the prevailing evidence
would suggest that BPA levels in wet
petfoods are within the boundary of
what is considered safe. |
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This weakness

is partly due to
below-average

pet ownership in
segments including
seniors, young adults
and ethnic/racial

minorities.

Market Report

Get more
Find more pet market
information at
www.petfoodindustry.com

markefreport.aspx.

Growth in US pet ownership
slows with economy

FOR MARKETERS ACROSS the entire pet
industry spectrum, the growth of the pet popula-
tion is of utmost importance, and in this regard
the US market could use a boost. From 2009 to
2010, the overall rate of pet ownership decreased
slightly, from 54% of US households to 53%.
Dogs, reptiles and fish were the only segments
to increase, and the dog increase from 36.7% to
36.8% was almost negligible.

Some of this sluggishness owes
to the weak economy; but the longer
term 2007-2010 trends make it clear
that pet ownership has not been
growing by leaps and bounds, with
the percentage of dog-owning house-
holds up only 1 point since 2007 and
the cat percentage down a point.

This weakness is partly a function
of below-average pet ownership rates
in segments including seniors, young
adults and ethnic/racial minorities.
These trends must be addressed now
if the market is to thrive in years
ahead, because each percentage
point of household penetration of pet ownership

currently yields roughly US$1 billion in annual
sales of pet products and services.

AccorpING TO EXPERIAN Simmons, approxi-
mately 50% of US households owned dogs or cats
as of 2010, with ownership rates ranging from a
high of 59% in the 35-44 and 45-54 age segments
to a low of 36% in the senior (65+) segment. After
seniors, the ownership rates are lowest among
adults age 18-24, while those age 25-34 or 55-64
are right at the norm. The overall pattern is one
of rising pet ownership through age 54, followed
by a sharp drop-off in the age 55-64 segment and
an even sharper drop-off at the 65+ level.

Of the six age brackets, only two increased
significantly in household ownership of dogs or
cats from 2005 to 2010: Age 35-44 rose from 53%
to 59% and age 45-54 from 56% to 59%. This
means attention must be paid to the youngest
and oldest population segments, both of which
are essential to future market growth.

THE NUMBER OF minority (i.e., other than White
Non-Hispanic) dog or cat households rose 26%
from 2005 to 2010, representing the addition of

Figure 1. Projected US population growth by segment

Data from the US Census Bureau shows the growth in number of Hispanics accounts for the maijority of overall US population

growth, which will continue through 2015.

Category 2010 2015
Hispanic 49,726 57,711
White, Non-Hispanic PUORKK] 203,208
Black, Non-Hispanic [KVAAZE) 39,916
Asian Alone 14,415 16,527
Other 7,254 8,178
All People 310,233 325,540

Source: Packaged Facts Pet Market Outlook 2011-2012; based on data from US Census Bureau.

% of total
growth

Cumulative
growth

Population
increase

7,985 |
2,355
1,931 |
2,112
924 |

|

15,307

100.0%

Information provided by Packaged Facts (www.packagedfacis.com) based on reports including US Pet Market Outlook, 2011-

2012 (April 2011).

June 2011 Petfoodlndustry



http://www.petfoodindustry.com
http://www.petfoodindustry.com/marketreport.aspx
http://www.packagedfacts.com
http://www.petfoodindustry.com/marketreport.aspx

2.1 million minority households, but
minority groups remain sorely under-
represented as pet owners. As of fall
2010, the household dog/cat owner-
ship rates were at 40% for Hispanics,
20% for Blacks and 23% for Asians,
compared with 58% for White Non-
Hispanic households.

White Non-Hispanic households
account for 82% of all US pet owners
as of 2010, with Hispanics at 9%,
Blacks at 5% and Asians at 2%. (The
figures total 98% because other races
and non-responses are not cited.)

GIVEN THAT MINORITY groups
represent a fast-growing share of

the US population, these dispropor-
tionately low rates of pet ownership
signal a potential problem for the pet
industry down the road. According
to the US Census Bureau, Hispanics
grew to 49.7 million, or 16% of the
total US population, in 2010, and they
are projected to number 57.7 million
by 2015, when they will account for
19% of the US population. From 2010
to 2015, Hispanics will account for
52% of US population growth, and
this share will climb steadily upward
through 2050, when Hispanics are
expected to account for almost one-
third of the US population.

In many consumer packaged
goods markets of a size comparable to
petfood, youth, senior and minority-
targeted products and advertising are
an essential thrust, and this will need
to be the case in the pet market to
accommodate the steady and not-so-
slow swing away from this market’s
traditional base.

Based on the advances in pet
ownership noted above, Hispanics
appear to be ripe for development as
pet owners, partly as a function of
their ongoing Americanization. But
clear-cut Latino initiatives—the most
obvious being Spanish-language
advertising, promotions and product
labeling—will almost certainly
expedite the process of bringing this
highly family-oriented group into the
pet ownership fold and keeping them
there. |
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Key Concepts

Size of dog food bowls and scoops

(JAPAN online April 2011. doi: 10.1111/.1439%-
0396.2011.01144.x) Results are consistent with human
data and emphasize the need for owners fo use
standard measuring cups.

Using chondroprotective agents in cats

(Infern J Appl Res Vet Med 9: 52-57) These findings may
improve the confidence of veterinarians in using these
chondroprotective agents in cats with diabetes mellitus.
Acute phase proteins and obesity in dogs

(Res Vet Sci 90: 31-34. doi: 10.1016/j.rvsc.
2010.05.008) It was concluded that overweight
induced in the experimental conditions of this study
does not produce a significant change in acute
phase proteins.

Research Notes online at
www.petfoodindustry.com

research notes.ospx.

Size of dog food bowls and scoops

Research in humans has shown the size of food bowls, plates and uten-
sils can significantly impact the amount of food portioned and consumed.
This effect can be attributed to both the Delboeuf optical illusion and the
Ebbinghaus-Titchener size-contrast illusion.

To investigate the existence of a similar effect with dog owners, 54 dogs
and their owners were recruited for a four-treatment randomized prospec-
tive trial. Owners scooped out a normal kibble-based meal using a small
bowl and small scoop, small bowl and large scoop, large bowl and small
scoop or large bowl and large scoop. Each treatment was used once per
owner over four visits.

Repeated measures revealed the mean amount of food portioned using
the small bowl and small scoop was significantly less than all other bowl
and scoop combinations (150.7 g vs. 171.5 g vs. 172.7 g vs. 184.5 g, respec-
tively). The small bowl and large scoop combination did not differ from
large bowl and small scoop. Owners were more likely to portion a larger
amount of food with a large bowl and large scoop.

ONE PET FOOD
NEWSLETTER CAN'T
DO EVERYTHING.

WELL, THAT'S THE
OFFICIAL STORY.

Subscribe to Empyreal® 75 Update today. The one pet food industry e-newsletter
that qualifies as a must-read. Stay current with insights, key information and original
perspectives on pet well-being and business success strategies. All brought to you
four times a year by the makers of Empyreal 75, the naturally pure source of protein.

Subscribe today to Empyreal® 75 Update. Go to hitp://eforms.kmpsgroup.com/jointforms/Forms/
Subscription.aspx?pubcodezempué&step=form

EMPYREAL

dependably pure.

Empyreal is a registered trademark of Cargill Corn Milling. ©2010 Cargill, Incorporated. All Rights Reserved
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Results are consistent with human data
and emphasize the need for owners to use
standard measuring cups. Results also
suggest owner compliance during weight
loss programs may be improved with
smaller bowls and serving scoops.

Source: M. Murphy et al., 2011. Size of food
bowl and scoop affects amount of food owners
feed their dogs. JAPAN online April 2011. doi:
10.1111/].1439-0396.2011.01144.x

Using chondroprotective
agents in cats

Degenerative joint disease, or osteoar-
thritis, is a significant problem in small
animal practice. The disorder affects the
quality of life of many cats and can affect
the human-animal bond by interfering with
activities enjoyed by pets and their owners.

Chondroprotective agents are widely
used in both human and veterinary
medicine to manage DJD. This study
was designed to examine the effects of
glucosamine and chondroitin sulfate (Glu/
CS) supplementation on serum fruc-

tosamine concentrations in healthy cats.

Seven cats were treated with oral
Glu/CS once daily for three weeks at
the manufacturer’s recommended dose.
Serum fructosamine was measured
before supplementation and at day 22.
The mean serum fructosamine concentra-
tions remained within the reference range,
and there was no significant difference in
serum fructosamine concentrations before
and after supplementation.

These findings may improve the
confidence of veterinarians in using these
chondroprotective agents in cats with
diabetes mellitus.

Source: K.T. Davis and K.F. Lunn, 2011. Serum
fructosamine in cats receiving an oral chondropro-
tective agent. Intern J Appl Res Vet Med 9: 52-57.

Acute phase proteins and
obesity in dogs

The purpose of the study was to
analyze serum concentrations of four
different positive acute phase proteins
(APPs)—C-reactive protein, haptoglobin,

HAMLET 88 PROTEIN

STATE OF THE ART
IN SOYA PROTEIN

PRODUCTS

With HAMLET PROTEIN in pet food

you benefit from:

« High water- and fat binding capacity

+ Good extrusion properties

- High digestibility

« High content of dietary fibre
« Attractive flavour.

Promoting health and'efficiencyin‘@himal nutrition. Feel free to discover www.hamletprotein.com

licag@iicag.com
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serum amyloid A and ceruloplasmin—in a
model of experimentally short-term devel-
oped obesity in Beagle dogs. All APPs
were quantified by commercially avail-
able ELISA methods. C-reactive protein
was also determined by a highly sensitive
time-resolved fluorometric assay.

There were no significant differ-
ences between APP concentrations at the
beginning and end of the study in groups
of dogs that increased their body condi-
tion scores. In addition, dogs with body
condition scores of 4 and 5 did not show
significant differences for any of the APPs
studied compared with control dogs with
body condition scores of 3, with the excep-
tion of a decrease in haptoglobin.

It was concluded that overweight
induced in the experimental conditions of
this study does not produce a significant
change in acute phase proteins.

Source: A. Tvarijonaviciute et al., 2011. Serum
acute phase proteins concentrations in dogs
during experimentally short-term induced
overweight, a preliminary study. Res Vet Sci 90:
31-34. doi: 10.1016/j.rvsc.2010.05.008

INTERNATIONAL
INGREDIENT
CORPORATION

638.343.4111  www.licag.com

Sugar Food Product » GroBiotic® Products « Dried Whey
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3 RICE PROTEIN, RICE
Ingredlents SWEETENERS & RiCE MEAL
Product from facility in Pakistan —
: Let us be your
@ PM"'Q el G'\(/)Ie?’[?fr:(\g/g n(t)l'%r;?:i (E)l e /o ~ Best Value - Quality, Syervu'e,l Prtfce-
FLAX PRODUCTS, Inc. Tel: (314) 919-5045 ét) : |def1:ty  Sopbeans | SUPpliesfey:

Portage la Prairie, MB. Canada Email: FAYYAZSAJ@aol.com Hahil-2 D0 Preserved 'f"’;”‘
P R © Seeds

* Dry Edible Beans

Specializing in sales of L L e
milled and whole flaxseed to the LONGWOOD, LLC Y « Rice Products
Petfood Industry CLSTOM MANUFACTURING icH « vegetable Oils

* Vinegars

Contact Richard at Serving our custon p roduet ~ A..-.. o e riers
1 866 283 3331 i P“!'“T! "rrd‘"' ‘f‘_ - _ * Instant Powders/Flakes
. =) =i Projecty § * Split/Dehulled Soybeans
Or Emall: - J‘Verljﬁe « Sweeteners
rzaCharlaS@pralrleﬂax.com - - Includi wn'& Golden Flaxseed & Flaxseed Meal.

Visit for our complete product Ilstmgl
4666 Amber Valley Parkway ¢ Fargo, ND 58104 USA
skfood@skfood com » 701.356.4106 TEL » 701.356.4102 FAX.

Contact: Don Schwartz
Rice Protein 800-523-0500/Ext. 8303

Fi
e ¥ . “ dschwartz@longwoodcustom.com
Rice Meal i & e ;8 MlVll-A\-l(-:%
Organic Rice w‘ o e
55 Dakota\ oot 2
. 421 Jersey Avenue - Suite B ’ : : @RGANIC ng est Qua lty vauable
ot e (R @;,a A O LaBudde Group
. www.surannes-specialties.com ) 262-375-91 1 1
A Servimg the Ferd and Foed bndistries Slave £8037

T santevmmovucrs ' LANSI NG
« BARLEY PRODUCTS sariey. Rye, Rice, W : ty Grains

* OAT PRODUCTS
¢ RICE PRODUCTS IRC Ce ad | iz the = TRADE GRO
* DRIED BREWERS YEAST

* DRIED WHEY ¢ BEET PULP

55 E. Euclid Ave., Site 410 > “
M. Prospect, Ilinois 60056 Spray Dried PORK LIVER Your partner for

PH: 847-818-1550 FAX:847-818-1659 | |l5hray Dried POULTRY LIVER ingredient sourcing,
Web Site: www.cerealbyproducts.com (Chicken and/or turkey) pTOCESSiTZg and Supply”

FIBER SOLUTIONS DRIED EGG PRODUCT WHITE POTATO

Apple EGG/LIVER BLENDS SWEET POTATO

Blueberry Manufactured and sold by: .
Cranberry www.lansingtradegroup.com
VAN ELDEREN, INC.
Isaac Matthews

Martin, Ml : .
VEGETABLE Tel: (269) 672-5123 |matthews%)Iﬁgrjgg;{tar?ggqroup.wm

BLEND Fax: (269) 672-9000 www.lansingtradegroup.com

Unigque blend of carrots, celery, beets,
parsley, lettuce, watercress and spinach

According to EU regulations:

Iron oxides for Petfood and Feed.
LaBudde Group Inc In the EU and other countries there is, due to new or more stringent feed regulations, demand

800-776-3610 for well controlled pigments with GMP+ .

2 2 3 We want to inform that we are , already since some years , supplying this kind of pigments to
62-375-9111 the Petfood and Feed Industries.
www.labudde.com Details to obtain from:
Wijnhaven 84,NL 3011 WT Rotterdam,
labudde@labudde.com Tel. +31(0)10 - 4365755, Fax +31 (0)10 - 4362532

; ; E-mail: feed@poortershaven.nl
Product solutions from concept to completion ndastialminea e, Website : www.poortershaven.nl
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WILBUR-ELLIS

SPECIALIZING IN:

EU LAMB MEATS, MEALS &
ORGANS

IMPORTED/DOMESTIC MARINE
PROTEIN MEALS

VENISON, BEEF & POULTRY
PRODUCTS

POTATO AND PEA PRODUCTS
FISH AND VEGETABLE OILS
TOMATO POMACE & ORGANICS

JUST-IN-TIME DELIVERIES FROM
INTERNATIONAL MARKETS

B

WILBLIR-ELLIS
CONTACT US: =
1613 649-2031 (PH)
DAFELSKI@WILBURELLIS.COM
WWW.WILBUR-ELLIS.COM

Wild Alaskan Salmon Oil

Bulk & Private Label

Life Line Pet Nutrition
1-253-905-0951

sales@lifelinepet.com

Enzymes for
Flavors
Enzymes fo_r
Processing
Enzymes for

Nutrition

Enzyme Development Corp
360 W 31st, Ste 1102
New York, NY 10001

www.EnzymeDevelopment.com
info@EnzymeDevelopment.com

LYCORED
NATURAL CAROTENOIDS FOR ANIMALS
Lyc-O-Beta 1% AG (natural beta carotene) in oil is
equivalent to 16,700 IUs/gm (IUs = International
Units) of Vitamin A.

Lyc-O-Beta 1% AG is a powerful antioxidant, vital
for the health of our pets and domestic animals.
Other carotenoids are available as well.
Phone: +972732327398 * website: www.lycored.com
email: Oren Levy - Oren@lycored.com

12e{Toocimusty June 2011

Organic ingredients/blends

Dehydrated Potato/
Potato blends

Oatmeal Pellets
For Details Please Contact:

Martin Brown — 612-486-3853
@agmoti

Mary Jo Langenecker — 262-623-2654
Paul Boisclair — 559-355-1680
olsciair .

Lance Laugen — 612-486-3896
llaugen@uscommodities-ag.com

1-612-486-3853 miiéi@s

An AgMotion Company
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Brown Rice
Brewers
Rice Hulls

John Welisch
www.hationalrice.com

Organic Rice
Rice Bran
Rice Protein

Extrude More Meat!
OptiSol™ 9000 ingredient system:

> allows for 50% or more fresh
meat inclusion by improving
process flow.

> provides more durable kibble.

> delivers Omega-3 essential fatty
acids.

For more information, contact
Marilyn Stieve at (262) 292-8156.

()
(800) 336-2183
Nutrition@Glanbia.com glanbia“

GlanbiaNutritionals.com NUTRITIONALS

FROM CONCEPT TO MARKET

LASI 1s YOUR CHOICE!

~Custom Blending & Milling!

~Over 500 High Quality Pet
Food Ingredients!

~ Bulk & Tote Bag Packaging
Available!

ﬁ___—“
~— LORTSCHER
Agri Sarvice Ine. “*p
-=-_.________________'_,_,_,-

Call Us Today 800-874-2376

WHEAT FLOUR SUPPLIER

Hard / Soft / Durum
Bulk or Bagged

800-214-7788
MGM Marketing, Inc.

Jedwards International, Inc.
Leading supplier of Omega-3 Oils
Supplier of Bulk Specialty Oils
to the Food, Dietary Supplement
and Cosmetic Industries
‘ tel: 617-472-9300
&J fax: 617-472-9359

www.bulknaturaloils.com

QUALITY

MARINE
& VEGETABLE

OILS

Surprisingly Competitive Pricing

S ANANS| ANANAN
NRISTI
Since 1930

1-800-ALL-OILS

ARISTA INDUSTRIES, INC.
557 Danbury Road, Wilton, CT 06897
www.aristaindustries.com

203-761-1009

Employment

job
Job board website specializing
in the Pet Food sector.

email: ClientCare@AnimalJobHunter.com
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(C, Sanimax

PREMIUM INGREDIENTS
FOR WINNING RESULTS

Proteins: Duck, lamb, paultry, pork, rabbit,
wEnison, egg powder

Grains: Ground flax, millet, nyjer, peas, rye

Fibers: Rice hulls, peas

Fruits & vegetables: apple,
cranberry, potato, tomato

Feed additives: Beet pulp,

{o' il
e

brewer's yeast, amino acids

s N
E5 Massey Road, Guelph

Phone: 519.8

Your Source for
Natural Ingredients

Producing High Quality,
Dehydrated Fruit and
Vegetable Ingredients for
Pet Food Manufacturers!

Specializing in Natural
Fiber Sources.

Apple, Blueberry, Cranberry,
Pomegranate, Avocado, Cherry,
Carrot, Tomato, Potato, Peas,
Sweet Potato, Spinach

Contract Drying Services Available
1-800-796-9353

5740 Limekiln Rd. - Wolcott, NY 14590
Ph: 315-594-1760 - Fax: 315-594-1956

www.marshallingredients.com

protein source
100% Free Range Grass Fed Buffalo

CALL FRAIN LAST!

Frain has more Pre-Owned

Packaging & Processing ﬁ)\
machinery than any SN,
competitor at the

LOWEST PRICE!

GUARANTEED!
CALL FRAIN GROUP

FOR SALE

Reconditioned Cooking
Extruders & Dryers
Single & Twin Screw Designs
= CLEXTRAL *WENGER
OGLIDE

« Pellet Mills * Coolers * Dryers * Roller Mills
« Flakers  Cleaners * Sewing Lines * Mixers
* Legs * Dust Filters * Air Pumps * New Conex Extruders
* Replacement parts for Intra-Pro® Model 2000 & 2500 extruders

LARGE INVENTORY IN STOCK

CONTINENTAL-AGRA

ECUTFWENT, INC.

1400 S. Spencer Rd., Newton, KS 67114
Ph: 316-283-9602 « Fax: 316-283-9584

E-mail: gary @continentalagra.com
Web: www.continentalagra.com

KeENNELWOOD INC.
Quality affordable testing for palatability
and nutritional adequacy since 1982.
217 356-3539

email: dowatts@aol.com

USDA registered research
facility performing petfood
testing since 1975.

Traditional and in-home
panels available.
Contact: Paul Plessner
telephone: 334/567-8195

13611 B Street
Omaha, NE 68144
(402) 334-7770 phone
(402) 334-9121 fax
www.midwestlabs.com

Full-service testing capabilities for water, soil,
feed, pet food and ethanol products & coproducts.
Visit www.midwestlabs.com for a full list of our

updated capabilities and fees.

Quality Equipment

for the Quality
Petfood

Manufacturers

Mill Technology Company Inc.
(763) 553-7416
888-799-5988
gary@mill-technology.com

DIE ROLLS
800.343.7655

Bones Biscuits Treats

weidenmiller.com

Petfoodindustry
FRUE m FI

Petfood Packers .

O Highly flexible bag packers with
quick-chanpe centerdining

0" Top Conbrel” to accommodabe I
press-to-close and slider features |

O Servo driven; with easy-to-use HMI

FAWEMA North America

Fachim e Agwn for FNAEMA Mt s ik Gkt & Co 60

E45 Sharwood Parkway  [S08) 232-1145 Phone

Mourtairside, M1 07092 (308} 232-9502 Fax

wohe PIAME- B2 0o RO G M. LSa .00

MARKETPLACE
ads are also placed on
www.PetfoodIndustry.com
for maximum exposure!

To order:

Ginny Stadel
Tel: +1.815-966-5591
Fax: +1.815-968-0941
gstadel@wattnet.net
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side gussetted flat bottom
multi web bags with that
very ingenious top slidey thing
is making me crackers.
How am | suppose to

Ad Index PolyCello's terminated

3D Corp Solutions LLC 89 getinto it now?

ADF-Amer Dehydrated Foods 3 5

AFB International 24-25

ASI Industrial 4
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Bill Barr & Co 29
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Empyreal 75 15,42
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Marshall Ingredients 23
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Roguette America In 1 Watch pet owners reach for your premium
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SafTest Div MP Biomedicals 37 process and high quality 175 line screen print.

Summit Ridge Farms 12
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B Kansas State University’s
Advanced Feed Manufacturing 1234|556

1 2134 Short Course, June 13-16, 2011.

Manhattan, Kansas, USA.

S 1617181911011 Registration is available at 141151617118 11920

www.afia.org. ‘g-
121131 1411511611718 gZ'l 22 123124 25|26|27

FDA in Beijing: Joint US — China |28 293031

g 19120 |21122|23|24|25 Conference Regarding Food

B 2627|2829 30 s

[ =Y Law, Regu-
lation and % ‘ s

B 1¢ Annual Mexican Forum on Pet Policies, r —

Food: Seminar and Workshop, June 13-16,
o 2 June 9-10, 2011. Beijing and Shanghai,
2011. Presidente China. Visit FDAImports.com or
ento [ A d . | . h b .

— Intercontinenta its new Chinese website, www.

4 mascotas Hotel, Universidad ExporttoUSA.com.cn, for more

Guadalajara, Jat de Guadalajara, details about the FDLI Confer-
Guadalajara, ence and the additional training

Jalisco, Mexico. For more informa- sessions.
tion and to register, visit amepa.org/
foro/index1.html.
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Farther, Faster, with
Bemis Packaging

AT Large Bags or Small
| HC Gl '-j Pouches, Kibble or
Treats, Wet or Dry,

n’. l‘!‘:h Bemis Has Your Package.

o BT AT
| T,

In the competitive pet food business, brand dominance demands a packaging partner

with agility, strength and sharp market instincts. To stay ahead of the pack, run with Bemis.

As the world’s leading producer of pet food packaging, we offer the industry’s broadest
portfolio of packaging technologies, a nimble service model, vertically integrated supply
and total concept-to-cart development support. All, from one responsive source.

Talk to us! We're hungry for your business. Contact Tom Bellmore at
tsbellmore@bemis.com.

®
3550 MOSER STREET | OSHKOSH, WI54901 | 920-527-2300 | WWW.MILPRINT.COM

©2011 Bemis Company, Inc.
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C L E A N C ONTIR O L

Swivel Valve Cooler MkiIl

No hollow spaces | No cross contamination
Excellent cleaning access | Filtered air inlet
Temperature control | Moisture control | Cleaning in Place

COOL AND DRY'!

' Geelen Counterflow®

CLEAN AND LEAN'!

Geelen Counterflow info@geelencounterflow.com

Holland / USA / Argentina / China www.geelencounterflow.com
T +31-475-592315
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