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Anatomy of Tapco Food Grade

Nylon Elevator Bucket

FDA-Compliant Resins

Nonmetallic resin will never oxidize or corrode.
Will not leach into or affect the integrity of

ingredients used for food products.*
Minimal Cross

Contamination aT .

Precision molds create

smooth non-porous
surfaces and seamless
construction.

Ease of Maintenance
Lighter weight aids in mounting
buckets and reduces load on belt
and running components.

CLassic StyLe CC-HD
Impact-Modified Nylon Elevator Bucket

Accurate Capacity Ratings
Equal or greater carrying capacity of
equivalent size steel buckets.

Nutrients
Stay Intact

Straight sides, high end
CC design and rounded
front lip provide clean
discharge with less damage
to the product.

Wears Better, Lasts Longer
Highest grade prime virgin resins
for unequaled impact strength and
superior abrasion resistance.

Tapco Nylon resin meets U.S. Food and Drug Administration (FDA) Regulations
Title 21 CFR177.1500, 21 CFR175.105, 21 CFR178.2010 and 21 CFR 177.300.

FDA-compliant resins are also available in severe duty Urethane for extreme abrasion resistance
and high density Polyethylene for free flowing product applications.

TRPCo Inc.

ELEVATOR BUCKETS - ELEVATOR BOLTS
St. Louis, Missouri U.S.A.

+1 800 AT TAPCO (+1 800 288 2726)

*This statement is based on our current level of knowledge and covers the above mentioned material produced by Tapco Inc. at the date of issue. Since conditions of use are outside &
of Tapco's control, Tapco makes no warranties, express or implied, and assumes no liability in connection with any use of this information. © 2011 Tapco Inc.® All rights reserved.

+1 314 739 2191 Fox: +1 314 739 5880

L]


http://www.tapcoinc.com

OPTIMIN

Organic trace minerals

Is your pet absorbing the right amount of minerals to optimize life?

Live life to the fullest with Optimin®!

The nutritional success of most organic trace elements depends on the ability of the complex to remain
soluble and mobile while avoiding precipitation by undesirable reactions during digestion. Optimin
has been found to remain soluble and mobile while resisting chemical changes that are characteristic
during digestion. Choose Optimin chelated minerals for greater probability of nutritional success.

At Trouw Nutrition, we take pride in providing {Oremium} products to our customers. Contact a
Trouw Nutrition representative today to see the nutritional benefits of Optimin.

115 Executive Drive, Highland, IL 62249 | 800.365.1357 | www.trouwnutritionusa.com @ INTERN
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Trust|5&e

You earn your trust with pet owners at every meal. They rely on
you for nutritious food, with innovative ingredients that their pets will love — which is
why you need a supplier that can deliver new solutions for your formulations. At ADF,
we offer unique protein ingredients to meet the needs of challenging diets and ensure
pet health. With the wide range of ADF® spray-dried proteins, we can help you stay up
to date with ingredient frends and keep your customers coming back for maore.

Contact ADF today for more information about our latest protein ingredients.
Far quality ingredients and solutions you can depend on, put your trust in ADF.

Contact us ot www.adf.com or 800-456-3447, In Europe, contact: ADF-CIMA Mutrition nv: +32-56-61-7151.
AOV® i3 gt } af Amenican Dehy Foode, By, o the Uniied Staies ond for gther countnes,

ADE

AMERICAN DEHYDRATED FOODS, INC.
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Check out the latest video on petfood safety

The Fox Business show “Business Day with Terry
Bradshaw” aired a segment on petfood safety
June 18, in which Greg Watt of WATT Publishing
Co. and Scoft Krebs of Extru-Tech discussed

the petfood industry and safety initiatives.

Take advantage of their insight at
www.petfoodindustry.com/7464. html.

Online exclusives

Presentation: Petfood safety from Wenger

Discover more ways to keep your facility sanitary and

PetfoodIndustry.com

W Videos

inspection-ready by viewing a presentation from Wenger on

petfood safety at www.petfoodindustry.com/7585.html.

B Exclusive new product dafabase

B Petfood Forum call for papers

Paper: Open innovation

Check out the paper by Edwin Grim, general manager for
Ralco Nutrition, presented at Petfood Forum Europe 2011:
www.petfoodindustry.com/7587.html.

Stay Connected

www.facebook.com/Petfoodindustry
www facebook.com /PetfoodConnection

Petfood-Connection.on

PowerPoint: Petfood trends and the rise

of clean labels

Learn more about what other companies are doing to
appeal to consumers with their labels in this Petfood Forum
2011 presentation by Lynn Dornblaser of Mintel at
www.petfoodindustry.com/7595.html.

Social network comments fuel offline behavior
www.petfood-connection.com /forum /fopics /social-network-comments fuel

facebook

www twitter.com/petfoodindusiry

Daily Tweets )y Petfood Industry TV
Yu u Tu he  www.youtube.com /user/petfoodindustrytv
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Don’t Wait Any Longer

Assure that Pet Food Safety is Part of Your Culture

Corporate Project Services (CPS) has the project management expertise and on-site experience
to lead your team through the following steps as you expand your Food Safety Management
System, deepen the food safety culture within your organization, and protect your brand identity.

Here’s how:

e |Initial on-site Engagement Meeting to e Internal Auditor Training Program in
identify current Food Safety Programs preparation for FDA inspections

e  Gap Analysis & Validation of Current e Prepare for 3rd Party Audits against
Practices most Certification Bodies, including

e Develop & Implement a those recognized by GFSI
comprehensive Food Safety e Annual Food Safety Educational
Management System specific to your Updates addressing New Food Safety
unique requirements Developments in the Industry

Our central focus is effective food safety business solutions for the industry. Effectively evaluating,
consulting and implementing procedures within the extrusion processing industry is our specialty.
When the pet food market needs increased assistance in a specialized direction — such as food
safety initiatives — we are able to respond.

There is only one contract service provider that can leverage over 75 years of industry expertise
to maximize client results. That provider is Wenger’s Corporate Project Services — CPS.
Contact us today.

w
\-/\ CORPOR ATE Corporate Project Services
714 Main Street ¢ Sabetha, KS 66534 info@corporateprojectservices.com
PROJECT SERV'CES TEL 785 284 2133 » FAX 785 284 3861 corporateprojectservices.com
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http://corporateprojectservices.com
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Find more

Debbie Phillips-Donaldson

Petfood information

Read more discussion of
online petfood resources on
Petfood-Connection.com.

at your fingertips

IF You ARE one of the 940 million
people worldwide with a mobile
broadband subscription (according to
the International Telecommunication
Union as reported on mobithinking.
com), you have access to all sorts of
information and data about petfood
via the smartphone or mobile device in
your pocket, purse or briefcase.
For example, if you have an iPhone

or iPad, you can download the free

From the Petfood
Industry App to
countless other online
sources, you can find
a wealth of relevant
(and sometimes

bewildering) data.

Petfood Industry App to read each new
monthly issue and get updated news
and information about new prod-
ucts. You can even bookmark specific
articles or email them to colleagues.
Since we launched the App last
October, nearly 1,200 people have down-
loaded it, including 85 new users in June.
During that month, the App generated
939 sessions and 2,818 visits to the digital

To gather the data, Hunch surveyed its users
about pet ownership—and received 221,651
responses, which it then crossed with what it
claims are over 80 million other responses to
dozens of other questions it has posed to users.
Imagine having a focus group of that size,
engagement and access at your fingertips!

OF COURSE, SIZE doesn't guarantee accuracy. I
also came across a Consumer Reports article on pet
care costs that had me scratching my head over

the data—not to mention some of the conclusions
drawn from that data, such as the recommendation
not to buy premium petfoods based solely on their
prices. (Read more at www.petfood-connection.
com/profiles/blogs/consumer-reports-pet-care.)

magazine; viewers read an average of
7.57 pages per visit. (To join them, visit
iTunes and search for “Petfood.”)

If you have any type of smartphone, you can
use our Mobile Web Reader to read the latest
issue of the magazine and search for terms or
names within articles (www.petfoodindustry-
digital.com). The June digital issue had 135 visits
from mobile devices—84 Apple, 32 Droid, eight
Blackberry and one Windows device—viewing
an average of two pages per visit.

WHETHER I'M USING my smartphone or
computer, 'm always amazed at the new sources of
pet-related data I come across online. For example,
a blog called Hunch (www.blog.hunch.com) had
an entertaining infographic by Column Five Media
on the personalities of dog owners and cat owners.
(Fun “fact”: Both types are generally optimists and
talk to animals of all kinds.)

Apparently, part of the reasoning behind this
advice is that survey respondents said they spend
monthly averages of US$36 on dog food and US$20
on cat food. Who are these respondents? “We
conduct many surveys by selecting a random sample
from the approximately 7 million readers who
subscribe to Consumer Reports and/or to Consumer-
Reports.org, who are some of the most consumer-
savvy people in the nation,” the website says.

But do they represent the majority of US pet
owners? Euromonitor International data shows the
average North American household spent US$225
in 2010 on not just petfood but also other petcare
products; that works out to just US$18.75 monthly.

According to the American Pet Products Asso-
ciation’s 2011-2012 National Pet Owners Survey,
US dog owners spent US$254 on dog food the
previous 12 months (just US$21.17 a month)
while cat owners spent US$220 on cat food
(US$18.33 a month). So the Consumer Reports
figures are rather suspect to be the basis of such
sweeping and uninformed recommendations.

Having so much information at your finger-
tips is a wonderful benefit of the digital age—just
don't let yourself become dizzied by the data. M

Debbie Phillips-Donaldson is editor-in-chief of Petfood Industry magazine. Email her at dphillips@watinet.net.
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Kemin Palasurance® gives your product complete
palatability assurance. Even for doggie divas.

She may be a finicky eater, but she’ll love the enticing aroma and fresh flavor Kemin Palasurance
adds to your product every day, at every meal. Kemin palatants start with only the best raw materials.
We use 42 years of scientific research to provide complete freshness and stability to protect the quality

of your final product. Rest assured, Kemin delivers the hest palatants and stabilization on the market today.

North America +1877 8901462  Europe +3214259780 South America +55 (49) 3312 8650

@ INSPIRED MOLECULAR snwnuu:ﬁ}kg VISIT KEMIN.COM

© Kemin Industries, Inc. and its group of companies 2011 All rights reserved. ® ™ Trademarks of Kemin Industries, Inc., U.S.A.
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He’s just blown away by
our pet food ingredients

He doesn’t know how you do it, but every time he tastes

pet food prepared with 3D Corporate Solutions ingredients —

he’s just blown away.

When it comes fo knowing wha tostes good, pets are just like people. They fancy flavors thot remain consistent from
meal to meal. And, their bodies crave nutritional ingredients that keep them active, healthy and strong.

At the heart of these healthy and flaverful pet foods are the custom ingredients of 3D Corporate Solutions where
innovation fastes great. From our Chicken Meal ond Chicken Fat to our Premium Dried Proteins, we're all about
using only the highest-grade products to meet pel food manufacturer requirements. Because, like everyone and their pets,
we understand the value of pure premium ingredients - rich nufrients, natural proieins, true flavors and greot taste.

Why not give your pet food o competitive edge fo compete in the crowded pet food markelplace. Add the innovative
ingredients of 3D Corporate Solutions. They'll blow you away.

601 M. 13th S, Monett, MO 65708  417.236.9602  customerservice®3Dcorpsol.com


mailto:customerservice@3Dcorpsol.com
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Quick hits

® Dr. James E.

Sullivan, former
president of
International
Ingredient Corp.,
formed the J E
Sullivan Enter-
prise consulting
business for the
animal feed
industry.
Premium
Ingredients
International
announced a
name change to
Prinova, effective
July 1.

Online pet infor-
mation provider
Pet360 Inc.
closed an US$18
million growth
equity invest-
ment led by
Updata Partners,
with participa-
tion from current
investor, LLR
Partners.
Diamond V
announced the
company began
construction

of its new world-
wide headquar-
ters in Cedar
Rapids, lowa,
USA, which is
scheduled to
open in July
2012.

Master Pack-
aging, a flexible
packaging solu-
tions provider

in Tampa,
Florida, USA,
completed its
merger with

Star Pack-
aging, based

in Atlanta,
Georgia, USA.

Learn more
The lafest news and updates
are always on
www.PetfoodIndusiry.com.

FDA wants food-safety law funds in fiscal 2012 budget
The US Food and Drug Administration wants the US government’s fiscal 2012 budget to
include US$1.4 billion in funds for FDA’s food-safety law that guides FDA regulation in cases of

petfood contamination, according to Bloomberg.com.

In June, the US House voted to cut FDA's fiscal 2012 food-safety budget by 10% to US$752
million, which FDA says would slow progress of Food Safety Modernization Act implementation.
“The funding needs ultimately will grow, not in fiscal 2012 or 2013, but in subsequent years

to meet inspection mandates,” said Scott Faber, vice president for federal affairs at the Grocery
Manufacturers Association, a trade group of members including petfood manufacturer Nestle. “If
the agency doesn’t have more resources further down the road, FDA won't be able to retrain its
inspectors and fulfill the promise of the food-safety reforms.”

Expert contributions sought
for petfood and feed events
The animal feed industry is invited to
submit presentations on advances in animal
feed ingredients for the FIAAP Asia Confer-
ence 2012, which will take place in February
alongside Victam Asia in Bangkok, Thailand.
The FIAAP Asia Conference, which
will be held February 16, 2012, focuses
on animal feed ingredients and additives.
FIAAP Asia invites expert presentation
contributions, by September 1, 2011, on feed
formulation, nutrient requirements, tradi-
tional and novel protein sources, application
of ingredients and feed addjitives for animal
health and growth, manipulation of finished
animal product quality, optimizing available
raw materials, food chain safety, environ-
mental impact and physical pellet quality.
Along with this event, Petfood Forum
Asia 2012 will take place February 16 for
professionals in the petfood industry. This
conference is also accepting abstracts until
September 1, 2011, at www.petfoodindustry.

com/PFFAsia2012.aspx.

Petfood Forum 2012, scheduled for
April 2-4 in Schaumburg, [llinois, USA, is
accepting papers until October 1, 2011. See
www.petfoodindustry.com/PFF2012.aspx.

PFIA confirms South
African dog deaths from
aflatoxin contamination

The Pet Food Industry Association in
South Africa confirmed that dog deaths
continued into May, after three dog food
brands were ordered to be removed from
store shelves in April due to aflatoxin
contamination, according to reports.

The Department of Agriculture ordered
the Hi Pro, Buddies and Legends petfood
brands be removed from store shelves
following the initial deaths of 12 dogs in
Gauteng, South Africa.

PFIA says it has been collecting samples
for independent testing of the petfoods
involved and has recently identified another
brand, Vito, that also showed potential afla-
toxin contamination. The Department of
Agriculture recommended that all prod-
ucts thought to be contaminated should
be composted for plant fertilizer. The
department also recommended Vito food
should be withdrawn from store shelves
until the brand owner can verify that all
contaminated products have been removed
from the market and the public informed of
specific affected batches.
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Kemin completes acquisition of ADF’s
spray drying technology, products

Petfood ingredients provider Kemin Industries
completed its purchase and acquisition of selected prop-
erty, equipment and other assets of American Dehydrated
Foods Inc. The acquisition includes spray dried liver hydro-
lysate products, spray dried liver products, other specialty
dried products and spray drying technology for use in
premium and super premium petfood.

Under the deal, Kemin acquires ADF’s spray dried
meat protein manufacturing facility, Verona South, in
Verona, Missouri, USA. ADF continues to own and
operate its drying facilities at the Verona North plant
in Verona, Missouri, and at its plant in Social Circle,
Georgia, USA.

Kemin is also expanding its headquarters in Des
Moines, Iowa, USA, with a US$30 million investment in
its manufacturing, research and corporate facilities.

“This investment is one of many we are making in our
commitment to the millions of pet owners who care about
their pets” quality of life,” said Chris Nelson, president
and CEO of Kemin Industries. “Our expansion plans and
related global investments are all part of our vision to
improve the quality of life for people and animals.”

www.petfoodindustry.com

Petfood study looks at ingredients
in wet, dry cat foods

A study on the macronutrient regulation of petfood
was conducted to determine how adult domesticated cats
select what to eat when given a choice of petfoods with
different ingredient amounts.

The study, “Geometric analysis of macronutrient
selection in adult domestic cats, Felis catus,” looked at
whether adult domesticated cats, given a choice of three
foods with variable amounts of protein, carbohydrate and
fat, would deliberately select a food that is biologically
appropriate for them.

The study found that when the cats were restricted to
a high-carbohydrate food, they did not eat enough of it
to get the targeted amount of protein. The cats that were
more experienced in eating dry foods increased their
protein intake and ate a smaller amount of carbohydrates
than cats with little experience that were offered the
same choices in the study.

According to study authors, when given a choice, cats
learn to avoid eating an excessive amount of carbohy-
drates because they do not produce the enzymes required
to digest high amounts of carbohydrates.

11

EMPYREAL

empyreal75.com

Finally, they see eye-to-eye on one thing.

dependably pure.

Empyreal® 75 protein concentrate. After centuries of dissension, dogs and cats have finally found something
they can agree on—that is, Empyreal 75, a naturally pure, easily digestible
pet food protein source, tastes great. To learn more, visit empyreal75.com.

Empyreal is a registered trademark of Cargill Corn Milling. © 2011 Cargill, Incorporated. All rights reserved.

Petfoodindusty August 2011
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Feedback

WHILE THE ANALYSIS prepared by Zepol for the
article on US petfood imports and exports in the
June issue adequately explores shipments trans-
ported by sea vessel, the company’s exclusion

of shipments by truck, rail and other methods
ignores the largest and fourth largest importers
of US petfood, Canada and Mexico.

Last year exports of petfood to Canada
exceeded US$503 million. Exports to Mexico
totaled US$39 million. Together these two
markets account for nearly half the value of
all US petfood exports, which were valued at
US$1.249 billion in 2010. Exports have become
an important growth area for the industry.

(';7 PREMIER TECH

CF

Say more
Send your feedback about
Petfood Industry magazine,

PetfoodIndustry.com or
Petfood-Connection.com to

editor@watinet.net

At PFI's Feed and Pet Food Joint Confer-
ence September 14-16 in Kansas City, Missouri,
USA, an Export Exchange will bring together
importers and distributers from PFI's Market
Access Program (under the US Department of
Agriculture) so petfood companies can schedule
appointments to discuss potential distribution
arrangements. Companies wishing to learn more
should visit www.petfoodinstitute.org.

Kurt Gallagher, director, communications and export
development, Pet Food Institute

August 2011 Petfoodindusty
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Spot-on Chelate

Mineral Solution

MAAC

Novus chelated mineral
solutions are just the right thin
to improve mineral availability
and enhance overall nutrition i
your pet food products. In fa
we are the industry’s leading

ingredient provider of chelated

minerals as defined by AAFC
So if you want your label to sa
chelate, you need solutions fro
Novus. For more information,
please call 1.800.568.0088

visit www.novusint.com.

NOWES PE
NUTRITION

®ALIMET, MAAC, NATUGUARD and N
registered in the United States and other €8
Laboratories, Inc. in the United States and/or @

International, Inc. ©2011 Novus Nutrition Brand ghts ser:d. 16 IDEA.TM assay feed quality SCI'ViCC

NATUGUARD? feed preservative antioxidant
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Get more
Find more products online at
www.petfoodindusiry.com.

Oven-baked dog cookies Pastovit Fruttavit parrot food
Beggars Bakery offers oven-baked dog cookies. The Pastovit’s Fruttavit is a bird food for the daily diet
cookies are hypoallergenic, containing no wheat, corn, soy of large and medium exotic birds, including parrots,

or gluten, the company says. They are baked using
all-natural, human-grade ingredients from
American-sourced suppliers. Flavors
include blueberry apple, cheesy

macaws, cockatiels, cockatoos and rosellas. The company
says its bird food contains ingredients like sunflower, corn,
pumpkin seeds, grape, apple, pineapple, carobs, husked
oats, peanuts and hazelnuts. Fruttavit is available in pack-

cheddar, honey cinnamon and ages of 1 kg, 5 kg and 25 kg.
honey peanut butter. The soft Pastovit
texture is great for senior dogs +39.0332.766611
and training dogs of all ages,
breeds and sizes, according to
the company.
Beggars Bakery ltalian WCIY SpOI"‘l‘ and
+1.760.860.8000 Nursing formula

Giuntini’s Crancy Italian Way Sport and Nursing
formula is a dog food designed for active dogs or for
female dogs feeding a litter. The food includes ingredients

Natural Balance Perfect Bites like fish, meat protein, rice, wheat and maize, as well as
Natural Balance Pet Foods Inc. offers three varieties omega-3 fatty acids from whole linseed and omega-6 fatty
of its Perfect Bites cat treats. These acids from soya bean, the company says. Italian Way dog
treats come in rabbit, chicken food is available in 3-kg and 15-kg aluminum fresh packs.
and salmon formulas in 3-ounce Giuntini
packages. These 1-calorie cat treats +39.075.8517845

do not contain corn, soy, wheat,
artificial flavors or colors, according
to the company.
Dick Van Patten’s Natural Balance Pet Foods Inc. Barktastic Fruitmax natural fruit
+1.800.829.4493 treats
MarketWise Pet Nutrition
says its Barktastic Fruitmax
natural fruit treats for dogs are
Stella & Chewy’s freeze-dried dinners made with 100% real fruit. The

Stella & Chewy’s “kitty-tailored” freeze-dried line dog treats contain vitamin C
includes dinners for cats and kittens. The Cat Dinners contain for a healthy immune system,
no added hormones or antibiotics and are also free of grains, omega-3 fatty acids to support
fillers and artificial colors. Dinner the skin and coat and the

equivalent of six whole apples in
each box, according to the
company. MarketWise also says
the treats are free of gluten,
wheat, soy, grains and allergens.
MarketWise Pet Nutrition
+1.888.472.2275

flavors include Super Beef-A-
Licious; Chick, Chick, Chicken;
Charming Chicken & Beef;
and Yummy Lickin’ Salmon &
Chicken.
Stella & Chewy’s
+1.888.477.8977
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Blue Wilderness Pure Bites Freeze Well Pet Cubed, Sliced
Wild Bites Dried cat treats and Minced cat cans
Blue Buffalo Co. makes its Blue Pure Treats Inc. makes PureBites Well Pet LLC makes Well-
Wilderness Wild Bites for dogs. Freeze Dried treats for cats with only ness Cubed, Sliced and Minced cat
These soft, one pure ingredient cans in twelve different varieties.

moist treats in each variety, the i Joy The formulas come in 3-ounce cans
include chunks company says. The _ and include Minced Chicken Dinner,
of chicken cat treats are available % . Minced Turkey Entree, Minced Tuna
or salmon. in flavors that include s Dinner, Sliced Turkey Entree, Sliced
The company chicken breast, beef Chicken Entree, Sliced Salmon Entree,
says its treats liver, ocean whitefish - Sliced Turkey & Salmon Dinner,
are grain- and shrimp. The ‘_ : Cubed Tuna Entree, Cubed Turkey &
free, contain chicken breast and i A~ o Salmon Entree, Cubed Salmon Dinner,
no chicken beef liver treats ' Cubed Turkey Dinner and Cubed
or poultry are made with 100% US Chicken Entree. The company says
by-product Department of Agriculture-inspected the cat cans are 100% grain-free and
meals and are also free of artificial meat, according to the company. contain all-natural protein sources.
flavors, colors or preservatives. Pure Treats Inc. Well Pet LLC

Blue Buffalo Co. +1.450.424.1110 +1.978.289.5500

+1.800.919.2833

Do you hear
that baby purr?

The Peterson Company provides a broad line of specialty ingredients
for the Pet Food Industry. We continue to develop high quality products
to meet your specific product needs. We have successfully developed

R

y ,,-_'- gl Wi R
% -

new and innovative products in the following categories: "I
' i

Yeast Products \
Gravies and Glazes

Fiber Products

Process Stable Analogs

Functional & Nutritional Protein Products

Solutions provided.

THE

PE&FE%LQMT

Products Produced in the USA

6312 West Main, Kalamazoo MI 49009 | Ph: 269.350.2900 | Fax: 269.350.2916 | www.thepetersoncompany.com
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Powered by Petfood Industry

The online educational portal
for industry professionals.

NEW interactive petfood nutrition course:
—Building Blocks of Companion Animal Nutrition

This online course, developed by Linda P. Case, M.S., owner DESiQHEd for PEthOd

of AutumnGold Consulting, provides thorough examination professionals who work in:
of the science of companion animal nutrition and practical +Nutrition

feeding management for dogs and cats. +"R&D and food science

+Quality assurance

+Quality control

+/Senior level management

+v"Vendor assurance

v/Six interactive modules of 35 - 45 minutes each

+Companion animal

v/Accompanying textbook Canine and Feline Nutrition: ) .
veterinary practices

A Resource for Companion Animal Professionals
v/ Certificate of completion

About the Instructor

Course developer Linda P. Case, M.S., is a recognized expert in the fields of canine
and feline nutrition, behavior and training, and companion animal health care.
She operates AutumnGold Dog Training Center and is the author of four books, as
well as numerous scientific papers and pet owner educational materials.

Case has also served as an adjunct assistant professor at the University of lllinois
College of Veterinary Medicine, and lecturer and program coordinator at the
University of lllinois Department of Animal Sciences.

Linda P. Case, M.S.

Log on to www.wattelearning.com to learn more, sign up
and gain immediate access to this course. Check back often
for newly added sessions and updated offerings.

Powered by: PETFOOD INDUSTRY IN PRINT Il ONLINE ® EVENTS
Petfood Industry, Petfood Forum, Petfoodindustry.com, Petfood Industry eNews, Petfood Nutrition eNews, Wndustry I I
e-Marketing, Petfood Industry TV, Podcasts, Webinars, Research, Database Management



http://www.wattelearning.com
http://PetfoodIndustry.com
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For Manufacturers

Force Measurement
Suspension System

Thayer Scale’s Force Measure-
ment Suspension System technology
is designed for high sensitivity in
petfood applications. The technology
is an interposed active structure,
consisting of one or more articulated
members, placed between the load
receptor and a load cell. Feeder and
weigh hopper “dead load” are mass-
counterbalanced so only material
weight is measured. Configurations
consist of various constant sensitivity
platforms (flexure and cable scales),
graded sensitivity weighbridges
(conveyor belt scales) and lateral
torque transmitting devices
(model D).

Thayer Scale
+1.781.826.8101

Exopack has made significant

Petrotest Instruments
PAS5 digital manometer
The Petrotest PA5 digital
manometer from Petrotest
Instruments uses PetroNet soft-
ware to provide data logging and
management solutions for deter-
mining the oxidation stability of
lubricants and oils according to
various standards. Petrotest’s PA5
manometer can simultaneously
record tempera-
tures along with
pressure and time
data with selectable
measuring units.
The PA5 manom-
eter performs actual
data sampling,
and PetroNet
application soft-
ware manages

RAVE™-WP

online configuration, data transfer
and storage to a computer or
network.

Petrotest Instruments

+1.918.459.7170

A-B-C Packaging
sealer

Model 136H
A-B-C Packaging
Machine Corp.
offers the adhesive
top case sealer,
Model 136HM.
Features include
a stainless steel frame, continuous
motion side belt case drive and
contoured flap folders. The sealer
is built to standard 15-inch line
elevation and independently adjust-
able footpads. The sealer accom-

Ws 2 e

¢ Sewn Open Mouth (SOM) and

N
p

investments in woven polypropylene
(WPP) bag production technology
recently, including the installation of
new printing, laminating, and converting
equipment at our Spartanburg, SC,
facility. The result: we can now supply
you with RAVEM-WPP Sewn and Slider
bags made here in America for shorter
lead times.

* Full printing up to 10 colors

Slider zipper-style bags

He gyl Ji f %

Easy-open, resealable feature
for consumer convenience

Improved toughness for reduced
damage/infestation

Pinch-style bags coming in
mid-2012

3070 Southport Road ¢ Spartanburg, SC 29304 « www.exopack.com
Toll free: 877.447.3539 ¢ Email: flex.pack@exopack.com

Exopack

Touchiny Everyday Life™

Treat yourself to a preview at PACK EXPO ¢ Booth #5831

Petfoodindusty August 2011
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modates cases ranging in size from
maximum 24-by-16-by-17-inch to
minimum 8-by-6-by-5 1/4-inch.
A-B-C Packaging Machine Corp.
+1.800.237.5975

100GW gross weigh
bagging scale

Hamer Inc.s model 100GW gross
weigh bagging scale features a dual
load cell system. The machine has a

capability of bagging up to 16 bags
per minute, the company
says. The all-steel design
is powder coated, and

the bag clamp has a bag
position window.
Hamer Inc.
L +1.800.927.4674
=

Muitri-Gold®

Dairylac® 80«

getable Qils

=

(=)

hes « Dried Bacon Fat»

o

Sugars = Sta

L2,
vl

1ns » Dextrose »

LEN

636.343.4111

Milk Pro

Icag@iicag.com

INGREDIENT

b INTERNATIONAL
F CORPORATION

W, [IC20.COIm

Box Type
Tru-BaI';nce sifter

The Great Western Manufac-
turing Box Type Tru-Balance sifter
is designed for screening dry,
free-flowing products in sizes from
1/4-inch to 400 mesh. The machine
includes a dust-tight rotating sieve
housing mounted in a sanitary
tubular steel drive frame. Depending
on the application, the Box Type
Tru-Balance sifter can be configured

Brewtech®

For Manufacturers

for up to six separations. The sieve
box is finished with standard exte-
rior semi-gloss lacquer or optional
enamel finish and interior lined with
stainless steel or plastic laminate.
Great Western Manufacturing

+1.913.682.2291

Screen classifying
cutter

Munson
Machinery’s screen
classifying cutter
reduces hard, soft
and fibrous mate-
rials into controlled
particle sizes. The
cutter tips are avail-
able in stainless
steel, tool steel and

Industry

LEAVE YOUR EDITORIAL
EXPOSURE OUT THERE

REPRINTS ARE IDEAL FOR:
New Product Announcements
Sales Aid For Your Field Force
PR Materials & Media Kits
Direct Mail Enclosures
Customer & Prospect
Communications/Presentations
Trade Shows/Promotional Events
Conferences & Speaking Engagements
Recruitment & Training Packages

For additional information, please contact Foster Printing
Service, the official reprint provider for Petfood Industry.

FOSTER

PRINTING SERVICE

Call 866.879.9144 or

sales@fosterprinting.com

ugar Food Product = GroBiotic? Products » Dried Whey e
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For Manufacturers

tungsten carbide. The cutter has a bulk plastic containers are nestable More products online!
15-inch throat width that accom- when empty and stackable with lids. Find a full database of ingredients,
modates up to 30 parallelograms Fibertech Inc. equipment, packaging materials,
with 60 cutter inserts. Perforations +1.812.983.2642 test kits and other products at www.
of the bed screen range from 1/32- to petfoodindustry.com/products.aspx.

1-1/2-inches in diameter and up to 3
inches square. Shaft rotation speed
is variable between 30 and 3,600
rpm, producing up to 500 cu. ft./
hour of sized product, dependingon
application. _ Capture the Power: Buhler Aeroglide.

WD ) ity : Moisture uniformity, sanitation, efficiency and reliability.

+1.315.797.0090 ) T . "
Aeroglide® driers and coolers provide these critical

elements to pet food producers around the world.

Buhler Aeroglide
100 Aeroglide Drive, Cary NC 27511 USA

o e ?
e 4 :
- 'L. _~|. T m ]
ik = -}é;l E Tel +1 919 851 2000, Fax +1 919 851 6029
\- 0y e : aeroglide.sales@buhleraroup.com, www.aeroalide.com/petfood
= . : T
| :
S I! ' : A P

LN

¥

|
Bosch S
Pack 301 LD
flow wrapper
Bosch offers the Pack 301 LD flow

wrapper. The machine features a
revolving long-dwell sealing system,
automatic detection of product
between cross-sealing jaws and
temperature control for both top and
bottom sealing jaws. Pack 301 LD is
ideal for fresh, perishable goods where
modified atmosphere packaging is
requested, Bosch says.

Bosch

+49.0.711.811.6271

Fibertech bulk plastic
containers

Fibertech Inc. manufactures a
variety of plastic bulk containers. The
2Series containers have a one-piece
design to accommodate two-way fork
entry. The 4Series containers are flat-
bottom, material handling containers
with four-way entry replaceable
pallets. The company says all of its

Innovations for a better world. ( BUHLER

Petfoodindusty August 2011
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Thanks to an exclusive arrange-
ment with Mercadona, BYNSA
has grown dramatically under
Roger Mohr’s direction in the past
four years.

JUST THE

FACTS ¢

Headquarters: El Burgo
de Ebro, Spain

Officers: Roger Mohr,
director; Gerardo Nieto,
direction of opera-

tions; Isabel Castellanos,
director of quality/R&D;
Virginia Pérez, director of
finances/HR/administra-
tion; Begofia Fuika, director
of purchasing/product
development; Elena Lalinde,
controller; Ignacio Colés,
director of engineering/
maintenance

Sales: 54 million Euro
(US$76.5 million) in 2010,
expects to reach 60 million
Euro (US$85 million) by end
of 2011

Brands: Compy, Bobby
and Lucy, sold exclusively in
Mercadona supermarkets
Distribution: 1,300+
Mercadona supermarkets in
Spain

Facility: Also in El Burgo
de Ebro

Employees: 90
Website:

www.biologiaynutricion.com

Learn more about BYNSA

Read the full article and see more photos
of BYNSA's plant and products at

www.petfoodindustry.com/7519.html.

BYNSA leads private
label petfood in Spain

By Debbie Phillips-Donaldson

A unique marriage between Biologia y Nutriciéon SAU and its
retail partner has captured 39% of Spain'’s petfood market

Brorocia Y NUTRICION SAU’s position factory in El Burgo de Ebro.

as the sole petfood supplier and category “Zaragoza is called the logistical heart
manager for Mercadona, a supermarket
chain with 1,325 stores and a 39%

petfood market share in Spain, makes

of Spain,” says Roger Mohr, director of
BYNSA, “because it’s only about 300 kilo-
meters from all four major Spanish cities:
its need for a central location critical. Madrid, Barcelona, Bilbao and Valencia.”
Fortunately, the company has found that Thanks to the exclusive arrangement

just outside Zaragoza, in a converted feed with Mercadona—which Mohr calls a
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“marriage” because the exclusivity
goes both ways—BYNSA has grown
dramatically in the four years Mohr
has owned it, increasing its sales six-
fold and its production five-fold from
20,000 to 100,000 tons a year.

THE PRIVATELY OWNED Merca-
dona established a business model in
1993 based on SPB: an abbreviation
of the Spanish words for “always low
prices.” All products it offers fall into
the economy-priced category, many

under the stores” own labels; this is true

for almost 80% of the petfood products.
To keep prices low and quality high,
including for its private-label products,
Mercadona adopted the practice of
having one exclusive supplier for each
major category—what it calls buying
directly from the source.

In 2007, the chain approached
Mohr, who has more than 20 years’
experience in the petfood industry, to
create an entity that would become its
sole petfood supplier. After securing
venture capital partners, Atitlan
Capital, Mohr purchased BYNSA. (The
company was founded 23 years ago by
Juan Pardo and moved to El Burgo de
Ebro in 2001.)

One of Mohr’s first steps was to
hire two key petfood professionals—
Gerardo Nieto as director of opera-
tions and Isabel Castellanos as
director of quality and R&D—to help
him evolve BYNSA into a top-class
company and facility. “I'm very proud
of the progress we've made in just
four years,” Mohr says. “Our factory
is not yet human grade, but we're
working toward that.

“THROUGH THE END of this year, we
will have invested 19.5 million Euro
(US$27.6 million) since buying the
company,” Mohr adds. “We expect to

invest another 13 million Euro (US$18.4
million) by end of 2014.” Besides
building new office space (with existing
offices being converted into an employee
locker room and cafeteria), those invest-
ments have gone toward instilling
quality and safety into all aspects of the
company’s operations and products.
BYNSA is ISO 9001 and ISO 14001
certified and is working toward British
Retail Consortium certification. The
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facility’s state-of-the-art features
include an odor control system (see
sidebar) and a lab that analyzes all
incoming raw materials for quality,
moisture and nutrients. It also tests for
Salmonella, dioxins and other contami-
nants weekly and GMOs every three
months (a Mercadona requirement). The
lab tests competitive products, too.
Three extruder lines feed finished
products to seven packaging lines in

Odor pollution is a common problem in dry petfood production. Many
producers control their plants” odor emissions to remain in compliance with local,
national or European Union directives.

In modernizing his petfood factory, Roger Mohr of Biologia y Nutricién SAU
chose to proactively control odor pollution. “It's good for the community, and
our client, Mercadona, requires it. There’s no competitive advantage to investing
in it; you can’t promote it. But it's the right thing to do.”

When building a new factory, you can
design odor control into it. Because BYNSA's
plant is a converted feed factory, Mohr had
to retrofit it, meaning a significant investment
in a new airflow system comprised of stain-

less steel tubing that redirects air emitted
from the three extrusion lines’ dryers and
coolers into odor control units from Applied
Plasma Physics (www.app.no).

These units use a small amount of
electricity (10 to 20 kWh) to create a “cold
plasma zone where direct ionization and
non-thermal oxidation of the emitted air takes
place,” according to Environmental-Expert.
com. “The same slow natural processes that clean
the air in our atmosphere are accelerated within the
reaction zone to occur within less than a second.”
This technology rates the highest among Best Avail-
able Techniques under the European Commission'’s
Integrated Pollution Prevention and Control directive.

Mohr says he chose the APP system because of its

high efficiency (ranging from 85% to 97%), low oper-
Anew airflow system comprised of  ating cost, small footprint in terms of floor space,

stainless steel tubing redirects air
emitted from three extrusion lines
into odor control units from APP.

reasonable up-front cost and ease of operation. In
addition, it requires no consumables other than the
low level of electricity and water for monthly clean-

ings to flush out the dust the units collect—another
benefit in a dry petfood plant, where fine particles and dust are a way of life.

The APP units are connected to BYNSA's overall PC control system, allowing the
plant's operators to track the units” activity from the control room. In addition, the
system is connected via the Internet to APP’s headquarters in Sandnes, Norway,
for remote monitoring and very quick service should a problem arise.
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< asection of the plant that Mohr says run through X-ray machines, which

© “looks like Disneyland” because of its Mohr believes is a first for the global
=1 colorful activity and machinery. Nieto petfood industry.
o designed the packaging lines for ulti-

mate flexibility, depending on product THREE PALLETIZERS OFFER flex-

runs, and for maximum safety all lines

ibility to build regular “Euro” pallets

You only get one shot at drying perfection. AirFlow Il technology
from Extru-Tech is breaking records in drying efficiency, reducing
energy consumption up to 20% over competitive brand. That's why
so many leading\manufacturers in the industry count on Extru-Tech
to engineer the perfect drying solution.

Is your drying system delivering superior

product cost effectively? Contact one of EHTH u - T t y I (.
the Drying Consultants at Extru-Tech today ®
at 785-284-2153.

Corporate Office
P.O. Box 8 + 100 Airport Road
Sabetha, KS 66534, USA
Phone: 785-284-2153
Fax: 785-284-3143
extru-techinc @extru-techinc.com

www.extru-techinc.com

Packaging for BYNSA petfoods is all plastic,
some with foil, with carrying handles on larger
packages for convenience.

or half-size “Diisseldorf” pallets that
better accommodate the supermarkets’
needs. BYNSA uses only plastic pallets,
as Mercadona requires, because wood
is susceptible to humidity and other
conditions common in Spain. The
warehouse’s FIFO (first in first out)
setup is achieved through a mechanical
system called Flow Rail for handling
the two different sizes of pallets, based
on one used by Coca-Cola in Swit-
zerland, that requires no electricity or
other energy source (another first for
Spain, Mohr says).

The pallets hold packages of 18
different products—a total of 22
SKUs—produced by BYNSA under
the Compy brand sold on Mercadona
shelves. BYNSA also supplies 15 SKUs
of snacks and treats to Mercadona
under the Bobby and Lucy brands.
Currently these are bought from other
producers, fully audited for quality and
traceability of their raw materials by
Castellanos’ staff.

BYNSA's veterinarian-developed
formulations use only top-quality
ingredients, Mohr says, such as MDM
(mechanically deboned meat) fresh
chicken delivered to the plant chilled,
not frozen. Other ingredients come
from the company’s relationship with
its sole client, which allows BYNSA
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to obtain premium by-products, such
as broken rice, at low cost from other
Mercadona suppliers.

As A PRIVATE label producer, BYNSA
doesn't have to spend on marketing,
nor does Mercadona do any promotion,
which helps both meet their high-
quality standards despite their prod-
ucts” economy pricing. For example, a
20-kg bag (about 44 pounds) of Compy
dog food retails for only 10 Euro
(US$14.17) in Mercadona; an 800-gram
bag (about 28 ounces) of premium cat
food sells for only 2 Euro (US$2.84).
The recession significantly affected
Spain, which is suffering 20% unem-
ployment. That has forced Mercadona to
keep its prices even more competitive,
which can put financial pressure on its
suppliers. Yet Mohr insists he will not
compromise the quality of his prod-
ucts or packaging. “That’s a short-term

solution,” he says. “It’s not good for the
long-term.” So he is researching export
opportunities while continuing to invest

in R&D and his facility. Ca rn i ki ngm
| Weight Management Solution

Carniking™ is a simple solution for a weight management
ingredient in your pet food formulation.

With over 40 % of the U.S. dog population overweight, owners are
looking for petfoods containing the right ingredients to help keep
their pets fit.

BYNSA is located just outside Zaragoza,

Spain, in a converfed feed factory in El Burgo ¢ ) )
de Ebro. : metabolize fat — and you can tell customers right on the outside of

Carniking™ from Lonza is the science-backed ingredient to help

your bag.
BYNSA'’s production grew 21%

last year, and Mohr expects a similar Carniking™ from Lonza...a simple solution!
increase this year. “The goal is to '
build our capacity to 150,000 tons. We

would then be producing one-third —
of Spain’s annual 350,000 tons of dry CGmIklng @

petfood,” he says. Not bad for only : Carniking™ offers pure www.carniking.com
: L-Carnitine and is a trademark .
four years of work. n of Lonza Ltd, Switzerland. carniking@lonza.com

Petfoodnusty August 2011


http://www.carniking.com
mailto:carniking@lonza.com

To get your product into the right mouths

YOU HAVE TO APPEAL TO A LOT OF NOSES.




north america 800.218.5607

northamerica@afbinternational.com

The right flavors and aromas in pet food increase palatability for
the pet, and make feeding time better for the owner. To learn more
about selecting the right flavors and aromas, we invite you to read
Flavors For An Enhanced Eating Experience For Both Owner
And Pet. Contact your account manager or visit our website to
download a copy.

To learn how AFB’s research expertise and tailored solutions
can help grow your brand, contact an office listed below or visit
www.afbinternational.com.

() AFB

- | International®

latin america 54.2322.480747 europe 31.73.5325777 asia/pacific 61.398.799093
latinoamerica@afbinternational.com.br europe@afbinternational.nl khall@afbinternational.com

australia 61.359.711105
jseletto@inghams.com.au


mailto:northamerica@afbinternational.com
mailto:latinoamerica@afbinternational.com.br
mailto:europe@afbinternational.nl
mailto:khall@afbinternational.com
mailto:jseletto@inghams.com.au
http://www.afbinternational.com
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A clean label utilizes simple
packaging that conveys clearly
the benefits of the product and
lists easy-to-understand ingredi-
ents—this often means ones that
consumers eat themselves.

Clean labels provide transparency
for pet owners

Help consumers understand what is in your products with the clearest communication possible

PowerPoint: Petfood trends
and the rise of clean labels
Learn more about what other companies
are doing to appeal to consumers with their
labels and implement a strategy for your own
brand with tips from Lynn Dornblaser of
Mintel in this Petfood Forum 2011 presenta-
tion: www.petfoodindustry.com/7595.html.

©stvan4245. BigStockPhoto.com

A CONSUMERS HAVE made it clear
that they trust what they understand
and perceive to be fresh, “real” ingre-

dients, and as they demand
the right to know what is in
the foods they eat, should
it come as a surprise that
those same consumers are
now insisting on the same
right for the foods they feed
their pets?

The focus on a clear brand
message and using language
consumers clearly understand

is growing and not going away, according
to Lynn Dornblaser of Mintel. So what
exactly is a “clean label” and why is it
important to not only pet parents, but
packagers, marketers and manufacturers?

et

By Jessica Taylor

1 %]

0\" _

WHEN WE TALK about labels, we are
refering to claims made on the pack-
aging of the product as well as the list of
ingredients and nutritional information.
According to Mintel research, the most
prevalent claims—no additives/preserva-
tives, vitamin/mineral fortified and all
natural—focus on the inherent good-
ness of ingredients in the food or treat.
This pattern is similar to what we see in
human food and drink.

As bloggers and Internet forums turn
their attention to recent petfood
contamination issues, consumers are
more focused than ever on what’s in the
products they buy. A clean label utilizes
simple packaging that conveys clearly the
benefits of the product and lists easy-
to-understand ingredients—this often
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PETCO HAS CREATED THE FOLLOWING TIPS TO HELP PET
PARENTS EVALUATE PET FOOD LABELS:

BASIC PET FOOD LABEL

GUARAN NALYSIS:
il DON'T ASSUME WHAT'S GOOD

FOR ¥YOU IS GOOD FOR YOUR PET.

Whasa flour, seybean grits, soybean Nour, high ruclose com Syrep, Bresaers condinsed solubles, hile we're trained to eat a low-
e, waber, Ihver, caldum carbonate, phodphori: acid, aail, sorbic scid (acded bo prevent spoitage], fat diet, dogs and cats get maost of
calium propionate {added 1o prevent spodage), DL-Methioning, choline chionde, zinc axdde, vitsmin their energy from fat and need fat,
supplements (E, B-12, A, D-3), ferous sullate, sthayquin (2 preservative), added color {Red 40], which should account for at least
niacin, ribiofiavin supplamant, calcium pastothesate, mangana s sullale, biolin, hamine menoni= 20 percent of their overall diet,

Tl Tola cid, coppar sullab, manadions Sodum bisullite Wﬂﬂr— o
pyriccing hydrochioride, caloam kodats.

PREMIUM PET FOOD LABEL

GUARANTEED ANALYSES: DETERMIME THE PRIMARY INGRE-
DIENTS AND PROTEIN SOURCES.
CRUDE FAT: ,

START WITH THE GUARANTEED E:::fu :EEH: -

ANALYSIS. i FATTY ACIDS: . {15% MIN. Ingredients on pet food labels

ONEGA © FATTY ACIDS: .08 MK are listed by weight, but whale
’ meats contain a lot of water so

INGREDMENTS: they weigh more than other ingre-
Much like human food, the guar- Chickin, Brown Fice, Lam Mesl, Qatmaal, dients. For that reason, it's impor-
anteed analysis on any package or Bariey, Duck Meal, Potatoes, Carmots, Chicken tant to look beyond the first two
can of pet food will tell you the Fat presenved with nafural mied fecophe- or three ingredients listed. Look
overall fat, protein, fiber and mois- ols}, Tomato Pomace, Maberal Flavor, Canols at the first five to eight ingredients
ture content of the food. Look for Dil, Brevwers Yessl, Saimon Mesl, Saimon O, and ensure there is a healthy com-

a healthy balance of nutrients and Whoke Geound Flaxseed, Potassium Chioride, bination of high-quality protein
maisture. Choline Chicride, Tauring, Spinach, Parsiy SOuUrces. _J

- Flakes, Cranbemies, L-Lysing, L-Carniting,

Yucod Schidigera Exiract, Driad Kelp, Vitamin

E Supplemen, an Profeinate, Zinc Prolsinate,

Copper Proleinabe, Ferrus Sullate, Zing Sulfate,

Copper Sultats, Potassim lodide, Thiaming DON'T GUESS THE QUALITY BY

LOOK FOR A BALANCE OF PRO- Wononitrale (Vitamin B-1), Manganess Proleis- THE PACKAGE.

TEINS, FATS, CAREOHYDRATES ate, Manganous G, Asporbic Acid, Vtamin

AND OTHER NUTRIENT SOURCES A Sk, Bictia, Grickim Pastothainys,

THAT IS RIGHT FOR YOUR PET AND ORPNEIR S SN, ST S0, Y

HIS/HER LIFE STAGE. Hydrechiorida (Vitamin 8-6), Vitamin B-12 Just because a package is covered

Supplerment, Ribotkawin (Vikamin B-2), Vilamin with wholesome-looking ingre-

dients, doesn’t mean the food Is

For example, puppies require maore nutritious. Read the small print

protein than adult dogs for healthy on the ingredients list and nutri-

growth, while senior dogs need THE COMBINATION OF INGREDI- tion Iabfﬂ instead of d_e_pending on
more fiber and maisture to help ENTS IS MORE IMPORTANT THAN iNustrations or advertising on the

with digestion and joint health. package.
See your local PETCO nutrition ex- i et A -

pert to learn more about your pet's
specific neads

Food can contain more than one
form of the same ingredient, so
read the entire label for a healthy
balance of protein, fat and carbo-
hydrate sources with natural names
you recognize,

For more information about the PETCO nutrition pledge, to find the best premium food for your pet, or for
other details on pet nutrition, visit PETCO.com, or ask a nutrition expart ata PETCO near you.

Petco launched a national pet nutrition education campaign that includes educational materials and trained nutrition experts in every store.
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Nutrition. Commitment. Solutions
Pet owners want simple

ingredients they recognize, a
label that clearly explains the

benefits of the products and
marketing claims that either
comfort or intrigue, never
confuse.

means ones that consumers eat them- of Pet Ownership” by Bob Wheatley,
selves. But pets are—no matter how when savvy consumers choose a
much we humanize them—animals petfood from the shelf they look for
and have different dietary needs than the following things in the product:
their pet parents. B Helps my pet and me improve our
Some brands understand that better health and well-being;
than others and emphasize exactly why B Facilitates my passion for experi-
i the ingredients in their recipes are vital ences and connection with my pet;
D o nl t m i S S to the health and well-being of the pet. B Enables a pet parenting community;
i Take, for example, K9 Natural’s dog B Educates me about pet nutrition;
a n of th e food, which positions itself as 100% B [s labeled as holistic, natural or
y i natural and also calls attention to the organic;
° | fact that the product is “based on the B Has form and flavor variety;
e S S e n t I a I | actual diet ofa Grey Wolf, which shares B Includes quality ingredients; and
o o . 99.8% of its DNA with domestic dogs.” B Has the right price.
I n fo r m at I 0 n Are your labels clean, concise and
:  ACCORDING TO THE Petfood Forum portraying the right message to your
D S M h a S to presentation “Marketing & the Power audience? |

offer.

Petco’s pet nutrition education campaign

By subscribing to focuses on labels

Essentially Pet, you
can have the next
issue delivered
directly to your inbox!

Subscribe today at
http://eforms.kmpsgroup.
com/wattpub/forms/
essp subscribe.htm

Unlimited. D s M
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SENSIENT® Natural Colors

The Bold Difference in Your Brand

Characterized by vibrant custarm color solutions, Sensient™ natural colors define and protect pet food brands. By uniting advanced
science and creativity with global capabilities, Sensient helps customers produce reliable, preservative-free products with clean

labels, safe and secure ingredients, and consistently stable color

Define your brand with superior natural color Visit sensient foodcolors.com

Safe and Secure Ingredients
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mailto:scc-sales@sensient-tech.com
mailto:atendimento@sensient.com
mailto:colormx-ventas@sensient-tech.com
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Once a product idea is conceived
and planned, often it becomes

a balancing act of activities and
reactions.

Read more about
innovation online

Check out the paper by Edwin Grim,
general manager for Ralco Nutrition,
presented at Petfood Forum

Europe 2011, about Open Innovation:
www.petfoodindustry.com/7587html.

Bringing a new petfood
concept tomarket. ...

Innovative companies take an idea and add to it, managing the
Inevitable balancing act among competing interests, requirements

and realities

WHERE DO NEW product ideas come
from in the petfood industry? Do they
only come from marketing or sales?
In my experience, some of the fastest
growing new products or brands have
come from single entrepreneurs as well
as large multifunctional groups. They
are led by people with financial back-
grounds, those who are highly technical
and people with diverse backgrounds.
New product concepts are not
limited to any one specific group. Ideas
come from personal experience, sales
meetings, specific pet needs, scien-
tific discovery, focus groups, customer

demand, operational observation and
entrepreneurial perception.

INNOVATION IS TAKING an idea and
building on it. It requires assessing the
product completely and agreeing to a
timely, flexible development plan. Once
a product idea is conceived and planned,
often it becomes a balancing act:

B The proposed product may totally be
out of the realm of production and
nutritional reality;

B The desired ingredients and suggested
order may not balance with proposed
textures, shapes and shelf life;
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B The desire to be all natural may
not be in balance with the hope for
an extended shelf life;

B Ingredient terms that are market
friendly may not be in balance with
regulatory approvals;

B A nutritionally great formulation
may miss the market targets for
taste and consumer appeal.

In addition, packaging goals must
be in balance with product strength,
shelf life and production capabilities.
Product throughput and process need
to be in balance with the target cost
of goods. These balancing acts are
usually under timeline pressures.

BEING PROACTIVE IN the beginning
of a project will help reduce problems
but will also help keep the project on
course as issues arise. Any company

www.petfoodindustry.com

seeking to be innovative should have
a process in place that allows each
business function to have a voice and
an opportunity to build the product
and ultimately the business.

When one group’s perspec-
tive becomes the loudest voice, the
potential to limit innovation is high.
A company with longer development
cycles may even try to force concepts
through its product development
process without wide support and
belief in the product. The innovative
company takes an idea or concept
and adds to it—like adding bricks
to a foundation, with each brick
supporting the one next to it.

A GooD PLAN lays out the specifics
in the beginning—such as claims,
product attributes, marketing goals

31

ANDRITL

Feed a Biofuel

Process technology, machinery,
and complete plants for the pet food industry

= New process lines and plants = Process equipment upgrades and replacements
= Spare and wear parts = Service and maintenance programs = Optimization and support
= Leading technologies » Global presence » Local service

Ty
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AMDRITZ FEED & BIOFUEL
designed and supplied the ful-
ly automated process lines at
Wagg Petfoods, England. Con-
finuous business growth has led to
further plant expansion, and Wagg
is now installing the third extruder,
after which the capacity will reach
in excess of 130,000 ta
Together, we make it work!

— T

i
:

=

e

AMNDRITZ FEED & BIOFUEL
Europe, Asia, and South America: andritz-fbiandritz com

USA and Canada: andritz-fb usi@andritz com www.andritz com
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b= and costs—and determines the
D likelihood of success given the known
8 capabilities: personnel, productions,
E resources, etc. It is always best to
determine the “must-haves” in the
W beginning versus the “nice-to-haves.”
The plan should also identify decision
making, timeframes, communication
paths, regulatory reviews, financial goals
and—most important—assignments.
Determining expectations in the begin-
ning will save many lost weeks later on.
A good plan will also expect some
things to change as new information
comes forth (see sidebar). What if:
B An in-house production solution
does not work?
B Ingredients are not available in suffi-
cient quantities and at good prices?
B Nutritional requirements cannot be
met using the ingredients allowed?
B The proposed ingredients lead to
physiological or stability issues?
When new pieces of information
arise, there must be a timely reassess-
ment with give and take by all groups
to quickly rebalance the goals.

A project requires two specific ingredients listed as the top two ingredients in a
new food, but these ingredients are highly unstable and lead to rancidity. Additional
steps have to be taken fo reduce the rancidity, so the timeline must be changed as the
product needs to be tested for shelf stability in accelerated laboratory trials.

Perhaps the two ingredients bring a lot of calcium and other minerals and feeding
trials have led to reduced palatability and increased stool size. Perhaps the starches
used are stickier and slow down production rates. Addifionally, regulatory finds out
that one of the ingredients is facing some new government definitions.

None of these observations were foreseen, and the cost and timeline of the
product will increase beyond the original project goals. The team needs to quickly
reassess, with compromise by everyone to promptly rebalance the goals.

EXPERIENCE TELLS ME that advanced
planning is not always done. Often
one functional group leads the
company’s development process. The
ability to be flexible as new informa-
tion or problems arise is sometimes
difficult. Potential weaknesses in the
project may not have been well evalu-
ated or communicated.

If a good plan has not been built
in the beginning, what is nice to
have may end up being presented as
a must-have. Timelines will have no
bend. Expectations of one business

group may supersede or push the
capacity and abilities of another.
Proactive, flexible companies are
generally good environments for
innovation, encouraging a diversity of
perspectives with multiple communi-
cation and personality styles. Innova-
tive companies allow for disagreement
and failure—in fact, they expectit. W

Dr. Collings is general manager of Nutrifion Solufions
(www.cnutritionsolutions.com), a consultancy for all

phases of new and existing nutrition businesses (pet,
animal, human).

Are you backing your claims with solid data?

Today’s petfood claims require solid data. At Summit Ridge
Farms, we provide the pet food industry with accurate, reliable and
precise research on all types of testing protocols for cats and dogs.

e Dental Protocols
(as per VOHC)

e Digestibility/

e Palatability Testing

Metabolism Testing
e Stool Quality Analysis o

Setting the standard for pet food testing
570.756.2656 - Fax 570.756.2826 - www.SRFarms.com

e Blood Level Protocols

e AAFCO Nutritional
Adequacy

e Urine pH

e \Weight Loss Protocols

Customized Tests Available

e Product Safety Testing
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Mark Your Calendar!
2012 Petfood Forum Events

Join us next year for these premier, exclusive events for
the global petfood industry

Petfood Form Asia
February 16,2012

Bangkok International Trade & Exhibition Centre
Bangkok, Thailand

Join petfood professionals and peers from Asia and throughout the world at the third edition
of Petfood Forum Asia. This exclusive event, held in conjunction with Victam Asia 2012, brings
you expert content about pet nutrition, petfood processing, safety, marketing and other
important topics - along with the opportunity to network with your favorite colleagues as
well as new connections.

Petfood Forum 2012
April 24,2012

Renaissance Schaumburg Convention Center Hotel
Schaumburg, lllinois USA

Petfood Forum celebrates 20 years in 2012. Start planning to join 1,200+ industry colleagues
and peers in two intensive days of learning, networking and marking the successes of our
industry. The event will return to the beautiful Renaissance Schaumburg Convention Center
Hotel with an even larger exhibit hall and more space for conference sessions, receptions and
other networking opportunities.

Petfood Workshop: New Product Development
April4-5,2012

Renaissance Schaumburg Convention Center Hotel
Schaumburg, lllinois USA

Workshop

Immediately following Petfood Forum 2012, Petfood Workshop is a focused seminar on
new product development. New products have been a driving force behind the petfood
industry’s continual growth, but new product development requires much more than a
good idea. In this interactive seminar, you will learn from experts on how to successfully
bring a new petfood product to market.

Interested in being considered as a speaker for any of these events? Log on to access the call for papers.
' Petfood Forum Asia: www.petfoodindustry.com/PFFAsia2012.aspx
Petfood Forum: www.petfoodindustry.com/PFF2012.aspx
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Processing equipment and
hardware database

Check out our entire online database of
manufacturing equipment designed to keep
your products safe, your facilities sanitary
and your customers happy by going to
www.petfoodindustry.com/products.aspx.
Click on the “Equipment” tab to get started.
Then compare and rate products, research
options and contact companies for more
information, all from our website!

wit

and safe

PETFOOD MANUFACTURERS ARE
looking for innovative ways to modify
existing facilities and processing lines to
accommodate the safest petfood
processes possible. But as the recent
" Nestlé Purina recall of dry cat food due
F " to Salmonella contamination demon-
strates, there are significant challenges in
manufacturing, packaging and delivering
these products in the supply chain.

The easiest way to combat trouble-
some issues such as recalls and contami-
nation is to focus on just how your food
and treats are being made and look at

Tarﬁe’r E,Qrc ~1e r;‘; .
[ProceSaus AWGIe

©kadmy. BigStockPhoto.com

By Jessica Taylor

Avoid cross-contamination, ruined batches and recalls by imple-
menting processing equipment that keeps your products sterile

what equipment you are currently using
to take your product from a recipe and
a batch of ingredients to a totally safe,
sealed, packaged meal.

Although this article focuses on
hardware and equipment that can be
used to upgrade a processing line’s safety,
not only manufacturing methods require
re-engineering. The understanding of
plant personnel toward sanitary practices
needs to be emphasized and should be
thoroughly understood. Every aspect of
the facilities—from product movement
through the plant and contamination from
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outside sources to equipment design—
all require rethinking in light of
recent Food and Drug Administration
regulations, sanitary practices and good
manufacturing processes.

According to David S. Mast, PE,
senior project manager at SSOE

are cleanable to a microbiological
level, are accessible for inspection,
maintenance, cleaning and sanita-
tion and don't allow for product or
liquid collection because hollow areas
should be hermetically sealed. The
surge loaders are available with bead-

www.petfoodindustry.com | 35

blast, pickle passivated or electropol-
ished finishes.

National Bulk Equipment Inc.
offers a sanitary tote dumper designed
specifically for compliance to FDA,

US Department of Agriculture,
3-A, BISSC or international stan-

Group, the major

plant areas that are

typically impacted

by this sort of

. overhaul include

j. processing lines,
floor surfaces,

A ‘NOSE”
for Quality

Watch the National Bulk
Equipment sanitary tote
dumper in action and learn
more about why it makes
petfood safe at www.
youtube.com/user/nbeinc.

drains, waste
systems, HVAC,
dryers, raw
ingredient

handling and
packaging—nearly every system in a
manufacturing plant is a contamina-
tion pathway.

Now 1o ARM yourself with the best
possible tools to keep your pet prod-
ucts sanitary, safe for people to handle
and animals to eat!

Tapco Polyethylene, Nylon and
Polyurethane buckets are made with
FDA-compliant resins. Both the plastic
and pigment are FDA-approved,
according to the company. Tapco
buckets contribute to food processing
safety because plastic resins will not
leach into or affect the integrity of
ingredients used for food products.
Precision injection molds create non- ‘
porous surfaces and seamless construc-
tion, which means commodities tend to
slide off, not stick, leading to minimal

cross-contamination and a bucket that “Touch Screen Easy”
“Meet the NEW SafTestlI™ high sensitivity platform for petfood and raw ingredient testing. The
combination of touch screen badsed protocols with ready-to-use kits make your most demanding
applications easy to analyze i\ the connivence of your own laboratory. With nanomolar
sensitivity and high reproducibility, 5%CV, the SafTestlI™ AOQAC certified platform and kits are
the most economical and environpentally-friendly solution for quick, simple and accurate
determination of Peroxide Value, F’I-ge Fatty Acids, Percent Fat, Aldehydes and Alkenals in
production, R&D, process control and"q_uality assurance of your products.”

is easier to clean and keep that way.

The Mepaco line of Clean Sweep
surge loaders eliminate loss yields and
cross contamination as well, according
to the company.

Mepaco says its surge loaders

Visit us at www.mpbio.com/saftest for just better information, education & deals.

P
B8
Petfoodlmlusiry AUg ust 2011 North America, Tel: 1.800.848.1163 e Asia Pacific, Tel: 65.6775.0008 e Europe, Tel: 00.33.3.88.67.54.44 e saftest@mpbio.com M
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Making safe petfood in today’s
rapidly changing environment

s et | el 1| -2
_ NLATI TN o TS
il ;

Learn, network and do business from the comfort
of your office on any internet-based computer.

FORUM SPONSORS ——
Online Registration Now Open | October 26, 2011

This one-day live, online event features educational presentations, @ Trouw MNutrition
a sponsor centre with virtual booths by top suppliers and numerous
networking opportunities for petfood manufacturing professionals

from around the globe. ﬂn'au. Tit, INC

Industry experts will provide the most current safety information

on how to:
- Set up a risk-based prevention program i \ AFB
- Detect and control for toxins and contaminants ! | interrationat®

« Understand and meet new regulatory requirements
« Set up your plant to improve petfood safety

« Prepare for an inspection NOWS PET
NUTRITION

Register now at www.WAT Tevents.com to attend this FREE,
interactive event.

Petfoodlldusm WA" Powered by: PETFOOD INDUSTRY IN PRINT « ONLINE - EVENTS

Petfood Industry, Petfood Forum, PetfoodIndustry.com, Petfood Industry e-News,
303 N. Main St. | Rockford, IL 61101 USA Petfood Nutrition e-News, e-Marketing, Petfood Industry TV, Podcasts, Webinars,
Tel: +1.815.966.5400 | www.WATTevents.com Research, Data Base Management
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t dards, according to the company.

14 The dumper includes clean-in-place
< features such as 304-2b stainless

u) steel framework, sheet and plate; a

i fully enclosed, 304-2b stainless steel,
O hydraulic pump cabinet; and non-
a. metal components with resistance to

corrosive materials.

WENGER HAS ADDRESSED the
problem of contamination with a
full line of hygienic products known
as the Wenger Hygienic System
Components.

Presentation: Petfood

safety from Wenger
Discover more ways to
keep your facility sanitary and
inspection-ready by viewing a
presentation from Wenger on
petfood safety. Learn what steps
to take, what equipment fo use
and how to implement a plan
of attack: www.petfoodindustry.

com/7585.html.

Offerings include Waste Recycling
Systems to capture emissions and/or
underprocessed material to prevent
recontamination; a new, closed-loop
Pneumatic Conveying System; on-line
measurement and control systems
to decouple personnel from direct
product contact; new, stainless-steel
hygienic machine frames that can be
retrofitted to pre-existing extruders;
and a new preconditioner slide gate
and dust-tight downspout.

Underprocessed material and dust,
which can act as a host for pathogens,
are the greatest sources of contamina-
tion. Stopping them in their tracks
is one of Wenger’s primary goals,
according to the company. |

www.petfoodindustry.com

Wenger offers a full line of hygienic products like Waste Recycling and Pneumatic
Conveying Systems.

Pathogen Contamination...Cross Contamination...

Major, Minor/Micro, Extruded Material Handling Systems “touch”
everything in your plant.

Process Line

Facility

Personnel In-Rlant
Logistics

Where is your weakest link?

Horizon Systems leads the industry in passive AND active sanitation for
dense phase conveying, dilute phase conveying, batching and dust collection.

Contact Horizon System’s Pet Food Group to learn how P

we can be the strong link in your process. o zo N
1-785-842-1299 » 1-800-842-1600 (toll free)

www.horizonsystemsinc.com / SYSTEMS
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Petfood Insights

David A. Dzanis, DVM, PhD, DACVN

Get more
Read more columns
by Dr. Dzanis af
www.petfoodindusiry.com
etfoodinsights.aspx.

New AAFCO website to help

small petfood manufacturers

“The Business of Pet
Food’ was designed
for smaller producers
who have limited
understanding of state
and federal regulatory

requirements.

IN THE SEPTEMBER 2010 issue of
Petfood Industry, 1 briefly reported on
the Association of American Feed
Control Officials” intent to launch a
website designed particularly to help
small manufacturers understand and
comply with labeling and other state
and federal regulatory requirements.
The preview of the site at last year’s
annual meeting met with tremendous
applause from the audience.

After many months of anticipa-
tion, I am pleased to report “The
Business of Pet Food” is now online
for the public. It may be accessed
through the prominent link on
AAFCO’s homepage (www.aafco.

org) or directly via www.petfood.
aafco.org.

ASK MOST STATE feed control
officials and they would likely say
a considerable, if not inordinate,

proportion of their time is spent dealing with
the smaller or less-established petfood manu-
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‘The Business of Pet Food" explains
the need for product registration or
company licensure at the state level
and provides a table of basic state
requirements as well as contact
information and links for each state
feed control office.

facturers. Particularly with regard to treats, new
companies seem to sprout up daily. Some start
as home-based operations, others as human
food companies looking to expand into the pet
product realm.

In either case, an understanding of the
regulatory requirements unique to petfoods
is often lacking. Feed control officials try to
help the uninitiated, but there is only so much
they can do and still keep up with their other
duties. Since many questions are similar,
AAFCO saw a need for a place to refer those
seeking advice and guidance on the more
common petfood issues.

The Small Manufacturers Working Group
was formed a couple of years ago to help address
this need. Operating under the AAFCO Pet
Food Committee, the group is comprised of both
regulators and industry members. The site as
developed by the working group was reviewed by
a number of feed control officials and modified
accordingly, then approved by the AAFCO Board
of Directors before going live.

THE NEW SITE covers many aspects of petfood
regulations. It explains the
need for product registration
and/or company licensure at
the state level, even for Internet
and farmers’ market sales, and
provides a table of basic state
requirements as well as contact
information and links for
each state feed control office.
It also discusses the federal
requirement for Food Facility
Registration and the obliga-
tion to report potential health
incidents under the Reportable
Food Registry.

A few other topics covered

Dr. Dzanis is a writer and consultant on nutrition, labeling and regulation. Tel: +1.661.251.3543; email: dzanis@aol.com.

August 2011 Petfoodindusty


http://www.aafco.org
http://www.aafco.org
http://www.petfood.aafco.org
http://www.petfoodindustry.com/petfoodinsights.aspx
http://www.petfoodindustry.com
mailto:dzanis@aol.com
http://www.petfoodindustry.com/petfoodinsights.aspx
http://www.petfood.aafco.org

on the site include:

Ingredients;

Mandatory labeling requirements;
“Romance” and “drug” claims;
Determining appropriate guarantees;
Calculating calorie content;
Meeting nutritional adequacy
requirements; and

B Safe handling procedures.

In addition, the site lists contact
information for analytical testing
facilities, organized by state. Presenta-
tions and links that may be of service
are also provided.

THE BusINEss OF Pet Food was
designed with the smaller manu-
facturer who has limited regulatory
experience in mind. However, it may
prove useful for companies of any size
or degree of experience. I wouldn't be
surprised if some states also found

it helpful, not only as a reference to
which to send manufacturers with

questions but also for their own
edification on specific matters. While
not expressly designed for consumer
education, pet owners may find it
enlightening as well.

It is important to note that the
new site is not intended to replace

www.petfoodindustry.com

purchase the latest edition of the
Official Publication, which contains
the most current version of the Model
Bill and Regulations, ingredient
definitions, nutritional adequacy
standards and other aspects that are
not on the website.

Particularly with regard to treats,
new companies seem to sprout up

daily.

the AAFCO Official Publication as the
definitive resource for understanding
petfood regulatory requirements. In
fact, under the header “What should
I do first?” the site recommends that
prospective petfood manufacturers

Visit us at SUPPLYSIDE WEST
Booth 18094 to see qﬂ:fulllllne i

of natural fibers and pr
Kosher. HACCP plan. Traceabi

The site also suggests investing
in a copy of the AAFCO Pet Food
and Specialty Pet Food Labeling Guide
for further insight and guidance.
Both publications may be purchased
through the main AAFCO website. W
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Niche categories as

petfoods increasingly

to meet many pet

Ingredient Issues
Greg Aldrich, PhD

Read more
Find more columns by
Dr. Aldrich at
www.petfoodindustry.com
ingredientissues.aspx.

Bones: a not-so-novel source
of essential pet nutrients

IN HUMAN FOODS, bones have long
been a staple for making ingredients like
soup stock and gelatin; however, people
don't often eat bones directly. Rather,
any bone that lands on our plates as a
function of eating a steak, drumstick or
chop often ends up being discarded or
shared with the family pets.

While we are squeamish about
such fare, few of our pets can resist
the rich taste of the scant bits of meat
and sinew clinging to the bone or the

well as conventional savory marrow inside. This is nothing

new to the family dinner scene; this
sort of behavior has been happening

depend on bone for the past 10,000 to 12,000 years.

In addition to these few left-
overs, bone is also part of most every

nutrient needs. commercial dogand cat food sold

today. Whether it is a component of

rendered protein meal (e.g., meat and

bone meal, chicken meal or fish meal)
or in the mechanically separated or “emulsi-
fied” meats used in wet foods and treats, each
contains measurable and intentional levels of
bone. However, bone is inadvertently hidden to
the petfood-buying public because it is not part
of most ingredient names.

So, THE PERCEPTION that bone is a novel ingre-
dient is understandable. The growing grassroots
movements like raw (including Bones and Raw
Food, or BARF) and home-prepared petfoods
have increased awareness about bone in the

diet and created some demand for bones (fresh,
frozen, cooked and ground).

More recently, with recall scares and concerns
about low-cost micro-ingredients, some conven-
tional petfood companies have also developed
products that skip synthetic vitamins and
minerals for more “natural” sources. In short,

they depend on a significant amount of bone to
meet many essential nutrient needs.

Most of the bones available are beef and pork
and, to a lesser degree, lamb/mutton. Due to the
nature of poultry processing, straight bones from
chickens or turkeys usually wind up in rendered
protein meals.

On the world stage, there are several forms of
bone available. They are generally identified by
regulatory agencies as:

B Bones (whole, fresh or frozen) derived from
hand deboning;

B Fresh bone meal or “green” bone meal
produced from dried ground bones without a
sterilization step;

B Bone meal or “raw” bone meal derived from
bones boiled to remove tissue before drying
and grinding;

Most of the bones
available are beef
and pork and, to a
lesser degree, lamb/
mutton.

B Steamed bone meal produced from bones that
have been pressure-cooked to remove tissue
and fat, then dried and ground; and

B Bone meal ash or calcinated bone meal
produced from bones that have been ashed
(burned) in the presence (bone charcoal) or
absence (bone black) of air.

FOR PETFOOD, FRESH or frozen bones and
steamed bone meal are the primary sources used.

Dr. Greg Aldrich is president of Pet Food & Ingredient Technology Inc.
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Fresh or frozen bones are commonly

available at a butcher shop or the

meat counter of the local grocery. A

commercial-industrial trade in fresh

or frozen bone is not well established.
Bones make up from 7% to 12%

of beef or swine live weight. Age,

polyunsaturated fatty acids and
phospholipids than intramuscular and
subcutaneous fats (Ockerman and
Hansen, 2000).

Much of the bone meal available
for purchase in the ingredient market
is imported into the US and other

Bone is inadvertently hidden to the
petfood-buying public because it is
not part of most ingredient names.

body condition and feeding practices
affect the composition of the bone. To
wit, beef and pork bones will contain
around 32-50% moisture, 20-29%
protein, 12-22% fat and 13-29%

ash (Ockerman and Hansen, 2000).
Calcium composition of the ash is rela-
tively constant at approximately 37.7%,
regardless of age or species (cattle, pigs,
sheep and poultry; Field et al.,, 1974).

STEAMED BONE MEAL s a light to
dark gray granule or powder. It is
sold with a guaranteed analysis for
minimum calcium (~23-32%) and
phosphorus (~13-15%). Suppliers
may also guarantee minimum crude
protein (~6-8%) and maximum mois-
ture (~7-10%).

The relative bioavailability of
calcium in bone meal is equivalent
to calcium carbonate (100%; Soares,
1995). Solubility and bioavailability of
phosphorus is comparable to standard
phosphate sources like mono-, di- and
tri-calcium phosphate (Gillis et al.,
1948; Gillis et al., 1954).

Steamed bone meal also contains
measurable quantities of sodium
(5.53%), iron (2.6%), magnesium
(0.32%), potassium (0.18%) and zinc
(0.1%; NRC, 1982). It can be a minor
source of essential amino acids such
as lysine and methionine (13.5% and
2.8% of crude protein, respectively;
American Meat Institute, 1960). The
fatty acids are derived primarily
from bone marrow and contain more

developed petfood regions. China,
Pakistan and Thailand appear to be
the leading marketers.

Regardless of its origin, take care to
verify that steamed bone meal does not
exceed safe maximum limits for lead
or other heavy metals. Further, one

e digita

Subscribe now
to get the next issue delivered
directly to your in-box...FREE.

brought to you by

www.petfoodindustry.com

should purchase steamed bone meal
through food or feed channels rather
than fertilizer and garden supply stores
to avoid potential cross-contamination
with herbicides and pesticides.

FROM A SAFETY aspect, bone has
been cleared of implications in BSE.
Apprehension about bone shards,
splinters or chunks is often voiced,
but according to people who market
or feed raw petfood, this is appar-
ently not an issue with raw bone. It
should also be a non-issue with bone
meal since the particle size has been
reduced to a powder. In wet foods,
the periodic sighting of bone bits is
an appearance issue only because the
bone has been reduced to gelatin and
the ghost of the remaining minerals
by the retort sterilization process.

So, in the end, bone can be a not-so-
novel source of calcium, phosphorus
and other nutrientsin a pet’s diet. ~ M

Eﬂmt.

To register for your own digital issue of The Extru-Technician, please go to

http://eforms.kmpsgroup.com/wattpub/forms/extr subscribe.htm .

It's FREE and the next issue will be delivered right to your inbox.
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reseorchnoteslospx,

Key concepts Collagen, GL!J. and numeric scales. Pain level was
® Collagen, GLU and CHO in arthritic dogs CHO in arthritic dogs also measured using piezoelectric
(JAPAN online May 2011. doi: 10.1111/].1439- The study was conducted sensor-based GFP.
0396.2011.01166.x) Moderately arthritic dogs on client-owned, moderately Significant reduction in pain
_treated _V,“”h U_C_"_Showeq a ma_rked reduction arthritic dogs to evaluate thera- was observed in Group II, IIT and
in arthritic pain with maximum improvement. ic effi f I coll IVd Usine GFP. sionifi
B Feeding dried okara-tempeh to dogs peutic efticacy of type-lI collagen ogs. Using ) significant
) . (UC-II) alone or in combination increases in peak vertical force
(Intern J Appl Res Vet Med 9:181-188). Dried , . ) . e
okara-tempeh is effective for imoroving the fecdl with glucosamine hydrochloride and impulse area, indicating a
p p 9
environment in dogs. Okara, which is currently (GLU) and chondroitin sulphate decrease in arthritis-associated
discarded, can be used in dog food. (CHO). Dogs were treated daily pain, were noted in Group Il dogs
B Adaptation of healthy cats to dietary fibers for 150 days with placebo (Group only. None of the groups showed
(J Anim Sci online April 2011. doi: 10.2527/ 1), 10 mg active UC-1I (Group 1), changes in physical, hepatic or
jas.2010-3445) Adaptation to either FOS or 2,000 mg GLU + 1,600 mg CHO renal functions.
pectin led fo greater SCFA and gas production, (Group III) or UC-IT + GLU + Based on GFP data, moder-
but adqptohon to FOS resulted in the greatest CHO (Group V). ately arthritic dogs treated with
effect overall. The dogs were observed UC-II showed a marked reduction
monthly for pain using different in arthritic pain with maximum

There’s an App for that.

Petfood Industry now
available on the iPhone
and iPad.

Search “Petfood” in iTunes to
download the App now.
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improvement by day 150. UC-1I, GLU
and CHO operated through different
mechanisms and were well tolerated.

Source: R.C. Gupta et al.,, 2011. Compara-
tive therapeutic efficacy and safety of type-ll
collagen (UC-I), glucosamine and chondroitin
in arthritic dogs: pain evaluation by ground
force plate. JAPAN online May 2011. doi:
10.1111/.1439-0396.2011.01166.x

Feeding dried
okara-tempeh to dogs

Okara is a white or yellowish pulp,
the insoluble portion of soybeans. It is
low in fat, high in fiber and contains
protein, calcium, iron and riboflavin.
In Japan, it is used as a human food or
livestock feed or is discarded.

This study investigated the influ-
ence of dried okara-tempeh on fecal
microbiota and metabolites in dogs.
Three dried okara-tempehs were
given daily to each of six Beagles for
two weeks. The concentrations of fecal
short-chain fatty acids (SCFA), pH

and microbiota were determined.

During intake of the dried okara-
tempeh, the level of Bifidobacterium
and Bacillus was increased signifi-
cantly. Fecal concentrations of total
SCEFA, acetic acid and propionic acid
also increased significantly. Fecal pH
decreased significantly.

The findings demonstrate that
dried okara-tempeh is effective for
improving dogs’ fecal environment
and okara can be used in dog food.

Source: T. Yogo et al., 2011. Influence of dried
okara-tempah on the composition and metabo-
lites of fecal microbiota in dogs. Intern J Appl
Res Vet Med 9:181-188.

Adaptation of healthy
cats to dietary fibers
Nine young adult male cats were
used to determine the effects of micro-
bial adaptation to select dietary fiber
sources on changes in pH in vitro, total
and hydrogen gas, short-chain fatty acid
(SCFA) and branched-chain fatty acid

www.petfoodindustry.com

(BCFA) production. Cats were adapted
to diets containing 4% cellulose, fruc-
tooligosaccharides (FOS) or pectin.

Adaptation to dietary FOS resulted
in a greater change in pH when
exposed to FOS than pectin. When
exposed to the FOS substrate, adapta-
tion to dietary FOS or pectin increased
hydrogen gas production. Adaptation
to dietary FOS increased acetate and
total SCFA production when exposed
to FOS substrate in vitro.

FOS resulted in the greatest
change in pH and production of total
gas, hydrogen gas, acetate, propionate,
butyrate, total SCFA and total BCFA
+ valerate production. Adaptation to
FOS or pectin led to greater SCFA and
gas production, but adaptation to FOS
had the greatest effect overall.

Source: K.A. Barry et al., 2011. Adaptation
of healthy adult cats to select dietary fibers
in vivo affects gas and short-chain fatty acid
production from fiber fermentation in vitro. J
Anim Sci online April 2011. doi: 10.2527/
jas.2010-3445

ONE PET FOOD
NEWSLETTER CAN'T
DO EVERYTHING.

WELL, THAT'S THE
OFFICIAL STORY.

Subscribe to Empyreal® 75 Update today. The one pet food industry e-newsletter
that qualifies as a must-read. Stay current with insights, key information and original
perspectives on pet well-being and business success strategies. All brought to you
four times a year by the makers of Empyreal 75, the naturally pure source of protein.

Subscribe today to Empyreal® 75 Update. Go to hitp://eforms.kmpsgroup.com/jointforms/Forms/

Subscription.aspx?pubcode=empu&step=form

Empyreal is a registered trademark of Cargill Corn Milling. ©2010 Cargill, Incorporated. All Rights Reserved

EMPYREAL

dependably pure.
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@ Proirie

FLAX PRODUCTS, Inc.
Portage la Prairie, MB. Canada

Specializing in sales of
milled and whole flaxseed to the
Petfood Industry

Contact Richard at
1 866 283 3331
Or Email;
rzacharias@prairieflax.com

WHEAT FLOUR SUPPLIER

Hard / Soft / Durum
Bulk or Bagged

800-214-7788
MGM Marketing, Inc.

NATIONAL

RICE

COMPANY

Brown Rice Organic Rice
Brewers Rice Bran
Rice Hulls Rice Protein

John Welisch
www.nationalrice.com

RICE PROTEIN, RICE
SWEETENERS & RICE MEAL
Product from facility in Pakistan —

Non GM Conventional and / or
Certified Organic
Tel: (314) 919-5045 &9

Email: FAYYAZSAJ@aol.com Habil-ADMus

421 Jersey Avenue - Suite B

New Brunswick, NJ 08901
BOO-TG2-2135 » FAX T32-B28-B553 Y
www.suzannes-specialties.com

I:l LONGWOOD, LLC
CUSTOM MANUFACTURING

Serving your cuslom ;uwrcfur!
(71 j!l‘Hj:'l.'f ru'rl;x.

Contact: Don Schwartz
B00-523-0500/Ext. 6303
dschwartz@longwoodcustom.com

Gluten-free | Omega-3's | Whole Grains | Trans-fat free

Let us be your
Best Value - Quality, Service, Price -
’!Jf  Soybeans Suppller for:

Identity

Preserved  * 67ains

* Seeds

* Dry Edible Beans

* Flours/Meals

* Rice Products

* Vegetable Oils

* Vinegars

* Brans/Germs/Fibers

» Instant Powders/Flakes
* Project] | * Split/Dehulled Soybeans
‘e”ﬁe « Sweeteners

Includil wn & Golden Flaxseed & Flaxseed Meal.
N

Visit www.skfood.com for our complete product Ii;tingl
4666 Amber Valley Parkway ¢ Fargo, ND 58104 USA

-
skfood@skfood.com * 701.356.4106 TEL « 701. 356.41i FAX

100% Free Range Grass Fed Buffalo

A Serving the Fred dnd Foed budistries Siave $50Y
CER_,CG Cerval Byproducts Company®
e BARLEY PRODUCTS
e OAT PRODUCTS
¢ RICE PRODUCTS
* DRIED BREWERS YEAST
e DRIED WHEY ¢ BEET PULP
55 E. Euclid Ave., Suite 410
Mt. Prospect, lllinois 60056
PH: 847-818-1550 FAX: 847-818-1659
Web Site: www.cerealbyproducts.com

FIBER SOLUTIONS

Apple
Blueberry
Cranberry

VEGETABLE
BLEND

Unique blend of carrots, celery, beets,
parsley, lettuce, watercress and spinach

LaBudde Group Inc
800-776-3610
262-375-9111

www.labudde.com
labudde@labudde.com
Product solutions from concept to completion

LANSING

TRADE GROUP, LLC

“Your partner for
ingredient sourcing,
processing and supply”

WHITE POTATO
SWEET POTATO

www.lansingtradegroup.com

Isaac Matthews
imatthews@lansingtradegroup.com
419-897-3186
www.lansingtradegroup.com

Jedwards International, Inc.
Leading supplier of Omega-3 Oils
Supplier of Bulk Specialty Oils
to the Food, Dietary Supplement
and Cosmetic Industries

‘ tel: 617-472-9300
&J fax: 617-472-9359

www.bulknaturaloils.com

EDC

Enzymes for
Flavors
Enzymes for
Processing
Enzymes for

Nutrition

Enzyme Development Corp
360 W 31st, Ste 1102
New York, NY 10001

www.EnzymeDevelopment.com
info@EnzymeDevelopment.com
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WILBUR-ELLIS

EU LAMB MEATS, MEALS &
ORGANS

IMPORTED/DOMESTIC MARINE
PROTEIN MEALS

VENISON, BEEF & POULTRY
PRODUCTS

POTATO AND PEA PRODUCTS
FISH AND VEGETABLE OILS
TOMATO POMACE & ORGANICS

JUST-IN-TIME DELIVERIES FROM
INTERNATIONAL MARKETS

2

WILHUR-ELLIS

SPECIALIZING IN:

CONTACT US:
1613 649-2031 (PH)

DAFELSKI@WILBURELLIS.COM
WWW.WILBUR-ELLIS.COM

LYCORED
NATURAL CAROTENOIDS FOR ANIMALS
Lyc-O-Beta 1% AG (natural beta carotene) in oil is
equivalent to 16,700 IUs/gm (IUs = International
Units) of Vitamin A.
Lyc-O-Beta 1% AG is a powerful antioxidant, vital
for the health of our pets and domestic animals.
Other carotenoids are available as well.

Phone: +972732327398 * website: www.lycored.com
email: Oren Levy - Oren@lycored.com

Wild Alaskan Salmon Oil

Bulk & Private Label

Life Line Pet Nutrition
1-253-905-0951
sales@lifelinepet.com

Organic ingredients/blends

Dehydrated Potato/
Potato blends

Oatmeal Pellets
For Details Please Contact:
Martin Brown — 612-486-3853
mbrown@agmotion.com
Mary Jo Langenecker — 262-623-2654
mlangenecker@uscommodities-ag.com
Paul Boisclair — 559-355-1680
pboisclair@agmotion.com
Lance Laugen — 612-486-3896
Ilaugen@uscommodities-ag.com

L6 '8623853

An AgMotion Company

TOMATO
POMACE

Highest Quality Available

LaBudde Group
262-375-9111

Peiloec) bisty August 2011

Ingreﬁ]eiflﬁupply

-(1:"'

Potato Protem o Brewer % Dried Yeast
1-800-984-4460

www.ingredientsupply.com

Extrude More Meat!
OptiSol™ 9000 ingredient system:

> allows for 50% or more fresh
meat inclusion by improving
process flow.

> provides more durable kibble.

> delivers Omega-3 essential fatty
acids.

For more information, contact
Marilyn Stieve at (262) 292-8156.

)
(800) 336-2183

Nutrition@Glanbia.com g lanbia

GlanbiaNutritionals.com NUTRITIONALS

www.petfoodindustry.com

Dakota:

_ @RGANIC

WWwW Hescn-ln mm (800) 243-7264

Your source for Organic & Conventional

Spray Dried PORK LIVER

Spray Dried POULTRY LIVER
(Chicken and/or turkey)

DRIED EGG PRODUCT
EGG/LIVER BLENDS

Manufactured and sold by:

VAN ELDEREN, INC.
Martin, Ml
Tel: (269) 672-5123
Fax: (269) 672-9000

FrROM COMNCEPT TO MARKET
LASI Is YOUR CHOICE!
~Custom Blending & Milling!
=Over 500 High Quality Pet

Food Ingredients!
=~ Bulk & Tote Bag Packaging
Available!

ﬁ:—_“‘“
~— LORTSCHER
Agri Service Inc. “*p
-=-_.________________._,_,_,-

Call Us Today 800-874-2376

Supplying the North American
Pet Food Industry for nearly

POoR cans z

North America’s
Largest Supplier of:
- Oat Groats

- Steel Cuts

- Colored Oat Groats

- Colored Steel Cuts

/.

EMERSON
MILLING INC.
Box 424, Riverlot # 58 P: (204) 373-2328
Emerson, MB F: (204) 373-2537
Canada, ROAOLO www.emersonmilling.com

Job board website specializing
in the Pet Food sector.

email: ClientCare@AnimalJobHunter.com
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13611 B Street
Omaha, NE 68144
(402) 334-7770 phone
(402) 334-9121 fax
www.midwestlabs.com

Full-service testing capabilities for water, soil,
feed, pet food and ethanol products & coproducts.

Visit www.midwestlabs.com for a full list of our
updated capabilities and fees.

KENNELWOOD INC.

Quality affordable testing for palatability
and nutritional adequacy since 1982.

217 356-3539

email: dowatts@aol.com

USDA registered research
facility performing petfood
testing since 1975.
Traditional and in-home
panels available.
Contact: Paul Plessner
telephone: 334/567-8195

PetfoodIndusiry

WHERE NEW IDEAS BEGIN

New Products
Formula Consulting
Frototype Devetupment

Toll Fres (800} 8434148 FAX (843) 881-8402

MARKETPLACE
ads are also placed on
www.PettoodIndustry.com
for maximum exposure!

To order:
Ginny Stadel
Tel: +1.815-966-5591
Fax: +1.815-968-0941
gstadel@wattnet.net

CALL FRAIN LAST!

Frain has more Pre-Owned
Packaging & Processing /‘TT
machinery than any i
competitor at the

LOWEST,PRIGE!
GUARANTEED!

CALL FRAIN GROuP § -
630-629-9900

www.used-packaging./com

FOR SALE

Reconditioned Cooking
Extruders & Dryers
Single & Twin Screw Designs
=CLEXTRAL =WENGER
= EXTRU-TECH = AEROGLIDE
EXIRUIECH, INC
00 Airport Road

Sabetha, KS 66534
extru-techinc@extru-techinc.com

Petfoodlnﬂlgfmw

o 13 Barh sy o

Fasfured Preducts

DIE ROLLS
800.343.7655

Bones Bliscuits Treats

Quality Equipment
for the Quality
Petfood
Manufacturers

Mill Technology Company Inc.
(763) 553-7416
888-799-5988
gary@mill-technology.com

WE BUY AND SELL USED FEED AND GRAIN EQUIPMENT]
« Pellet Mills

. Replacemem pans for Intra-Pro® Model 2000 & 250 iOO e\uudeh
LARGE INVENTORY IN STOCK
CONTINENTAL-AGRA

¥ EQUIFMENT, INC.

1400 S. Spencer Rd., Newton, Kb (771 14

SENCH LU

Welesrma ba sur direciary of pelfand
manufachures preducts

spirafaw ip
Tibulk u.mr

MORE RESOURCES ONLINE

Find a full database of ingredients, equipment, packaging
materials, test kits and other products online at

www.petfoodindusiry.com/products.aspx.

BetfoodLhy]
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3D Corp Solutions LLC 89
www.3dcorpsol.com

ADF-Amer Dehydrated Foods 3

www.adf.com
AFB International 24-25
www.afbinternational.com
Andritz Feed & Biofuel A/S 31
www.andritz.com
Bemis Company Inc &)
www.bemis.com

Buhler Aeroglide Corp 19
www.aeroglide.com

Corporate Project Services 5

www.corporateprojectservices.com
DSM Nutritional Prods Ltd 28
www.dsm.com
Empyreal 75 11,43
www.empyreal75.com

Exopack LLC 17
www.exopack.com

Extru-Tech Inc 22, 421

www.extru-techinc.com
Horizon Systems Inc 37

www.horizonsystemsinc.com

Wenger Manufacturing Co

www.petfoodindustry.com

Intl Ingredient Corp

www.iicag.com

Kemin Nutrisurance Inc

N

www.kemin.com

Lonza Inc

www.lonza.com

Marshall Ingredients
www.marshallingredients.com

Novus Nutrition Brands LLC

www.novusint.com

Premier Tech Chronos

www.premiertechchronos.com

SafTest Div MP Biomedicals

www.mpbio.com/saftest

Sensient Colors Inc
www.sensientfoodcolors.com

Summit Ridge Farms

www.srfarms.com

Tapco Inc

www.tapcoinc.com

The Peterson Co

www.thepetersoncompany.com

Trouw Nutrition USA LLC

www.trouwnutrition.com

4

www.wenger.com
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http://www.trouwnutrition.com
http://www.wenger.com
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Run with the

Take Your Brand
Farther, Faster, with
Bemis Packaging

Large Bags or Small

| “‘_:: (_-.Jll Ll iy Pouches, Kibble or

R e g o Treats, Wet or Dry,
n’. tea Bemis Has Your Package.
) . omm—

In the competitive pet food business, brand dominance demands a packaging partner

with agility, strength and sharp market instincts. To stay ahead of the pack, run with Bemis.

As the world’s leading producer of pet food packaging, we offer the industry’s broadest
portfolio of packaging technologies, a nimble service model, vertically integrated supply

and total concept-to-cart development support. All, from one responsive source.

Talk to us! We're hungry for your business. Contact Tom Bellmore at
tsbellmore@bemis.com.

®
3550 MOSER STREET | OSHKOSH, WI54901 | 920-527-2300 | WWW.MILPRINT.COM

©2011 Bemis Company, Inc.
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New Energy Source = Greater Versatility

Traditional New! Thermal
Extrusion Twin Screw

Ready to shift your ext

energy source? The new We
only provides exceptional perfor aw mate-
rials, but offers a thermal to mecha
previously unheard of in the industry.

The unique screw profile, combined with an innovative extruder barrel
design permits up to four times steam injection for unprecedented cost
savings in both energy costs and equipment wear. Plus, the new Thermal
Twin design allows the incorporation of high fat and high meat (up to 90
percent of the dry feed rate) for greater versatility at less cost.

Get details now on the revolutionary Thermal Twin Screw Extruder Series
with models offering up to 12 ton/hr at www.wenger.com.

At Wenger, we innovate to solve customer challenges.

And then we do it again.

Inventing the new original since 1935.

SABETHA, KANSAS USA 785-284-2133 INFO@WENGER.COM
USA BELGIUM TAIWAN BRASIL CHINA TURKEY


http://www.wenger.com
mailto:INFO@WENGER.COM
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