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About Euromonitor International

= A trusted business intelligence source

= Helping clients make informed decisions for 40 years

= Consumer-focused: industries, countries, consumers

~ Passport

= Subscription services and custom research

=800+ analysts in 80 countries

Custom research

= Regional research hubs

= Industry specialist client support teams
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1. A brief background about Euromonitor International and what we do.
	1.1 We are a trusted business intelligence source to many of the top companies around the world. 
	1.2 Our expertise are in consumer markets, for e.g Food and Drinks, Cosmetics and Toiletries, to Travel and Tourism.
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Living In Uncertain Times
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Dog and Cat Food Retail Performance
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Global Dog and Cat Food Retail Values: 2007-2012
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We can see pet care has been recession resilient and even in the worst of the economic downturn it performed positively, which is more than other FMCG industries can claim.
The weak performance in 2010 is largely due to the sluggish growth in the US, where slow economic growth, high unemployment and weak housing market, have caused a dip in consumer confidence. Pet owners were forced to be more prudent in their spending in 2010. 
In 2012 however we see sales rebounding and this is really good news for the industry. This is mostly related with the humanisation trend and the fact that pet owners wish to give nothing but the very best to their pets
If we lookk in terms of price platform
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And Pet Care...at Different Speeds in 2012
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Add detail why is germany not growing or why is portugal declining and jsut speak more
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Top 10 Largest Markets in 2012

Pet Care Top 10 Largest Markets by Retail
Value
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Urbanisation Gathering Pace

Global Urban vs Rural
Split: 2012-2017
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Forecast data  datagraphic for population
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Single and DINKS...Promising Perspectives

Households by Type: 2012-2017
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=As disposable
Incomes rise in
emerging markets,
more consumers
enter the prepared
food market

=Couples without
children and rising
disposable
Incomes are the
main target
(DINKS)
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Disposable Incomes on the Rise..
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In terms of the fastest growing we have china russia ukraine indonesia vietnam
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Global Pet Care Drivers

Humanisation Premiumisation
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More pics maybe

Humanisation: nothing new but here to stay maybe here we need to put pictures and examples to show the effects of these drivers


()

BN GLOBAL TRENDS

Global Pet Care Drivers

m EUROMONITOR
- MV INTERNATIONAL


Presenter
Presentation Notes
More pics maybe

Humanisation: nothing new but here to stay maybe here we need to put pictures and examples to show the effects of these drivers
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Global Pet Care Drivers

Saudi Arabia: Pet Facial Scrub Israel: Pet Head
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SPA Lavish facial scrub (not sure which country it is) – check and add picture Pet head in Israel this year’s NPD
Humanisation: nothing new but here to stay maybe here we need to put pictures and examples to show the effects of these drivers
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Global Pet Care Drivers

Purina One Beyond _
South Africa Q1 2013 UAE lams Pro Active Health

Launched 2012
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Sheba Amuse from Mars?/ Israel this year Grain free

Humanisation: nothing new but here to stay maybe here we need to put pictures and examples to show the effects of these drivers
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Global Pet Care Drivers
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Largest Categories by Region

2012 Regional Market Performance by Retail Value
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Maybe change these two graphs around the value gains would be per region and this one as global
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Eastern Europe: Vibrant Russian Market Drives Regional Sales
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Buoyant Russian Market with Plenty of Potential

Russian Pet Care Retail Value Sales: 2007-2012
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Russian Consumers Opt for Mid-Priced Pet Food

Russian Dog and Cat Sales by
Price Platform: 2007-2012
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*Russian market
accounts for nearly
60% of Eastern
European sales

=Many consumers
trading up from
economy

*International brands
hold good brand equity
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Latin American Pet Care: A Rising Global Star

Latin American Pet Care Retail VValues by
Major Market: 2007 vs 2012
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Compare with other markets to show how big or not it is
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Growing Pet Ownership Rates Means Plenty of Untapped Potential

Proportion of Brazilian Brazilian Pet Nutrition
Households Owning a 2012
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Latent Potential Further Strengthened by Distribution Channels
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Brazilian Distribution Channels:
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m Pet Shop

m Other

m Hypermarket
m Supermarket

=Concentration in
modern grocery
creates opportunities
for “mass” premium
brands

=Premium Pet Care
brands also favoured
by strength of:

=Pet shop
=Pet superstores
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Competivei landscape chart of top 10 companies and maybe have a picture of Cobasi or check and speak if it is cobasi or who is hre leading in Brrazi
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Premiumisation also Lead by National Players

naturalis
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Leading Pet Care Companies in Brazil

Mars 26%

Nestle 17%

Total Alimentos
8%

Nutriara 8%

Mogiana 6%
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Brazil Will Increasingly Drive Global Pet Care Retail Performance

Brazil Versus World Growth: 2012-2017
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Pet Care Moving From Strength to Strength in Asia Pacific

Asia Pacific Pet Care Retail VValue

= Japan accounts for 2/3
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Stand Out Asia Pacific Pet Care Markets

Pet Care Absolute Retail Top 5 Pet Care Markets
Value Gains: 2007-2012 by Retail VValue: 2012
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Highest growth is in cat food due to the muslim populations and higher number of cats
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Middle East and Africa: Small but Plenty of Potential

MEA Pet Care Retail VValue Sales: 2012
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Emerging World Leaders in Pet Care
Dog and Cat Food Dog and Cat Foo_d
Absolute Value Gains: Absolute Value Gains:
2007-2012 2012-2017
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Forecast and see how this changes or not

The 10 strongest performing emerging pet care markets over 2012-2017 will account for more than 40% of global absolute retail value gains for the industry as a whole over the period, with Brazil and Russia leading the way
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Globally Priorities Will Shift between 2011 and 2016

* 66% of global GDP growth \
generated in emerging markets )
. 88% of the global population
lives In emerging markets )

.

 Annual disposable income grows
rapidly in emerging markets

_/

© Euromonitor International m EJTEORNJR'HESKL

33


Presenter
Presentation Notes
Emerging vs developped markets for the future make it shorter
Put in the title the dates and change 
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Power Shift to Emerging Markets Will Continue

Global GDP Contribution in PPP Terms: 2000-2020
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To start off we are seeing a considerable power swing to emerging markets…
In 2012, GDP contribution will equal that of the developed world and by 2020 this will account for 58%. The world balance in GDP power is shifting.

By 2020, three of the world's five largest economies will be emerging countries, accounting for 30.4% of global GDP in PPP terms. Advanced economies are being displaced by emerging market superpowers, notably the BRIC countries, which has been accelerated by the seismic effects of the global economic downturn of 2008-2009. Euromonitor International predicts that China will become the world's largest economy in PPP terms in 2017.
Additionally, Russia will overtake Germany as the fifth largest economy in 2016. These shifts will influence global politics, business environments and investment flows while consumer markets in developing countries will rise in importance as the middle class expands.  
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What Does the Future Hold for Global Pet Care?

Global Pet Care Retail VValue Prospects: 2012-2017
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Emerging Markets Remain Key to the Future of Pet Care

10 Strongest Growing

Pet Care Absolute Retail Value Emerging Pet Care Markets
Gains by Region: 2012-2017 by Retail Value: 2012-2017
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Final Conclusions

Humanisation:
A trend that’s

here to stay

© Euromonitor International

Premiumisation

set to intensify
In most markets

Demographics

and cultural
factors are key

Emerging
Markets: Not all
moving at the
same pace
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Paula Flores
Global Head of Pet Care Research
paula.flores@euromonitor.com
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