
BENEFITS OF USING RIGID PLASTIC PACKAGING

•  Lightweight, portable, and easy to use at home or on the go

•  Safer than glass or metal cans – no breakage and no sharp metal ends

•  Variety of material options (PP, PS, PET, and HDPE) to suit your needs

•  High clarity to showcase product quality and wholesome ingredients

•  Shapes, printing, embossed logos, and custom colors to differentiate your 
brand

•  Microwaveable options for convenient heat-and-eat foods

HOW CAN PRINTPACK’S RIGID PLASTIC PACKAGING 
PORTFOLIO BENEFIT YOUR BUSINESS?

•  Increase sales by adding portability and convenience to your product.

•  Develop new, higher quality food formulations by utilizing Printpack’s 
cutting edge barrier solutions and our understanding of the latest food 
processing technologies.

•  �Gain peace of mind by building a complete packaging solution from 
a single source with components that are designed to work together – 
containers, printed labels, and easy peel barrier lidding.

RIGID PLASTIC PACKAGING 
PORTFOLIO

•  Thermoforming rollstock

 ¡ Precision controlled multi-layer co-
extruded sheet

 ¡ Thickness ranging from 0.012” to 
0.090” 

•  Thermoformed containers

 ¡ Stock tooling sizes available

 ¡ Customized designs

•  �Products suitable for hot-fill, retort, 
in-package pasteurization, aseptic, 
HPP, Modified Atmosphere Packaging 
(MAP), and ambient fill applications

•  Serving markets in North America, 
South America, and Asia with 
manufacturing locations in the United 
States and China

RIGID CONTAINERS AND ROLLSTOCK
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INNOVATIVE PACKAGING SOLUTIONS FROM PRINTPACK

Contact a Printpack representative 
regarding your specific packaging 
application.

2800 Overlook Parkway, Atlanta, GA 30339
800-451-9985  |  info@printpack.com
printpack.com

Printpack develops innovative packaging solutions that deliver a 
distinct advantage at the shelf, strengthen brand identity in the 
minds of consumers and help brand owners optimize speed-to-
market strategies. Packaging innovation plays a critical role in 
influencing the way consumers value, choose, and use products.


